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We  no  longer  wait  eagerly  for  graduates 
to  come  calling. 

Our  recruiting  staff  goes  looking. 

Last  year,  they  traveled  over  15,000 
miles.  Visited  25  colleges.  Talked  to  more 
than  600  students.  Invited  many  to  spend 
a  day  at  the  Tribune.  Gave  them  a  special 
tour.  Introduced  them  to  top  management 
to  talk  about  opportunities  with  the 
Tribune. 


Why  did  we  go  to  all  that  trouble? 

Because  we  realized,  ten  years  ago, 
that  we  are  in  a-do-or-die  race  for  new 
talent. 

That’s  why  we  set  up  a  recruiting  pro¬ 
gram  that  has,  over  the  years,  given  us 
some  mighty  fine  people. 

We  did  it  for  a  very  simple  reason. 

We  want  the  best. 


ChicogoTribune 


Have  you  heard  the  news  from 
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Huber  Ink. 


A  California  plant. 


2757  East  Del  Amo  Boulevard,  Compton. 


Now. 


To  supply  West  Coast  newspapers  with  the 
finest  news  inks  available— the  product 
of  Huber  research,  development  and 


quality  control. 


J.M.  HUBER  CORPORATION  •  printing  ink  division 

Phone  us  at  COMPTON  •  213-537-3200 
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we’re  high  on 
youth  serum 

That’s  the  stuff  that  can  turn  a 
newspaper  on.  And,  at  The 
Charlotte  Observer,  it  does. 
That’s  why  we’re  staffed  with  so 
many  young,  enterprising  re¬ 
porters.  They  help  make  The 
Observer  the  distinctive  news 
paper  it  is.  We  feel  that  the 
character  of  any  newspaper 
reflects  the  individuals  who 


write  and  edit  it.  If  they  are  bright, 
imaginative  and  competent,  a 
newspaper  will  earn  more 
than  its  share  of  awards  for 
journalistic  excellence,  just 
as  The  Observer  has  done. 

Now,  who  was  the  man  who  said 
something  about  youth  being 
too  good  to  waste  on  the  young? 
George  Bernard  Pshaw. 

2rhf  (Charlotte  (Observer 


ONE  OF  A  SERIES  TO  BETTER  ACQUAINT  YOU  WITH  THE  FAMILY  OF  KNIGHT  NEWSPAPERS 

AKRON  BEACON  JOURNAL  •  CHARLOTTE  NEWS  •  CHARLOTTE  OBSERVER  •  DETROIT  FREE  PRESS  •  MIAMI  HERALD  'TALLAHASSEE  DEMOCRAT 


EDITOR  &  PUBLISHER  CALENDAR 


It’s  never  too  early 
to  start  saving  their  hearts 


Help  your  children  form  good  health  habits  now 

to  reduce  risk  of  heart  attack  later: 

•  Encourage  normal  weight;  obesity  in  youth 
may  persist  throughout  life; 

•  Build  body  health  through  regular  physical 
activity: 

•  Serve  them  foods  low  in  saturated  fats; 

•  Teach  them  that  cigarette  smoking  is  haz¬ 
ardous  to  health: 

•  Make  medical  check-ups  a  family  routine. 

Set  a  good  example.  Follow  the  rules  yourself 

and  guard  your  heart,  too. 


GIVE... 

so  more  will  live 


HEART  FUND 


Contributed  by  the  Publisher 
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FEBRUARY 

4-6— New  York  State  Society  of  Newspaper  Editors.  Thruway  Mot  r  Inr 
Albany,  N.Y. 

4- 6 — Pennsylvania  Editors'  seminar  on  "The  Constitutional  Convent!  n. 

Holiday  Inn  Town,  Harrisburq. 

5- 7 — American  Advertising  Federation  Conference  on  Advertising /Govern 

ment  Relations.  Hilton  Hotel,  Washington. 

8-10 — New  York  Press  Association,  Hotel  Syracuse,  Syracuse,  N.  Y. 

8-10 — Ohio  Newspaper  Association.  Sheraton  Motor  Hotel,  Columbus,  Ohi 
8-10 — South  Carolina  Press  Association.  Greenville. 

8- 10 — Alabama  Press  Association,  Jefferson  Davis  Hotel  Montgomery  A  a. 

9- 10 — Texas  UPl  Editors.  Sheraton  Hotel.  Dallas. 

9-11  —  Mississippi  Valley  Classified  Advertising  Managers  Association.  La¬ 
Salle  Hotel,  Chicago. 

9- 11  —  National  Classified  Supervisors  School  and  Clinic,  LaSalle  Hote 

Chicago. 

10 —  South  Carolina  Associated  Press  News  Council.  Jack  Tar  F  in^et* 
Hotel,  Greenville,  S.C. 

I  1-23 — Seminar  on  New  Methods  of  Newspaper  Production.  American  Fres‘ 
Institute,  Columbia  University,  New  York. 

12 — New  York  Associated  Dailies.  Hilton  Hotel.  Buffalo. 

12 —  William  Allen  White  Centennial.  University  of  Kansas,  Lawrence,  Kans. 

13- 14— N  ew  York  State  Publishers  Association  Winter  Convention.  Statler 
Hilton,  Buffalo. 

16-17 — Oregon  Press  Conference,  Eugene. 

18- 20 — Texas  Daily  Newspaper  Association.  Warwick  Hotel,  Houst  n. 

19- 20 — American  Bar  Association  House  of  Delegates.  Palmer  H^use,  Ch' 
cago. 

23-24 — Texas  Press  Association  Mechanical  Conference.  Sam  Houston 
College  Huntsville,  Texas. 

25-27— Ini  and  Daily  Press  Association,  Drake  Hotel,  Chicago. 

29-March  2 — Maryland-Delaware  Press  Association  Winter  Conven-I  r. 
Hotel  Dupont,  Wilmington,  Dela. 

25-March  8 — Seminar  for  Advertising  Executives  (under  75.000  clrcula*!  n  . 

American  Press  Institute,  Columbia  University,  New  York. 

29-March  2 — PNPA-IAMA  Display  Advertising  Conference.  H  )ST  Farrr 
Motel.  Lancaster,  Pa. 

29-March  2 — International  Press  Institute  conference  for  U.S.  and  Canadian 
journalists.  WilliamsDurg  Lodge.  Williamsburg,  Va. 

29-March  2 — Maryland-Delaware  Press  Association.  Hotel  Du  p-nt,  Wi 
mlngton,  Dela. 


MARCH 

1-2 — Newspaper  Advertising  Executives  Association  of  the  Carolines,  meet¬ 
ing.  Voyager  Inn,  Greensboro,  N.C. 

9- 10 — Newspaper  Advertising  Executives  of  Ohio,  Voyager  Inn,  Young-t-wn 

Ohio. 

10- 12 — SNPA  Mechanical  Conference  (Western  Division).  Commra-  re 
Perry  Hotel,  Austin,  Texas. 

14- 16 — National  Newspaper  Association.  Government  Relations  Work  h  p. 
Hotel  Washington,  Washington,  D.C. 

15- 16 — Te  nnessee  Press  Association  advertising  conference.  H 

Hermitage,  Nashville. 

15- 17 — Northwest  Mechanical  Conference.  Hilton  Hotel,  St.  Paul,  Minn. 

16 -  Oregon  Newspaper  Publishers  Association  circulation  conference. 
Marion  Motor  Hotel,  Salem,  Ore. 

17- 22 — Women's  Page  Workshop.  University  of  Missouri,  Columbia,  M  . 
17-29 — Seminar  on  Newspaper  Promotion  and  Public  Relations.  American 

Press  Institute,  Columbia  University,  New  York. 

21-23 — Mid-Atlantic  Newspaper  Mechanical  Conference.  Host  Farm  M  te  . 
Lancaster,  Pa. 

24 — United  States  Basketball  Writers  Association.  Biltmore  Hotel,  Los 
Angeles. 

24- 26 — Central  States  Circulation  Managers  Association,  Sheraton-Chicag 
Hotel,  Chicago. 

25- 27 — Council  on  Newspaper  Research  and  Development.  St.  PetersDurq, 
Fla. 

29-30 — Virginia  Press  Association  Old  Dominion  Advertising  Conference, 
Holiday  Inn,  Hampton,  Va. 

3 1 -April  12  — Seminar  for  Political  and  Government  Reporters.  American 
Press  Institute,  Columbia  University,  New  York. 


Vol.  l"l.  No.  5.  Fetininry  3,  IMfiS  Erlitor  &  Publisher  The  Fourth  Estnte  is 
l>u)iiishcil  i-veiy  Saluiday  l)y  Erlitor  &  Pulilisher  Co.  Editorial  and  business 
office.s  at  Third  Ave.,  New  York,  N.  Y.  10022.  Caiile  address  "Edpub.  New 
York.”  (Pulilication  offires  34  North  Crystal  St..  East  Stroudsburp,  Pa.)  Sec- 
I'lid  class  iKistaKe  paid  at  East  Stmudstiurfr,  Pa.  Titles  iiatented  and  Rejri.stered 
and  contents  copyrirrhted  i)  l!oi'>  liy  Editor  &  Publisher  Co.,  Inc.  Al!  rixthts 
reserverl.  Annual  subscription  Sr>..')0  in  Uniterl  States  and  possessions,  and  in 
Canatla.  All  other  countries.  310. 00.  Payment  in  sterling  m.ay  be  made  to  Editor 
&  Publisher.  "External  Account,”  Chemical  Bank  New  Y'ork  Trust  Comp.any, 
J.xlS  Moj>ruate.  London,  E.  C.  2,  England. 

Postmaster:  if  undelivered,  please  send  form  3579  to  Editor  &  Publisher  Co., 
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They  tell  the  running  story 
of  a  creeping  war 


Oil  Nl'w  Year’s  Day  llXiS, 
rejiurter  Lee  Leseaze  sat  in 
The  Washin.uton  Post’s  of¬ 
fice  at  22  N.i>uyen  Hue. 
Sai.ti'on,  and  coniiiosed  a 
sta  te  -  o  f  - 1 h  e  -  \va  r  in  essa.ee. 
It  ran  to  In  newspaiier 
inches  and  its  jiainful  clari¬ 
ties  matched  the  cold, 
wintry  li.uht  l»y  which 
Washin.uton  read  it,  next 
niorninu’. 

Lescaze’s  sinnniin.u  un 
reflected  all  that  he  had  ab¬ 
sorbed  and  written  about 
for  months  iiast.  It  was  dis¬ 
passionate.  devoid  of  Pen- 
ta.u'onese;  as  objective 
about  allied  military 
achievements  as  it  was  sen¬ 
sitive  to  the  reasons  for 
Vietnamese  inertia. 

It  was  the  kind  of  reiiort- 
inu:  es.sential  to  the  nation’s 
capital,  where  Washin.uton 
Post  readers  include  not 
only  families  of  Americans 
tiuhtin.u  in  Vietnam  but  the 
Commander  in  Chief  and 
his  advisers  who  sent  them 
there,  and  must  .uet  them 
home  a.uain. 

Recently  back  from  Viet¬ 
nam  is  The  Post’s  Ward 


Just  with  a  couple  of 
scars  and  an  Overseas 
Press  Club  citation  to  show 
for  22  .uruellin.u  months’ 
work.  He  is  now  coverinu 
the  Wordier  battlefronts  of 
r.S.  iiolitics. 

Veteran  foreiun  corre¬ 
spondent  Peter  P.raestrup. 
.‘lit,  has  joined  Lee  Leseaze 
in  tellin.u  the  runnin.u  story 
of  Vietnam.  Former  Banu- 
kok  bureau  chief  for  the 
X.Y.  Times,  Rraestrup  also 
has  reported  from  Wa.sh- 
iiruton.  Paris  and  Afuiers. 
Earlier  stateside  work  with 
Time  and  the  N.Y.  Herald 
Tribune  led  to  his  ll>oP  Nie- 
man  Fellowshiii. 

The  hi.uh  standards  Post 
newsmen  set  in  Vietnam 
can  be  measured  both  in 
.journalistic  honors  (six) 
and  by  constantly  increas- 
in.u  readership.  Post  circu¬ 
lation  jumped  29,000  daily 
and  03,000  Sunday  in  two 
years.  Washin.uton  read¬ 
ers,  concerned  with  peace- 
seekers  as  well  as  office- 
seekers,  look  to  The  Post 
for  the  best  coveraue  of 
both. 


Wvaring  a  'bao-chi'  (itnsx)  badge  for  The  Washington  Post 
in  Vietnam:  Lee  Leseaze,  above,  and  Peter  Braestrup. 


First  in  circulation  . . .  first  in  advertising . . .  first  in  awards 


Represented  by:  General— Sawyer,  Ferguson.  Walker,  Financial — Grant  Webb  &  Co. 
Hotels  ft  Resorts — Hal  Herman  Assoc.  (Florida),  Lou  Robbins  (N.Y.  and  N.J.).  Comies-'- 
Puck.  Rotogravure— Metropolitan  Sunday  Newspapers.  International — Newsweek-inter* 
national  (Asia),  international  Herald  Tribune  (Europe).  G.  Enriquez  Simoni  (Mexico). 


news-seekers  in  Vietnam 
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Why  didn't 
The  Plain  Dealer 
ren  a 

'favorite  Neitspaper 


After  all  it  ran  "My  Favorite  Coach  Contest"  and  nearly 
200,000  votes  were  cast  to  send  the  area's  favorite  high 
school  football  coach  and  his  family  to  the  Rose  Bowl. 

Then  there  was  that  "Favorite  Bartender  Contest"  in 
which  125,000  votes  were  cast.  He  got  a  week's  paid 
vacation  and  ‘‘500. 

We  couldn't  have  a  favorite  bartender  without  having 
a  "Favorite  Waitress  Contest".  So  we  did  and  there 
were  more  than  100,000  responses.  She  also  got  a 
vacation  and  cash.  Last  year  more  than  a  million  cou¬ 
pons  were  clipped  out  of  The  Plain  Dealer  for  contests, 
booklets,  special  classes,  ballet  performances  and  vari¬ 
ous  shows.  WHY  DIDN'T  THE  PLAIN  DEALER  RUN 
A  "FAVORITE  NEWSPAPER  CONTEST"  LAST  YEAR? 
Simple,  nearly  400,000  Clevelanders  vote  "YES"  for 
The  Plain  Dealer  every  weekday.  On  Sunday  the  vote 
tally  is  more  than  a  half  million. 

The  Plain 
Dealer 

Nation.it  reps  Cresmer  Woodward.  O'Mara  &  Ormsbee  •  For  travel  The  Corfield  Co 
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if  if  if  ir  ir  ir 

R.I.P. — About  three  score  of  Ray  Erwin's  friends  and  cob 
leagues  in  journalism  attended  Memorial  Services  for  him  on 
Monday.  January  2V,  at  the  Overseas  Press  Club,  which  was 
one  of  his  favorite  places  on  his  column-interview-news  beat.  ’• 
Deailline  Club  president  joe  Oppenheimer  led  the  readinj:  of 
the  Sipma  Delta  Chi  remembrance  cerenuun  and  F.&P  Exec 
Ed  Jerr\  Walker  (Ray's  boss  for  18  years  I  added  personal 
comments.  “Rav  had  an  obsession  with  time."  he  recalled. 
"While  other  newsmen  would  fiet  a  thrill  out  of  writinj:  against 
a  fast-closing  deadline,  Ray  always  disciplined  himself  to  get  f 
his  cop>  to  the  desk  far  ahead  of  the  deadline.  His  column 
material  was  due  on  Monday,  but  Ray  had  it  ready  on  Eridav; 
features  needed  at  the  printer's  on  Euesday  he'd  have  in  hand 
on  Monda\.  and  he  never  waited  to  write  a  report  of  a  meeting 
he  had  covered  once  he  came  back  to  the  office.  Now,  it  seems. 
Ra\  met  his  final  deadline  nun  h  too  eai  b."  I  here  was 
a  large  funeral  in  his  cherished  hometown  of  North  W  ilkesboro. 
\.(L  and  burial  took  jilace  in  a  plot  there.  .  .  . 

And  now.  carrying  ini  liis  tradition.  Hay  Erwin's  ('.oliiiiin  hr- 
conie-  (hir  H<‘ailer«'  (lolunin  and  we  at  E.&l*  hope  the  many 
people  wIh»  lia\e  eontrihnted  «o  nineh  hiinior  and  inemorahilia 
from  their  experiences  in  joiirnalisin  will  continue  to  help  with 
niaintainins  an  interesting!  and  lively  pace.  .  .  ,  Kl). 

V’ee  Husch  sends  this  head\  head  for  Leap  Year  from  the 
Albuquerque  Journal:  M\lh  Or  Not.  More  Milheth  Are  (ioming 
.Milhetheth.  .  .  .  Herm  Albright  reports  that  the  Jackson  Hole 
(Wyoming I  (tuifle  ])ublishes  the  tiames  of  bachelors  (21  or 
over  )  in  the  area  "as  a  Leap  A  ear  service  to  bachelor  girls."  I 
.  .  .  Also  in  the  V  ital  Statistics  column.  Harry  Covert,  city  * 
editor  of  the  Petersburj'  ( Va.  I  Profiress-hidex,  spotted  an  item 
about  Eolksinger  Joan  Baez  that  read:  “Her  mother,  also  named 
Joan.  4.  was  released  from  the  prison  farm,  etc."  As  if  that 
isn't  starting  'em  young,  consider  the  item  Dorothea  Bellisime 
clijrped  from  the  Santa  Ana  (Calif.  I  Repister  and  sent  along: 
“Air.  and  Mrs.  L  .  .  .  J  .  .  .  are  announcing  the  adoption  of 
a  bab\  sitn.  who  was  Ixxii  .\o\.  1.  He  ser\es  as  a  cit\  council¬ 
man"  .  .  . 

rhey  called  it  a  "Brite"  on  the  I  PI  wire,  and  with  good 
reason,  says  Dean  Miller  who  thinks  the  gem  should  be  re¬ 
corded  as  history's  first  truthful  publicity  release.  I  PL  Phoenix, 
reported  receipt  of  the  following  announcement  from  the  Rural 
Fire  Protection  Co.:  "On  Feb.  2.  P)68.  we  will  be  20  years 
old.  We  are  the  largest,  and  damn  near  the  only,  private  fire 
department  in  the  world.  Ihis  is  like  having  the  largest  square 
navel  in  the  world,  and  almost  as  important.  Ihe  Department 
started  on  Feb.  2.  1018.  with  one  truck,  one  station  and  .S27  in 
the  bank.  Now  we  have  .‘10  trucks.  2.i  men.  seven  stations  and  owe  * 
8187,371.10.  'fhis  is  progress.  We  call  the  anniversary  of  our 
experiment  in  free-enterprise-gone-wild  to  your  attention  in  the 
hope  that  we  will  get  some  publicity  out  of  it.  and  that  we  will  ^ 
make  money  from  the  publicity  and  that  it  will  cost  us  nothing." 

It  warmed  the  cockles  of  the  editor  of  the  editorial  pages 
of  the  Raltiniore  Sun  (says  (L  J.  Advani  i  when  a  local  orgauiza-  • 
tion  made  a  courteous  request  that  a  notice,  of  its  next  meeting 
be  printed  "on  or  near  the  editorial  page.  "  Bowled  over  for  once. 
sa\s  (i.  J..  the  editor  said  publicly  that  it  was  "the  nicest  thing 
ever  said  about  editorial  pages."  .  .  .  Not  the  nicest  thing  ever 
said  about  a  newspaper  happened  when  type  gremlins  fouled 
up  a  story  about  the  St.  Louis  student.  Monica  Potts,  who  wrote  j 
an  essay  on  "W  hat  Is  The  Newspaper Bill  ('o|H*land  observed 
that  it  came  out  (in  the  Sarasota  Herald  Tribune)  as  follows: 
"A  newspap»*r  is  man's  personal  handshake  with  immorality." 
Months  ago  E4kP  got  it  first  and  got  it  right  (immortality). 
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CONSECUTIVE  GAINS 

Globe  circulation  is 
still  moving  up! 

December,  1967,  was  the  42nd  consecutive  month  the  Globe  showed  a  year  over 
year  gain  in  daily  circulation.  Keep  your  eye  on  the  Globe  and  w'atch  us  grow. 
The  trend  is  UP. 

For  6  months  ending  September  30,  1967,  daily  circulation  was  327,594 — up  9,135 
from  September,  1966.  Weekend  circulation  was  356,929 — up  8,089  from 
September,  1966*. 

^SOURCE:  Audit  Bureau  of  Circulations  Statement  as  filed  for  6  months  ending  September,  1967. 

St.  Louis  revolves  around  the  Globe 

^t.lfouiis  (ilolje-lPtmonrat 

Represented  nationally  by  Moloney,  Regan  &  Schmitt. 


editorial 


Colorado  Bar  Opposes  Reardon 

¥  I  i^  i  merest  in  ami  eiuouiajt’iiii;  to  know  that  tlie  Aineiitati  Ikn 

.\sM»(iation  lias  b\  no  means  .1  imiteil  Iront  in  laror  of  the  Reardon 
Ciommittee  report  whidi  letoinmeiids  inajoi  lihukonts  in  the  area  ol 
pre-ti  ial  reporting  ol  d  ime  news. 

I  lie  hoaid  of  goxeiiiors  ol  the  (Colorado  Ihn  .Vssotiation  has  retoni- 
nu  tided  stronglv  that  the  three-inemliei  (Colorado  delegation  to  the 
.\r.  \  House  ol  Delegates  in  Chit  ago  l  eln  iiarv  ID  oppose  adoption  ol 
the  Reanlon  report. 

1  his  ;i(tion  will  add  weight  to  tin  appeals  ol  various  press  groups 
that  the  \l>.\  should  postpone  adiou  on  the  report  lor  at  least  a  year, 
rite  ( 'olorado  hoard  suggested  there  should  lie  no  \<>te  iti  (Ihit  ago 
"pending  lurther  exploration  ol  the  possibility  ol  adiievitig  similar 
object i\es  through  \((luntat\  codes  and  guidelines."  We  woidd  add 
th.u  lurthei  persuasive  ev  idence  might  be  |)roclucecl  011  the  ])ress'  side 
of  the  coiitroversv  within  the  next  veai  and.  therelore.  Imal  .MIA  con- 
sideiatioii  should  be  postponed. 

i  he  position  of  the  Colorado  group  is  not  the  residt  ol  snap  judg 
iiietit.  It  is  an  outcome  ol  more  thati  a  veai’s  discussion  ol  the  issues 
with  lepresentatives  ol  the  press  in  that  .State.  1  he  lesult  ol  tiu'se 
discussions  is  a  "(a)m])aci  ol  understanding  ol  the  liar  and  the  1‘ress 
of  (iolcirado"  ;uicl  ;i  list  ol  "( ■ludeliiies  lor  the  Reporting  ol  (.liminai 
I’roceedings"  vel  to  be  a])provecl  loiimdlv  bv  the  various  groups. 

( )l  intet  esi  to  all  members  ol  t  he  pi  ess  ;uid  bar  is  that  the  "( lompac  t" 
goes  two  stc|)s  bevoncl  recognition  ol  the  basic  lunclamental  guarantees 
ol  liee  piess  and  lair  trial.  It  spec  dies  those  two  tights  atul  Ireedoms 
and  goes  on  to  "recogni/e  that  the  right  to  ;i  /m/d/c  Iridl  is  a  luntlamen 
tal  libertv  guaranteed  bv  the  Sixth  .Vmendment"  and  also  to  "icccigni/e 
that  members  ol  a  free  sodetv  have  the  light  to  accpiire  and  impart 
iiilormation  about  their  mutual  interests." 

I  he  latter  is  the  most  im|)ortant  right  at  issue-  and  should  be  rec- 
ogni/eci  bv  the  .\li.V. 


Information  Watchdog 

^1  ^  III  I  rerdoin  ol  Inlormalion  (a  liter  ol  the  I'niversitv  ol  Missouri 
■*-  .School  ol  |ournalisni  opened  a  Washington  oliice  a  lew  weeks  ago 
aticl  its  vigilance  in  helping  the  |)ress  ellectively  use  the  new  Ireecloni 
ol  inlormation  law  had  an  immediate  pavoll. 

It  turned  the  spotlight  o|  jiublicitv  on  lelusal  ol  .\rmy  ollicials  to 
release  documents  invedving  attempts  liv  the  .Militarv  Distriet  ol  Wash¬ 
ington  to  pressure  licjuor  lobbyists  and  wholesalers  to  provide  Iree 
drinks  lor  I.LDHI  .\rmv  guests  at  a  social  lunction.  .V  letter  asking  the 
donatioti  ol  'M'l  lilths  ol  lic|uoi.  etc.,  sent  in  a  postagc’-lree  envelope, 
for  Use  at  a  \’alentine’s  l)av  Hall  spoiisore-d  bv  the  (Commanding  (.eii- 
eral  o|  the  .Military  District  ol  Washington,  and  subsecpient  lettei 
withdr.iwing  the  recpiest.  were  imtnediatelv  protected  by  military 
secrecv  because  it  was  said  disclosure  "would  serve  no  iiselul  purpose." 

Whether  the  letters  are  ultimately  rele*ased  or  not  is  uiiimpoitant. 
I  he  (Center  has  thrown  the  spotlight  ol  publieity  on  an  attempt  to 
violate  the  law  by  unjustilied  secrecy  in  a  non-inilitarv  matter. 


"(•oil  is  our  rvfufie  anil  slrmulh.  a  ifry 
prrseiit  help  in  Irouhir,"  l‘snlm  46:1 
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letters 


MANAGIX;  IIISTOKY 

I  ihoiifilil  the  protest  (Jaii.  I  a}:ain>l 
Sam  l-in<irick*s  i)ie«'t*  about  the  Sun  .In- 
tiinio  Hxprcss  plioloj'raplior,  |{ill  (iood- 
.pi-i-il  (.Ian.  bt  was  absurd. 

Mr.  I.iudrick  was  reportiii}:  on  an  in- 
Icroslin^  aspect  of  journalisni,  not  lioblin^ 
up  Mr.  C.oodspeed  as  a  model  for  present- 
das  pliotofirapbers.  In  fact,  Mr.  I.indrick 
specifically  <iescribed  Mr.  f'.oodspeed  at 
the  be^innin^  of  his  article  as  “a  colorful, 
hrawlin^  character  who  has  all  but  out¬ 
lived  his  time  in  the  once-tou}:h  field  of 
photojournalism." 

What  should  we  do.  destroy  all  existiiif: 
copies  of  The  Front  Pape  and  forbid  fur¬ 
ther  performances,  and  also  burn  the  hooks 
tliat  relate  the  rou^h-and-tumble  aspe<’ts 
of  the  history  of  journalism  lest  some  sen¬ 
sibilities  be  offended';’  Manafiiiif:  history  is 
just  as  had  as  manafiin*?  the  news,  and  I 
should  think  that  journalists  woidd  know 
better  than  to  sujij'est  either. 

Kov  H.  Coei'i  iu  II 

Mtadeiia.  C.alif. 

» 

We  believe  the  newspaper  ]ihoto^rapher 
should  he  treated  and  respected  as  a  re¬ 
sponsible  observer  workin*:  in  a  visual 
medium  to  report  happenings  and  emotions 
in  the  world  around  him.  Hill  (iood- 
speed  s  words  and  actions  do  not  contribute 
positivelv  toward  that  end. 

KiiIIIK  IblOKKII 

ltalci;ih.  .\.C1. 

*** 

COKRKCTION 

I  hank  you  for  usino  my  "heads  that 
mi;;ht  have  been,"  (  Jan.  20  I .  That  was  an 
imlortunale  Ivpo  which  caused  mv  head  to 
read  "Nejiro  C.oniposes  Son};:  Hot  l  ime  in 
Old  lown.  '  The  head  should  have  read 
"Nero  Composes  Soil};:  Hot  Time  in  Old 
I'ow  n." 

I  would  not  want  anyone  to  think  that 
I  attributed  a  "hot  time  in  the  old  town" 
to  \e};ro  aitivity.  rhin};s  have  been  hot 
ciiou};h  without  addin};  more  fuel. 

W.  l.owni}:  K\v 

I  iicson.  \ri/.ona. 


E&P  Index 


>EVi  SPAI»ER'S  ROl.E 

May  I  presume  to  offer  a  correction  of 
the  report  (,lan.  2()f  of  mv  remarks  at 

1N\E: 

"The  newspajier  of  tomorrow  will  fulfill 
its  role  as  a  communicator  of  facts  rather 
than  news." 

This  is  preciselv  what  I  did  not  say. 
I  did  say: 

"Much  of  the  new  technolo};v  seems 
better  suited  to  comnuinicatin};  facts  than 
to  commiinicatin};  meaniii};.  It  provides  in¬ 
formation.  without  (irovidiu};  understand- 
iii};.  and  that  is  the  ride  that  I  think  the 
newspa|ier  of  tomorrow  will  fulfill — the 
enormously  dillicult  task  of  puttiii};  facts  in 
perspective,  of  explainiii};  and  interpretiii}; 
them,  of  providiii};  understandiii};." 

I.V1.K  L.  Kni! 

C.opley  Newspapers 
l.a  .lolla.  Calif. 

REALI.V  A^IAZING 

^ou  mi};ht  be  interested  in  the  fact  that 
about  three  weeks  a};o  we  placed  a  classi¬ 
fied  ad  in  the  academic  section  of  E&I’. 
It  was  really  ama/iii};  the  number  of  jour¬ 
nalism  students  who  read  your  publication. 
We  also  received  a  number  of  replies  from 
other  disci|ilines  as  a  result  of  haviii}; 
read  the  ad  in  E&l*. 

Cl,  MIKM  K  C.  Amikkson 
.‘School  of  Journalism. 

.‘'vracuse  I  niversilv, 

Svracuse,  N.^ . 
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Short  Takes 

The  weather  has  been  refurbished  to 
look  nearly  the  way  it  did  the  ni}rht 
Lincoln  took  his  wife  to  see  the  comedy, 
“Our  American  Cousin.” — Sew  I'edfonl 
( Mass.)  Standard-Tinien. 

• 

The  hupre  crowd,  sittin}?  on  soft  drinks 
and  doupjhnuts,  relaxed  durinp:  the  early 
part  of  the  meetinp:  to  prosjiel  son}rs. — 
Saeannalt  (Ga.)  Moniinp  .Vcm'.s'. 

• 

Mr.  Selkoe  will  teach  in  Charlottesville, 
Va.  where  the  bride  and  bridebroom  will 
live. — Chienpo  T rihuve. 

• 

Hapran  ran  his  fin}rer  throuph  his  hair 
and  took  out  a  cip:ar. — Indianapolitt 
(Ind.)  Star. 

• 

With  his  twinklinp:  smile  and  a  satisfied 
pat  of  his  own  now  well-covered  head, 
“Father  Spike”  p:ives  a  similar  pot  to 
the  collective  head  of  the  industry  all 
over  the  world. — Lowell  (Mass.)  San. 

• 

We  also  want  to  say  we  will  never 
understand  how  an  18-year  old  who  spells 
and  writes  as  you  do  can  possibly  Ive 
prraduatinp:  from  hifrh  school  is  entirely 
beyond  our  comjvrehension. — Lon  .{npelen 
Herald  FJxaminer. 

• 

A  crowd  of  from  5000  to  6000  in- 
unlated  the  cammunitl  last  week-end. — 
Ruidono  (N.M.)  Sewn. 


say,  I  don't  hear  any  peace  overtures,  Dean. 
Do  you  hear  any  peace  overtures?' 

Redford,  Toronto  Globe  and  Mail 


newspaperim; 

Hal  Taxel’s  "W  by  Are  W  e  Fiphtiii};  the 
Clock'f"  (.lanuary  6)  is  symptomatic  of  a 
brand  of  thinkiii};  that  may  yet  take  the 
nevv>i  otit  of  nevvspa|)ers. 

If.  as  Taxel  sup};esls.  a  newspaper's 
};rovvtli  depends  mostly  on  pojmlation 
};rovvth  and  "the  a>tuteness  of  the  circu¬ 
lation  deiiartment,"  the  problem  of  costly 
makeovers  is  easily  solved.  Just  for};et 
them — let  the  endvarrassing  errors  and 
outdated  stories  run  through  all  editions. 
Why  worry  if  the  consumer  is  receiving 
nothing  dramatically  different  from  that 
offered  1.5  years  ago'f  Why  be  disturbed 
if  our  headlines  seem  to  be  fashioned  by 
carpenters'^  As  long  as  we  produce  some¬ 
thing  we  cull  a  daily  news|)a|)er,  and  the 
carrier  gets  it  on  the  doorste|>  at  a 
reasonable  hour,  (veople  will  continue  to 
buy  it. 

Or  will  they'f 

Many  publishers  have  made  their  edi¬ 
tors  so  cost-conscious  that  a  good  story 
often  goes  down  the  drain  in  the  interest 
of  "efficiency."  A  historic  case  in  point 
was  the  treatment  of  the  beginning  of  the 
Korean  War.  North  Korean  armies  in¬ 
vaded  the  South  at  the  wrong  hour.  late 
one  Saturday  night  in  19.50.  Many  news¬ 
papers  all  over  the  I'nited  States  ran  the 
story  under  a  one-column,  three-line  head 
on  the  front  jiage  of  their  Sunday  edi¬ 
tions.  Editors  knew  it  was  important,  but 
the  hour  was  late,  and  who  wants  to  an¬ 
tagonize  the  printers  by  changing  play 
when  the  |)age  is  nearly  closed'/  It's 
neither  diplomatic  nor  efficient. 

Hut  it  is  newsi>apering.  God  and 
Marshall  Mcl.uhan  hel|>  us  if  we  ever 
forget  it. 

J \MKs  M.  Nkai. 

Dept,  of  Journalism  and  I’rinting 
South  Dakota  State  I  niversity 
Hrookings,  South  Dakota 


“Effective  and  dramatic  reporting 
...on  the  Negro  in  America” 
wins  forThe  NewVbrkTimes  Magazine 
the  1967  Richard  LNeuberger  award 
of  the  Society  of  Magazine  Writers. 
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Every  Saturday  Since  1 884 


Court  Orders  Tucson  Sale, 
Change  in  Agency 

Hayden  Says  Ruling  May  Speed 
Action  on  Bill  for  Exemption 


TresoN,  Ariz. 

U.  S.  District  Court  has  or- 
<lcrc<l  William  A.  Small  Jr., 
publisher  of  the  Tkcsoh  Dnilif 
Citizen,  to  sell  the  Arizona  Dailji 
Star  l)ecause  joint  ownership  of 
the  two  j)apeis  and  their  oper¬ 
ation  provides  for  illefral  “price 
fixiiiK.  profit  j)oolin>r  and  mar¬ 
ket  allocations.” 

Federal  JudRe  James  A. 
Walsh  of  Tucson  made  the  lonp: 
awaited  ruliiiR  January  .‘11  in  a 
.“-pane  decision  and  a  IlT-pape 
findings  of  fact  and  conclusions 
of  law. 

Ju<t)je  VV’alsh  ruled  that  the 
operatintJ  agreement  between 
the  Star  ami  the  Citizen  in 
which  they  shared  joint  print¬ 
ing  facilities,  advertising  and 
circulation  departments  since 
1!»40  was  “illenal  |)er  se  under 
Section  1  of  the  Sheinian  Act.” 

The  JudKe  also  said  that  the 
purcha.se  of  the  Star  by  the 
.\rden  Publishinjr  Company  in 
which  Small  was  the  oidy 
stockholder  violated  the  Clayton 
.Anti-Trust  .Act. 

Small  and  the  .Arden  Pub- 
lishinj*  Com|)any  weie  ordered 
by  the  court  to  sell  the  Star, 
eithei-  l)y  the  .Arden  Company 
sellinR’  the  assets  of  the  Star 
Publishing  Company,  or  by 
Small  selling  all  of  the  .stock  in 
the  .Arden  Company. 

JudRe  Walsh  Rave  the  de¬ 
fendants  Small,  the  Citizen,  Star 
and  .Arden  PublishiiiR  Com¬ 
panies  and  Tucson  \ewsi)apers 
Inc.  5)0  days  to  come  up  with 
a  plan  satisfactory  to  the  court 
that  will  provide  for  the  <iivesti- 
ture  of  the  Star. 

In  addition,  Walsh  said  this 
plan  must  piovide  foi-  th<>  molli¬ 
fication  of  the  opei’atiiiR  aRree- 
ment  between  the  two  news])a- 
pers  to  eliminate  price  fixiiiR, 
niaiket  allocations  and  profit 
poolinR. 

Walsh  also  enjoined  the  de¬ 
fendants  “and  eaidi  of  their  di¬ 
rectors,  officers,  UReiits  and 
employes,  and  all  pei-sons  act- 
iiiR  for  them,”  from  fixiiiR 


jirices,  pooliiiR  profits  or  allo- 
catiiiR  markets  in  the  publish- 
iiiR  of  daily  newspapers  in  Pima 
County. 

The  victory  by  Rovernment 
anti-trust  lawyers  was  expected 
since  JudRe  Walsh  ruled  a  year 
aRo  that  the  operatiiiR  aRency 
aRreement  was  in  violation  of 
the  anti-trust  laws. 

The  Tucson  case  was  widely 
considered  to  lie  a  test  case  that 
could  affect  joint  operations  of 
newspapeis  in  20  other  cities 
where  there  are  busine.ss-pro- 
duction  aRency  aRreements. 

Arizona  Sen.  Carl  Hayden, 
who  introduced  a  bill  for  the  re¬ 
lief  of  newspapei’S  in  the  same 
pliRht  as  the  Star  and  Citizen, 
said : 

“I  think  it  (the  court  deci¬ 
sion)  points  out  the  uiRency 
that  its  needed  for  passaRe  of 
the  bill  I  introduced  that  would 
specifically  leRalize  joint  own¬ 
ership.  It  was  in  anticipation 
of  the  rulitiR  that  I  introduced 
the  bill.” 

The  aRieement  made  by  the 
Star  and  the  Citizen  July  1, 15)40, 
included  a  provision  that  in  the 


Dktroit,  Mich. 
“IluRe  profits”  made  by  mem¬ 
bers  of  the  Teamsters’  union  in 
publishiiiR  news])at)ers  here  af¬ 
ter  RoiiiR  on  strike  from  the 
Detroit  Seirx  were  called  to  the 
attention  of  state  lawmakers 
hen*  January  .SI. 

.A  special  Senate  committee, 
created  at  the  rei|uest  of  Sena¬ 
tor  Robei't  Huber,  heard  testi¬ 
mony  from  two  Free  I'ress  re¬ 
porters,  dene  doltz  and  William 
Serrin,  in  respect  to  what 
they  termed  “The  Vultuie 
Press"  in  an  article  jiublished 
by  TIte  Rei)orter  inaRazine. 

doltz,  a  onetime  Pulitzer 
lu  ize  winner,  and  Serrin  worked 


Compact 


event  of  the  sale  of  one  news- 
pajier  the  owner  of  the  other 
would  have  the  first  option  to 
buy  at  the  seller’s  j)i-ice. 

This  option  was  exeicised  by 
Small  when  William  R.  Math¬ 
ews,  owner  and  i)ublisher  of  the 
Star,  was  to  sell  his  paper  to 
the  Brush-Moore  Newspaper 
droup. 

Small  formed  the  .Arden  Com- 
))any  Dec.  21,  lS)f>4.  and  bouRht 
the  Star  PublishinR  Company 
Jan.  ~i,  Ififi.T,  for  almost  .$10 
million.  The  actual  purchase 
price  was  $9, 1)1)1), 71)0. 

.At  this  time  the  Rovernment 
filed  its  anti-trust  suit,  citinR 
the  ojieratinR  aRreement  as  de¬ 
tailed  in  news  stories  carried  by 
lK)th  the  Star  and  the  Citizen 
concerninR  the  sale. 

JudRe  Walsh,  in  his  conclu¬ 
sions  of  law,  said  the  defendants 
entered  into  the  operatinR  aRree¬ 
ment  “with  the  intent  and  pur¬ 
pose  of  eliminatinR  all  com¬ 
mercial  competition  in  the  daily 
newspaper  business  in  Tucson” 
and  that  the  acquisition  of  the 
Star  by  the  .Arden  Company  was 
a  “conspiracy  by  the  defendants 
to  monopolize  the  daily  news- 
|)aper  business  in  Tucson.” 

Officials  of  the  newspapers 
said  their  attorneys  were  study- 
iiiR  the  :i7-paRe  decision  to  de¬ 
termine  its  net  effect. 


at  the  Dailji  PreKn  after  the 
h'ree  Press  closed  down  in  mid- 
November,  the  News  havinR 
iH'en  forced  to  suspend  publica¬ 
tion  by  the  walkout  of  Team- 
steis  and  other  unions. 

.AccordiiiR  to  Goltz,  the  in¬ 
terim  jiajiers  had  iH'en  (ilanned 
far  in  advance  of  the  strike  ac¬ 
tion.  Certain  of  the  Teamsters, 
lie  said,  took  down  as  much  as 
$1,01)0  a  week  distributiiiR  and 
sellitiR  the  pa|)ers. 

The  jieople  involved  in  these 
publication  ventures  earned 
“huRe  profits."  tloltz  .laid.  The 
committee  had  been  told  earlier 
tliat  operators  of  the  interim 
liapers  made  as  much  as  $.",(*00 


TestifyiiiR  Ix'fore  a  senate 
committee  on  the  Hayden  bill 
last  .AuRUst,  William  .A.  Small 
Jr.  said  his  fathei-  had  pur- 
cha.sed  the  Citizen  in  1936.  He 
.said  it  failed  to  make  a  profit, 
and  in  1941  the  jiaper  entered 
into  an  aRreement  with  the 
Star  to  establish  a  joint  busi¬ 
ness,  advertisinR,  circulation, 
production  and  accountinR  sys¬ 
tem  while  the  newspapers  re¬ 
mained  editorially  separate. 

Small  testified  he  bouRht  the 
Star  in  lt)(>5  to  prevent  its  be- 
iiiR  sold  to  a  person  with  whom 
he  believed  he  could  not  suc¬ 
cessfully  cooperate.  William 
R.  Mathews  has  continued  as 
editor  and  publisher  of  the  Star. 

Small  said  his  intention  was  to 
resell  the  Star  as  quickly  as 
possible,  but  the  Justice  Depart¬ 
ment  blocked  such  a  sale 
throuRh  the  suit. 

At  the  trial  in  .April,  IDfifi, 
Small  testified  that  Tucson  was 
not  larRe  enouRh  to  support  two 
completely  separate  newspapers, 
and  one  of  the  two  major 
dailies  would  have  to  fail. 

• 

Exerulives*  Proiiiotetl 

New  H.a\'EN.  Conn. 

Two  executives  of  the  Repis- 
ter  PublishinR  Co.  have  lieen 
promoted  to  new  positions. 
GeorRe  S.  Stearns  Jr.,  former¬ 
ly  vicepresident-finance,  was 
moved  up  to  treasurer.  Donald 
.A.  SparRo,  previously  assistant 
Reneral  manaRer,  was  elected 
vicepresident  and  assistant 
treasurer.  Both  were  also  made 
memt>ers  of  the  lioard  of  direc¬ 
tors  of  the  comjiany,  which  pub¬ 
lishes  the  eveninR  RefiiMer  and 
morning  Jonrnal-Courier. 


a  week  iiRo  when  the  Teamsters’ 
union  insisted  on  full  employ¬ 
ment  for  its  members  at  a  waRe 
scale  amount iiiR  to  about  $2:15 
a  week. 

The  News  has  a  lawsuit  pend- 
iiiR  aRainst  the  Daily  Express 
for  damaRes  in  an  alleRed  con- 
sjiiracy  to  apiuopriate  its  cir¬ 
culation  lists. 

NcRotiations  for  a  new  con¬ 
tract  were  under  way  this  week 
between  some  of  the  unions  and 
the  publishers’  association.  .At 
one  point  it  was  repoi'ted  that 
aRreement  had  Ix'en  reached  on 
everythiiiR  except  waRcs,  but 
meetiiiRS  were  adjourned  Wed¬ 
nesday  until  next  Monday. 


‘Huge  Profits’  Made  By  Strike  Papers 
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Strike  Rally 
In  L.A.  Leads 
To  Violence 

1. 1  IS  Axgki.ks 

A  th  fnl(l-Kx(tni- 

un  r  ollico  in  Van  Nuys  suffcivd 
\vatt‘i'  (lamaK*"  attrihutcil  to  van¬ 
dals  as  tli«‘  iifwspaptM-  strik«‘ 

•  nti'i-od  its  swvnth  \v**('k.  Tlie 
Ucai'st  afternoon  daily  continues 
to  pulilish. 

Windows  of  the  newspap<>r’s 
main  plant  here  were  broken 
dui  inu  a  January  2<!  demonstra¬ 
tion  in  support  of  the  li.dun 
strikers.  At  one  point  to  (id 
police  olticers  placed  themselves 
U'tween  demonstrators  and  the 
newspaper  buildiiiR.  Late  eve- 
nin;r  tralfic  was  diverted  briefly. 

Hurintr  the  demonstration, 
Mayor  Sam  Vorty,  who  has  de- 
clint‘d  to  intercede  in  the  labor 
dispute,  was  hunp:  in  eflipry. 
Cherry  bombs  exploded.  Picket 
sinus  read:  “.Scabs  must  no!”  . . . 
“Hc'arst  is  worst.”  .  .  .  “Yorty 
ajjainst  labor.” 

The  march  lasted  about  two 
hours,  in  a  steady  drizzle.  Two 
pickets  were  arrested  on  suspi¬ 
cion  of  drunkenness.  A  woman 
picket’s  nose  was  cut  by  flyinn 
ffla.-^s. 

The  Herald-Examinei-  strike 
iM-nan  l»ecemlK‘r  lo  over  nuild 
dissatisfaction  with  the  wane  in- 
crea.se  offered  in  contract  nego¬ 
tiations.  .411  newsiuiiier  unions 
in  the  plant  joined  in  support 
of  the  guild. 

»  *  ♦ 

The  .American  Nb'wspaper 
(iuild  levied  a  sjiecial  as.si'ssnieiit 
on  its  more  than  :30.ddd  members 
to  help  support  the  Los  .Angeles 
strikers  and  others  who  are  out 
of  Work  in  San  Franci.sco,  due 
to  the  mailers’  walkout  there. 
The  assessment  will  lir*  for  Jan¬ 
uary,  February  and  March.  The 
New  A’ork  City  Newspaper 
(iuild  voted  to  pay  the  amount 
( a  month)  out  of  its 
emergency  fuml. 

♦  ♦  ♦ 

VaiiiLiU  Daniage  Plant 

W.\i,.NrT  Crkkk,  Calif. 

-Marauders  entered  and  dam¬ 
aged  theCoiifro  Co.sbi  7’/i(ie.s- and 
('iinriinl  TniH^frri/tf  iiublishing 
plant  here  'I'uesday  morning 
(January  •■!<•)  during  labor  pick¬ 
eting  demonstrations  outsid**, 
officials  of  these  Lean  S.  Lesher 
dailie.s  reported. 

.A  group  of  persons  smashi'd 
windows,  glass  partitions  and 
linecaster  keyboards,  .scattered 
type  and  pasteup  material  and 
pied  classified  in  a  .seven-minute 
foray  causing  damage  estimated 
at  to  .8o0,(MI0. 


They  disjiersed  after  police 
arrived  in  force. 

Picket  signs  charged  the  news- 
jiajiers  supplied  strikebreakeis 
to  the  L»k  Anf/eh’!i  Ht  nihl-Ex- 
(iiiiiiii  r.  Lesher  said  eight  former 
employes  now  rejiortt'd  in  the 
struck  Hearst  filant  had  Ikhui 
dismissed  and  denied  he  oi-  his 
liapers  had  any  link  to  the 
meti’opiditan  paiier.  He  said  he 
told  the  Herald  not  to  hiie  any 
more  of  his  employes. 

The  afteinoon  transcript  util¬ 
ized  stored  e<|uipment  from  the 
Concord  jdant  and  i)ubli.shed  an 
abbreviated  lu-page  eilition 
which  ajipeared  only  an  hour 
aftei-  deadline. 

Lt'sher,  who  has  mtd  union  ac¬ 
tivities  here  with  legal  moves 
since  iturchasing  the  Transcript 
in  t)ctober,  P.Mifi,  directed  I’esto- 
I’ation  activities  while  jiolict' 
were  still  examining  the  jilant 
scene  for  clues  to  the  invadei's. 

Tran.script  printing  was 
moved  here  after  the  ('oncord 
filant  was  damaged  by  fire  and 
paint  bombs. 

♦  *  * 

New  S.F.  Se**i«m« 

S.\x  Fra.\(  (.SCO 

IMiotor-ngraveis  continued  ne¬ 
gotiations  with  the  San  Fran¬ 
cisco  Newspaper  Printing  Com¬ 
pany  and  the  ()iil:l(in<l  Trihinn’ 
here  this  week  as  the  strike  of 
the  newspa|)er  mailers  con¬ 
tinued. 

.All  newspajier  unions  are 
rejire.sented  in  the  mailer  (licket 
lines  and  the  Sdn  Franrii^cii  Ex- 
(unhd'r  and  the  Siui  Fro/icLvr; 
Clinniivli'  have  not  been  pub¬ 
lished  since  January  lo,  with 
excejition  of  a  token  Chronicle 
issue. 

Engravers,  without  a  contract 
since  last  Octolier  31,  received 
.strike  authorization  from  the 
San  Francisco  Labor  Council. 

The  Ihiilji  CiDtinu'i-ritil  .V<  M'.s, 
published  here  since  ISTo,  has 
expanded  both  circulation  and 
news  coverages.  J.  Frank  Bea¬ 
man,  editor,  said  the  News, 
which  went  through  a  seven- 
month  stidke  foui-  yeais  ago,  is 
in  good  shajie  today. 

N;mi«“  CJiango 

.An  interim  daily  which 
changes  its  nam(>  every  day  to 
conform  to  the  day  of  the  week 
is  iK'ing  published  by  f’inii pin  ts- 
.Magazine.  J'his  tab  of  aiound  a 
dozen  pages  was  first  named 
Ilamiiarts  liut  Howard  (lossage, 
advertising  agency  executive 
who  is  publishei',  decided  this 
was  too  confusing  to  the  public. 

Now  namefl  MonLay,  Tues- 
Day,  etc.,  the  pajier  offers  col¬ 
umnists,  compresseil  local,  na¬ 
tional  and  world  news,  a  full 
New  York  stock  list,  television 
highlights,  two  page.s  of  diver¬ 
sions  jilus  news  .selections  of 


leading  articles  and  some  edi¬ 
torial  comment. 

The  mast  carries  A.  J.  Lieh- 
ling’s  words:  “What  good  is 
fi'eedom  of  the  press  if  there 
isn't  one?" 

The  Sint  Frinirixco  SlioiipiHi/ 
.Vi  M'S  has  doubled  in  size  and 
added  a  reporting  staff  to  ))ro- 
vide  thiee  or  four  jiages  of  liH’al 
news  for  each  .semi-weekly  edi¬ 
tion.  Published  by  James  Mc- 
Clatchy,  a  memln'r  of  the  ^Ic- 
Clatchy  Newsiiajiers  pulilishing 
family,  the  paper  has  a  disti  ibu- 
iion  of  215,b(ib. 

The  Sun  Friinri>ti-i>  Fritijnitti, 
published  by  Henry  F.  Rudde, 
has  increa.sed  its  city-wide  ad- 
veitising  volume  by  12  full 
pages.  Tailored  to  different  dis- 
ti  icts  in  tioth  news  and  ad  con¬ 
tent.  it  also  offers  full  San  Fran- 
cisc  distribution. 

• 

Schools  Share 
SI 1,000  from 
Scripps  -  Howard 

Cl.NCI.N.NATI 

Five  journalism  grants  total¬ 
ling  ^ll.Obb  have  lH‘en  awarded 
by  the  trustees  of  tin*  Scripps- 
Howaiil  Foundation.  They  in¬ 
clude  a  S2r)0b  gift  to  help  es¬ 
tablish  the  Paul  C.  Edwards 
memorial  profes.sorship  in  com¬ 
munication  at  Stanford  Univer- 
.sity. 

Edwards  was  a  Scripps-How- 
ard  editor — Houston,  San  Diego, 
San  Franci.sco — as  well  as  edi¬ 
tor-in-chief  of  the  Scripps-How- 
ai’d  Southwestern  group.  He  was 
also  a  Stanford  ti-ustee  and 
board  president.  He  died  in  l!)(i2 
at  the  age  of  80. 

Other  recijiients  of  giants 
were : 

.American  Press  Institute,  Co¬ 
lumbia  University,  $2000. 

Nieman  Foundation,  $.')000. 

University  of  Kansas  School 
of  Jouinalism ;  looth  birthday 
ob.servance  of  William  Allen 
White,  $r)00. 

Boys  Club  of  .America  for  vo¬ 
cational  iirogram  in  printing 
and  journalism,  $1000. 

• 

L.lialk's  PajuT  INaiin's 
.Advertising  Direelor 

Lou  lloliinson  has  been  named 
advertising  director  of  the 
\\'iisliinf/ti)n  Exiniiini'r,  accord¬ 
ing  to  the  publisher,  O.  Boy 
("halk.  Bobin.son  has  been  adver¬ 
tising  director  of  the  Xurtlu  rn 
\'iri/iniii  Sint  the  past  18  months. 

The  Examiner  started  jiubli- 
cation  Septemlier  7,  lOOT,  in 
Washington,  has  since  blanched 
out  to  cover  Bichmond,  Balti¬ 
more,  and  Philadelphia.  The  Ex¬ 
aminer  has  a  New  York  edition. 


DeGaulle’s 
Press  Fund 
Criticized 

Tl  iRll.NTO 

“Since  when,”  the  (llulie  mnl 
Mnil  asked  this  week,  “is  it  a 
federal  function  to  subsidize  ail¬ 
ing  newspapers?” 

The  ((uestion  on  the  editorial 
)iage  arose  in  connection  with 
a  rejiorted  jilan  under  which  the 
government  of  France  will  jiro- 
vide  up  to  $10)1,000  to  suj)port  ) 
L'Ennii/elitii ,  a  French-lan¬ 
guage  newsiiaper  published  in 
Moncton,  N.B.  since  1887. 

Noting  that  the  jiajier  had  a 
circulation  of  about  10,000  last 
year,  the  Glolie  and  Mail  com¬ 
mented:  “.Apart  from  having  a 
rather  melodious  name,  L’Evan- 
geline  jirobably  has  not  aroused 
much  interest  beyond  its  own 
backyard  where,  for  a  French- 
sjieaking  .Acadian  jiopulation,  it 
fills  a  real  need.” 

Four  New  Brunswick  .Acadi- 
ans  recently  made  “a  red-carjiet 
tour  in  France,”  according  to 
the  Cilolie,  and  returned  with  a 
long  list  of  jirojects  that  the 
DeGaulle  government  has  agreed 
to  subsidize. 

Biglils  of  All  U.ili/.cn^ 

Jacques  Filteau  said  in  an 
editorial  in  L’Evangelino  in  re¬ 
spect  to  this  mission:  “I  can 
only  dejilore  the  fact  that  a 
politically  foreign  country  nui.-it 
come  to  the  aid  of  one  of  the 
richest  countries  in  the  world. 
Once  again,  this  gesture  jioints 
u))  the  incomiietence  of  Ottawa. 
When  will  we  see  the  federal 
goveinment  sufficiently  strong 
and  well-structured  to  assume 
the  functions  devolving  on  it? 
When  will  all  citizens  of  Canada 
liave  the  rights  accompanying 
citizenshi])?” 

The  (ilobe  asked:  “Is  a  state- 
subsidized  (or  worse,  state-con¬ 
trolled)  press  a  right  ai-coin- 
panying  citizenship?” 

In  addition  to  money,  the 
CiIoIh'  rejiorted,  it  is  jirojiosed 
that  the  French  will  jirovide 
syndicated  newsjiajier  features 
and  an  eilitor  to  helji  the  staff  ( 
of  L’Evangi'line. 

*1  iule|ieii<lciil-(iaiillLr 

The  (ilobe  suggested  that  the 
jiajier  should  maintain  its  old 
indejiendent  stature  (as  stated 
in  the  E&P  Year  Book)  and 
devote  itself  to  the  interests  of 
the  French-sjieaking  Acadian 
communit.v  “with  an  unfettered 
hand.”  Otherwise,  the*  Toronto 
jiajier  said,  L’Evangeline  may 
have  to  identify  itself  as  “in- 
dejiendent-daullist.” 
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Murder  Trial  Moved, 
Press  Curbs  Lifted 

Ity  Kritli  kappr;) 

SlatV,  Hiinliiiiiton  llt'rul<l-l>i>piil<-li 


COVERAGE  TOO  GOOD' 


ClKCLKV  IM.K,  Ohio 

(’hunfjiriK  the  venuo  of  a  Ioiir- 
lunninK,  serious  criminal  case  is 
heli)ful  both  to  justice  and  un¬ 
hindered  news  coveraRe,  court 
otlicials  and  newsmen  learne<l 
hei'e  recently. 

Transfer  of  a  first-deRree 
murder  ndrial  from  Ironton, 
Ohio.  1(»()  miles  northwest  to 
Circleville,  appeared  to  eliminate 
conflicts  between  an  individual’s 
riRht  to  a  fail'  trial  and  the  news 
media’s  riRht  to  report  without 
restrictive  judicial  Ruidelines. 

Tlu‘  case  was  relocated  last 
fall  after  a  special  judRe  ruled 
that  continuous  newspaper  and 
radio-television  coveraRe  in 
Southern  Ohio  had  “saturated” 
Lawrence  County,  the  oriRinal 
venue,  and  “seriously"  jeopar¬ 
dized  chances  of  seatiiiR  impar¬ 
tial  jurors. 

Deadlock  Kir>'l  Trial 

The  defendant,  accused  with 
two  other  men  of  killiiiR  a  po¬ 
lice  chief  durinR  a  jailbreak,  was 
tried  in  Lawrence  County  last 
.^priiiR  but  the  jury  deadlocked. 

That  trial  required  the  exam¬ 
ination  of  212  persons  before 


an  unbiased  jury  was  accepted. 
Two  months  later,  another  de¬ 
fendant  was  tried  and  his  jury 
forced  the  summonsinR  of 
veniremen. 

After  the  chanRe  of  venue, 
the  retrial  jury  was  selected 
from  only  L'l  jiersons. 

Testimony  of  two  rejiorters 
was  instrumental  in  movinR  the 
second  trial.  Roth  testified  in  the 
venue  hearinR  that  a  series  of 
leRal  maneuvers  and  the  neces¬ 
sity  of  lenRthy,  individual  trials 
had  made  the  story  newsworthy 
almost  every  day  for  nearly  a 
year. 

Also  contributiiiR  to  the  ca.-se's 
exposure  were  the  Ruilty  i)lea 
of  the  third  defendant  and  sub- 
!Je(|Uent  measures  taken  by  hx'al 
Rovernment  to  improve  police 
safety. 

21.3  Siori«’« 

One  newsman  said  he  had 
wi'itten  213  articles  on  the  case 
and  its  "sidebar”  elements. 

In  their  pleadiiiRS  for  a  venue 
chanRe,  defense  attorneys  i)re- 
sented  an  unusual  arRument.  In¬ 
stead  of  routinely  contendinR 


news  treatment  of  the  case  had 
Ix'en  prejudicial,  they  main¬ 
tained  coveraRe  had  lH>en  “too 
Rood”  because  it  repeatedly  had 
taken  the  story  to  county  resi¬ 
dents,  leavinR  them  familiar 
with  alleRed  facts  of  the  matter. 

Court  officials  and  defense 
counsel  aRreed  the  prior  report- 
inR  had  In'en  fair  and  factual. 
However,  the  judRe  also  found 
past  coveraRe  had  lK>en  injurious 
to  the  “fair  trial”  principle  by 
the  sheer  volume  of  stories. 

Lawrence  County,  situated  on 
the  Ohio  River  across  from  Ken¬ 
tucky  and  West  VirRinia,  is 
covered  daily  by  the  Henild- 
IHtiixttrh  and  the  Ailrtrtincr, 
both  of  HuntinRton,  W.  Va..  and 
the  Irinitiiu  Trihiiiif. 

Other  media  include  five  railio 
stations  and  two  television  sta¬ 
tions?. 

When  the  case  came  up  for 
j’etrial  here,  it  was  learned  jsro- 
spective  jurors  had  not  read  or 
heard  enouRh  of  the  slayiiiR  to 
develop  opinions. 

DIO  Mile-  A»a> 

Newsmen  who  followed  the 
case  from  Ironton  and  HuntinR¬ 
ton  were  able  to  report  the  trial 
“in  depth”  because  their  ac¬ 
counts  would  be  published  KMt 
miles  away. 

The  distance  factor  prompted 
the  trial  judRe  to  forcRo  Ruide¬ 
lines  which  hail  l>een  applied  in 
the  case’s  earlier  jiroceediiiRS. 

Previously,  newsmen  had  been 
forbidden  to  interview  involved 
attorneys  or  make  “detailed”  ref- 
ei'cnces  to  testimony  introduced 


in  the  case’s  earlier  trials. 

The  bans  made  it  imisossible 
to  accurately  forecast  day-to- 
day  developments  and  the  ap¬ 
pearance  of  key  witnesses. 

Possible  “contamination”  of 
the  new  jury  by  Central  Ohio 
news  media  was  minimized  by’ 
the  si)ee<l  of  the  retrial  due 
mainly  to  the  (|Uick  jury  .selec¬ 
tion,  lack  of  familiarity  with 
previous  evidence  and  a  lesser 
news  “play”  for  ReoRiaphic  rea¬ 
sons. 

The  lone  lestriction  faced  by 
reporters  in  the  retrial  was  the 
usual  prohibition  of  ct»urtroom 
photoRraphy. 

• 

Pa|M*r  W  ins  Test 

Of  iNew  Fol  LaM 

Kkknk,  N.  H. 

The  Kveuv  Ecminff  Sentinel 
won  a  leRal  battle,  at  least  tem¬ 
porarily,  when  Superior  Court 
Justice  Martin  F.  LouRhlin  of 
.Manchester  enjoined  the  finance 
committee  of  the  Keene  City 
Council  from  barrinR  the  i)ress 
and  public  from  its  budRet  meet- 
inRS  unless  certain  specific  mat¬ 
ters  are  under  discussion. 

The  decree  was  issued  a  day 
after  a  heai  inR  had  been  held 
on  a  i)etition  of  the  S»‘ntinel 
and  a  reporter,  Peter  W.  Sel- 
kowe,  to  restrain  the  finance 
committee  and  ^layor  Richard 
E.  Bean  from  conductiiiR  budRet 
hearinRS  without  the  press  lieinR 
present. 

It  was  the  first  leRal  test  of 
this  state’s  new  riRht-to-know 
law. 


Secret  Hearing  Rule  Modified  in  Arizona 


PlloKNl.X 

The  .Arizona  Supreme  Court 
has  lepealt'd  a  rule  which  per¬ 
mitted  felony  suspects  to  have 
a  prtdiminary  heariiiR  in  se- 
ciecy. 

-An  A)'izo)i<i  Reinihlic  assistant 
city  editor,  Walter  Meek, 
brouRht  the  case  to  the  atten¬ 
tion  of  the  hiRh  court  when  he 
refu.sed  to  leave  a  preliminary 
heariiiR  last  October  11  when 
it  was  closed  to  the  press  and 
public. 

Meek  was  cited  for  criminal 
<'ontemi)t  of  court. 

Th(>  Supreme  Couit  did  not 
(■omment  on  the  constitutionality 
of  Rule  27  of  the  Arizona  Rules 
of  Criminal  Procedure,  but  sub¬ 
stituted  a  lilHM'alized  version 
of  it. 

The  luliiiR  left  unanswered 
the  outcome  of  the  contemjd 
citation  aRainst  Meek.  Aleck’s 
lawyer  contends  the  rule  was 
illeual. 

Chief  Justice  Ernest  W.  Mc¬ 
Farland  said  the  court  nullified 
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Rule  27  “in  the  inteiest  of 
ju-stice.”  He  declined  to  elabo¬ 
rate. 

Rub*  27  was  declared  consti¬ 
tutional  recently  by  a  superior 
court  judRe  who  refused  to 
(plash  the  charRC  apainst  Meek. 

The  Reiniblic’s  attempts  to 
obtain  a  re-examination  of  Rule 
27  date  to  l!l.")8  when  chaiRCS 
of  fraud  involviiiR  state  IiIrIi- 
way  departnumt  funds  were  di.s- 
missed  in  a  closed  heariiiR  and 
the  records  were  never  made 
public. 

In  aniendiiiR  the  rub',  the 
Su|)reme  Court  struck  out  a 
section  which  recpiired  a  niuRis- 
trat('  or  justice  of  the  peace  to 
close  his  court  to  all  spectators 
at  the  reipiest  of  a  ib'fen.se  at¬ 
torney  in  a  iireliminary  iK'ariiiR 
on  a  fi'lony  charRc. 

In  its  new  form  the  rule  aj)- 
jilit's  only  to  witnesses  in  a  case 
and  Riants  the  defense  the  riRht 
to  e.xclude  them  from  the  court¬ 
room  duriiiR  testimony  and  to 
kee|)  them  from  conimunicatinR 
with  each  other. 
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The  rule  had  been  used  fre¬ 
quently  by  defense  attorneys  to 
bar  newsmen  from  heariiiRS  in 
criminal  cases. 

The  Republic’s  editors  had  in¬ 
structed  Meek  not  to  leave  the 
courtroom  of  a  justice  of  the 
peace  when  he  excluded  the 
[iress  and  public  from  a  pre¬ 
liminary  heariiiR  on  a  kidnap- 
piiiR  chai'Re. 

The  press  in  .Arizona  had 
loiiR  souR'lit  a  constitutional  test 
of  Rule  27  which  was  borrowed 
from  California  law  and  has 
been  in  effect  here  since  terri¬ 
torial  days.  Bi'cause  of  it. 
newsnu'ii  contended,  the  public 
could  not  learn  the  substance 
of  the  prosecution's  case,  what 
sworn  testimony  jiolice  witnes¬ 
ses  Rave,  why  charRes  were  dis¬ 
missed  or  on  what  basis  a  de¬ 
fendant  was  held  for  trial. 

The  .Arizona  Republic,  in  an 
editorial,  said  the  chaiiRe  in 
Rule  27  is  particularly  timely, 
from  the  standjioint  of  a  free 
press,  liecause  it  atft'cts  a  por¬ 
tion  of  the  controversial  Rear¬ 


don  report  on  fair  trial  and  free 
press.  .AlthouRh  it  would  prob¬ 
ably  have  only  advisory  force, 
the  .American  Bar  .Association 
report  recommends  that  the 
public  may  Ix'  excluded  from  all 
or  parts  of  pre-trial  heariiiRS. 

“We  are  not  sure  whether  the 
Reardon  committee  recommen¬ 
dation  would  encomjiass  a  hear¬ 
ing  after  the  formal  charge  had 
been  filed  and  made  fniblic.  If 
it  did.  the  committee  has  Ix'en 
put  on  notice  that  the  .Arizona 
Supreme  Court  will  not  accept 
its  recommendation.” 

J.  Edward  Murray,  inanaR- 
iiiR  editor  of  the  Republic  and 
chairman  of  the  FriH'dom  of  In¬ 
formation  Committee  of  the 
.American  Society  of  Newspaper 
Editors,  said  the  revision  of 
Rule  27  has  “Rieat  national  sig¬ 
nificance,  because  it  reaffirms 
the  principal  of  ojx'n  justice 
openly  arrived  at  in  .Arizona  at 
a  time  when  Part  3  of  the  Ri'ar- 
don  report  recommends  closed 
preliminary  hearings  at  the 
whim  of  defense  counst'l.” 
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Two  Pilots  Gain  Y&R 
Presidency  Controls 

I'ony  Brt‘nnu 


Four  years  short  of  forty. 
SU'iihen  (>.  Frankfurt,  the  new 
president  of  Younp  &  Rubicam- 
U.S..  is  a  doul)le-bair<*lle<i  pro¬ 
fessional.  One  side  of  his  per¬ 
sonality  is  attuned  to  pick  off 
client  problems  (no  matter  whe¬ 
ther  they  l*e  media,  marketinir 
or  art),  the  other  jroes  full  blast 
at  enhancing  an  image  of  in¬ 
novative  creative  advertising. 

When  we  .saw  Frankfurt  his 
new  assignment  was  two  days 
old. 

“It’s  Itetm  a  mad  house  here, 
these  j)ast  two  or  three  days.” 
he  said  honestly  from  the  depth 
of  a  black  leather  swivel  chair. 
“Rut  the  changes  that  we’ve 
made  make  a  good  deal  of  sens«> 
when  you  consider  the  size,  the 
scopt'  of  our  operations.  They 
make  this  structure  absolutely 
neces.sary  if  we  are  to  maintain 
growth,  foster  the  Y&R  jier- 
sonality.  yet  make  sure  all  our 
oiM*rations  remain  cohesive.” 

The  :{(>-year-old  adman’s  wttrds 
reflected  a  management  policy 
rethink  that  has  iK'en  going  on 
within  Y&R  (and  at  a  number 
of  other  ag»'ncies).  At  Y&R  the 
result  is  an  executive  realign¬ 
ment  which  apjK'ars  to  give 
America’s  third  largest  agency 
(billings  just  short  of  .?4(»(»  mil¬ 
lion)  the  Ix'.st  of  all  worhls. 

But  Frankfurt,  as  president- 
USA,  is  by  no  means  flying  solo 
at  the  controls,  even  though  the 
title  soumls  fine.  With  him  in 
dual  presidential  harness  is  Ed¬ 
ward  X.  X’ey,  42,  new  president 
of  Y&R  International,  rc*spon- 
sible  for  1.5  highly-j)rotitable 
overseas  offices  and  more  than 
$100  million  of  billings.  This 
twosome  really  .started  moving 
up  last  year  when  they  were 
b«jth  promoted  to  ex<‘cutive  vice- 
pri'sident. 

Build’s  N<‘m  Rule 

And  while  the  younger  men 
climb,  Edwai'd  L.  Bond  .Ii-.,  54, 
former  president  and  still  chief 
executiv*^— who  has  now  taken 
to  him.self  the  title  of  chairman 
— has  certainly  not  let  go  of  the 
reigns  (but  he  has  sjiread  the 
responsibility  in  evolving  a  for¬ 
mula  which  will  allow  him 
gn^ater  freedom  to  concentrate 
on  the  company’s  financial  well¬ 
being). 

He’ll  be  riding  herd  on  the 
two  president.s — “I  retain  the 
final  responsibility  for  all  policy 
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decisions”  he  say.s — and  has  set 
uj)  an  operations  committee 
which  includes  William  R.  Reilly 
(who  IxH'omes  vicechairman  ami 
general  manager ) . 

Thus  the  team  of  Bond,  Reilly, 
Frankfurt  and  X’ey,  in  the 
words  of  Rond,  “will  work 
toward  the  .solutions  of  all  op¬ 
erating  problems  and  help  in 
the  coonlination  of  all  elements 
of  the  business,  whether  they 
are  in  the  creative  area;  the 
media  area — whether  they  are 
in  Paris.  London  or  San  Fran- 
ci.sco.” 

Needless  to  say.  these  changes 
(and  there  are  others  which 
we’i’e  not  listing)  also  iiroduced 
management  casualties,  one  sen¬ 
ior  retirement  and  one  outright 
lesigjiation.  But  they  reflect  the 
reorganization  of  a  business 
which  grows  increasingly  com- 
|)lex  and  farflung.  As  Roml 
says:  “Our  clients  are  fac¬ 
ing  ever-increasing  competition 
which  inevitably  puts  greater 
pressure  on  the  agency  foi-  bet¬ 
ter  service  and  Indter  advertis¬ 
ing.  The  agency  business  itself 
is  becoming  more  competitive  as 
new  agencies  spring  uj)  with  in¬ 
creasing  fn‘quency.” 

Suiiie  Ver>  (ummI.  Ollier'*  Bad 

We  asked  Frankfurt,  who  as 
head  of  the  domestic  operation 
is  (lai  ticularly  significant  in  the 
new  scheme  of  things,  what  he 
thought  of  the  jiroliferation 
(more  than  .’id  last  year)  of 
new  agencies. 

“Some  are  very  good,  others 
veiy  liad — they  jiroduce  surfacy 
imitations  of  what  they  think 
to  be  exciting  advertising.  Too 
many  of  them  fly  by  the  seat 
of  their  pants;  another  thing 
they  have  done  is  to  .send  the 
salary  structures  for  cn-ative 
pi'ople  way  out  of  whack.  A  guy 
joins  one  of  these  new  shojis  at 
a  fantastic  salaiw,  gets  fired  a 
year  later  when  the  account  he’s 
working  on  moves  to  a  shop 
which  can  offer  the  full  range 
of  services  needed  by  advertis¬ 
es  today.” 

Frankfurt,  although  he’s  come 
UJ)  in  the  creative  side  of  the 
business,  has  not  been  a  job 
changer  (he  joined  Y&R  in 
11)55),  nor  ii(K*s  he  view  creativ¬ 
ity  as  an  exclusive  of  co))y,  art, 
and  television  dei»artments.  He 
maintains  that  the  whole  of  285 
Madison  Ave.,  Y&R’s  hi-adcjuar- 


Stephen  O.  Frankfurt 


ters,  is  creative:  in  media 
selection,  in  marketing,  in  get¬ 
ting  to  grijis  with  client  prob¬ 
lems.  In  the  lattei-  respect,  he 
notes:  “I  spem)  a  lot  of  time 
with  clients,  who,  bidieve  it  or 
not,  demonstrate  some  of  the 
iHvst  creative  thinking;  it’s  a 
matter  of  listening  carefully, 
picking  up  the  pearls  they  may 
unknowingly  diop.  .  .” 

('.olleclor  of  Award* 

With  not  the  slightest  show 
of  modesty  he  hastens  to  jioint 
out  that  Y&R  won  more  awanls 
last  year  than  any  other 
agency.  “Our  work  was  judged 
by  our  jieers,  the  big  ami  small 
agency  men,  hard  sellers,  many 
of  the  guys  heading  the  current 
creative  thrust,  to  be  excellent.” 

And  continuing  the  piomo- 
tional  note,  he  points  out  that 
the  awartls  were  for  a  range 
of  21  clients,  "not  just  for  one 
or  two  proiluct  categories.” 
With  a  chuckle  he  notes  I  keep 
telling  my  guys:  “.Awards  are 
only  imjiortant  when  you  don’t 
win  them.”  (Incidentally, 
F'rankfurt  who  is  also  director, 
creative  services,  has  reporting 
to  him  the  cojiy  dejiartment,  art 
department,  tv  jiroduction  de- 
[lartment,  [irint  (noduction  de¬ 
partment,  sales  planning,  TV’- 
Radio  department  and  the  vis¬ 
ual  |»resentation  department — 
all  in  all  .some  500  creative  guys 
ami  dolls.) 

Fiankfurt  doesn’t  hesitate  to 
knock  his  rivals.  “'I’he  problem 
in  this  business  today  is  that 
theif'  are  too  many  followers, 
not  (‘iiough  innovators.  Too 
many  ad  men  are  influenced  by 
other  art  directors,  by  other 
cojiywriti'i's.  Too  much  of  the 
resultant  advertising  looks 
alike.  Perhaps,  the  saddest  as¬ 
pect  of  all  this  is  the  waste.” 

Frankfuit  doesn’t  talk  much 
about  media,  but  what  he  does 
.say  reflects  the  views  of  an  ad¬ 
man  who  has  attended  [ilenty  of 


presentations,  who  knows  what’s 
going  on.  He  does  not  speak 
from  the  lofty  perch  of  the  bird 
who  doesn’t  have  to  soil  his 
hamls  .selling  the  product.  He 
.says  that  it’s  a  trap  to  sing  the 
praises  of  one  medium,  to  tear 
down  the  failures  of  another. 
He  thinks  that  newspaper  ad¬ 
vertising  is  underated  by  agmi- 
cies  and  undersold  by  newspa¬ 
pers. 

Biidio  AA'orksliop 

Similarly,  he  thinks  that 
radio  ailvertising — “and  we’re  , 
going  to  set  up  a  radio  adver¬ 
tising  work.sho))  at  Y’&R” — has  . 
gone  about  with  an  inferiority  ' 
complex  over  “my  brother  the 
tv  set.”  In  other  words,  Frank¬ 
fuit,  as  a  creative  man  with  an 
eye  for  new  media  availabilities 
and  usage,  is  recejitive  to  all 
ideas.  X’evertheless,  he  thinks 
that  television  has  led  the  field 
when  it  comes  to  innovating  ad¬ 
vertising  ideas.  Not  unexpected¬ 
ly,  because  Y&R  jiioneered  in 
this  field,  he  enthusiases  about 
HiFi  and  SpectaColor  preprints 
in  newspaper  advertising. 

Returning  to  his  first  love, 
Y&R,  Frankfurt  descrilies  it  as 
a  shop  “delivering  all  levels  of 
creativity,”  but  backing  up  its 
camjiaigns  with  all  the  “re- 
seaich  and  marketing  knowhow 
of  a  business-oriented  agency.” 

The  new  president  of  Y&R 
had  a  few  .somewhat  harsh  ) 
words  to  .say  about  the  much 
di.scussed  small  agency  “crea¬ 
tive  iMiutiques” — “They  can  de¬ 
liver  just  as  much  as  a  boutique 
can  deliver;  by  conqiari.son 
we’re  a  dejiartment  store  in¬ 
corporating  many  different  bou¬ 
tiques!” 

*  *  * 

INVE.STOK  .SOIBHT 

A  sjiokesman  for  the  Inter¬ 
public  Group  confirmed  this 
week  that  the  complex  of  ad¬ 
vertising  agency  and  marketing 
comiianies  is  negotiating  to  sell 
a  .’fO  percent  interest  in  the  busi¬ 
ness  as  part  of  a  refinancing 
[irogram. 

This  latest  step  to  right  the 
troubled  financial  affairs  of  the  , 
world’s  largest  communication? 
network  follows  mergers  be¬ 
tween  Interpublic  agencies,  per¬ 
sonnel  dismissals  both  in  thf  f 
I’.S.  and  abroad,  and  an  execu¬ 
tive  realignment  which  rele¬ 
gated  Marion  Harper  .Ir.,  for¬ 
mer  chief  executive  (and  still  a  . 
major  stockholder),  to  a  back¬ 
seat  position. 

William  Taggart,  chief  finan¬ 
cial  officer  of  the  company,  put? 
the  cost  of  the  refinancing  op¬ 
eration  at  $10  million.  Crucial, 
however,  to  forthcoming  opera-  | 
tions  is  the  speedy  infusion  of 
$5  million  (the  existing  bank 
debt)  to  restore  the  working 
(ContinHfd  <IH  IKltfC  4.‘5) 
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IN  PERILOUS  SEAS 
Jurden,  Wilmington  (Del.)  Journal 


Cartoonists  View 

The  W" 

Pueblo  Incident 


l)  Act  of  War? 


DIVERSIONARY  ACTION 

McClanahan,  Dallas  (Tex.)  News 
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University  Gets 
Floyd  Gibbons^ 
Manuscripts 

Orono,  Maine 

The  University  of  Maine  has 
acquired  material  spanning  the 
30-year  news  career  of  Floyd 
Gibbons,  swashbuckling  reporter. 

The  collection  of  book  manu- 
.scripts,  broadcast  scripts  and 
recordings,  diaries  and  other 
memorabilia  was  given  to  the 
University  by  Edward  T.  Gib¬ 
bons  Jr.  of  Washington,  D.  C.,  a 
brother  of  the  famed  Chicago 
Tribune  newsman  who  died  in 
11)39. 

\  nephew,  James  .4.  Byrnes, 
reporter  for  the  Bangor  Daily 
Xru'g,  was  instrumental  in  get¬ 
ting  the  collection  for  the  uni¬ 
versity,  Librarian  James  C.  Mac- 
Campbell  said. 

Gibbons  lost  an  eye  while 
covering  the  battle  of  Belleau 
Wood  in  World  War  I — one  of 
nine  wars  he  reported.  The 
white,  knitted  eye  patch  he  wore 


CAPTURED 

Tamblyn,  Allentown  (Pa.)  Chronicle 


thereafter  l)ecame  a  sort  of 
trademark. 

In  the  collection  at  Orono  is  a 
hitherto  unpublished  diary  of 
Gibbons’  1923  crossing  of  the 
Sahara  Desert  to  obtain  for  the 
Tribune  “a  true  picture  of  sheiks 
and  their  appeal  to  .Anglo-Saxon 
and  .American  women." 


Dwlors  Pay  Respects 
To  Newspaper  Stories 

Phoenix 

The  .Maricopa  County  (Ari¬ 
zona)  Medical  Society  has 
honored  two  editors  from 
Phoenix  Newspapers  for  dis¬ 
tinguished  serv’ice. 

Bernice  Jones,  editor  of  the 
Phoenix  (iazette'.f  Answer  Line, 
received  the  service  plaque 
for  “outstanding  contribution 
through  her  column  towards  the 
solution  of  civic  and  medical 
problems  which  arise  in  our 
community.” 

Marie  Walling,  religion  editor 
of  the  Arizona  Repuhlie,  was 
cited  for  her  “deep  and  compas¬ 
sionate  insight  into  religion  and 
medicine.” 
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WHITE  HOI  SE  ALBUM 

Presidential  Image 
A  Major  Operation 

lly  .Mrrriiiiaii  Siiiilli 
I  I’l  \\  liitr  House  |{rporler 


Washington 

Insiders  say  the  actual  fiprures 
would  Ik*  astounding.  Knowledjre- 
ahle  fault-finders  say  the  cost 
would  l>e  monumental  if  the 
operation  was  conducted  hy 
(Uher  than  federal  personnel. 
-And  outripht  critics  claim  this 
was  never  done  until  the  current 
White  House  administration. 

What  are  these  jieople  talkinfr 
about?  Snapshots  and  home 
movies.  Made  exclusively  for 
President  Johnson  and  his  fam¬ 
ily  who  determine  what,  if  any. 
use  is  made  of  the  photojrraphs 
and  motion  pictures  taken  of 
them,  alnnit  them  and  around 
them,  day  and  nijrht,  week  after 
week  and  on  over  a  period  of 
yea  rs. 

Who  does  all  this  photoprraphic 
work?  No  statistical  list  is  avail¬ 
able,  but  it  is  safe  to  say  more 
than  a  few  federal  employes, 
most  of  them  on  what  amounts 
to  permanent  assignment  at  the 
White  House. 

Rr^an  vitb  Ike 

The  critics  are  wronjr  when 
they  say  the  White  House  photo¬ 
graphic  operation  is  something 
thoupht  up  by  the  Johnson.s.  .As 
the  system  is  known  today,  it 
bepan  durinp  the  Eisenhower 
.Administration  when  one  pho- 
toprapher  from  the  National 
Park  Fei  vice  spent  virtually  all 
of  his  time  at  IfiOO  Pennsyl¬ 
vania  .Avenue  makinp  still  pho- 
topraphs  of  various  presidential 
activities. 

This  one  man,  the  late  .AblwA 
Kowe,  who  made  thousands  of 
pictures  at  the  White  House, 
soon  needed  help.  On  si)ecial 
occasions  durinp  the  Eisenhower 
tenure,  expert  cameramen  fi'om 
the  .Army  Sipnal  Corps  or  the 
Naval  Photopiaphic  Center  here 
W(‘re  dispatclu'd  to  the  White 
House. 

Ourinp  the  residence  of  the 
John  F.  Kennedys,  the  White 
Hous<‘  photopiaphic  ojicration 
was  expanded  extensively.  Two 
|)hotopraphers,  one  .Army  and 
one  Navy,  were  made  jiermanent 
fixtures  of  the  staff  whih*  re- 
maininp  on  the  payrolls  of  their 
respfK'tive  services. 

They  ithotopraphed  th(>  Ken¬ 
nedys,  their  family  and  friends, 
as  well  as  purely  official  func¬ 
tions  in  volume  never  known 
l«>forf‘.  .At  least  one  of  the.se 
cameramen  u.sually  accompanied 


the  Kf'iinedy  family  on  other¬ 
wise  hiphly  intimate  weekend 
trips  to  their  jilace  at  Middles- 
burp,  Va. 

When  the  Kennedys  went 
yachtinp,  povernment  specialists 
recorded  everythinp  from  fam¬ 
ily  charades  to  water-skiinp  on 
color  film,  movies  and  stills.  Still 
prints  by  the  hundred,  in  color, 
as  well  as  black  and  white,  were 
turned  out  for  family  records, 
presentation  to  friends,  official 
puests  and  carried  abroad  by 
travellinp  memtK*rs  of  the  fam¬ 
ily  to  dispense  alonp  the  way. 

Family  l*roperl> 

.After  Kennedy’s  death,  these 
pictures  made  by  povernment 
personnel  with  povernment 
equipment,  all  liecame  strictly 
Kennedy  family  property.  Many 
of  the  still  photopraphs  were 
released  to  selected  book  pub¬ 
lishers  for  inclusion  in  many  of 
the  works  written  by  friends  and 
staff  associates  of  the  late 
president. 

The  motion  picture  film,  for 
the  most  part,  has  remained  out 
of  public  view  ostensibly  because 
of  its  private  family  nature,  but 
there  is  little  doubt  that  if  Mr.s. 
Jacqueline  Kennedy  decided  to 
release  some  of  this  movie  foot- 
ape,  it  could  command  a  tower- 
inp  price  in  today’s  television 
market.  It  could  produce  millions 
of  dollars,  but  not  a  cent  would 
po  to  the  federal  employees  who 
made  the  pictures,  developed  and 
printed  the  film. 

What  hapiiened  durinp  the 
Johnson  era  has  t)een  a  notable 
expansion  of  a  lonp-standinp 
o|)eration.  The  White  House 
photopraphic  project  today  is 
bippt'r,  mon*  productive  than 
ever.  The  President  is  a  stronp 
lieliever  in  the  photopraph  as  a 
r<“mind<*r  or  memento  of  vir¬ 
tually  his  every  contact  with 
other  people  and  as  a  result,  one 
of  his  staff  lensmen  is  on  hand 
in  his  office,  dininp  room  here, 
at  his  ranch — in  fact,  every¬ 
where  he  poes. 

Those  who  confer  with  John¬ 
son,  have  lunch  with  him,  travel 
with  him,  meet  him  in  distant 
places — within  days,  they  have 
one  or  more  larpt',  expertly  made 
l)hotopraphs  of  themselves  with 
the  Chief  Executive. 

The  top  WhiU'  Hou.se  photop- 
ra|)her  is  Yoichi  Okomoto,  a 
well-paid  memlier  of  the  John¬ 


son  staff  who  came  to  the  White 
House  from  the  U.S.  Informa¬ 
tion  .Apency.  .At  least  three  other 
l)hotopra))hers  work  under  Oko¬ 
moto.  They  have  their  own  labo- 
ratoi-y  where  dark  I'oom  tech¬ 
nicians  produce  a  daily  volume 
of  prints,  usually  11  by  11  inches 
or  larper. 

The  White  House  i)hoto- 
prapliic  unit  also  produces  many 
color  prints  of  quality  and  size 
that  would  make  the  averape 
amateur  |)hotopraphy  fan  con¬ 
sumed  by  envy. 

The  Naval  Photoprajihic  Cen- 
tei‘  has  a  special  White  House 
movie  unit  consist inp  of  at  least 
three  cameramen,  one  of  whom  is 
constantly  on  hand  at  Ifibt* 
Pennsylvania  .Avenue  to  record 
any  event  of  sipnificance  in- 
volvinp  the  president.  This  movie 
footape  every  four  weeks  or  so 
is  edited  into  one  basic  film 
known  as  “The  President’s 
IMonth."  This  becomes  part  of  a 
vast  photopraphic  record  pre¬ 
served  for  historic  archives  of 
the  Johnson  .Administration. 

Judpinp  from  practices  of  at 
least  the  two  presidents  who 
preceded  Johnson,  it  will  be  up 
to  the  Chief  Executive  to  decide 
where  this  film  is  deposited  and 
what  use  may  Ik*  made  of  it. 

• 

Reed  Made  Manager 
Of  Group  W  Bureau 

Kenneth  S.  Reed  has  been 
appointed  manaper  of  the 
Washinpton  News  Bureau  of 
Group  W  ( Westinphouse  Broad- 
castinp  Company). 

Reed,  who  is  coordinating 
1068  election  coverape  of  Group 
W  News,  was  director  of  pro¬ 
prams  and  ojierations  of  WINS, 
Group  W’s  all-news  station  in 
New  York,  for  two  years.  He 
joined  Group  W  and  WINS  in 
March,  106.t  and  heliieil  recruit 
the  staff  and  orpanize  the  WINS 
change  to  all-news  propram- 
minp. 

Jeriy  Udwin,  acting  bureau 
chief  in  Washinpton,  becomes 
assistant  manaper  of  the  news 
bureau.  .Art  Schreiber,  former 
Washinpton  bureau  chief,  was 
recently  named  assistant  gen¬ 
eral  manaper  of  Grouj)  W’s  all¬ 
news  KYVV,  I’hiladelphia. 

Reed  is  a  piaduate  of  the 
School  of  JouiTialism  at  the  Uni¬ 
versity  of  Tulsa. 


(vurdiMiiiig  Taldoid 

.MlI.WAfKKK 
“.A  Wisconsin  Gardening 
Primer’’  will  Ik-  published  as  a 
tabloid  section  by  th<* 

Joinnal,  Sunday,  .April  28.  It 
will  include  more  than  30  jiapes 
with  full  editorial  treatment 
with  color  |>ictures,  stories  and 
timely  articles  on  gardening. 

EDITOR  3C  PUI 


President  Finds 
Press  Club,  Too, 
Has  Tax  Problem 

Washington 

Lyndon  B.  Johnson  sometimes 
feuds  with  the  Washinpton  preiJ.-; 
corps  but  he  l)ecame  an  ac- 
cerdited  memlier  of  it  on  Janu¬ 
ary  26. 

The  President  showed  u|>  at 
the  National  Press  Club’s  annual 
party  to  inaugurate  its  new 
jjresident  and  was  presented  j 
with  a  gold  Press  Club  memlier- 
ship  card. 

.Allan  W.  Cromley,  Washinp¬ 
ton  correspondent  of  the  Diiilif 
OlcliiliDwan  and  Ohldhoind  ('itij 
Timcn,  the  incoming  piesident  of 
the  Club,  warned  his  White 
Hou.'Je  counteipart  that  “proli- 
ably  the  next  communication 
from  the  National  Press  Club 
will  b(>  a  bill  for  <lues  for  1!)68 
which  we  are  trying  to  raise  by 
40  percent.” 

“By  accepting  this  card  I’m 
practicing  the  theory:  if  you 
can’t  lick  ’em,  join  ’em,”  Presi¬ 
dent  Johnson  said.  He  added  that 
he  was  trying  to  lie  “as  success¬ 
ful  as  a  memlier  of  the  press  as 
I  am  as  President.”  He  acknowl¬ 
edged  that  it  pave  him  an  “un¬ 
easy  feeling,  hearing  someone  ’ 
el.se  sworn  in  as  President.”  ) 

The  White  House  president 
told  the  Club  president  he  was 
“sorry  to  hear  you  had  to  raise 
your  dues  by  a  10  percent  sur¬ 
charge;  I’ve  had  trouble  with  a 
10  jiercent  surcharge.”  But,  he 
added,  “you  know  how  these 
presidents  pet;  just  spend  and 
spend  and  spend.” 

The  President’s  visit  was 
brief,  and  he  did  not  stay  for 
the  hilarity  and  dancing  that 
features  a  Press  Club  inau¬ 
gural. 

Cromley  was  sworn  in  by 
Chief  Justice  Earl  Warren,  who 
has  jierformed  that  rite  for 
every  NPC  jiresident  since  lt).->.'i 
when  he  administered  the  oath 
to  a  non-related  Warren,  Lucian  ( 
C.,  of  the  lUiffiilo  Courier  Hj- 
prc.s.s. 

• 

Sonalt^r  Dodd  Talkts 
Of  Starling  IVewspaiMT 

Washington 

A  staff  employe  of  Senator  • 
Thomas  J.  Doild,  of  Connecticut, 
disclosed  that  the  Senator  had 
lieen  “talking  with  some  people” 
about  starting  a  newspaper  in 
Waterbury,  Conn.  He  emjiha- 
sized,  however,  that  Dodd  had 
no  intention  of  going  into  the  • 
newspajier  business  himself. 

The  Wnterburn  I^i’publirun 
has  frequently  disagreed  edito¬ 
rially  with  Dodd  on  many  issues. 
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0>  AIR  20  YEARS 

‘Meet  The  Press’ 
Quizzes  Still  Sharp 

Itv  l.iitlirr  A.  Huston 


Washington 

'I'wfiity  years  a^o  a  brisk 
little  man  with  a  sharp  mind  and 
a  sharp  tonpue  established  “.Mei't 
Tile  I’less”  and  set  the  pattern 
for  el(*c'tronic  journalism. 

Last  week  National  Rroail- 
castinjr  Company  threw  one  of 
Washington’s  bip^est  parties  to 
honor  him.  So  many  came  to  the 
party  that  Lawrence  K.  Spivak, 
who  was  beinj;  honored,  can’t 
remember  just  who  they  all  were. 

There  was  a  sort  of  nostalgic 
haze  over  the  party  becau.se 
hundreds  of  the  jruests  recalled 
l»ast  programs  of  “Meet  The 
Press”  of  which  they  had  been 
viewers  or  on  which  they  had 
been  lambs  skewered  on  Sjiivak’s 
electronic  barbecue. 

Hut  nostalgia  for  the  past 
could  not  dispel  concern  for  the 
present  and  future  Ix'cause  the 
jiarty  was  held  the  day  North 
Korea  .seized  the  Pueblo  and  that 
niffht  all  Washington  was 
wondering  and  askinp  what  was 
Roinir  to  happen. 

riie  First  (iiiesl 

Nor  could  ghosts  of  the  past 
2<i  years  or  the  new  spectre  of 
war  in  Asia  keep  the  inter¬ 
mingled  guests  from  talking  cur¬ 
rent  politics,  an  eternal  subject 
in  Washington  whenever  two  or 
three  are  gathered  together.  So 
it  was  quite  natural  that  a  re- 
liorter  should  ask  a  master 
politician  of  the  Franklin  D. 
Roosevelt  days  whom  he  thought 
would  lie  the  Republican  presi¬ 
dential  nominee.  .And  James  A. 
Farley  replied  that  Nixon  would 
lx‘  the  candidate  if  he  won  the 
New  Hampshire  and  Wisconsin 
primaries  but  that  Lyndon  B. 
Johnson  would  carry  New  A'ork. 

Farley,  by  the  way,  was  the 
first  guest  on  “Meet  The  Press” 
on  its  first  television  show,  on 
Nov.  7,  HUT. 

Leonard  Hall,  another  veteran 
politico  who  is  active  this  year 
as  cami)aign  manager  for 
George  Romney,  told  a  couple  of 
reporters  a  story  about  Henry 
Cabot  Lodge  and  the  Nixon  cam¬ 
paign  of  UlfiO.  Hall  was  Nixon’s 
campaign  manager  and  he 
lunched  with  Lodge  to  ask  him  if 
he  would  be.  the  candidate  for 
Vice  President.  Lodge  indicated 
extreme  disintert'st.  Two  weeks 
later.  Lodge  called  Hall  and  sug¬ 
gested  another  lunch.  That  time 
he  said:  “I’d  love  it.”  Hall 


doesn’t  know  yet  what  happened 
to  change  Lodge’s  mind. 

Lodge  also  was  piesent  at  the 
NRC  party.  He  holds  the  record 
for  more  appearances  on  Spi- 
vak’s  program — 1.’>^ — than  any 
other  politician  or  diplomat. 

.News-Maker 

Spivak’s  jirogram  is  designed 
to  make  news,  as  well  as  report 
it  to  tv  audiences.  He  regards  as 
one  of  the  biggest  political 
stories  he  ever  broke  on  his  show 
the  time  Governor  Tom  Dewey 
was  the  guest  and  the  late  Leo 
Egan,  \fw  York'  Timm  political 
reporter,  was  a  memlier  of  the 
jianel.  Egan  asked  Dewey 
whether  his  campaign  for  a  third 
term  as  Governor  of  New  York 
was  a  prelude  to  a  third  bid  for 
the  Reiiublican  presidential  nom¬ 
ination.  Dewey  said  it  wasn’t. 
Egan  then  asked  whom  Dewey 
would  be  for,  since  he  wasn't 
after  the  nomination  himself. 
Dewey,  realizing  as  most  “Meet 
The  Press”  guests  do,  that  if  he 
gave  an  evasive  answer  the  tv 
audience  would  say  it  was  hog- 
wash,  declared  for  the  first  time 
his  support  of  General  Eisen¬ 
hower.  It  was  a  jiolitical  story 
that  hit  the  front  pages  of  the 
Monday  morning  papers. 

When  Spivak  first  started 
“Meet  The  Press”,  the  printed 
media  shied  away  from  it  as  a 
potentially  dangerous  competi¬ 
tor.  Some  news  services  and 
papers  forbade  their  employes 
from  appearing  on  the  program. 
Those  bans  have  been  lifted, 
however,  and  Spivak  has  no  diffi¬ 
culty  now  recruiting  his  panels 
from  the  newspaper  corps  at 
large. 

No  one  but  a  reporter  is  ever 
asked  to  lie  a  member  of  a  panel. 
They  are  selected  because  of 
their  special  knowledge  of  the 
subject  about  which  the  guest 
is  to  l)e  quizzed,  or  because  of 
their  broad  journalistic  back¬ 
ground  and  familiarity  with  jiub- 
lic  affairs.  They  are  not  re¬ 
hearsed.  Neither  Spivak  nor  the 
guest  knows  in  advance  what 
(luestions  the  panelists  will  ask. 

Sometimes  the  rejiorters  have 
had  to  ((uiz  editors  and  i)ub- 
lishers.  John  S.  Knight,  Barry 
Bingham,  the  late  Henry  Luce, 
Clifton  Daniel,  of  the  .Vcir  York 
Timcti,  and  James  Wechsler,  of 
the  York  Tottt,  are  journal¬ 
ism  personalities  who  have  l>een 


grilled  by  fellow  meml)ers  of 
their  craft. 

From  early  suspicions  of 
“Meet  The  Press”,  newspapers 
have  come  to  regard  it  as  co¬ 
operative,  rather  than  competi¬ 
tive.  and  they  assign  staff  mem¬ 
bers  to  monitor  the  programs. 
Some  Monday  moining  papers 
would  be  less  newsworthy  were 
it  not  for  stories  of  Sunday’s 
".Meet  The  Pres.s”  program.  The 
news  value  arises  largely  from 
the  fact  that  guests  cannot  an¬ 
swer  off  the  record  or  recall  a 
word  they  said  and  they  know 
they  will  not  look  very  bright  if 
their  answer  is  fuzzy. 

P<‘rlinent  Answers 

The  guests  are  often  called 
upon  to  give  pertinent  answers 
to  questions  they  might  regard 
as  impertinent.  Spivak,  and 
some  rejiorters,  are  adept 
needlers.  Rut  Spivak  thinks  the 
technique  produces  news  that 
would  otherwise  not  lie  disclosed 
and  that  it  is  a  tribute  to  his 
format  that  the  question  and 
answer  method  has  l)een  adojited 
by  several  of  the  print  media 
and  by  virtually  all  other  tv 
news  shows  in  this  country  and 
abroad.  Aside  from  often  pro¬ 
viding  newspapers  with  news, 
Spivak  regards  the  fact  that  his 
program  set  a  pattern  for  Ixith 
electronic  and  printed  journal¬ 
ism  as  his  major  contribution  to 
the  profession  of  disseminating 
news. 

“Meet  The  Press”  is  a  serious 
lirogram  so  the  light  touch  is 
seldom  evident.  Rut  off  the  air, 
Spivak  has  had  a  couple  of 
amusing  encounters  with  V’lPs. 

.Adlai  Stevenson  was  once 
scheduled  to  appear  on  a  certain 
Sunday  and  on  Saturday  evening 
Spivak  met  him  at  a  cocktail 
party.  “I  hojie  you  will  have 
mercy  on  me  tomorrow,”  Steven¬ 
son  said.  It  was  a  noisy  party 
and  the  last  words  Spivak  heard 
were  “mercy  on.”  “A'ou  want 
mercy  on?”  he  asked  Stevenson. 
“What  paper  is  mercy  on?” 

“I  might  have  known  you 
wouldn’t  know  the  meaning  of 
the  word,”  Stevenson  said,  not 
in  anger  but  in  good  clean  fun. 

Any  t'.urves'f 

(fnce  President  Kennedy  came 
to  the  studio  l)efore  he  was 
scheduled  to  go  on  the  screen  and 
asked  Spivak  “are  you  going  to 
throw  me  any  curves?” 

Spivak  told  him  that  he  must 
know  they  had  too  high  a  regard 
for  him  to  jiull  any  punches  and 
Kennedy  said,  “well,  just  lower 
your  regard.” 

<^ne  time  “Meet  The  Press” 
was  somewhat  embarassed  when 
a  i)hone  call  from  President 
Johnson  was  kept  hanging 
through  a  commercial  and  part 
of  the  program.  The  President 


was  trying  to  reach  Pat  Brown, 
former  Governor  of  California, 
but  at  first  no  one  knew  who  was 
on  the  other  end  of  the  line. 

The  reporters  who  comprise 
the  panels  are  paid.  At  one  time 
the  fee  was  $rj'>  for  each  ap¬ 
pearance  and  on  Christmas  they 
were  given  a  pair  of  red  sus¬ 
penders  with  “.Me*‘t  The  Press” 
stamped  on  the  back.  There  are 
reporters  heie,  notably  the  now 
retired  May  Craig,  who  apjieared 
on  the  panel  often  enough  to 
justify  including  substantial 
amounts  received  fiom  “Meet 
The  Press”  in  their  income  tax 
returns. 

Ten  years  ago,  at  the  end  of 
the  program’s  fir.st  decade,  Spi¬ 
vak  received  a  letter  from  Herb¬ 
ert  Hoover.  It  read: 

“Meet  The  Press”  is  a  national 
institution.  It  exposes  inward 
motives,  outward  shams  and 
helps  those  who  are  striving  for 
the  good.” 

Spivak  thinks  that  pretty  well 
sums  up  his  goals  and  accomp¬ 
lishments.  He  said  at  the  NBC 
party  that  he  wanted  the  pro¬ 
gram  to  survive  another  20  years 
and  keep  on  “striving  for  the 
good.” 


Frt'etloins  Roll  Call 
Set  For  February 

“Freedom — Ignore  It  And 
Maybe  It’ll  Go  .Away’’  will  be 
the  slogan  for  the  annual  Free¬ 
doms  Roll  Call  educational 
campaign  to  be  conducted 
February  15-29  under  the 
auspicies  of  F'reedonis  Founda¬ 
tion  at  Valley  Forge. 

Anita  Bryant,  first  woman  to 
head  the  nationwitle  effort,  will 
be  aided  by  Charles  E.  Scripps, 
of  Scripps-Howard  Newspapers, 
who  is  chairman  of  the  News¬ 
paper-Magazine  tlivision. 

The  campaign  will  be  high¬ 
lighted  by  two  a<ls  prepared  by 
the  Foundation’s  volunteer- 
agency,  Fuller,  Smith  &  Ross, 
of  New  York,  under  the  super¬ 
vision  of  Jack  Keane,  vicepresi¬ 
dent.  One  ad,  “F'reedom  Is 
Eleven  Kinds  of  Chicken  Soup” 
depicts  11  well  known  brands 
of  soups,  making  a  point  that 
in  .America  every  citizen  enjoys 
the  freedom  of  choice.  The  ad 
treats  Freedom  as  a  product 
that  must  be  sold.  The  second 
ad,  “Washington  Wejit  Here,” 
featim's  one  of  the  log  huts 
used  by  the  soldiers  encamped 
at  Valley  Forge  <luring  the 
bitter  winter  of  1777.  Both  ads 
offer  a  free  copy  of  F’reedonis 
Handbook,  a  guide  for  citizen 
action  on  In'half  of  the  .Ameri¬ 
can  Way,  prepared  by  F’reedoins 
F’oundation.  F'ree  mats  can  be 
obtained  by  writing  to  Louis  J. 
Greco,  F’reedonis  F’oundation, 
Valley  F’orge,  Pa. 
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For  the  Record 

lly  J«*rry  \^’alk«T  Jr.^ . 


Establishment  of  a  second  Bureau  of  Advertising  to  service  the 
needs  of  weekly  and  small  dailies  will  not  “materialize”  at  this 
time,  J.  Kav  Aldous,  director  of  public  relations  for  American 
Xewspaner  Rei)resentatives.  Inc.,  told  us  this  week.  .  .  .  But  as  an 
alternative,  he  .said,  a  two-nha.se  program  has  won  anproval  and 
this  ])roiect  will  IxMxin  in  March.  .Aldous.  who  will  be  ))ro};ram 
administrator,  said  the  Daniel  Starch  and  Staff  research  firm  has 
lM>en  commissiomnl  to  conduct  market  sui  veys  and  also  readership 
studies  on  an  annual  basis.  The  bill  will  l>e  shared  by  .ANR,  its 
affiliatc'd  state  associations  and  by  newsi)ai)ers  renresented  by 
.ANR  in  states  where  the  nress  associations  are  not  .ANR-affiliated. 
A  NR,  he  said,  will  foot  half  of  the  costs,  which  are  expected  to 
run  as  hiph  as  $")(t,(l(K) — far  less  than  the  .$1  million  ANR  said 
was  needed  to  maintain  an  effective  Bureau  when  it  ran  that  idea 
up  the  flaj^iole  last  May. 

The  interviewin^r.  he  said,  will  encompass  a  nationwide  prob¬ 
ability  sampling  of  at  least  10,0(10  individuals  to  determine  the 
demoKTanhics,  product  usace,  reading  and  television  viewing  habits 
of  20  million  leaders  of  the  7,200  weeklies  and  48  dailies  repre¬ 
sented  by  .ANR.  The  newspaper  reailershin  series  will  measure 
editorial  material  as  well  as  national,  local  and  classified  adver- 
tisinir.  .Aldous  said  at  least  12  newspapers,  serving  rural  agricul¬ 
tural.  industrial,  resort  and  suburban  communities,  will  lie  in¬ 
cluded  in  the  initial  surveys.  The  survey  <lata  will  be  available  to 
advertisers  and  agencies. 

John  N.  Beebe,  advertisiiiR  director  of  the  Win.  Wripley  Jr.  Co. 
Ltd.,  Toronto,  is  ioininu  Sears,  Roebuck  &  Conpiany  to  liecome  its 
first  director  of  broadcast  advertising.  .  .  .  SRDS  has  set  up  a 
new  division  to  computerize  newspaper  rates,  circulation,  mechani¬ 
cal  and  other  data.  .  .  .  Pressure  from  banks  caused  W.  M.  Whitney 
&  Co.  department  store  to  file  a  Chapter  XI  petition.  The  110-year 
old  firm  owes  the  Hearst  newspapers  in  Albany,  N.Y.  828,60,').  .  .  . 
The  frVin/  Pos^t-Tribune  anil  the  Hnmmortd  Tiniei^  have  switched 
from  Jann  &  Kelley  to  Sawj’er-Ferpruson-Walker  for  national  ad¬ 
vertising  representation.  .  .  .  Gary  is  a  Ridder  i)ul)lication.  Ham¬ 
mond  went  alonff  to  keep  the  .sales  combo  intact.  .  .  .  Total  ad 
expenditures  in  Britain  fell  from  .$l,0.').‘i,fi()0.00()  in  1066  to  an 
estimated  Sl,020,600,00((  last  year.  .  .  . 

C-AMP.AIGNS:  .Vcir  York  TiitirK,  honamt  Citii  Star,  St.  l.,oiufi 
P().s/-/b'.s7«»fc/<  and  national  network  members  of  Parade  make 
uj)  the  li.st  of  newspajier  juiblications  scheduled  to  carry  Hemis- 
Fair  ’(>8  advei-tisinjr  for  the  first  quarter,  Huph  Lowe,  director  of 
advertising  and  promotion  for  tin*  world’s  fair  that  opens  .Ajiril 
6  in  San  .Antonio,  reports.  The  campaiR-n  will  also  run  in  L'i  maRa- 
zines.  Mo.st  of  the  ads  will  be  full-paRe,  b&w.  althouRh  some  full 
color  ads  scheduled,  includinR  a  double-truck  ad  in  a  supp  of 
the  New  A’ork  Times  on  March  17,  and  8-paRes  in  Madeaioitadle 
for  .Ai)ril,  in  coop<*ration  with  the  National  Cotton  Council  and 
the  Texas  Fashion  Creators  .As.sociation.  I)e|)artment  stores  across 
the  nation  are  expected  to  tie-iti  with  this  insert.  Bernai'd  M. 
Brooks  .AilvertisiiiR  of  San  .Antonio  is  handlinR:  the  jilacmnent  of 
the  ads.  .  .  .  Kraft’s  Sunday  supp  schedub*  has  been  expanded  to 
ft.')  dailies  in  !•(•  markets?.  .Ads  will  run  on  a  weekly  basis  in  tlu> 
top  .')2  maikets  and  every  other  week  in  other  areas.  .  .  .  Twenty- 
two  Sunday  papiu's  in  Mb  markets  have  Ix'en  tapped  for  Falstaff’s 
S|iectaColor  or  local  roto  supplement  ads.  .  .  .  General  Mills  is 
introduidriR  Betty  Crocker  German  ChiK'olate  Biownie  Mix  na¬ 
tionally  with  the  mid-.A|)ril  issues  of  the  syndicated  supjdements 
and  .selected  local  Sunday  maRazines.  .  .  .  Lady  .Ariow  has  ear¬ 
marked  most  of  the  1968  binlRid  to  billlMsards.  .  .  .  This  year’s 
sleepei’  is  the  .81.2.')  million  Header's  Diffest  small  space  campaiRJi. 

.  .  .  Frank  Giffoiil,  WCBS-tv  sports  director,  has  lK‘en  siRiied  by 
WestiiiRhouse  to  <lo  applianci*  commercials  on  the  .same  net¬ 
work.  .  .  . 

Broadcast  .Adverti.sms  Reports  Inc.  lanks  Procter  &  Gamble 
first  in  its  li.st  of  Ibb  network  tv  adverti.sers  for  1!)67  with  a  total 
exjienditure  of  .$1 12,.')6b,.‘{.‘’.‘{^ — up  IL.'Pr.  Anacin  aRain  was  the 
laiRest  product  advertiser  with  an  i‘xpenditure  of  .$1  l,48.'),7bb,  up 


•'!'(.  The  thi-ee  larRest  luoduct  classification  cateRories  were: 
Food  and  Food  Products  ( .82.‘!7,4.’).'),8b()  to  .82fi6,2.')8,2b0)  ;  Toiletries 
and  Toilet  Goods  (down  .‘■.IG  from  .$261,()4S),!>bO)  and  smokiiiR 
materials  ( .$161, 7bb  to  .$181,64.‘{,0b()) .  .  .  .  New  A’ork  Stock 
ExchaiiRe  is  featuriiiR  question  and  answer  type  ads  duiiiiR  the 
next  four  months  in  7.'!b  dailies. 

Pro(iressiee  (irocer  nuiRazine  has  set  up  a  New  Item  Sami)linR 
Seivici-  to  help  manufacturers  Rain  retail  awareness  and  ac- 
(•(‘ptaiice  for  new  products.  DependiiiR  upon  th»>  needs  of  the  client, 
it  will  mail  a  product  .sampb* — and  all  th*>  facts  about  it — to  as 
many  as  ()(),()0b  retailers,  buyers  and  merchandisers.  .  .  .  News- 
papi'r  1  has  formed  a  Media  Advisory  Gi-oup  comi)o.sed  of  1.')  New 
York  URency  media  directors.  .  .  .  Milt  Moskowitz,  mamiRer  of 
corjiorate  j)ublic  relations  at  J.  Waltei’  Thomii.son  Co.,  has  re- 
siRiied  to  wiite  a  business  column  for  Chronicle  Features  Syndi¬ 
cate.  .  .  .  Victoria  Press  Ltd.,  produciiiR  the  Daili/  Voloaist  and 
the  Times  at  Victoria,  R.C.,  usihI  larRe  si)ace  to  announce  its  new 
copy  deadlines.  These  are  noon  Friday  for  the  Sunday  and  Mon¬ 
day  editions  and  .')  i).m.  two  days  piior  to  publishiiiR  date  for 
other  weekdays.  Where  i)roofs  are  reipiired  the  deadline  is  a  day 
earlier  for  price  corrections  only.  Only  price  corrections  are  ac¬ 
cepted  on  revise  ))ioofs.  ...  In  the  last  fiscal  year  (to  September 
Mb)  advei  tisinR  income  of  .$16  million  was  a  shade  over  twice  the 
circulation  income  of  .$(5.5  million  for  the  Ciacitniati  Kaquirer.  .  .  . 
.Vc(c  York  Times  was  the  only  one  amoiiR  the  top  lb  Media  Rec- 
ords-measured  papers  to  show  a  limiRe  Rain  in  lb67. 


448  Writers  Defy  Tax 
In  Ad  Protesting  War 


.A  pledpe  has  lM»en  taken  l)y 
148  writers  and  editoi-s  not  to 
“voluntarily”  pay  the  pro(n)sed 
IbG  income  tax  surcharRe  or 
“any  war-desipnated  tax  in¬ 
crease.” 

Their  refusal  to  pay  this  tax 
was  made  public  throuRh  a  full- 
l)aR(‘  advertisement  in  the  Janu¬ 
ary  Mb  issue  of  the  \ew  York 
Post.  The  basis  for  their  n*fusal, 
they  proclaim  in  the  ad,  is  a  per¬ 
sonal  belief  “that  .American  in¬ 
volvement  in  Vietnam  is  morally 
wronR.” 

.AmonR  the  418  individuals 
lisp'd,  the  ad  said  “many”  have 
also  pledged  not  to  i)ay  “that 
2‘V/e  of  our  cunent  income  tax 
which  is  iM'ing  used  to  finance 
the  war  in  Vietnam.” 

The  ad  quotes  Henry  David 
Thoi-eau,  who  wrote  “Civil  Dis¬ 
obedience”  in  181b,  commenting 
on  .America’s  war  with  Mi'xico: 
“If  a  thousand  men  were  not  to 
pay  their  tax  bills  this  year,  that 
would  not  1k'  a  violent  and 
bloody  measure,  as  it  would  Ik* 
to  pay  them,  and  enable  the 
States  to  commit  violence  and 
shed  innocent  blood.” 

Contained  in  the  ad  is  a  cou¬ 
pon  which  other  inti'rested  per¬ 
sons  could  use  to  obtain  a  “fact- 
sheet  on  tax  refusal.”  It  akso 
asked  the  reader  to  make  a  con¬ 
tribution  of  $lb  or  more  to  help 
})ay  for  the  ad. 

The  coupon  apjieared  iK'neath 
a  statement  which  warned  that 
willful  refusal  to  |»ay  fi'deral 
inconu*  taxes  is  a  violation  of 
thi'  Internal  Revenue  Code  and 
is  punishable  by  up  to  on<'  year 
in  jirison  and/br  up  to  81b,bbb  in 
fines. 

EDITOR  8i  PUI 


.At  a  press  conft'rence  held  on 
the  day  the  ad  appeared  in  the 
Rost,  Eric  Bentley,  a  profes.sor 
at  Columbia  University,  an¬ 
nounced  that  the  ad  had  iK'en 
rejected  for  publication  by  eight 
newspapers — \V(tsliin(fton  Post. 
Hoston  (llohe.  Christian  Seienee 
.Monitor,  \ational  Obserrer, 
Chieaejo  Tribune,  ('ineinnati  Kn- 
(/Hirer,  St.  Lonis  Post-I tis/mteli 
and  .VcM’  York  Times. 

“The  Times  felt,”  Bentley 
said,  “that  the  adverti.sement 
was  advocating  an  illegal  act.” 
Vincent  Redding,  manager  of 
advertising  acc<*ptability  for  the 
Times,  .said  “there  was  no  legal 
reason  not  to  publish  the  adver¬ 
tisement;  it  was  against  'I'imes' 
policy  to  run  it  because  of  ‘ex¬ 
hortation’  to  take  action  in  vio¬ 
lation  of  Fedi'ral  tax  laws.” 

Redding  .said  the  group,  called 
the  VVi’iters  and  Editors  War 
Tax  Protest,  had  submitted  two 
ads.  The  first,  he  .said,  contained 
a  pledge  in  the  coupon  that  the 
sender  was  willing  to  use  his  tax 
return  to  vott*  no  confidence  in 
the  prese!it  .Administration  by 
refusing  to  pay  voluntarily  cer¬ 
tain  income  taxes.  The  group 
th('n  resubmitted  the  ad  without 
this  pledge',  but  it,  too,  was  re- 
je'cte'd. 

Be'ntley  said  the'  adve'rti.se'- 
ment  will  also  run  in  tlu'  .\ew 
York  Heriew  of  l!oid,'s  and 
Ha  m />a  rts  magazi  n<'. 

The  sigiu'rs  include'  se'veral 
ne'wspape'r  e'ditors  and  re'porte'rs. 
Ten  are'  statf  me'ml)e'rs  eef  the' 
Ne'w  Yeerk  Time's.  .Also  liste'd  is 
a  re'porte'r  for  the  Wall  Street 
■loarnal  anel  a  re'peirtei-  feer  the' 
Harrisbar//  (Pa.)  Patriot  .\eies. 
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media  DIHECTOR  SAYS: 


Readership  Studies 
Should  Be  Resumed 


Kast  Lansing,  Mich. 

Told  that  lack  of  roadoiship 
research  is  one  of  the  major 
reasons  for  the  “declininR  po¬ 
sition  of  newspapers  as  a  na¬ 
tional  advert  isiiiK'  vehicle,” 
Arthur  A,  I’orter,  nie<lia  direc¬ 
tor  of  Camiibell-Ewald,  advised 
the  industry  to  start  up  again 
the  “Continuing  Study  of  News- 
patter  Reading,”  a  service  dis¬ 
continued  in  l!)r)2. 

“Since  19,'t2,  to  my  knowledge, 
most  readershit*  research  has 
been  confined  to  about  a  dozen 
major  markets  ami  is  incaitable 
of  making  anything  more  than 
an  extremely  superficial  contri- 
liution  to  an  advertiser’s  need,” 
I’orter  told  the  ^lichigan  1‘ress 
Ass(tciation  (.lanuary  2()). 

In  contrast,  he  noted  that  tel¬ 
evision  ttrovides  a  report  on  the 
number  of  households  tuned  in, 
what  kinds  of  )ieo|)le  they  were, 
distribution  of  men,  women  and 
children,  and  the  pi'oportion  of 
sets  tuned  in  at  the  time  of  the 
commercial  “within  two  weeks 
.after  a  telecast.” 

In  the  magazine  fiehl,  he  said 
"We  have  continuing  informa¬ 
tion  about  the  size  and  type  of 
audience  we  reach  with  a  maga¬ 
zine  issue  and  the  specific  level 
of  readershit)  "e  achieved  with 
our  advertisements.” 

I  lie  tb'«*al  I  iikiiouii 

In  the  case  of  newsiiaix'rs, 
“We  can  run  a  newspa))er  ad 
in  .several  thousand  markets- - 
biarkets  big,  medium  and  small 
from  one  end  of  Ameiuca  to  the 
other — without  ever  knowing 
how  many  ))eoi)le  we  reached, 
what  kind.s  of  iieojile  they  were 
or  how  much  it  cost  us  to  get 
our  message  across,”  Porter 
asserted. 

This  was  not  the  situation 
•luring  the  14-year  iieriod  fi'om 
to  11)52  when  the  Mureau 
of  Advertising,  .AN'P.A,  was  con¬ 
ducting  the  “Continuing  Study 
of  Newspaper  Uea<ling,”  he  .saitl. 
In  recalling  this  period,  he  said 
142  newspapers  were  stuilied 
and  advertisers  were  provided 
with  all  types  of  information 
about  reader  ti'aflic,  both  edi- 
t*>rial  and  atlvertising,  foi-  all 
pages  of  the  paper.  Daily  and 
Sumlay  papers  wei-e  studied  and 
papei's  of  all  sizes  from  the 
f'O.s  A  Hf/i'lr.t  TiitU  K  to  the 
Hiifii'rKtou'H  (.Md.)  Miiil  were 
included. 

In  addition,  he  said,  agencies 
ami  advertisers  weie  provided 


with  a  “wealth  of  meaningful 
data  regarding  the  chances  of 
getting  cei'tain  levels  of  reader- 
ship  by  using  ads  of  certain 
size  or  color  treatment  on  cer¬ 
tain  days  of  the  week  in  various 
sections  of  the  news]ia))ers.” 

.''••b'cled  Panel 

Poitei'  called  for  newspapers 
tti  set  up  a  selecteil  “jianel  of 
papers,  i-e|)re.sentatives  of  all 
sections  of  the  counti'y,  all  sizes 
of  mark<‘ts.  daily  and  Sunday,  in 
order  to  provide  meaningful 
audience  and  advertising  i'ea<ler- 
ship  information.” 

“.Maybe  then  a  beginning 
coulil  be  made  in  answering 
some  |)ietty  impoitant  iiues- 
tions,”  he  said,  "such  as: 

•  "Whei-e  do  1  stand  the  best 
chance  of  getting  maximum  at¬ 
tention  foi'  my  message?  In  the 
daily  jiaiier  oi'  the  Sumlay  jia- 
pei  ?  In  the  main  news  .'lection, 
the  sports  section,  the  .Sunday 
magazine,  Sunday  comics,  etc? 

•  “What  dilfei'ences  exist  in 
levels  of  readt'r  traffic  by  days 
of  the  week,  time  of  the  year, 
thick  vs.  thin  issues? 

•  What  are  the  relative 
values  of  black-and-white  versus 
two-coloi'  versus  four-color? 

•  “How  do  these  levels  vary 
by  size  of  papiM’?  If,  because 
of  the  fluctuations  of  advertis¬ 
ing  i-ates.  it  costs  me  (i  or  8 
times  as  much  to  ileliver  a  mes¬ 
sage  in  a  small  daily  or  weekly 
as  it  does  in  a  metropolitan 
daily,  how  does  this  iiay  off? 
Do  1  get  far  highei-  reaclershiii 
or  attention  paid  to  my  ad? 
Does  it  can  y  much  greater  con¬ 
viction  in  the  small  jiaper? 

•  "How  big  an  ad  do  I  need 
in  a  small  pajier  to  deliver  the 
same  levtd  of  readershij)  as  does 
:i  larger  ad  in  a  big  jiapei  ?" 

('.o^l  Poiild  Itc  .''hared 

Porter  said  these  facts  should 
be  “bro:idly  available”  to  news¬ 
papers,  adveidist'rs  and  agencies, 
and  he  hinted  that  the  costs  of 
finding  the  answers  could  be 
shai'eil  thi'ee  ways.  “.Ainlience 
and  readership  infoiniation  in 
other  me<lia."  he  pointed  out. 
“is  umb'iwritten  by  agencies. 
a<l\ erti.sers  and  the  media  them¬ 
selves.  We  all  pick  up  part  of 
the  check  because  such  infor¬ 
mation  on  an  up-to-date  anil 
continuing  basis  is  essential  if 
we  are  to  do  the  best  possible 
job  in  the  meilium. 

“If  the  newspapeis  hatched 


Split  Run  Proposition 

Ry  Arthur  \.  Porter 

Media  Direclor.  ('.ainplHdl-Kwald  t '.oiiipaii.' 

The  newspajx'r  is  geared  to  do  really  only  one  job — to 
deliver  youi'  t’ro'luct  to  all,  IfKK'r  of  the  households  in  your 
community.  Your  circulation  patterns  are  ba.sed  on  this  and 
comseipiently  your  I’ates.  Basically  you  offer  only  the  complete 
package  and  no  st'gments  of  it  are  generally  for  sale. 

Howevei',  think  about  this!  The  biggest  network  television 
program  on  the  air  reaches  about  '  i  of  U.S.  households  with 
a  single  telecast.  The  biggest  weekly  magazine  reaches  about 
’)  of  U.S.  homes  with  a  singh*  issue.  .And  national  adver- 
ti.s<'rs  emiiloy  these  media  on  a  high  frecpiency  basis  because 
they  deliver  a  layer  of  coverage  nationally  I'eaching  about 
'i  of  the  homes  with  (‘ach  single  message'  but  in  each  case 
accumulating  to  of  all  homes  in  the  pt'riod  of  a 

month. 

With  th('  lu'wsjiaper,  to  achie've  national  cove-iage,  it  is 
necessaiy  to  buy  KKK;  penetration  with  each  in.seition  and, 
once  we  figure  out  how  many  newspapeis  we  re-ally  need  for 
national  coverage  and  aild  uji  the*  line  rates,  the  costs  are 
.staggering  and  freipiency  flies  right  out  the  window. 

I  often  wonder  why  some  newspaper  doesn’t  come  to  us 
and  .say.  “I  understand  this  |)roblem  and  I  want  you  to  use 
my  medium  freipiently  so  I’ll  split  my  ciiculation  in  four 
(larts  and  you  can  run  your  ad  in  a  ditfen'ut  fourth  of  my 
circulation  four  times  a  month.  The  first  week  I’ll  sell  you 
the  first  (piarter,  the  secoml  week  the  second  iiuarter,  the 
third  week  the  thiid  quarter  and  the  fourth  quarter  the  last 
week  in  the  month.  .And  then  you  will  havt'  accumulated 
!(•()',  of  my  reading  homes  in  a  four-week  period  and  you 
can  get  some  continuity  in  your  u.se  of  the  newspaiier.” 

Or,  to  look  at  it  another  way,  I  womler  why  more  major 
newspajiers  do  not  split  ajiart  their  circulation  in  an  effort 
to  fit  their  medium  to  the  adverti.ser’s  needs  and  arrange  to 
deliver  tho.se  segments  of  circulation  based  on  income  levels 
or  tither  consumer  characteristics  that  will  more  nearly  ap¬ 
proximate  the  advertiser’s  target  objectives. 


an  intelligent  plot  to  begin  to 
produce  meaningful  and  critical 
information  of  this  kind,  they 
would  soon  find  advertisers  and 
agencies  in  cahoots  with  them. 
They  would  find  an  eagerness 
on  the  part  of  their  national 
customeis  to  receive  up-to-date 
information  on  the  newspaiier’s 
performance  values  so  that 
some  meaningful  comparisons 
could  be  made  with  other  me- 
tlia,”  he  said. 

He  suggested  that  such  re- 
seaich  be  carried  out  on  a  con¬ 
tinuing  basis  by  an  inde])endent 
research  oiganization. 

• 

Biifiiness  Preview 

Watfrtown,  N’.A'. 

.A  three-section,  28-page  busi¬ 
ness  sujiplement  was  included 
in  the  January  9  issue  of  the 
Watcrtoirn  Ihiiht  TiDie.o.  Writ¬ 
ten  and  edited  by  Dominic 
re))p,  staff  reporter,  the  special 
sections  canied  bylined  stories 
by  coiqioiation  executives,  bank¬ 
ers.  correspondents  and  bureau 
chiefs  from  the  five-county  area 
served  by  the  Times.  It  carried 
9t5  advertisements,  8:?  stories 
and  Ifl  photos — most  by  staff 
jihotographers. 


\D  WKF.K  MMKKI  VI. 

.Aibl  to  your  Intemational 
Want  .All  Week  file:  Chairman 
Ruth  Welling.  Siilmit  (Ohio) 
Ihiih/  Xcics,  reports  that  pro¬ 
motion  material  is  hi'ing  jire- 
jiared  for  release  in  Febiuary 
iiy  the  AlacDonald  and  Paiish 
Classified  service  oiganizations. 

The  material  is  free  to  any 
newsjiaiier  requesting  it.  whe¬ 
ther  sub.-jcribers  to  the  two  sseiw- 
ices  or  not.  .lust  write  to:  Parish 
.As.sociates,  l.‘I4.5  E.  10th  .Avenue. 
Hialeah,  Florida,  .‘I.’IOlO  or  Har¬ 
rison  MacDonald  &  Sons.  P.  O. 
Box  ’i’J').  Lafayette.  Indiana 
47902. 


IN  Mll.l.lON  Cl.l  B 

()n  Decemlier  21.  the 
I’etersburfi  (Fla.)  '/’(oic.s  hit  the 
“Magic  Million”  mark  in  Clas¬ 
sified  ad  count  for  the  first  time. 
Might  be  a  lecord  for  a  jiaper 
with  ciiculation  under  L”>0,000 
and  iiossibly  a  growth  record  as 
well — with  an  increase  of  almost 
400,000  in  annual  ad  count  over 
six-year  period. 

.Anv  challengers? 
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ri  ASSIHKI)  CIJMC 

Formulas,  Formulas 
For  Pepping  Up  Ads 

Stan  KilifilH'S!* 

<!\M.  i’ro\ idi'iirc  Journal  ami  l{iilU-lin 


Kvorybody  seems  to  want  “in" 
on  the  Ciassified  business — 
we’ve  seen  recent  attempts  by 
zoned  magazines,  around-the- 
clock  ra<lio  want  ads.  jilorified 
adaptations  of  computer  ojiera- 
tions — none  of  which  have  been 
successful.  Which  isn’t  to  say 
these  efforts  should  be  ijinored. 
Some  <lay  someone  miKht  come 
up  with  the  rip:ht  formula. 

And  there  are  tho.se  with  won¬ 
derful  new  ways  to  imj)rove  the 
effectiveness  of  Classified  adver¬ 
tising. 

One  of  the  most  interesting  of 
these  pi'oposals  comes  from 
TOP  Management  Associates  of 
Houston.  Texas,  whose  letter¬ 
head  proclaims  the  firm  to  be 
“technical  organizers  and  pro¬ 
fessional  management  <-onsult- 
ants.’’ 

What  are  they  .sellinj^?  .A  sys¬ 
tem  for  “motivatintr  iK'rsistent 
reader  lesponse”  called  “PDQ 
.A<1  Kefei'ence  .Aid".  It  involves 
running  an  exti:i  line  preceding 
each  PDQ  ad  in  your  busy  clas¬ 
sifications.  P  means  Pretty  ninv 
ad.  He  fast  if  you  want  to  be 
first."  II  —  “Iiemand  is  on  the 
u|).  Tomori-ow  may  be  too  late. 
Follow  up  toilay."  Q  —  “Chanue 
or  cori'ection.  Hecheck  so  you 
don’t  miss  a  real  deal.’’ 

The  firm’s  brochure  infoi-ms 
us,  “.An  informal  survey  of  in¬ 
dividual  I’eader  reaction  to  news¬ 
paper  Classified  advertising  con- 


.\«I-Iiiipar!  Tools 
For  Layout  Riiihlers 

I.o.s  .Amjki.ks 

Two  new  ad-im))act  libraries, 
•  lesipned  to  furnish  news))aper 
advertisinj?  manaprers  with  lay- 
out-buildinpf  tools,  have  been  an- 
nounct'd  by  .‘sCW,  Inc.,  newspa- 
j)er  advertisinp  sen  ice. 

They  are  the  .Stamps-Conhaim 
.All  Frames  I.ibraT-y  and  the  S-(' 
(leneral  lleadinpr  Library.  The 
.Ad  Frames  library  contains  oj 
readymade  ad  frames  in  a  ranpre 
of  .sellinpr  sizes  from  1  column 
by  .'>  inches  to  8  columns  by  10 
inches,  plus  four  iiajjes  of  mis¬ 
cellaneous  ad  tools. 

'I'he  (ieneial  Headinpr  Library 
has  more  than  TOO  original  head- 
inf's  in  2-  to  8-column  sizes. 
.Many  dynamic  one-word  “stoj)- 
pers"  are  included,  and  all  head- 
inp;s  are  reduced  to  three  and 
four  sizes  to  gain  flexibility. 


firms  the  ob.servations  made  by 
various  comi)anies  whose  em¬ 
ployes  make  use  of  the  ads  for 
business  develojiment  jiurpo.ses. 
The  leader  habits  in  most  cases 
follow  the  same  pattern. 

•  On  the  first  day,  the 
rcadei'’s  search  of  a  particular 
classification  Kcnerally  result.s 
in  his  selection  of  some  ads  that 
interest  him. 

•  On  the  second  day  the  same 
reader  starts  to  read  the  ads, 
but  nuickly  shifts  his  aiiproach 
to  “skimminfi”  and  stojis  his 
search  before  reachinpr  the  end 
of  the  ad  classification. 

•  Only  a  small  percentafie  of 
leaders  repeat  their  search  on 
the  third  day. 

•  .After  a  few  days,  somi* 

readers  aptain  browse  or  start 

the  detail  reading  cycle  over 

aftain. 

•  Many  ri'aders  assume  they 

can’t  find  what  they  are  looking 
for  after  the  .second  or  third 

day  of  initial  search— and  they 
do  not  try  again. 

'Ki'ailer  Faliftiie’ 

“This  pattern  of  reader  fa¬ 
tigue  doubtless  results  in  sig¬ 
nificant  losses  of  marki't  iio- 
tential  for  advertisers  and,  in 
the  end,  a  slower  growth  in  ad 
\olume  for  the  newspaper.  The 
reasons  for  the  short-lived 
leader  persistency  are  exiilained 
by  the  readers  covered  in  the 
s  irvey  in  about  the  same  way: 

( 1 1  after  the  first  day  it  is  too 
tedious  and  time-consuming  to 
find  and  evaluate*  the  ads  not 
seen  In-fore;  (2)  a  large  num¬ 
ber  of  ads  in  a  jiarticular  classi¬ 
fication  are  considered  an  ad¬ 
vantage  on  the  first  day  of  the 
search,  but  a  source  of  fru.stra- 
tion  thereafter.  When  ijui-ried  as 
to  a  possible  sidution  to  the 
problem,  all  readers  agreed  that 
they  would  like  to  be  able  to 
ijuickly  spot  the  new  ads  on  a 
particular  day  and  if  they  de¬ 
sire,  compare  these  new  ads  with 
other  ads  shown  on  that  day 
which  they  know  they  have  seen 
before." 

I  don’t  know  all  there  is  to 
know  about  surveys — especially 
Ihiiigs  like  “obsei-vations  made 
by  various  companies  whose 
employes  make  use  of  the  ads 
for  business  development  pur¬ 
poses.”  What  is  this?  .A  moving 
company  tracking  down  leads 


Classified  Linage  Leaders. ..  1967 

1967  1966 

Morning  Morning 


Los  Angeles  Ti>nei 

18,774,160 

Los  Angeles  Times 

21,416,385 

Washington  Post 

16,367,333 

Washington  Post 

19,019,483 

Cleveland  Plain  Dealer 

12,907,704 

Cleveland  Plain  Dealer 

14,051,613 

New  York  Times 

12,579,394 

New  York  Times 

12,632,470 

Santa  Ana  Register 

11,920,183 

San  Jose  Mercury 

12,245,055 

San  Jose  Mercury 

11,493,650 

Miami  Herald 

11,896,538 

Minneapolis  Tribune 

11,158,191 

Minneapolis  Tribune 

11,328,679 

Miami  Hetald 

10,923,529 

Dallas  News 

t0,709,8l8 

Houston  Post 

10,902,329 

Orlando  Sentinel 

10,684,601 

Dallas  News 

13,346,469 

Cincinnati  Enquirer 

10,633,449 

Evening 

Evening 

Houston  Chronicle 

15,030,515 

Houston  Chronicle 

15,073,644 

Toronto  Star 

12,006,422 

San  Jose  News 

12,232,818 

Santa  Ana  Register 

11,920,183 

Toronto  Star 

It  418,966 

San  Jose  News 

11,484,545 

Minneapolis  Star 

11,315,468 

Minneapolis  Star 

11,124,901 

Norfolk  Ledger-Star 

(0,839,500 

Miami  News 

10,483,714 

Detroit  News 

10,595,922 

Seattle  Times 

10  371,077 

Milwaukee  Journal 

10,414,454 

Norfolk  Ledger-Star 

10,035,253 

Atlanta  Journal 

10,328,183 

Toronto  Telegram 

9,951,777 

San  Francisco  Examiner 

10,204,728 

Atlanta  Journal 

9,811,137 

Orlando  Star 

10,155,817 

Sunday 

Sunday 

Los  Angeles  Times 

13,904,705 

Los  Angeles  Times 

15,614,493 

New  York  Times 

12,605,099 

New  York  Times 

12,295,532 

Boston  Globe 

8,803,382 

Milwaukee  Journal 

8,925,496 

Milwaukee  Journal 

8,740,526 

Boston  Globe 

8,310,927 

Chicago  Tribune 

7,011,376 

Chicago  Tribune 

7,379,860 

Minneapolis  Tribune 

6,731,843 

Washington  Post 

6,761,543 

Washington  Post 

6,465,019 

Minneapolis  Tribune 

6,611,924 

St.  Louis  Post-Dispatch 

6,102,964 

St.  Louis  Post-Dispatch 

6,256,551 

Cleveland  Plain  Dealer 

5,245,930 

Detroit  News 

5,685,843 

Detroit  News 

5,149,738 

Columbus  Dispatch 

5,485,340 

Source: 

Media  Records 

of  people  .selling  their  homes? 
Real  estate  dealers  ferreting  out 
possible  prospects  from  the 
home-for-sale  ads?  .Automobile 
salesmen  checking  to  see  who’s 
selling  a  used  car  and  might 
be  i.i  the  market  for  a  new  or 
newc.-  one? 

We  can  .see  that  the  !’I)t^  ad 
reference  aid  might  make  find¬ 
ing  new  ads  i-asier  for  this  kind 
of  activity,  but  in  many  years 
of  .selling  Classified  advertising, 
I’ve  yet  to  hear  a  reaiier  com¬ 
plain  about  too  many  ails,  stale 
ads.  old  ads.  The  more  ads  you 
have  in  the  classification  in 
which  the  reader  is  interested, 
the  better  he  likes  it — and  it 
makes  no  difference  whether  the 
ad  started  yesterday  or  is  a  'I  F 
piece  of  cojiy  that  started  10 
years  ago. 

.Anyway,  for  just  ifoO  you  can 
be  sole  owni-r  of  the  system, 
trade-  name  designs  and  copy¬ 
righted  material  referred  to  as 
the  “I’DQ  .Ad  Reference  .Aid 
.System’’  with  a  non-exclusive 
licen.se  to  u.se  the  system  in  its 
entirety  and  with  unlimited 
adaptations,  in  pi-rpetuity. 

'I'he  line  forms  to  the  right 
.  .  .  except  the  offer  terminated 
at  midnight  last  Decemher  28. 

.Sorry  about  that. 


ridit  to  SdU  Tuna 
I  sin f!  Humor  Ads 

.So  how  funny  can  tuna  he? 
Well,  the  makers  of  Deep  Blue 
Tuna  are  launching  a  new  80- 
week  newspaper  advertising 
campaign  which  promises  to 
offer  a  chuckle  or  two  to  read¬ 
ers. 

Fladell,  Winston,  Pennette. 
Inc.,  N'ew  A'ork,  agency  for 
Deep  Blue  'I'una,  has  produced 
a  .serii-s  of  ."lO-liiie  insertions 
with  a  humorous  copy  ap¬ 
proach:  out  of  4  plumlx-rs 

recommend  mir  tuna  jiacked  in 
water.  ('I'una  iiacked  in  oil  clogs 
your  pipes.’’)  .Another  ad:  “Our 
tuna  Jiacked  in  water  tastes 
In-tter  and  has  TiO'',  fewer  cal¬ 
ories.  (Stoj)  eating  that  greasy 
kid  stuff.)’’ 

Thi  •ee  different  ads  will  ajt- 
jiear  simultaneously  on  each  in¬ 
sertion  date  in  the  A'cic.s-f/oi/, 
(N'.J.)  Record, 
.W'lciirk  .Vcir.s-,  and  the  West- 
chester-Rockland  newsjiajie  rs. 
More  than  IhfO  ads  will  run  in 
the  February  Id-Sejitember  14 
time  jieriod. 

In  addition,  the  N'ew  York 
Daily  News  will  jiartieijiate  in 
the  schedule. 


Frnirli  Slaffrr  Foreiffii 

,Iean-Paul  Freyss,  of  the  in  Washington,  and  Richard 
French  News  .Agency,  has  iM-en  A’affe,  head  of  the  I’.N.-U.S. 
elected  jiresident  of  the  Foreign  Bureau  of  the  Lmidon  Ji’ud.th 
Press  .Association  for  the  next  ('linnn'rlc,  are  vicejiresidents. 
year.  Fifty-seven  countries  are  rep- 

Peter  Barnett,  correspondent  resented  in  the  memliershiji  of 
of  the  .Australian  Broadcasting  the  .Association. 

HI)  I  TOR  &  PUBI.  ISHHR  for  Icbruiry  ?.  l‘>68 
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0  7^67 

EDITOR  &  PUBLISHER 
NEWSPAPER  PROMOTION 


of'cration  u  ith  tlu' 
t':K'Sfaf't'r  motion 


Deadline  for  entries:  March  29,  1968 

For  33  years  newspaper  promotion,  publie  entries  in  Classification  4  (Audio-Visual  Presenta- 

relations  and  research  directors  have  submitted  tions).  or  radio  or  television  commercials  entered 

their  outstanding  eftorts  in  E&P's  annual  in  elassitieation  7  (circulation  promotion), 

promotion  contest,  'fhe  competition  has  grown 
both  in  volume  and  stature,  with  presentation  of 
the  awards  adding  to  the  prestige  and  importance 
of  promotion  and  the  promotion  manager  within 
the  newspaper  industry  ...  as  well  as  providing 
an  interehani’e  of  ideas. 

Special  Note:  All  entries  must  he  shipped  prepau! 

.\  total  of  20  first  prizes  and  40  Certilieates  of  to  arrive  in  Roehester  in  time  ior  jiul^’in;^  Mareh 

Merit  will  be  awarded  in  nine  classifications  and  29.  A’o  deadline  e.vtensions  ean  he  ^’ranted.  Keep 

two  circulation  groups.  .A  SIO  entry  fee  must  entries  simple  and  unadorned  with  minimum  of 

accompany  motion  picture,  slide  or  stripfilm  deeoration. 

- COMPETITION  RULES  AND  GENERAL  INFORMATION - 

CLASSIFICATIONS  4.  Audio-Visual  Presentations  —  8.  Circulation  Carrier  Promotion 

For  the  best  audio-visual  advertising  — Entries  to  consist  of  1967  circula- 
A  First  Prixe  plaque  and  two  presentation  of  1967,  including  mo-  tion  promotion  activities  directed  ex- 
Merit  Award  Certificates  will  be  tion  picture,  slide  or  stripfilm  clusively  to  the  newspaper's  carrier 
presented  to  newspapers  with  presentations,  to  obtain  either  na-  and  internal  sales  organization. 
over-100  000  circulation,  and  tional  (general)  or  retail  advertising, 
newspapers  with  circulation  un-  (There  is  a  $10  entry  fee  per  entry. 
der-1 00,000  in  the  following  cat-  in  this  classification.  Checks  should 
egories:  be  made  payable  to  EDITOR  &  PUB¬ 

LISHER). 

1.  National  Advertising  Promo¬ 
tion — Trade  Papers.  Entries  to  con¬ 
sist  of  a  series  of  six  or  more  adver¬ 
tisements  published  during  the  calen¬ 
dar  year  1967,  in  one  or  more  trade 

or  business  publications,  and  submit-  ,  .  .  .  • 

ted  in  scrapbook  or  portfolio  form.  Classified  Promotion-  Entries  fo 

consist  of  a  campaign  designed  to  GENERAL  RULES 

2.  National  Advertising  Promo-  obtain  classified  advertising  during 
tion— Direct  Mail.  Entries  to  consist  1967,  consisting  of  advertisements  in 
of  a  single  direct  mail  piece  or  a  your  own  newspaper  or  other  local 
complete  direct  mail  campaign  pre-  media,  direct  mall,  or  presentations, 
pared  during  1967. 

7.  Circulation  Promotion  —  (in- 

3.  Advertising  Presentations  —  eluding  Product  or  Editorial  Pro- 

Entries  to  consist  of  printed,  hand-  motion).  Entries  to  consist  of  any 
lettered,  type-written  or  other  graphic  form  of  promotion  used  to  sell  or 
presentation  (other  than  audio-visual),  obtain  circulation,  including  any  or 
designed  to  sell  national  or  retail  all  media,  directed  to  newspaper 
advertising  to  a  classification  or  a  readers  or  prospective  readers.  $10 
single  account.  Must  have  been  pre-  entry  fee  must  accompany  radio  or 
pared  or  generally  used  in  1967.  television  commercials. 


fhe  competition  for  the  best  newspaper  promotion 
of  1967  will  be  judged  in  Rochester.  N.^■..  and 
awards  will  be  presented  at  the  INP.A  C  onvention 
at  the  Sheraton  Hotel.  .Mav  12-15. 


awards  in  the  past  three  competitions. 
All  entries  must  be  labeled  as  *o 
classification,  name  of  newspaper,  cir¬ 
culation  division  and  name  of  person 
submitting  the  entry.  Make  as  many 
entries  as  you  like.  All  entries  must 
be  labeled  using  official  entry 
blanks,  available  from  E&P  or 
INPA. 

Each  entry  must  clearly  Indicate  the 
circulation  group  (over  or  under  100,- 
000)  in  which  it  is  submitted.  Non- 
conforming  entries  will  be  disquali¬ 
fied.  Entries  are  to  be  submitted  ad¬ 
dressed  as  follows:  INPA-Editor  & 
Publisher  Promotion  Contest,  Atten¬ 
tion  Mr.  Vincent  Speziano,  Ganneit- 
Rochester  Newspapers,  55  Exchange 
St.,  Rochester,  N.Y.  14614. 

Ship  all  entries  post  or  express  paid. 
No  collect  packages  will  be  accepted. 
No  entries  will  be  returned  by  the 
awards  committee.  Entrants  may  make 
their  own  arrangements  for  return  of 
entries  at  the  INPA  Convention. 
Award-winning  entries  will  be  kept  for 
exhibit  during  1968. 

The  decisions  of  the  judges  are  final. 
Entries  must  be  shipped  so  as  to 
arrive  at  Rochester,  N.Y.  no  later 
than  March  29,  1968. 


9.  Public  Relations  Promotion  — 

Awards  for  the  most  outstanding  sin¬ 
gle  public  relations  or  Community 
Service  activity  sponsored  by  a  news¬ 
paper  during  1967.  Submit  in  scrap- 
5.  Retail  Promotions:  Entries  to  in-  book  form, 
elude  any  effort  during  1967  to  obtain 

retail  advertising,  including  ads,  di-  R®s®orch  Awards  for  the  out- 

rect  mail,  or  any  other  media.  standing  research  project  performed 


Entries  must  consist  of  promotion 
prepared  by  a  newspaper  or  news¬ 
paper  representative  during  the  cal¬ 
endar  year  1967. 

Elaborate,  expensive  or  hand-lettered 
and  decorated  entries  are  discour¬ 
aged.  Keep  entries  simple,  and  neat. 
Where  possible,  document  entries 
with  summary  of  purpose  of  the  entry, 
results,  and  any  other  pertinent  infor¬ 
mation  for  the  judges. 

Continuing  themes  or  programs  will 
not  be  eligible  if  they  have  won  first 


PR«»>l<moN 

Films  Change  Rules 
In  Awards  Program 

|{y  \\  ill 


'rinT<''s  a  chaiiKf  ifi  tin*  i-ulrs 
of  thf  Kkitok  &  I’l  iti.isiiKK  Pro¬ 
motion  Awanls  {'om|totition  this 
Vf^ar.  ami  it’s  imiic-ativt*  of  a 
ohanpo  in  tlx-  m-wspapor  promo¬ 
tion  fifld  in  U'lK'ial. 

Th<“i-c’s  tnic  moi'o  classiliration 
in  tin*  current  competition.  A 
.separate  division  foi-  ainlio-visual 
pre.s<-ntations  has  Ikm'Ii  added. 
'I'hree  years  a^^o.  enou^li  news- 
jiaper  pre.seiitations  were  suli- 
mitted  in  the  form  of  slides  or 
film  to  divide  that  classificatMin 
into  two  .separate  divisions.  The 
followinp  year,  the  numlM-r  of 
films  doubled.  Last  year,  in 
.iudKinp  at  .''t.  Louis,  nearly 
foi-ty  individual  films  were 
judfred.  and  s-|)arate  awards 
were  pre.sented  for  printed  and 
filmed  sales  presentations. 

In  vi<-w  of  the  irrowth  of  en¬ 
tries  in  the  form  of  slides,  strip- 
films  and  motion  pictures,  the 
awai'ds  committee  this  year  de¬ 
cided  to  make  it  a  .separate  clas¬ 
sification.  .And  with  the  P.MiX 
conference  of  the  Inti'inational 
Newspaper  Promotion  ,As.s(K'ia- 
tion  iH-iiiK  held  in  Ibn-hester, 
N.  Y.,  the  home  of  Kastman 
Kodak  and  the  audio-visual  capi- 
tol  of  the  worlil,  it  .seenx'd  an 
appropriate  time  to  let  audir)- 
visuals  stand  on  their  own  feet. 

In  last  year’s  judKinp,  cmtries 
were  submitted  in  slide  form — 
l»oth  with  and  without  .sound — 
on  stripfilms,  as  sound  motion 
I)ictures.  and  specially  produc(‘d 
for  Salesmate.  .Jam  Handy,  La- 
Relle  Courier,  and  other  attache 
case-type  portable  projectors, 
•ludpinp  of  pre.sentations  made 
to  .sell  national  or  retail  adver¬ 
tising  in  P.nlT.  with  audio-vis¬ 
uals,  will  1h*  Judged  this  year  by 


a  panel  of  Kaslmaa  Kodak  ex¬ 
perts,  under  the  su])e!'vision  of 
Harold  Hibby. 

Other  Chi>*ilicalioii« 

<)th»‘r  classifications  in  the 
competition  remain  about  the 
same  as  they  have  iM-en  for  the 
past  few  years,  except  that  all 
non-au<lio-visual  presentations, 
rejrardles.i;  of  advertising  classi¬ 
fications,  will  1m-  indued  in  one 
division  (N'o.  .’!)  this  year. 

.Amonjr  the  other  cla.ssifica- 
tions  are:  (1.)  trade  paper  ad¬ 
vertising  promotion:  (2.)  na¬ 
tional  advertising  direct  mail; 
{‘■i.)  advertisiiijr  presetitations, 
includintr  national  and  letail; 
(1.)  the  new  audio-visual  clas¬ 
sification;  (.■>.)  retail  promotion 
-exclusive  of  presentations; 
(ti. )  classified  promotion;  (7.) 
circulation  promotion,  includinp 
product  or  editorial  promotion 
ilirected  to  the  audience  of  news¬ 
paper  readers  or  j)rospectivi‘ 
readers;  (8.)  circulation  car¬ 
rier  pi'omotion — consistinp  of 
activities  or  promotion  dealin>r 
with  the  carrier  or  distributor 
orpanizations;  (!». )  |)ublic  rela¬ 
tions  ami  community  service; 
and  (Hb)  newspaper  research. 

.As  in  previous  years,  a  First 
Frize  pla<|Ue  and  two  Certificate's 
of  Merit  will  be*  presented  in 
each  classification — for  news- 
pai)ers  with  over  ]0(i,(»(io  circu¬ 
lation,  and  se])arate  duplicate 
awards  for  newspapers  umh-r 

Headlim'  for  entries  in  this, 
the  .3.‘Ird  annual  competition 
sponsored  by  KlUToiJ  &  Ptn- 
l.lsiiKK,  is  -March  2!».  .ludpinp 
will  1m*  held  in  IbK-lx'ste'r  lM>pin- 


ninp  that  date,  so  no  deadline' 
e'xtensieens  may  Im-  prante'd. 
Kntry  blanks  ami  mailinp  labe-ls 
are*  iM'inp  maile*el  tee  lists  of  news- 
pape-r  publishers,  adve-rtisinp 
and  preemeitieen  manape-rs  anel 
me'mlM'rs  of  IN'l’.A. 

-A  total  e)f  20  First  Prize* 
plaeiues  and  10  Ce-rtifieate'S  eef 
■Me'i'it  will  Im*  pre'Si'iite'd  at  an 
awards  lunche-on  at  the*  IN’P.A 
Cenife're'ne'e'  at  the*  She*raton 
Hote'l  in  Koe*he*ste'r,  .May  12-1.7. 

-All  e)f  the*  e*ntri(*s  submitted  in 
the*  ceempe'titieell  will  be*  een  e*xhibit 
elurinp  the*  e*ntire*  ce)nfe*rence*. 
'I'he*  fie'lel  e)f  e*!iti*ie*s,  incieie*ntally, 
pre)viele*s  a  we'alth  eif  ieleas  ami 
infeermatiem  fe>r  the*  lu-eemedieen 
frate'inity,  :mel  the*  e*ntire*  m*ws- 
pa|)e*r  ineiustry.  Seeme*  eef  the* 
ieleas  we*re  so  peuM]  that  last  year, 
two  First  Prize*  winninp  e*ntrie's 
were*  stole*!)  from  the  exhibit 
reeeem. 

That  e‘ve*ntuality  will  be  jire*- 
cluele*d  fieem  the  110)8  e'xhibit. 
I)e)n’t  1m*  surjerised  if  yeeu  se*e 
puards  een  the*  deeor  of  the  hall,  to 
make*  suie*  neibeeeiy  cairie*s  any- 
thinp  eeut  he  eiieln’t  brinp.  Of 
ceeur.se  we  know  that  ne)  news- 
pape*r  pe*e>ple  woulel  swijee*  senne*- 
beedy  e*l.se*’s  s<'l*ap  bexek.  Hut  we* 
have  te)  Im*  care*ful  abeiut  the)se 
nasty  ele*le*pate*s  from  the*  P.T..A. 
me*e*tinp  eleewn  the*  luill. 

• 

Ke<l  ('.ross  .Appoints 
I'roinolioii  Diroflor 

AV.ASIIINCTeeN 

Baelper  V.  (Pete)  I'ptem  has 
been  nameel  national  elire*ctor  of 
Public  Infeermatieen  eef  the*  .Ame*r- 
ican  Ite*el  Cross. 

.A  feermer  .Army  Information 
Officer,  Upton  was  elirecteir  of 
Public  Information  for  the  Peel 
Cro.ss  Se)uthe>aste*rn  .Area,  with 
heaeleiuarters  in  .Atlanta,  for 
three*  years  lM*fore  lM>inp  aj)- 
pointe'il  an  a.ssistant  re*pional 
manape*!*  in  that  are*a  in  .lanu- 
ar>’  IfffiT. 

Upton  joine'el  the  Red  Cross 
staff  in  as  assistant  man- 

aper  and  elire-ctor  of  Public  In¬ 
formation  of  the  Be'xar  County 
Chajiter,  San  .Antonio,  Texas. 

.A  native  of  (lastonia,  N.  C., 
Upton  went  into  radio  broaelcast- 
inp  after  pi'aeluation  from  hiph 
scheiol. 


(iots  Trav<*l  .*\r(‘oiiiil 

The  appointment  eif  Harshe- 
Rotman  &  Druck  Inc.  te»  cemduct 
public  relations  fen-  the*  Creek 
National  Tourist  Office*  in  this 
ceiuntry  and  Canada  was  an¬ 
nounced  by  Thomas  J.  I))*(*pan 
Company,  consultants  to  the 
(Ire*e*k  Government.  Ilarshe-Rot- 
man  efe  I  (ruck  has  hee*n  retained 
to  functiem  e*xclusive'ly  on 
Gre.'e'ce*  travel  jiromeition. 


Gannett  Co. 
’67  Earnings 
Set  Record 

Reie-UKSTKK,  N.  Y. 

Receird  hiph  earninps  for  Gan¬ 
nett  Ce).  Inc.,  were*  achie*ved 
dui  inp  l!t()7,  whe*n  total  re*ve*nu(*s 
increa.sed  by  almost  10  percent, 
it  was  announce*el  by  Paul  .Mille*r, 
preside'iit. 

L’nauditeel  l!tfi7  ne‘t  incenne  » 
totalleel  .$7,lfif),0()()  or  $1.70  a 
share*,  compared  with  $7,020,107 
($1.07  a  share)  in  1000,  and  $7,- 
177,200  ($1.(!0  a  share*)  in  10<;7, 
the  iire'vieius  re*cord  ye'ar. 

Reve*nue*  increa.se*d  from  a 
record  hiph  of  $100,000,7^1  in 
1000  to  $110,000,000. 

Ganne*tt  e)pe*iate*s  .‘10  ilaily 
ne*wsj)ape*rs,  3  television  statieins 
and  0  raelio  stations  in  New 
A'ork,  Connecticut,  New  Jer.sey, 
Floriela  anel  lllineiis,  includinp 
the*  Westchester  Reickland  News- 
pape*rs,  Inc. 

“As  fen- 1008,”  said  Miller,  “we 
are*  optimistic  althouph  there 
are*,  e)f  course,  uncertainties  in 
the  peneral  economic  picture. 
1000  ami  1007  Gannett  eai  ninps 
were  affecteel  adver.sely  by  start¬ 
up  ce)sts  of  our  new  Cape  Ken¬ 
nedy  (Fla.)  newspaper  Todatj; 
and  1007  e*arninps  were  affe*cteel  ) 
fave)rably  by  the  addition  after 
.April,  1007,  of  earninps  of  newly 
acejuired  Rockfoid  Newspapers 
Inc.,  Rockford,  111. 

“In  1908  we  .should  approach 
a  break-even  at  Gannett  F'lorida 
(Today,  Stor-Advo- 

rate.  Cocoa  Tribune  and  Station 
WEZY) — some  two  years  ahead 
of  earlier  projections,  and  we 
shall  have  Rockford  earninps  for 
the  full  year.  Moreover,  we  an¬ 
ticipate  continuinp  circulation 
and  advertisinp  pains  throuph- 
out  the  prou))  penerally.” 

The  averape  of  shares  out- 
standinp  durinp  1907  was  1,371,- 
027.  The  company’s  first  public 
offerinp  of  stock  was  made  in 
Octol)er.  The  most  recent  bid  was 
.$27  a  shan*. 


Produrlion  Chief 

DENVrR 

Morse  A.  Kool,  40,  has  been 
named  production  manaper  of  • 
the  Itcnrcr  Pouf,  replacinp  Nick 
DeGeoipe  who  retired  December 
1  after  servinp  as  production 
manaper  since  1950.  Kool  had 
be(*n  mechanical  superintendent 
since  cominp  to  the  Post  in 
December  1900  from  the  Min-  • 
77.capnli<t  Star  and  Tribune, 
where  he  had  been  mechanical 
superintendent  for  six  years. 


TAILORED 

to  build  enthusiasm  in  teachers 
.  .  .  the  key  to  a  successful  pro¬ 
gram  Building  the  Newspaper 
Reading  Habit 


America's  most  u  idcly  used  Newspaper  School  Program 


VISUAL  EDUCATION  CONSULTANTS,  INC. 

Building  the  Newspaper  Reading  Habit 

MADISON  WISCONSIN  53701  600  836-6505 
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ClKCriATION 


Wichita  Newspapers 
Bank  On  Carriers 


Th<‘  Wichita  (Kans. )  Kaplc 
and  licacnn  and  its  carrier  lv>ys 
are  in  i)artnership  with  indi¬ 
vidual  joint  hank  accounts 
throuph  a  voluntary  jilan  woi  ked 
out  with  the  Kansas  State  Rank 
&  Trust  Company. 

The  plan  includes  both  inter- 
est-l)earinp:  cash  bond  deposits 
and  such  additional  weekly 
savinps  as  the  carrier  may 
authorize. 

I.epally,  the  bond  remains  a 
cash  bond,  takinp  the  form  of  a 
“hold”  authorized  by  the  boy  and 
his  parent  or  jjuardian  on  the 
carrier’s  account  up  to  the 
amount  of  the  Iwnd. 

If  the  l)oy  elects,  additional 
amounts  are  automatically  de- 
|)osited  weekly  in  his  account 
Ity  repular  charges  apainst  his 
paper  bill. 

The  newspaper’s  interest  is 
confined  to  the  amount  of  the 
bond  and  the  company  retains 
no  residual  interest  in  the  ac¬ 
count  iM'yond  .satisfyinp  the  car¬ 
rier’s  final  bill.  Full-paid-up 
bond  amounts  only  are  accepted 
for  deposit. 


I’u rpo.se  of  the  plan  is  to  en- 
courape  .savinps,  to  further  the 
boy’s  business  education  by 
familiarizinp  him  with  bank  pro¬ 
cedures,  and  pettinp  him  in  “the 
bankinp  habit,”  and  to  provide 
a  simple,  systematic  method  of 
payinp  interest  on  bond  deposits 
with  minimum  involvement  of 
the  newspaper. 

Two  deposits  are  made  each 
week  by  the  newspaper:  one  for 
all  new  bond  deposits  and  one 
for  ailditional  savinps  author¬ 
ized.  Control  remains  with  the 
bank,  which  calculates  and  pays 
the  interest,  althouph  records 
are  readily  interchanpeable 
thj-ouph  FR.M  card  input  utilized 
both  by  the  bank  and  by  the 
newspaper  on  their  computers. 

\  few  weeks  after  the  plan 
was  inaupurated,  .‘ll.'}  boys  were 
participatinp  out  of  a  total  of 
fibl  city  carriers.  Forty-six  of 
these  Iviys  authorized  debits  to 
th«“ir  t»ills  for  additional  sav¬ 
inps. 

William  R.  Morrish,  business 
admini.strator  of  the  Eaple  and 
Beacon,  conceived  the  plan  and 


Publisher  .John  H.  Colburn 
woj'ked  it  out  with  bank  officials. 

Carriers  enjoy  all  the  serv¬ 
ices  of  other  savinps  account 
holders,  includinp  individual 
quarterly  statements  showinp 
deposits,  withdrawals  and  inter¬ 
est  payments. 

Frank  Loiip.  circulation  direc¬ 
tor  of  the  newspapers,  said  if 
the  pilot  jiropram  works  out  it 
will  be  extended  to  carriers  in 
the  suburbs  and  throuphout  the 
state. 

• 

Carrier  Contest 
Carried  to  Boys 
Via  Tv  Program 

Cl.EVKLA.M* 

Th»'  Plain  Dealer  took  to  tele¬ 
vision  to  pet  the  woi'd  on  a  new 
carrier  contest  to  all  8,(tO() 
carriers  in  Norther!!  Ohio. 

Th«'  tv  time  was  |>urcha.'ed 
fi'oni  the  Feripps-Howard  sta¬ 
tion  WKWS.  The  half-hour  i)ro- 
piam  ran  on  Saturday,  .lanuary 
20,  at  0:20  a.m.,  in  the  middle  of 
cartoon  propi-ams. 

Participjitinp  in  the  show 
wei-t'  spends  editor  Hal  Lebovitz, 
spoits  caitoeenist  Dick  Dupan, 
carrier  Dennis  Zdolshek,  and 
Ron  Penfouml  of  Channel  .’5. 
Special  puest  appearances  were 
made  by  L’.  S.  Court  of  .\ppeals 


.ludp»!  -Anthony  .1.  Celebrezze, 
Common  Pleas  .Judpe  .John  V. 
t'oi'ripan,  and  Cb'veland  Bi'owns’ 
defensive  halfback,  Einie  K*‘ller- 
man.  All  ai'<*  former  I’D  car¬ 
riers. 

The  contest,  which  luns  un¬ 
til  Febi'uary  10,  offers  cai'iiers 
a  chance  to  win  a  trip  to  Hawaii 
with  his  parents,  a  1008  Ford 
•Mustanp,  cash  oi’  2.">  other 
prizt's. 

Duiinp  the  first  10  days  of  a 
contest  a  caiiier  will  *‘ain  one 
ticked  to  a  special  perfoimance 
of  the  (irotto  Circus  foi-  each 
12-week  subscription  to  The 
Plain  Dealer  he  obtains.  A  spe¬ 
cial  di-awinp  for  the  Mustanp 
will  be  hebl  for  all  carriers  at- 
tmiilinp  th*‘  ciirus,  February  22. 

-Another  di’awinp,  from  amonp 
all  carriers  who  have  sold  five 
or  more  new  subscriptions,  will 
be  held  for  the  l.'e-day  trip  to 
Hawaii. 

.lohn  I).  Hotchkiss,  PD  carrier 
conte.st  manaper,  .said  the  tv  ap- 
Di'oach  was  u.sed  becau.se  it  is 
•  iillicult  to  hold  •mouph  meetinps 
throuphout  the  news))aper’s  cir¬ 
culation  ai'ea  in  time  to  penerate 
interest  amonp  the  carriers. 

• 

Siiiitlay  Price  l"p 

Tkexton,  \.  J. 

The  price  of  the  Sunday  Times 
Adrerfiser  was  raised  from  20c 
to  2.')c  on  Januarv  28. 


Writers:  write  yourself  into  a  rewarding 
new  career  in  programming— at  IBM. 


I’rograniniinff  ofFers  n  future  as  proniisiiifr  as 
tliat  of  the  data  iirocessinjr  field  itself.  For 
every  systems  advance  has  jiroven  tinew  that 
a  data  processinjr  system  is  only  as  jjood  as  the 
propframs  develojied  for  its  use.  As  computers 
do  more  and  more  complex  jobs,  the  challenpre 
clumges  from  one  of  learninp:  to  one  of 
creatinjr  better  technitiues.  Propramminjr 
writers  are  needed  today  to  answer  the  chal¬ 
lenge. 

What  is  required’.’  Writing  experience  in  news- 
liajiers,  magazines  or  technical  publications 
and  a  college  degree  are  essential.  An  ajHitude 
toward  mathematics  and  supervisory  ex¬ 
perience  on  publications  would  help  but  are  not 
requii’ed.  IIJM  will  combine  your  interests  and 
experience  and  provide  you  with  a  comprehen¬ 
sive  (i-month  training  i)rogram  at  full  pay. 
if  you  (jualify. 


editor  dc  PUBI.  I.SHER  for  Fcbru.irv  3.  1068 


How  far  can  you  go  at  IHM'?  Consider  the 
many  facets  and  activities  of  I  HIM.  and  you’ll 
see  a  jiromising  o])portunity  for  growth.  A  re¬ 
markable  variety  of  starting  points  and  paths 
of  advancement  await  (pialified  writers  at  IBM. 
You’d  begin  with  the  assurance  that  a  satis¬ 
fying  and  rewarding  career  is  available  in  a 
thriving  industry. 

Positions  for  writers  are  open  in  Yorktown 
Heights,  in  Westchester  county,  New  York. 
Yorktown  Heights  is  a  beautiful,  wooded  town 
just  an  hour’s  drive  from  midtown  ^Manhattan. 
To  learn  the  details  of  this  unusual  opportunity 
for  writers,  send  a  resume  or  brief  letter, 
describing  your  background  and  experience,  to 
B.  Kahn,  Dept.  WD8-()1,  IBM  Corixmition, 
’idol  Strang  Boulevard,  Yorktown  Heights, 
New  ^  ork  IDoJlS. 

.An  Eijual  Opportunity  Employer 


Travel  Fellowship 
Open  for  Writers 

’I  wo  Winston  Churthill  ’I'rav- 
••lin^f  Fellowships  that  will  cn- 
ahle  Americans  to  visit  Com¬ 
monwealth  eonntries  have  Ihmmi 
estahlished  hy  the  New  York 
Itraiu  h  of  the  Knirlish-Speakinj; 
Union  of  the  United  States.  The 
awaids  will  he  nuuU*  to  ja'rsons 
in  the  tiehls  of  >;overnment. 
plannini',  health  and  .soeial 
.serviees.  or  mass  communica¬ 
tions,  who  are  residents  of  or 
work  in  New  York  and  the  New 
F.njrland  States. 

The  Win.^ton  Churchill  Memo- 
liai  Fund  will  admini.ster  the 
Fellowshij)s,  which  will  |)ay  all 
travel  anil  livin;;  exiien.ses  for  a 
jieriod  of  three  to  six  months 
ahroail.  The  grants  will  average 

Candidates  for  the  Fellow¬ 
ships  are  invited  to  submit  a 
jiroposal  for  an  imaginative  and 
u.seful  project,  in  their  sj)ecial 
held  of  interest,  that  reiiuires 
travel  and  ohseivation  in  Com¬ 
monwealth  countries,  .^iiplica- 
tions  can  1)0  obtained  from  the 
The  FiiKli.sh-Speakin);  Union, 
New  York  Tiranch  at  !<>  East 
tiPth  Street,  New  York,  New 
York,  and  must  1))*  le- 

turned  hy  April  l.oth. 

The  lields  fi'om  which  the 
fellows  will  1m*  cho.sen  include; 
"('oiiiHiiDiiritlioiif! :  mass  media; 
schools  of  joui'iialism;  schools 
of  communications. 

.\<*w  ^  <»rk  riiiifs 
(iivfii  Sliofar  AwanI 

The  annual  Mass  Media 
Awai'd  of  the  National  Women’s 
Ihvision  of  the  Ann*rican  .Jewish 
Conirress  ji'oes  this  year  to  the 
,Vi  ir  York  Tiweit  for  "distin¬ 
guished  journalism  in  the  public 
interest.’’ 

Clifton  Daniel,  manaRiiijr  edi- 
loi  of  the  'rimes,  accepted  the 
aw  ard  at  a  luncheon  in  the  I-^ssex 
Hou.se,  .l.inuary  .!!.  'I'he  award 
was  a  shofai’  mount<*d  on  a 
plaiiue.  The  ram’s  horn,  which 
is  sounded  in  the  synajrosxie  to 
priK'laim  the  cominp  of  the  Jew¬ 
ish  New  Year,  was  used  in 
ancient  times  to  alert  the  people 
to  momentous  events. 

• 

\  ol«*  .Merit  AwanI 
I'o  M<Mlill  (H'a(liial(‘ 

Ev.vnsto.n,  Ill. 

Mi.ss  (ieora-ie  Anne  (l(*yer  of 
Chicago  has  lH*en  named  to  re¬ 
ceive  a  Northwestern  University 
Merit  .Award.  .She  jir.nduated 
from  Medill  .School  of  Journal¬ 
ism  in  IP'itJ  and  is  a  coi  respond- 
ent  in  I.atin  America  for  the 

Ihiiltf  .\'ci/'s. 
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ONE  WINNER  TO  ANOTHER — Himself  the  recipient  of  several 
awards  in  the  Arizona  Newspaper  Association  competition,  Phoenix 
Gazette  Managing  Editor  Lowell  Parker,  at  right,  presents  an 
award  for  community  service  to  Frances  Gerhardt  of  the  weekly 
Arizona  Record  at  Globe. 


16  of  l*apprs 
.ire  Prize  IT'intiPrs 

U.VR.AMIK 

Isixteen  Wyominjf  newspapers 
that  won  first  places  in  contests 
at  the  Wyoming  I’ress  .Asso<*ia- 
tion  meetinjr  (Jan.  18-21 )  will  he 
ju'ivilejred  (o  carry  this  caption 
in  their  mastheads  durinjr  llXiH: 
“I’rize-winninjr  Wyominfj  News- 
)iaper  IPfiT.” 

Newspapers  in  the  daily-class 
so-honoi-e<i  include  the  SiH'riddii 
I’rr.va,  h’irerton  lidilji  y.ro/r/r’r, 
Ci/.s/)cr  Sf(ir-Ti‘ihiine,  Luranuf. 
Ihtilji  lliiiinifniiiif,  W’noHiinn 
k'diilc  (Cheyenne.)  RdU'liti.-i 
Ihiihf  Tidn’K,  Rdi'k 
I{drki't-M  iti.vr,  and  \drllirrn 
l>dilji  .\<  irx,  Worland. 

In  the  weekly  proup,  the  fol- 
lowiiiij  papers  were  honored: 
Rdu  vil  Trihdnr,  Wifoiuivf/  State 
Joantdl  ( l.ander),  Lidftle  (laidr- 
liei'ieir,  (lillettr  \ru\^  A'cciov/, 
(h'ciihdll  StdHiidnl,  (ireen  Hirer 
Stdr,  ('dtlif  h'literitrire  and  Star 
Vdlteit  Idileiinuleut  (.Afton). 

'The  lu-ize-winninp  news|)apei's 
repre.sent  IG  out  of  39  dailies  and 
weekly  newspapers  in  Wyoming. 

The  .Sheridan  Pre.ss  and  the 
Ttoufrlas  IJudR’et  were  cited  for 
community  and  general  excel¬ 
lence. 

The  Casper  Star-Tribune  won 
the  University  of  Wyoming  cup 
for  editorial  leadership;  the 
fJillette  News-llecord  won  the 
photographic  trophy  for  u.se  of 
pictures  in  ads  and  news;  the 
Wyomintr  Eaple  and  the  Powell 
Tribune  were  voted  first  in  tyi)o- 
praphical  excellence. 

In  the  newspicture  competi¬ 
tion,  top  awards  went  to  the 
Sheridan  Press  and  the  Greybull 
.Standard.  .After  considering  loO 
entries,  the  contest  judge.  Prof. 


Kobei’t  Rhode  of  the  University 
of  Colorado  commented: 

“The  photos  demonstrate  that 
Wyoming  has  a  responsible 
(piota  of  photograt)hers  with 
jierception.  the  abilit.v  to  see 
more  than  the  merely  obvious, 
and  thus  provide  a  jileasing  and 
informing  dimension  to  the 
news." 

O.Sl  J>Slii«l«‘iits 
SlijiiT  ill  .\ivanls 

Coi.iMin  s,  ( ). 

An  Ohio  .State  University 
journalism  student  has  been 
awarded  a  .$2.'>()  .Scripps-Howai'd 
Foundation  scholai'ship  and  two 
other  students  have  received  .$2.1 
Hearst  wi'iting  awards. 

Lee  Rohind  Jenkins,  A’oungs- 
town,  a  so|)homoi-e  iji  journalism, 
received  the  annually-renewable 
Scripp.s-  Howard  .S  c  h  o  1  a  r  s  h  i  j) 
awarded  to  an  outstanding 
undei-graduate  planning  a  jour¬ 
nalism  ca)*eer.  Jenkins,  19,  is 
chief  photographer  for  the 
Mdkid,  student  yearbook. 

'I'wo  monthly  Hearst  writing 
awai’ds  went  to  Cheryl  Mere- 
(leth,  Rellbrook,  ().,  and  David 
(i.  Haglund,  S))ringfield,  Mass. 
Miss  .Meredith  is  chief  <*ditorial 
writer  foi-  the  Liniteni,  student 
daily  newspaper.  Haglund  is  a 
stair  writer  and  photogi-apher 
for  the  Lantern. 


Almanac 

MiLW  AI  KEK 
'I'he  190)8  edition  of  the  lF?s- 
eonsin  Ahiiduae,  i)ublished  Janu¬ 
ary  9  as  part  of  the  Milwankee 
Sentinel,  was  the  largest  in  its 
history  with  80  tab  ])ages  and 
3(1, 200  lines  of  advertising. 


5(1  Prison  Papers 
Judged  for  .Awards 

Carbondai.e,  hi. 

Menanl  Time,  inmate  new.s- 
pai)er  of  the  Illinois  State  Peni¬ 
tentiary  at  Menard,  received 
recognition  for  excellence  in 
eight  of  the  1  1  categoides  in  the 
annual  Penal  Press  Contest 
sponsored  by  thr*  Southern  Illi¬ 
nois  University  journalism  de¬ 
partment. 

In  the  com|)etition  which  drew 
731  entries  from  10  penal  pub¬ 
lications  throughout  the  United 
States,  the  .Menard  j)aper  took 
third  i)lace  in  the  piinted  news- 
papei*  sweepstakes  and  won 
si'ven  individual  honorable  men¬ 
tions  foi*  editoi'  William  L.  Gray 
and  two  of  his  staff,  according  to 
the  announcenu'iit  hy  HowanI  L. 
I.ong,  dei)artment  chairman. 

Fir.st  i)lace  in  the  j)rinted 
newspaper  swee|)stakes  was  won 
for  the  .second  yeai*  in  a  I'ow  by 
the  Sdn  Quentin  Xeivs  in  Cali¬ 
fornia.  The  Charles  C.  Clayton 
award  foi*  tin*  best  single  jour¬ 
nalistic  achievement  during  the 
.vear  went  to  John  I.ecky,  editor 
of  the  ISiifanl  Reednl  of  the 
Florida  State  Penitentiary.  'I'he 
award  is  named  in  honor  of 
Charles  C.  Clayton  who  is  a  pro¬ 
fessor  of  journalism  at  .SIU. 

Fii'st  i)lace  awards  to  pai)ers 
in  other  categoi-ies  went  to  the 
Prexidid  of  Iowa  State  Peniten¬ 
tiary,  in  the  magazine  division, 
and  to  the  Minoifaineer  of  the 
Califoi-nia  Conseivation  Center 
at  .Susanville  in  the  niimeo- 
gi'aphed  newspaper  division. 

• 

'l^^o  82(K(KK(  IVixcs 

INisIcd  for  Hio^rupliy 

'I'wo  annual  biograjihy  iirizes 
of  $20.(Mt(»  each  have  been  an- 
tiounced  by  .American  Heritage 
Publishing  Co.,  Inc.  .American 
Heritage  editoi-s  will  .select  “the 
year’s  best  biographies"  from 
manuscripts  already  under  con¬ 
tract  to  trade  publishers  and 
submitted  by  them. 

'I'ln*  $20,(100  j)rizes  will  be 
awarded  to  the  publisher,  to  be 
shared  with  the  author.  Alanu- 
.«cripts  eligible  for  these  prizes 
may  Ik*  biographies  of  men  and 
women  from  all  countries  and 
from  all  ))erio(ls  of  history  in¬ 
cluding  the  pre.sent.  'I'he  subject 
matter  is  not  limited  to  .Ameri¬ 
can  history;  autobiograi)hy  will 
al.so  bo  eligibb*. 

'I'lu*  d(adli)ie  for  entri(*s  for 
till*  initial  1909  (irize  is  Sep- 
teniber  3,  19()8. 

To  be  eligible  for  the  1969 
.American  Heritage  Biography 
Prizes,  manuscripts  must  l)e  ac¬ 
companied  by  an  official  entry 
form  and  sent  to  American 
Heritagi*  Publishing  Co.,  Inc., 
.Attn:  Richard  M.  Ketchum,  .').")1 
Fifth  .Avenue,  New  A’ork  lOOlT. 
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K«*|>orlor  Given 
Kiet*  Seliolarship 

Knoxville,  Tenn. 

A  second  Sl.oOO  (Iiantland 
iwice  Scholaiship  for  use  durinp 
the  current  school  year  hy  a  Uni¬ 
versity  of  Tennessee  journalism 
student  has  been  awarded  to 
Fred  J.  Rarper  .Jr.  of  Knoxville. 

Harper,  20,  is  workinp  full¬ 
time  as  a  Ktiorrillc  Journal  re- 
portc'r  while  attendinp  the  Uni¬ 
versity,  where  he  is  a  junior.  He 
is  a  native  of  Knoxville. 

'File  first  Rice  Scholarship 
awarded  in  the  School  of  .Jour¬ 
nalism  was  won  last  fall  by 
Louis  (iwin,  a  senior  who  plans 
a  cart'er  in  sports  writinp. 

Itules  poverninp  the  awards 
|)rovide  for  .stdection  of  recipi¬ 
ents  on  a  basis  of  character,  com¬ 
petence,  and  potential  profes¬ 
sional  .service  “in  the  tradition 
of  Grantland  Rice.”  Nominations 
are  r«‘viewefl  hy  a  committee 
composed  of  Italph  McGill.  .John 
Kieran,  and  Rob  Considine. 

'Fhe  Rice  awards  are  derived 
from  a  fund  contributed  by  two 
.Southern  donors  followinp  a 
dinner  piven  in  New  York  in 
IK.'tl  to  salute  “Granny”  Rice 
ui)on  completion  of  bO  years  in 
the  re])ortinp  of  sports  events. 
'Fhe  oripinal  fund  of  $.b(),0()0  has 
mr)re  than  doubled  under  the 
administration  of  the  New  York 
Community  Trust. 


81,000  SrlH»lui>liips 
F'or  Study  «f  Guv't 

Wasiiincton 

The  li)(!S  United  States  Sen¬ 
ate  Youth  I’ropram  reached  a 
hiph  point  of  excitement  with 
the  surpri.se  announcement  by 
\'ice  President  Humphrey  that 
each  of  the  102  delepates  would 
receive  a  .j^l.OOO  collepe  scholar¬ 
ship. 

The  younp  pt>o))le,  elected 
hiph  school  povernm«*nt  ollicers 
from  each  of  the  TiO  states  and 
the  District  of  Columbia,  preeted 
the  n«‘ws  of  the  .$102,000  prant 
in  theii’  Ix'half  with  a  standinp 
ovation. 

Even  theii-  jjaients  and  i-e- 
spe<tive  school  piincipals  were 
unawar<*  of  the  prant — the  first 
.scholarship  award  in  the  six- 
year  histoiy  of  the  propram — 
until  lettei's  fiom  the  sponsor- 
inp  William  Randolph  Hearst 

(\>llppe  PR  Klection 

-Atlantic  City,  N.  J. 

Woodrow  W.  Rierly,  news  bu¬ 
reau  manaper  at  The  Pennsyl¬ 
vania  State  University,  was 
eh'cted  head  of  the  600-member 
.Middle  .Atlantic  District,  .Ameri¬ 
can  Collepe  Public  Relations  As- 
scH'iation.  He  succeeds  Kelvin  J. 
-Arden,  director  of  University 
publications  at  Cornell  Univer¬ 
sity,  for  a  one-year  term. 


Koumlation  bepan  airivinp  in 
the  mail. 

The  only  proviso,  the  V’ice 
I’resident  explained,  is  that  each 
student  must  devote  two  years 
of  his  or  ht'r  collepe  career  to 
the  study  of  United  States  Gov¬ 
ernment  or  related  subjects. 

• 

Polk  .Award  Eii trios 
Due  February  1 

The  deadline  for  submittinp 
entries  in  the  20th  annual 
Georpe  Polk  .Memorial  .Awards 
conte.st  in  jouinalism  is  Febru¬ 
ary  1. 

The  ])rizes  are  piven  annually 
in  honor  of  Georpe  Polk,  a  cor¬ 
respondent  for  Columbia  Rroad- 
ca.stinp  System  who  lost  his  life 
in  Greece  in  1018  while  tryinp  to 
reach  insurpent  leaders  for  an 
inter\dew. 

Entries  in  distinpuished  re- 
portinp,  writinp,  editinp,  photop- 
raphy  and  profluction  manifested 
throuph  newspapers,  mapazines, 
books  and  radio-television  are 
elipible.  They  should  be  sent  to 
Prof.  Jacob  H.  Jaffe,  Curator, 
Georpe  Polk  .Memorial  .Awards, 
I.onp  Island  University,  Rrook- 
lyn.  New  York  11201. 

.Awards,  consi.stinp  of  bronze 
plaques  and  special  citations, 
will  be  presented  at  a  luncheon 
on  Thursday,  .March  28,  at  the 
Hotel  Roosevelt. 


Dull  Webster  .\aiiied 
(]BS  ('urrespoiideiit 

Don  Webster,  who  has  been 
reportinp  from  Vietnam  since 
May  1967,  has  lK‘en  named  a 
CRS  News  Correspondent.  He 
had  been  a  CRS  News  rei)orter 
since  June  196.S,  wf>rkinp  out  of 
New  York.  In  1961,  he  was 
pranted  a  leave  of  ab-sence, 
travelinp  to  .Africa  to  aid  in  a 
Department  of  State  project  to 
help  improve  the  news  opera¬ 
tions  of  radio  and  television 
.stations  and  newspapers  there. 
He  returned  to  CRS  News  in 
New  York  for  another  year,  and 
in  NovemlHM’  196.'>  was  reas- 
sipned  to  the  Los  .Anpeles  bureau 
as  a  rej)orter  anrl  field  producer 
until  his  Vietnam  assipnment. 

In  the  19.'>0s  he  worked  for  the 
San  Franciavo  Chronicle  and  the 
Palo  Alto  Thncfi.  He  received  a 
R..A.  in  journalism  from  Stan¬ 
ford  University. 

• 

KIRD  ill  Vi  asbiii"toii 

Wa.shincton 

Wes  Vernon,  political  special¬ 
ist  and  newsca.ster.  has  l)een 
named  Washinpton  Correspond¬ 
ent  for  KIRO  Television,  Seattle. 
He  will  supply  news  from  the 
nation’s  capital  which  will  be 
heard  durinp  all  major  news 
broadcasts  throuphout  the  day 
on  KIRO  Television  and  Radio. 


Innonnchiff  a  new  contest: 

$500  ANNUAL  AWARD 

for  the  BEST  NEWSPAPER  WRITDSfG  OF  1968 
on  the  subject  of 

UNITED  STATES -JAPAN  TRADE 


llelievinp  that  public  luuierstandinp  of  the 
roles  of  the  United  States  and  Japan  as  tradinp 
partners  is  vital  both  to  the  prosiierity  of  this 
country  and  to  peace  and  propress  in  Asia,  the 
United  States-Japan  Trade  Uouncil  is  sponsor- 
inp  a  contest  to  recopnize  the  newspaper  writ¬ 
inp  which  best  contributes  to  such  iinderstand- 
inp. 

.At  the  discretion  of  the  board  of  judpes,  the 
award  may  be  made  for  one  story  or  a  series 
of  stories,  or  for  a  consistent  record  throuph¬ 
out  the  year  of  compi’ehensive.  accurate  and  in¬ 
formative  coverape  of  the  subject.  The  winninp 


work  may  take  any  form — news  stories,  inter- 
jiretive  features,  editorials,  etc.  It  may  appear 
in  any  type  of  newspaper — -daily,  weekly,  or 
weekend  supplement — or  be  disseminated  by 
wire  service  or  .syndicate. 

The  work  submitted  must  be  published  in 
19(58.  Entries  must  be  po.stmarked  no  later  than 
January  31,  19(59,  and  mailed  to; 

United  Sta(es-.Iapan  Trade  Uouncil. 

100(1  Connecticut  Avenue,  N.W., 
Washinpton,  D.C.  2003(5. 


Background  information  and  statistics  on  LJ.S.‘Ja/)an  trade  may 
he  obtained  without  charge  from  the  Council,  which  also  will  he 
glad  to  l)lace  any  news/yafyer  man  or  woman  on  its  mailing  list. 
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Kolx^rt  Lortoii 

'riilsa  W  orld  (^iiiipuiiy 

l  i  i.SA.  Okhi. 

Kolx'i't  K.  l,urt<iii  ha-; 

pi'csiiifiit  <if  tin*  Woilil 
riililishii)}:-  <'i>. 

The  aiiti>nnic»'mfnt  wa-;  mad** 
liv  Hyi'oii  \'.  Hiionr.  |)ut)li.<lit'r 
of  the  TkIoi  Ihtilit  fol- 

lowini:'  tho  aiimial  inootin;;  of 
the  company’s  sharolioidcrs. 

l.oftoii  has  hooii  sorviiij;'  as 
vic-opi-osiiloiit  ami  si'ci'otarx- 
trcasuii'i-  of  tlio  piililishiiijj  coni- 
jiany.  Siiu-o  r.'o'.t.  ho  has  Immmi 
associatod  witli  this  iio\vsi)apor’s 
ciifulatioii.  advoitisiiij;-,  nows, 
ami  Imsiiioss  d•■pa^tmollts.  Ho  is 
tho  >;i-amlsoii  of  tho  lato  Ku^oiio 
I.orton.  pulilislioi-  from  to 

imit. 

H<‘  is  a  dirootor  of  tlio  Xows- 
IKipor  ri-intint:  Coip..  auoiit  for 
tho  Tulsa  I  (ally  W  orld  ami  tho 
Tiihn  Triliinii. 

lioKKKT  .MiI.I.KK,  foimior  uiftllt 
oditor  of  th*-  ('l<r<hi»)l  (Ohio) 
/'rrss-  namod  assistant  nmvs 
oditor,  Tiiilinf.  Hr«*vai'<l  County. 
Fla.  .  .  .  Fkank  Vkalk,  fornior 
a.s.sooiato  oditor  of  tho  Atliitihi 
Thii)  !i  ami  huroau  chiof  of  tho 
Orliniili)  S<  III im  I-  mn’ki‘U\)  odi¬ 
tor  at  Toihiji. 

• 

Two  Kxo«*iiliv«*s  Holin* 
.\fnr  lO-V  ear  Clareer*; 

Pomona.  Calif. 

Theodoro  Johnson,  oditor, 
Piiiiiiinn  Proffrefn^-lhillethi,  and 
.lamos  K.  ( I  >oc )  Pior.sal,  oxoou- 
tivo.  Projrro.cp-Rullotin  Puhlish- 
inp  Co.,  havo  rotirod.  Kach  had 
sorvod  tho  orpanizatifin  moro 
than  10  yoars. 

John.son  was  roportor.  city 
oditor  and  manapinp  odit<ir  horo 
hoforo  liocominp  oditor  two  yoars 
apo.  His  dutios  havo  Itoon  as- 
suniod  hy  ,Io.s«*ph  (iontlron,  nian- 
apinp  oditor. 

Pior.sal  was  salosman.  advoi-- 
tisinp  manapor  and  dirootor  Ik“- 
foro  IxTominp  assistant  puh- 
lishor  of  tho  p-R  and  of  tho 
Ontiirio  Ihiifjt  Hi  jutrt  two  yoars 
apo. 


news-people 


FRANK  NEWELL  (above)  is  new¬ 
ly  appointed  publisher  of  the 
Tahoe  (Calif.)  Daily  Tribune.  His 
successor  as  advertising  director 
of  the  Provo  (Utah)  Daily  Herald 
is  Wayne  R.  Paul,  from  the  Hay¬ 
ward  (Calif.)  Review. 


1'ai..mkk  Hovt,  oditor  of  tho 
Ihiirir  i-oa|>poinlod  hy 

Prosidont  Johnson  to  thr<‘<‘-yoar 
torm  on  tho  .Advisory  Commis¬ 
sion  on  Information. 

Ril.i.  .''TKTsoN — from  hurt>au 
ohiof  of  Ipswich,  .Mass.,  for  tho 
llrrirlif  (.Mass.)  7’/mc.s  to  assist¬ 
ant  wii'o  oditor.  Iliiiiiiiii'  (.Maino) 
Iiiiilji  .\i(r.s. 

Kahi.k  J.  Ri.aciiman.  for- 
moily  with  tho  Xi  u'iirL  (\.  J.) 
Sliir-l.nli/i  r,  now  mai  kotinp 
suporvisor  for  Rumrill-Hoyt 
Inc..  \ow  A'ork. 

dui  I  K  Jkttox  —  from  assistant 
.--lato  oditor  of  tho  .Montpomory 
A  li'liii mil  Aih  i  rtmi  r  to  editor  of 
tho  h'lirmi'm  F.jrrhiniiii’  Iliillvlin 
with  tho  ,'>tato  liopai'tmont  of 
-Apriculturo. 

♦  ♦  * 

.\k  K  C.  Fakina  and  l>t  kkki.i. 
Kkkisiiku — with  tho  Chicapo  .As¬ 
sociated  Press  hur<‘au  rojilacinp 
Jim  Pkii’KKT.  transf<>rrod  to  tho 
Now  A'ork  .AP  world  dosk  and 
Kki.ia  .^mitii.  who  moved  to  tho 
(liili'.ihii  ri/  (111.  I  lii‘iii»li  r-MniL 


KI’LLIlTIN 


1*A\K  Kmciitkn.  from  the 
Hinil.irilli  (.Ala.)  Tiiiii'i^  nows  o 
.statr  to  tho  Hatton  puhlicatioas,  3 
puhllshors  of  trade  mapazinos  in  1 
.Montpomoi'y.  .Ala.  / 

♦  sp  J{- 

Kay  .^TorcAAKii,  editor  of  the 
Fiiirmiiiit  (.Minn.)  Siiitiinl —  '' 

named  ponoi-al  manapor.  Ho  w  ill 
continue  as  editor.  I 

C 

CrcT  Rk.\i;|i  from  spoi-ts  oili-  ^ 
tor  of  the  hi  Full)  (111.)  ('hrov- 
iih  to  sports  writ(‘r  with  the 
Frintl  (Wash.)  Ihriihl.  ^ 

*  ♦  *  " 

I 

(Ikokck  WTi.i.iiitk  now  city  j, 
editor  of  tho  CiirhniHlnli-  (111.)  j 
Siiiiflii  rii  llliiiiiiKinK 

Hi  t-  * 

.AI..VN  L.  Rimw'N — from  advor-  c 
tisinp  coordinator  in  tho  Cliiruiii)  t 
Trihiiiii'.'i  retail  advortisinp  do-  i, 
partmont  to  account  executive  v 
with  hairlo  l.udpin  &  Company,  c 
Chicapo  advortisinp  aponcy. 

I-  *  * 

WTi.i.ia.m  Hi  Rois  Jk. —  from  ^ 
editorial  department  of  hulimi-  < 
iiimlin  (Iml.)  .V<  H'.s  to  manapinp  ■' 
oditor  of  Xho  Miiiirii’  (Ind.)  Shir.  •’ 
Hu  Rois  was  city  oditor  of  the  li 
Star  hoforo  joininp  tho  Nows. 

*  *  * 

,I(»ii.\  IlKon^' — appointed  auto 
writer  of  tho  ('hiriiiin  Siiii-Tiiiii  s 
after  five  yoars  on  ponoral  as-  g 
sipnmonts,  the  labor  heat  and  > 
tho  financial  department. 

*  ♦  * 

li 

Hai.k  Rkix,  formerly  manapor  \ 
of  tho  I’ PI  Honolulu  and  Con-  J 
tral  Pacific  huroau — from  the  t 
I'PFs  Los  .Anpolos  bureau  to  f 
KOG(T-TV,  San  Hiopo,  ('alif.,  as  t 
assipnmont  oditor.  a 

♦  ♦  ♦ 

W’.  STI  AKT  .AwifKKV,  oditor  of 
the  peace  Corps  monthly  mapa- 
zine.  The  \'iilii)ifi  rr,  and  a  for¬ 
mer  ('hii-iii/ii  hiiilji  .\'iir.'t  ro- 
|)ortoi'  -appointed  d<>|iuty  tliroc- 
tor  of  public  information  for  the 
Corps. 

»  »  » 

WTi.i.iam  K.  Tow  from  ro- 
I  jtortor  and  feature  w  ritor  at  tho 
Shih'ti  Ixliniil  (\.  Y.)  Ailriilirr 
to  N.  W'.  .Ayer’s  public  relations 
stalT  in  .Now  A’ork. 

AVai.tkk  H.  Sta.mi'KK  Jk.- 
froni  jiromotion  manapor  of  the 
('liiiftiiiiiii)i;ii  (Tonn.)  y’/n/c.s- and 
I’ont  to  manapor,  ponoral  advor¬ 
tisinp. 

*  ♦  ♦ 

John  F.  .Maviikw.  formerly 
with  tho  .AP — from  field  and 
divisional  relations  manapt'r  of 
Ford’s  public  relations  stiitf  to 
director  of  public  relations, 
Philco-Ford  Corp.  in  Phihnlol- 
phia. 

i;  I)  I  TO  R  4;  PU  B  I 


Kkn  McKkkn.  Tiiriinto  Star — 
oloctt*d  prt'sidont  of  tho  Toronto 
.Abm’s  Press  Club,  succeodinp 
Hocui.as  .Am.akon,  FiiHitiliiin 
FrixK. 

♦  ♦  ♦ 

.Mamik  St.  CiKoKr.E— from 
women’s  editor  of  KHF1-T\’, 
.Austin.  T<‘X..  to  |)l:»conu-nt  and 
public  relations  director  of  tho 
Computer  T'raininp  Institute. 
Phiwnix,  .Ai’iz. 

Hi  Hi  Hi 

KoiiKUT  1.  .McCkackkn,  vice- 
president  and  ponoral  manapor 
of  tho  .Vorr/.stoMu/  (Pa.)  Tiiiirx 
llniilil — the  Histinpuishod  Serv¬ 
ice  .Award  of  the  (li-oator  Norris¬ 
town  Jayceos. 

Ha\II>  F.  (JoKliii.N  —  from 
county  povornmont  repoidor  with 
the  .Mhiiiiiii'rqiii'  (  N.  .M.)  .loiir- 
iiiil  to  |)ross  relations  assistant 
with  .American  Truckinp  .As.so- 
ciations. 

♦  *  * 

.A.  .1.  Phanckk  from  circula¬ 
tion  manapoi-  of  the  )'iil,iiiiii 
(Wash.)  Ihriilil  mill  A’c/n/h/iV  to 
assistant  to  the  ptmoral  nuin- 
apor.  l.Kl.vMi  H.  ’  KK  succeeds 

him  as  circulation  chief. 

sk  *  * 

.Movrs  l«»  Kadio  Field 

Him  Til,  .Minr. 

W.  J.  Ruo.spon,  business  mati- 
apor  of  the  hiiliitli  lli'i'iilil  mill 
.\i  ll■!<-Tril>lnll ,  wore  loavinp  the 
newspaper  field  February  1  to 
liecome  numapor  of  radio  station 
AVHS.M  in  Duluth,  .Minn,  ani 

Superior,  Wis.  He  has  been  with 
the  Huluth  newspapers  sinco 
October,  Ki.-il,  when  ho  joinoi 
the  orpanization  as  a  classifioi 
ailvertisinp  salosman. 


STANTON  M.  WHITE,  assistant 
general  manager  of  Kankakee 
Journal,  has  been  named  general 
manager  of  Ottawa  (III.)  Daily 
Times,  succeeding  Edward  J. 
Kelly,  who  moves  up  to  associate 
publisher  of  the  Times.  White 
joined  the  Kankakee  Journal  in 
1950  as  an  advertising  salesman. 

I  SUER  for  Fcbru.iry  J,  196^ 


in  the  news 


Reid  Allen 

The  appointments  of  WALLACE 
W.  ALLEN  as  managing  editor  of 
the  Minneapolis  Tribune  and 
RICHARD  C.  REID  as  assistant 
managing  editor  were  announced 
by  Bower  Hawthorne,  executive 
editor.  Allen  replaces  Daryle  M. 
Feldmeir,  who  resigned  to  become 
managing  editor  of  the  Chicago 
Daily  News.  Allen  joined  the 
Tribune  In  1951.  He  has  a  master 
of  journalism  degree  from  Co¬ 
lumbia  University.  Reid,  37,  has 
been  news  editor  since  April,  1966. 
and  previously  was  assistant  news 
editor  and  European  correspond¬ 
ent. 

Jamks  K.  Hktts  .Ik.-  from  his 
own  |)ul>lic‘  relations  coiisultiiifj 
sorvif*'  in  Chicago  to  pi'oss  .s(>rv- 
icos  nianapcr  for  (lonoial  Foods 
Coi  p.  in  Whitt*  Plains,  \.  Y. 

*  ♦  * 

llrssKi.i.  H.amii.to.n  —  from 
nows  photopraphor  at  the  Philn- 
(Iclphiii  Iliilh'tiH  to  the  pilhlic 

rolations  staff  of  Sturhridpt* 
\’illapi*,  Mass. 

*  *  * 

.Ikkkv  Kikck — from  sports 
diroftor  of  WTVW-TV,  Fvans- 
villc,  Ind.,  to  sports  oditor  of  tin* 
Ihihiii.-f  Coioitji  Piiiljf  Hi’riilil  in 
.laspi'i*.  Ind. 

*  *  « 

Ron  I’oK.AMKd,  fttrmcrl.v  with 
tilt*  Ti>ri)}ito  and  tht* 

Tontvfo  Star — now  a  rtilumnist 
for  tht*  I\li.:iihrtli  (X.  J.)  Ihiiht 
.lull  nidi. 

*  *  * 

Cii.AKi.Ks  V.AN  Sk’Kki.,  sports 
t*ditor  t)f  tht*  /’(».s*f*<)  (Wash.)  Tri- 
( 'itji  fh'i'dlil — rt*tirt*d. 

• 

Will  Retire 
As*  Dean  of  J-SeluM»l 

Kit.ene,  Orp. 
•lohn  L.  HultPiip,  tloan  of  tin* 
I’nivorsity  of  Orppon  School  of 
Journalism  sinct*  will  ro- 

sipn  his  atlministrativo  jiost  July 
1  to  rt'turn  to  full-tinn*  teachinp 
and  writinp. 

I’rt*siil(*nt  Arthur  S.  Flcminp 
saitl  that  a  ctmimittot*  of  faculty 
int*mht'rs  ami  ailministrators 
would  Ih*  constituted  soon  to 
.search  for  a  ilean. 

Hultt*np  camt*  to  the  Univer¬ 
sity  in  IP.'i.A  from  his  iiosition  as 
editorial  jiape  editor  of  the 
Providence  ( U.  1.)  Joiirnaf  and 
Evening  Ihilletin. 

EDITOR  &  PUBLISHER 


H  .\ss‘t  Depurliiieiit 
Kditors  .\re  .Appoiiiletl 

ClIAKI.ESTON,  W.  Va. 

Thri*t*  prtimotions  anil  om* 
addition  to  the  staff  of  tin* 
(’hdrle.'flon  (W.  Va.)  Poilii  Moil 
have  ht*i*n  announced  hy  Vint 
Jenninps,  manapinp  i*ilitor. 

.Movinp  into  nt*wly-creati*d 
posts  wi*rt*:  (Ji*orp<*  Uianotlis,  as- 
si.stant  news  i*tlitor;  Willard 
Smith,  assistant  sports  i*ditor, 
and  William  F.  (’iarri*tt.  assist¬ 
ant  city  editor.  Fach  has  at  li*a.st 
1(1  .vi*ars  of  .servici*  in  his  th- 
par*  mt*nt. 

Joininp  tin*  staff  was  .John 
.Scott,  who  pratluatt*d  from  West 
N'irpinia  Wi*sli*yan  in  political 
scit*nci*  and  attt*nded  West  \'ir- 
pinia  University  pratluati* 
school.  Hi*  will  work  with  Boh 
.Mt*llaci*,  assistant  jntlitical  i*di- 
tor. 

♦  ♦  * 

.\i.HiEti  Kkatzekt.  formerly  a 
ri*iiortt*r  with  the  HokIoh  Herold 
and  tin*  1‘rovidenee  ./ounidl — 
from  manapinp  eilitor  of  tin* 
pi*riodical  line  to  Imok  director 
of  Croft  Filucational  Si*rvict*s, 
a  tlivision  of  \’ision,  Inc. 

♦  #  ♦ 

IJiihekt  X’.  Heni>ek.siix — 
namt*d  i*ilitor  of  the  Holli.ster 
X’ewspaiu*rs’  fivt*  Lake  County 

puhlications  in  Illinois.  He 

.ioint*tl  tin*  Hollist(*r  piouj)  in 
()cti>ht*r.  after  havinp  worked  for 
iho  St.  Peter.'<hdrg  (E'la.)  Tiinen. 

if  if  * 

F.  S.  (Sir.)  Ht  fTT  Jk. — from 
chief  of  the  Piedmont  Bureau  of 
tin*  Colinnhid  ( S.  C.)  State  to 
manapinp  eilitor  of  the  I’nion 
(S.  C. )  I  >11  i III  TiiDCK. 

•  ♦  ♦ 

I'.  Uaymom)  Kenney — Imsi- 
i,-*ss  t*ilitor  of  the  Milwaukee 
(Wis.)  Sentinel,  succeedinp 
Walter  (I.  Wec.ner,  letiretl. 
Kenne.v  joinetl  the  St*ntinpl 
after  pratluatinp  from  Mar- 
(piette’s  Collepe  of  Journalism 
in  P.(.')(!  anti  workt*il  for  Wt*pin*r, 
then  city  eilitor. 

♦  « 

Larry  D.  Olson,  eilitor  of 
the  Valleg  (’itji  (X.  Dak.) 
Tinie.'t  Keeord — resipned  to  .join 
the  staff  of  tin*  Salt  Lake  Citg 
Trihnne. 

*  ■!<  « 

Jack  F.  Jarrarii — from  Salt 
Lakt*  City  I>e.'>ert  Xeie.i  statf  to 
t*ilitor  of  the  Chureh  Sewx,  puh- 
lisheti  hy  the  Church  of  Jesus 
Christ  of  Latter-ilay  Saints. 

*  if' 

Henry  B.  Keiley  III,  son  of 
the  etlitor  anil  |)uhlisher — 
named  wire  editor  of  the  Som- 
erxet  (Pa.)  itailji  .\ineriean, 
aftei*  workinp  as  a  reportei*  for 
the  Pottiitoirn  (T’a.)  Merenrii. 

for  Fchru.trv  3,  1^68 


IN  RECOGNITION  OF  HIS  CAREER  AS  A  NEWSPAPERMAN  in 
his  earlier  days,  Detroit  Police  Commissioner  Ray  GIrardin  was 
presented  with  a  giant-siie  Press  Card.  The  presentation  was  made 
by  Police  Reporters  John  Griffith  (left)  of  the  Detroit  Free  Press 
and  Herbert  Boldt  (right)  of  the  Detroit  News.  Girardin,  who  re¬ 
cently  announced  his  retirement  as  police  commissioner,  was  police 
reporter  for  the  old  Detroit  Times  tor  nearly  a  quarter  century. 


Ke.nnetm  Kai.I! — from  state 
circulation  manaper  of  tin* 
Little  Rock  A  rkan.'iax  (iazette 
to  circulation  iiromotion  nian- 
api*i’  of  tin*  Toledo  (Ohio) 
Illadc. 

i.:  *  * 

Allen  P.  Dcdi.ey,  associate 
peneral  manaper  of  the  Find- 
laii  (Ohio)  Reinililiean-Conrier 
— elected  president  of  the  Find¬ 
lay  Civic  Music  .Association. 

*  *  * 

Ivy  Coekey,  Oklahoma  Fitii 
Oklahoman  Timex  state  staff 
writer — a  .Year's  assipnment  in 
the  Oklahoman  and  Time.x 
Washinpton  bureau. 

*  * 

Sezanne  Siem.-s  Porter — 
from  city  hall  reinuter  for  the 
Akron  (O.)  lieaeon  Journal  to 
public  relations  director  of  the 
.Akron  Metropolitan  Planninp 
Commission. 

if  ifi 

.Artuer  (IaREIA.  former  Wall 
Street  Journal  rejiorter — now 
associate  editor  of  California 
Ra.xinexx,  financial  and  business 
newspajier. 
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D.win  Yoent,  editor  of  Con- 
nectirnt  Life  and  executive  edi¬ 
tor  of  the  IFe.s*)  Hartford  Xew.x 
— named  news  director  at  Knox 
Collepe  in  (lalesburp.  Ill.,  and 
editor  of  the  quarterly  Knox 
Ala  mnn.x. 

* 

Herbert  Kosiietz.  Xew  York 
Timex — elected  |>resident  of  the 
X'ew  York  Financial  Writers’ 
A.ssociation. 

Ht  iA 

Lloyd  Sveen,  executive  edi¬ 
tor  of  the  Fargo  (X.D. )  Fornm 
— elected  presiilent  of  the  North 
Dakota  AP. 


In  Slate  PR  Po8t 

Harrlsberg,  Pa. 

Donald  R.  Kohr,  former  man¬ 
apinp  editor  of  the  Carlixle  Eve¬ 
ning  Sentinel,  has  l*een  ap¬ 
pointed  assistant  jiublic  relations 
director  for  the  Pennsyh'ania 
State  Dejiartment  of  Property 
and  Supplies  at  SS.ldS  a  year. 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 

Inveatigate  the  developments 
that  are  taking  place  —  In- 
created  population,  industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,0(X),000  In¬ 
vested  In  Australia. 

Te  kMf  la  taueh  with  marketlas. 
aSvartlilat.  aublltiilnt  and  graahla 
a<ta  la  Auitralla  raad 


NEWSPAPER  NEWS 

PubUJud  hrtmi$luly 

Annual  Subscription  to  U.  S.  $9 
Corair  lutt  A  CliiRtll  Sts..  Surry  Hill*. 
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COLUMBUS  10/12  NX 

BY  H.  D.  QUIGG 

GUANAHANI>  BAHAMA  ISLANDS*  OCT.  12*  1492  <UPI)--THREE  SPANISH 
VESSELS*  CAPABLE  OF  BOMBARDING  COASTAL  AREAS  WITH  HEAVY  GRANITE 
BALLS  AND  DEADLY  LEADEN  PROJECTILES*  ARRIVED  OFFSHORE  UNDER  COVER 
OF  DARKNESS  TODAY  AND  SUCCEEDED  IN  LANDING  AN  AMPHIBIOUS  FORCE  AT 
DAWN. 

TAKEN  BY  SURPRISE*  GUANAHANIAN  DEFENSE  FORCES  OFFERED  NO 
OPPOSITION.  THE  INVADERS  WERE  UNDER  THE  OVERALL  COMMAND  OF 
CHRISTOPHER  COLUMBUS*  41*  A  GAUDILY  DRESSED*  COURTLY  MANNERED* 
WHITE-HAIRED  MAN*  WHO  PLANTED  THE  FLAG  OF  SPAIN  ON  THE  SHORE  IN 
THE  NAME  OF  ITS  RULERS*  FERDINAND  AND  ISABELLA. 

IN  WHAT  OFFICIAL  CIRCLES  HERE  TERMED  AN  INSUPERABLE  ACT  OF 
ARROGANCE*  THE  SPANIARDS  RENAMED  THIS  ISLAND  SAN  SALVADOR. 

THE  CITIZENS  AND  THE  INVADERS  GOT  ON  FAMOUSLY  AT  FIRST  BUT 
SOME  CITIZENS  FEARED  THE  SPANIARDS  MIGHT  STEAL  THEM  AWAY  AS  DO 
THE  CANIBA*  OR  "CANNIBALS*"  FROM  THE  ISLANDS  TO  THE  SOUTH  WHO 
INVADE  HERE  AND  TAKE  AWAY  LOCAL  CITIZENS  FOR  FOOD. 

THE  SPANIARDS  ARRIVED  TWO  HOURS  AFTER  MIDNIGHT  AND  CAME  ASHORE 
PEACEABLY--AL8EIT  UNINVITED  AND  SHUNNING  PROTOCOL --AROUND  SUNRISE 
WITHOUT  A  SHOT  BEING  FIRED.  THE  PURPOSE  OF  THEIR  VOYAGE  FROM 
PALOS*  SPAIN*  WAS  NOT  IMMEDIATELY  DETERMINED. 

INDICATIONS  THAT  THEY  DIO  NOT  KNOW  THEIR  WHEREABOUTS  CAME  WITH 
DISCLOSURE  THAT  LAND  WAS  "DISCOVERED"  HERE  BY  A  SAILOR  NAMED 
RODRIGO  DE  TRIANA  OR  JUAN  RODRIGUEZ  BERMEJO  PEERING  FROM  THE  PROW 
OF  THE  PINTA. 

THAT  VESSEL  AND  THE  NINA*  BOTH  CARAVELS  ABOUT  SO  FEET  LONG* 
ACCOMPANIED  THE  FLAGSHIP  SANTA  MARIA*  A  DECKED  SHIP  FULLY  117  FEET 
IN  LENGTH*  ON  THE  VOYAGE.  THE  FLOTILLA  WAS  ARMED  WITH  FOUR-INCH 
BOMBARDAS  FOR  HEAVY  GRANITE  BALLS  AND  SMALLER  ESPINGARDAS  FOR  LEAD. 

THERE  WAS  INDICATION  THE  FLOTILLA  MAY  HAVE  BECOME  LOST  ON  A 
PROJECTED  JOURNEY  TO  THE  ORIENT.  THIS  NOTION  WAS  STRENGTHENED 
WHEN  A  SPANISH  SAILOR  REPORTED  HE  HAD  SEEN  THE  COMMANDER  WRITING 
IN  HIS  DIARY  THAT  HE  WAS  AMONG  "THE  ISLANDS  WHICH  ARE  SET  DOWN 
IN  THE  MAPS  AT  THE  END  OF  THE  ORIENT"  AND  THAT  HE  HAD  DECIDED  TO 
LEAVE  HERE  HURRIEDLY  TO  FIND  OUT  "WHETHER  I  CAN  COME  ACROSS  THE 
ISLAND  OF  CIPANGO"--HIS  NAME  FOR  JAPAN. 

IN  AN  INTERVIEW*  COLUMBUS  BRANDED  COMPLETELY  UNTRUE  REPORTS 
by  his  sailors  that  queen  ISABELLA  HAD  PAWNED  HER  JEWELS  TO  FINANCE 
HIS  TRIP.  HE  DECLINED  TO  DISCUSS  HOW  HE  HAD  RAISED  THE  MONEY*  BUT 
IN  A  RELAXED  MOMENT  MADE  A  DISCLOSURE  OF  A  MORE  PERSONAL  NATURE-- 
HE  WAS  STILL  CARRYING  IN  HIS  LEG  A  BALL  OF  SHOT  RECEIVED  IN  A 

brush  with  pirates  in  years  past. 

HE  ALSO  NOTED  WITH  PRIDE  THAT  ON  SEPT.  13  DURING  THE  VOYAGE 
HE  HAD  OBSERVED  MAGNETIC  VARIATION  IN  THE  EARTH*  A  PROFOUND 
DISCOVERY-- IF  TRUE. 

815AED 
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Looking  for  a 
new  world 
in  reporting  and 
writing? 

In  1968,  more  than  6,500 
subscribers  around-the-world 
count  on  that  kind  of  reporting 
of  history  in  the  making  now, 
from  UPI  and  Doc  Quigg. 

In  31  years  with  UPI,  Quigg 
has  covered  major  wars, 
national  political  conventions 
— everything  from  Byrd’s 
Antarctic  expedition  to 
Jack  Ruby’s  trial. 

If  you’re  not  a  UPI  subscriber, 
perhaps  you  should  be. 

For  a  thorough-going 
discussion  of  the  subject  at 
your  desk,  at  your  convenience 
— simply  call  or  write 
Wayne  Sargent, 

Vice  President  for  Sales. 


is  at  the  scene 


United  Press  International 

220  East  42nd  Street,  New  York,  N.V.  10017 

212-MU  2-0400 


ABMS  Will  Minimize 

Connection  with  ABC 


C'HK  ACO 

Till-  <lii<‘(ti'is  (if  the  Audit 
Iturcau  of  Marketing-  Siu-viccs 
ai-i*  s<‘ckinK'  ways  to  ^ivo  tho 
oi'uaiiization  ^rrcat**i'  idontifica- 
tioii  as  ail  airciuy  .s»‘|>aiat(‘  from 
till'  Audit  Hurcau  of  Circula¬ 
tions. 

'I'lio  revision  of  tlie  pre.sent 
■AHMS  insijine  is  Immuk  consid¬ 
ered  as  a  lirst  ste)!,  it  was  an¬ 
nounced  here  after  a  meetini;' 
of  tile  organization's  lioard. 

!•'.  \V.  Heckel,  vicepresident- 
advertisiiiK  of  I’niteil  Airliiu's, 
was  electeil  a  director  to  till  a 
vacancy  result  ini;-  from  the  res- 
iitnation  of  Kex  M.  Kudd,  retiri'd 
vicepresident-advertisiiiH'  of  the 
Campliell  Soup  Company. 

In  other  actions,  the  .-M-IMS 
Hoard  adopteil  a  jiolicy  to  put 
primary  emphasis  of  the  or¬ 
ganization’s  operations  and  ac¬ 
tivities  on  the  exploration  of 
wa\  s  to  otf(  r  supiilemental 
services  to  paid  print  media.  In 
adoptinj;  this  policy,  the  Board 
r:'coi;nized  the  Heed  for  memlier 
i(  action  in  |iroposini;-  areas  of 
new  supplemental  .services. 

it  agreed  to  undertake  re- 
sponsihility  for  rt'search  and 
development  of  )iropose(l  v<‘riti- 
cation  and  reportint;  .servic*'  on 
newspaper  audienci*  deino- 
iti-aphic  dat;i.  jiilot  study  of 
this  service,  involvini;  the  /.h/r- 
liiKltoii  (\’t.)  /■';•(«  /'/(.s.s.  is 

lieim;'  (ieveloped. 

'I'he  •ARM.''  Hoard  iilso 
adopted  a  policy  to  reapprai.se 
each  service  it  offers  within  two 
\-ears  of  the  inception  of  thi* 
seri'ice.  with  )iidvi.sion  for  phas- 
iim  out  any  s,.rvic<*  which  does 
not  meet  the  criteria  estahlished 
for  the  initial  consideration  of 
such  servir-es. 

With  the  addition  of  nine  new 
m''mlHMs.  memliershi))  in  the 
.Audit  Bureau  of  Alarketinu 
.Services  now  tottlls  84. 

This  nonprofit,  cooperative 

Coiiki*y  Is  SiMTolarv 
Of  N'orlliwrst  Dailies 

.Minnkapoi.i.s 

The  Northwest  liaily  Press 
.Association  announces  the  selec¬ 
tion  of  Frank  .s.  ('onkey  of  Way- 
zata  as  executive  secretary  of 
the  orK^aniztition.  to  replace 
Bruce  H.  Peck  who  r(“sij;ned  to 
h.‘  national  jidvertisiiiK-  director 
of  .Morgan  iVlurphy  Newspapers, 
.'■'uperior.  Wi.sconsin. 

C'onkey  had  lieeii  sales  repre¬ 
sentative  of  the  orK-anization,  an 
as.sociation  of  .‘11  dsiily  news¬ 
papers  throuRhout  .Minnesota. 
.North  Iiakota.  Wisconsin  and 
Iowa. 


orRanization  offers  verification 
tind  reportiiiR  services  in  the 
areas  of  tradt'  roRistered  at- 
tendtinci',  Canadian  outdoor  ad- 
vertisiiiR.  and  direct  mail  lists. 

'I'he  niiK'  new  memhers  in¬ 
clude  the  followillR  advertisers, 

c. R-ency,  and  research  orRanizti- 
tion: 

.ldc(  rtiai  rx 
.A«*r<Hiuip  Corporation 
.American  Can  Company 
.Armco  St(‘('l  Cor|)oration 
BurrouRhs  Corporation 
.'sherman  I  >ivision-St.  I’cRis 
Papm-  Co. 

Tupl>erware  Home  Parties 
W  (‘sfiiiRhoust*  Fleet ric  Corpora¬ 
tion 

.  1  flrrrlixhii/  .4  ;i<  nrif 
Uiis.-iell  T.  Kelh'y  Co.,  Fimiteil 
/i'(  xf  II  rrh  ( > niii H izii  tion 
Hot)  Barry  Inc. 

• 

Newspaper  Help 
For  Station  Is 
Cited  to  FCC 

BKAI  MO.NT,  Texas 
The  Fnteriiris(“  Company  h:is 
siilimiUed  a  formal  aiiplication 
to  the  FiMleral  Communications 
Commission  to  clear  the*  way 
for  the  ac<|uisition  of  all  of  tin- 
stock  of  B(‘aumont  Broadca.stiiiR 
Corp.,  owiKM-  of  Beaumont  tele¬ 
vision  station,  KFHM,  Channel 

d. 

In  its  application,  Fnterprise 
Co.  said  it  had  conducted  a 
survey  of  a  cross  section  of  the 
community  with  a  variety  of  in¬ 
terests  to  determine  whetln-r  the 
pre.sent  KF1>M-TV  proRiam- 
miiiR  serves  the  in-eds  and  in¬ 
terests  of  the  area.  The.  re¬ 
sponse  was  aflirmative  and  Kn- 
terprise  add(‘d  that  it  will  con- 
timn*  i»re.sent  proRrammitiR  pol¬ 
icies. 

In  the  application.  Fnterpri.se 
said  tin*  tv  station’s  local  news 
depaitment  has  four  fulltime 
newsmen  who  will  have  the 
added  advantaRe  of  access  to 
Eiiti  rin'ixv  luiil  Joiirmil  files, 
lihrary  and  news-RatheiiiiR  fa¬ 
cilities. 

Reporters  on  tin-  two  daily 
newspapers  and  on  the  tv  sta¬ 
tion  will  he  in  competition  with 
one  anothei-  for  news  breaks  in 
the  Beaumont  area,  the  appli¬ 
cation  stated.  .Appi<)ximat<‘ly 
4r>  pei-cent  of  the  news  jiro- 
Riams  will  be  d«‘Voted  to  local 
and  I'eRional  news. 

AdvertisiiiR  for  the  tv  sta¬ 
tions  and  newspapers  will  be 
solicited  .separately  and  not  in 
combination,  Fnterjiri.se  said. 


KDmmiAL  nORKSIKfP 


By  Roy  H.  Copperud 


Looking  Backward 


It  is  about  time  for  nu-  to  express  my  appreciation 
for  the  responsiveiu'ss  of  readers  to  this  column, 
now  about  in  the  middle  of  its  14th  year.  What 
sui-jirises  me  is  how  few  of  their  letters  are  critical. 

But  I  have  learned  that  if  I  make  a  mistake,  however 
tritliiiR.  sharp-i'yed  r<'aders  an-  certain  to  notice  it 
and  set  me  ripht. 

I  have  known  of  instances  where  criticism  of  the 
kind  practicf'd  here,  when  jiei-formed  in  newsiooms, 
was  re.sented  and  resisted  as  meddlesome  interference 
in  the  work  of  sea.soneil  old  jiros  who  were  above 
instiuction.  No  one,  of  course,  is  above  in.stiuction, 
especially  in  such  a  complex  activity  as  writinp.  Such 
reactions  usually  came  from  those  who  were  less 
competent  perfoiniers  than  they  imapined  themselves 
to  be. 

Now  and  then  I  am  asked  whether  I  think  this 
kind  of  thinp  does  any  pood.  That  is  an  impossible 
<luestion  to  answer.  1  am  certain,  however,  that 
readers  of  this  column  are  thos<‘  who  need  instiuction 
least,  and  that  those  who  need  it  most  never  read 
anythinp  that  is  analytical  of  writinp.  They  are,  1 
sus|»ect,  totally  unaware  that  there  is  anythinp  in 
lirint  on  the  .subject.  Unable,  in  any  (>vent,  even  to 
pu(>ss  whetlu'r  this  column  does  any  pood,  1  must 
content  my.self  with  hojiinp  that  it  does  no  more 
harm  than  necessary. 

.At  any  rat«‘,  the  avoidance  of  specific  errors  is  the 
less  important  jiart  of  the  matter.  More  important  is 
the  cultivation  of  a  critical  habit  of  mind  toward  one’s 
writinp,  a  kind  of  aponizinp  reappraisal,  to  ensure 
that  it  is  as  explicit,  concise,  and  readable  as  possibh'. 

No  OIK'  can  be  taupht  how  to  write,  but  nearly 
everyone  can  1m'  taupht  how  nut  to  write. 

The  iM'st  part  of  Fditorial  Workshop  may  be  the 
contributions  of  readers  who  have  somethinp  to  pet 
off  their  chests.  They  preatly  broaden  the  scope  of 
this  column.  I  mipht  note  that  the  wishes  of  readers 
who  jiri'fer  to  have  their  comments  appear  anony¬ 
mously  are  respected. 

It  has  iK'en  known  to  hapiien  that  those  who  make 
bold  to  offer  this  kind  of  criticism  consider  themselves 
infallibh'.  But  there  is  no  more  infallibility  in  this 
field  than  in  othf'r  human  «*ndeavors.  In  an  e.xcellent 
little  volume  entitled  (iraiumitr  Withimt  Tears,  an 
Fnplish  scholar  named  Huph  Syk«*s  Davies  said: 

“.A  century  apo,  an  industrious  .American  called 
(loold  Brown  wrot«'  a  book  of  rather  more  than  a 
thousand  papes  on  The  (Iranniiar  of  Kufjlish 
(Irniiniiars.  Several  bundled  papes  are  filled  with 
exerci.ses  consistinp  of  errors  foi'  correction,  and  they 
are  drawn  from  the  writinps  of  his  fellow  pram- 
marians. 

“This  does  not  retb'ct  any  preat  discredit  on 
prammarians,  still  less  does  it  di.spualify  them  from 
their  office.  On  the  contrary,  the  jirinciple  of  ‘set  a 
thief  to  catch  a  thief’  holds  pood  in  the  busine.ss  of 
pivinp  advice  on  the  use  of  lanpuapi'.  The  man  best 
<|ualifi(‘d  to  pive  it  is  not  he  who  writes  with  ease 
and  almost  unfailinp  corn'ctness,  but  he  who  has  a 
constant  strupple  to  say  anythinp  at  all  without 
makinp  howlinp  mistakes.  The  style  and  prammar 
of  this  book  will,  1  hope,  Ix'  judped  on  this  principle.” 

.And  so,  I  hopt',  will  the  style  and  prammar,  not 
to  mt'iition  the  correctness  of  the  advice,  in  Fditorial 
Workshop. 
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Teen-Agers  Quizzed 
On  Press  Attitudes 


Hon.nKK,  Colt). 

'rf«‘n-aK''is  tend  to  ho  “oroa- 
turos  of  tlio  oy<'  aad  oar,”  ac- 
I'ordinn  to  a  study  of  Coloraclo 
hijrli  soliool  pupils  rt'oontly  ooiii- 
]ilotod  l)y  Doan  .laiiK's  E.  Hrin- 
ton  and  Dr.  .lanios  II.  Hiokoy  of 
tho  I'nivorsity  of  Coloiado 
School  of  Journalism. 

Tho  study  rovoals  that  tho 
avorafro  ('oloi-ado  toon-a>ror  pro- 
fors  listoninjr  to  radio  or  watch¬ 
ing  tolovision  to  roadintr  a  ik'ws- 
papor. 

Acrordinjr  to  tho  CU  School  of 
Journalism  findings  dono  for 
Quill  and  Scroll  Journalism 
Studios,  87  poi’cont  of  hip:h 
school  i)upils  i|Uostionoil  spond 
loss  than  .‘’.n  minuto.s  daily  road- 
iiiK  nowspapors,  hut  moro  than 
().■{  porcont  liston  to  tho  radio 
ono  hour  oi-  moro  daily  and  08 
))orcont  watch  tolovision  an  hour 
or  moi-o  daily. 

Tho  toon-ajrors  favor  riffid 
povornmont  controls  on  nows¬ 
papors.  r:iilio.  tolovision  and 
majrazinos  rop:ardinK  falso  state¬ 
ments  in  advortisinp,  obscene 
words  and  pictures,  and  state¬ 
ments  promotintr  Communism. 

Otdy  small  porcontaKos  of  tho 
students  favored  no  control  at 
all;  tiamoly  .S  porcont  ropardinp 
fal.so  advortisinp;,  11  porcont 
oIkscoiio  words  and  pictures,  and 
11  percent  statements  promotinp 
Communistn. 

.A  majority  of  tho  hiRh  school 
pupils  in  tho  survey  fool  at  l(>ast 
.some  need  for  a  local  nowspapor. 

Tho  report,  a  survey  of  fiOJl 
pupils  in  11  hiph  schools,  shows 
that  Td  percent  of  tho  toon- 
apors  expressed  at  h'ast  some 
need  for  a  hu'al  nowspapor,  while 
21  ftorcont  showed  little  or  no 
need  fora  local  paper,  (iirls  indi¬ 
cated  moro  need  for  :i  palter  (81 
Itorcont )  than  hoys  (71  porcont). 
Only  18  pt'rcont  of  tho  pirls 
questioned  havt*  little  or  no  need 
for  a  paper,  while  21  porcont  of 
tho  Uiys  expressed  the  same 
feolinp. 

'I'he  need  for  a  local  nows- 
papi'r,  indicates  tho  survt'y,  is 
stronpor  in  th<'  urhan  areas  (81 
percent)  than  in  tho  rural  areas 
(7:1  percent),  while  81  percent 
of  the  (tupils  takinp  journalism 
clas.ses  oxprt'ss  a  need  for  a 
local  newspapt'r  compared  with 
711  percent  of  those  not  takinp 
journalism. 

Seven  percent  of  tin*  toen- 
apers  said  nowsitapers  wore 
“very  accurate”  on  local  stories, 
and  7h  percent  feel  newsmen  art' 
“fairly  accurate"  on  local 
items.  Dno-fourth  of  tho  rural 
pupils  noted  the  local  papt'rs 


were  "not  so  accurate,”  while 
12  percent  of  tho  urban  toon- 
apers  indicated  tho  same  belief. 

In  respon.se  to  the  statement, 
"The  names  of  some  local  people 
are  in  the  newspaper  very  often 
while  interestinp  news  about 
many  other  people  hardly  ever 
pets  in  the  paper,”  31  percent 
felt  there  was  a  lot  of  truth  in 
the  .statement  and  oO  percent 
indicated  there  was  some  truth 
in  it. 

More  teen-apers  (10  percent 
to  39  percent)  said  that  new.s- 
papers  do  not  report  both  sides 
of  a  political  issue,  but  felt  that 
newsi)apers  did  report  both  sides 
of  racial  is.sues  (41  j)ercent  to 
3:)  jiercent).  Nearly  two-thirds 
of  the  pupils  felt  wealthy  men 
pet  better  news  coverape  than 
poor  meji. 

.\  majority  of  urban  pupils 
( .78  percent )  apreed  that  local 
newspapers  were  keepinp  the 
pt'ople  in  the  area  well  informed, 
while  12  pi'rcent  of  the  rural 
respondents  apreed.  Pupils  dis- 
apreeinp  totaled  17  i)ercent  of 
the  urtian  residents  and  31  per¬ 
cent  of  rural  residents. 

On  a  question  of  whether 
newspapers  across  the  country 
were  keeiiinp  the  people  well  in¬ 
formed.  41  percent  of  the  pupils 
apreed,  22  i>ercent  di.sapreed  and 
27  percent  felt  they  didn’t  know. 
Of  the  rural  pupils,  47  percent 
apreed  and  18  |)ercent  disapreed 
that  the  pai)ers  were  keepinp  the 
pul)lic  informed. 

Pupils  penerally  felt  that  the 
local  newspapers  usually  chose 
the  best  intt'rests  of  the  area 
over  their  own  personal  intere.sts 

11  percent  of  the  pupils  apree- 
inp  with  the  first  statement  and 
2.'i  percent  with  the  latter. 

■Asked  how  well  editorial 
writers  for  local  newspapers 
researched  their  topics,  Ifi  per- 
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cent  of  the  j)upils  said  very  well 
or  fairly  comidete  and  32  per¬ 
cent  said  not  very  complete  or 
incomplete. 

.A  majority  of  the  pupils  felt 
that  local  newspapers  would  not 
print  anythinp  that  mipht  make 
tliem  lose  advertisinp. 

To  another  (|ue.stion  repardinp 
advertisinp,  the  survey  indicated 
that  73  percent  look  at  a  few, 
but  not  very  many,  ads  in  a  local 
newspaper,  while  27  percent  pay 
no  attention  to  the  advertisinp. 

In  advertisinp,  however,  33 
percent  trusted  newspapers  the 
most. 

• 

Joe  ^l.  I)pal<*y  DiihlMMl 
Dallas  Sah'siiiaii  of  Year 

I  lALLAS 

Joe  M.  Dealey,  president  of 
the  DnlUtA  Momiufi  .Vcm\s.  was 
honored  as  the  city’s  "Distin- 
puished  Salesman  of  19(!7”  by 
the  Dallas  Sales  and  Marketinp 
Executives.  At  the  ceremony. 
Dealey  i-eceived  a  trophy  citinp 
his  "distinpuished  business  and 
civic  leadersltip,  spirit  of  con¬ 
fident  sellinp  and  contribution  to 
Dallas.” 

It  also  bore  the  inscription: 
"Good  cities  Ix'come  preat  cities 
liecausi'  of  the  extra  effort  of 
men  who  dwell  in  them.” 


Hearing8  Opened 
In  Juvenile  Court 

Col.KAX,  Wash. 

Superior  Gourt  Judpe  John  A. 
Denoo  tiled  an  order  openinp 
juvenile  court  hearinps  to 
iiewsmen. 

In  the  (last,  news  of  juvenile 
court  has  been  ma<le  (tublic  only 
at  special  direction  of  the  jmlpe. 

“Etfective  immeiliately  all 
juvenile  court  hearinps  con¬ 
ducted  in  Whitman  County  shall 
be  open  to  all  authorized  repre- 
.-^entatives  of  jiress,  radio,  tele¬ 
vision  and  other  news-pathering 
agencies,”  tlie  juilpe  stated. 

The  order  explains  that  “if 
the  court  finds  a  juvenile  to  be 
delimiuent  the  news  agencies 
are  authorized  to  (lublish  the 
name  and  aildress  of  such  de¬ 
linquent  together  with  all  rele¬ 
vant  facts  relating  to  the  act 
of  ileliiuiuency  and  also  may 
have  access  to  tin*  court  file  re¬ 
lating  to  the  ca.se.” 

■Fudge  Denoo  said  the  only 
excei)tion  shall  be  if  the  court 
forbids  jiublication  in  a  j)articu- 
lar  case  for  pood  causes. 

The  news  media  will  not  l)e 
al)lo  to  use  the  name  of  the 
child  if  tlie  court  finds  that  child 
is  not  a  tlelin(|uent,  h(>  .said. 


YOU  USED  TO 
ROB  THE  MAIL  EVERY 
WEEK.  HOW  COME  NOW 
YOU  ROB  BANKS? 
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He*  Mon  ^^ok«OlK^• 
HiAUipdi  I  loL  GcvkJ 


Ity  ll<t\«anl  U.  I'aylor 

-Must  the  hfadlino  always  run  atop  tlio  story? 
Indooil,  not. 

Side  heads  effect  i)lea.sin>r  chance  of  pace. 
They  also  off(>r  an  easy  way  to  endow  a  story 
or  a  layout  with  special  emphasis. 

On  pace  1  of  the  Culver  ('itif  (Calif.)  Slur- 
.VcM'.s,  the  LR.I-Kosycin  hea<l  is  .set  one  and 
oiH*-half  columns  wide,  centered  top  and  bottom. 
The  four  joints  of  11-pica  type  stretch  across 
tin*  remaininc  six  and  one-half  columns  of 
space. 

S|)rea<l  above  the  nameplate  this  way,  the 
layout  crabs  the  eye. 

There  are  .some  pitfalls  when  this  treatnumt 
is  used  atop  the  nameplate*  or  atop  an  inside 
pace.  The  effect  will  be  ruined  if  the  spread 
of  Ixxly  type  is  too  shallow  or  too  de<*p.  This 
on  i)ace  1  is  three  inches  deep,  after  shrinkace. 
That’s  about  the  limit  in  depth.  .And  anythinc 
less  than  two  and  one-quarter  inches  will  prove 
too  shallow. 

It’s  necessary  also  to  drop  in  plenty  of 
white  space  across  the  bottom  of  the  spread. 
On  tin*  pace  1  we  have  two  j)icas  of  white 
iM-neath  the  spread.  We  also  have  two  picas 
of  space  across  the  pace,  Ix^neath  the  name- 
|)late.  This  is  a  C"od  idea.  Alany  papers 
shoehorn  heads  tichtly  acainst  the  nameplate, 
suir<H*atinc  th<‘  pace. 

The  all-down  head  style  is  used. 

Let’s  face  it.  Too  many  Women’s  jtaces  are 
dull — in  **ye  appeal  and  in  content.  It  doesn’t 
have  to  lx*  that  way. 

The  pac<*  from  the  Morlrntn  (Calif.)  Her 
.shows  the  sparklinc  result  of  imacinative 
layout  and  imacinative  content. 

I’upils  in  a  first-crade  class  were  inter\'iewed 
on  the  pi'obable  activiti«*s  of  Airs.  Claus,  wife 
of  the  well  known  .^anta.  The  story  is  scpiared 
off  in  three  joints  between  the  muc  shots. 
Heads  are  dropped  in  lieside  the  body  type, 
with  pl<*nty  of  white  space  surroumlinc  them. 

'I'he  two-line  head  “’I'akinc  a  North  Poll” 
serves  as  a  kicker,  in  30  point,  and  the  main 
head  of  the  coml)ination  is  12  point,  indented 
on  the  left. 

The  two  half-pacns  shown  here  represent  a 
macazine  approach  to  newspaper  layout  ami 
the  desicn  and  story  concept  will  catch  the 
•  ye  of  m<*n  readers  .as  well  as  women. 


Stories  such  as  the.se  don  t  come  in  over 
the  transom.  Someone  has  to  dream  up  the 
idea  :md  then  co  out  and  dredee  up  the  details. 
'I'he  Jesuits  are  worth  the  lalior. 

Wonn*n’s  paces  need  more  of  this  inventive¬ 
ness. 

* 

I  j  p<‘  for  AN  oinen's  Pa}£»‘' 

Interestinc  rest'arch  has  lM*en  completed  on 
.selection  of  headline  fac<  s  for  women’s  paces, 
hr.  .Jack  H.  Haskins,  the  .John  Ren  Snow 
Newspaper  Re.search  Professor  at  Syrai'use 
University,  touched  <in  the  results  recently  in 
his  department,  .lournalism  Research,  that 
runs  in  alternate  weeks  in  KiA*!’.  Since  it  has 
a  •lirect  bearinc  on  improvinc  the  appearance 
of  women’s  paces,  we  would  like  to  tell  some 
more  about  the  study. 

.About  ITifl  women  in  (he  Syracu.se  area  were 
asked  to  c'ive  their  oi'inions  on  tyfie  faces. 
lOach  reieived  a  kit  of  Id  wonu'ii’s  paces,  tlif- 
fei  inc  only  in  type  faces  used  for  headlines. 

The  women  wen*  asked  to  rate  each  hi*ad 
face*  on  a  .set  of  Hi  .semantic  di(rer(*ntial  scales. 
The  scal(*s  were  sel(*cted  from  a  list  of  ad- 
jt*ctives  that  a  reader  or  a  vi('w<*r  mic'ht  apply 
as  beinc  characteristic  of  the  faces. 

■Actually  .'12  adjectives  w<*n*  used,  each  of 
the  Hi  beinc  pnir(*d  with  its  antonym.  For 
example,  “craceful”  was  paired  with  its  op¬ 
posite,  “awkward.”  Or,  anoth<'r  (*\ample, 
“weak”  was  paired  with  “stronc-” 

'I’he  faces  were  .scored  in  the  decree  in 
which  th(*  wom(*n  considered  them  to  be  c'l'uve- 
ful,  soft,  ornate,  iM'autifnl,  int(*restinc.  expen¬ 
sive.  (*lecant,  weak,  invitinc,  slow,  delicate, 
exotic,  feminine,  licht,  shy,  loose. 

'I'he  ratines  were: 

1.  Coronet  lic'ht.  2.  (laramond  italii*.  -'I.  Radi¬ 
ant  medium.  4.  Rodoni.  o.  .Spartan  medium, 
(i.  Cahdonia  bold.  7.  Stymie  lic'ht.  S.  Spartan 
medium  italic.  !>.  Onyx,  Id.  Spartan  black. 

Ratines  lK*tween  indicate  variations  of  the 
faces  on  th(*  scab*  of  characteristic  beauty. 

'I'his  discussion  will  be  continued  here  next 
wet*k. 


(Mr.  'I'aylor  writes  this  feature  »*xclusively 
for  F&:P.  He  is  Fditoriul  (.'oiisiiltant  to  the 
Copley  International  ('orporation,  an  alliliate 
of  the  ('opiev  N'ewspapt*rs.) 
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Let’s  try  it  this  way! 


what  About 
Mrs.  Claus’ 


LBJ,  Kosygin 
hold  summit 
confcrcnec 


Evening  Star-Xews 


Johnson  to  arrive  Highsperd 

•  I  A  a  '  L.L  chow  nets 

in  LA.  tonight  mv  youth 
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1947  1944 

OHIO 

2,479,553  2,722,148 
2,492,111  2,730  154 
732,284  494,547 


December 

Linage 


Journal-Herald- 

News-e 

§News-S 


Advertising  Linage  Trends 


Grand  Total 


(('ompilrd  b.v  KltlTilK  &  Pl'IlLISH  Kit  from  Media  Iferrtrdv 


(.'ities  Ueporti 


DENVER, 

Rocky  Mt.  News-m 
§Rocky  Mt.  News-S 
Poit-e 

Posts  . 


COLO. 

2,804,538 

379,435 

3,233,988 

1,087,795 


CTussification 

°2T5,327  3,012,741 

1,144,344  1,081,404  |{(>(ail  (Including 

^|77  gtoi-e) 

'  7m,454  1,721,174  I>CCCnd.Cf 

1,348,238  1,523,473  NoVcnilxM' 

914,384  944,759  Year  to  date 

3,779,278  4,209,408  I  )<.|iai  t  niCllt  Store 

•US.  N.M.  I  It^ctnnlier 

2,209,277  2,079,225  i  ms  Hint  1 

412,489  413,519  Novemtier 

2,048,044  2,035,971  Year  to  date 


AKRON, 

Beacon  Journal-e 
IBeacon  Journal-S 


Grand  Total  7,705,754  7,322,874 

NOTE:  Part  run  advertising  included; 
Post-e  1947—3,233,988  lines  includes  217,473 
lines;  1944 — 3,183,145  includes  229,089  lines. 


ALBANY, 

•KnickerbockerNew'-e 
Times  Union-m 
§Times  Union-S 


DES  MOINES.  IOWA 
I  411,979 

1,193,394 
>  587,494 


Grand  Total  ,  2,392,849  2,243,779 

NOTE;  Part  run  advertising  included' 
Tribune-a  1947—1,193,394  includes  20.400 
lines-  1944 — 1,099,543  includes  20,400  lines 
Register-S  1947—587,494  includes  138,813 
lines;  1944—508.534  includes  98.817  lines. 


Journal-m 

§Journdl-S 

Tribune-c 


Grand  Total 


ATLANTA,  GA. 

Constitution-m  2,352,191 

Journal-e  3,124.381 

Journal  A  Constitution  s  1.379.744 


DETROIT,  MICH. 


Grand  Total  4,854,334  4,740,024  .\ lltoitiol  i>  e 

NOTE:  Part  run  advertising  included; 

Journal-e  1947—3,124,381  includes  102,143  Decemher 

lines;  l?66 — 3,161.49^  includes  73.302  lines.  XoV(MTllM*r 

ATLANTIC  CITY,  N.J.  ^ 

Press  m  1,075,793  1,134,048  ...  .  , 

•Press  S  372  474  320,438  I  IliailCial 

Grand  Total  1,4-48,247  1.454.486  1  >t‘Cfml)cr 

Xovrilllit-r 
Year  to  date 


Grand  Total  .  7,571,585 

NOTE:  Part  run  advertising  included; 
Free  Press-m  1966 — 2,052,527  includes  182,- 
532  lines.  Free  Press-S  1966—688,255  in¬ 
cludes  164.860  lines.  News-e  1966 — 3,517.573 
includes  322,667  lines.  News-S  1966 — 
1,313,230  includes  69.799  lines. 

NOTE.  All  newspapers  not  published 
Dec.  I  thru  31.  1967  due  to  strike  condi¬ 
tions. 


§News- Annerican  $ 

News-Annerican-e 

Sun-m 

Sun-e 

fSun-S 


Star  Gazette  i 
Advertiser-d 
*}  ‘Telegram-S  . 


Grand  Total  7,771.667  7,763.768 

NOTE  News- Amerlcan-S  1967 — 723,533 

includes  15,810  lines  of  part-run  advertising. 


Ilcctmhcr  r)ii,7(‘>l,0(i0  f>l,l  18,(l(M» 

.\(>v(>ml>cr  (;8,12H,(i(i(l 

Yfar  to  date  S78,l  1  J.diMl  !I2-I,2.Y7,(MI(I 

T’olal  .Advertising 

I  >('c(“mli»>r  2S.‘I,2(i‘J.(Hi(t  28!t, 70.7,(1(10 

Xovciniifr  .•;(i.‘).8i'.i.ooo  ;:o.7..ii'.i,o(io 

Year  to  date  .■!,2ii7,7.70,000  .■!,;1.7-}.2.7;{,0(I0 

•  The  E&P  Index  Is  a  comparison  to  the  average  for  the  last  fi> 


Press-e 

§Press-S 

Sun-Bulletin-m 


THIS  MONTH  AND 
EVERY  MONTH  WE 
WILL  HELP  OVER 
600  NEWSPAPERS 
SELL  MORE  ADS 
AND  LINES  IN 
CLASSIFIED. 


Grand  Total 


Post-Herald-m 

News-e 

fNews-S 


Grand  Total  4.213,589  4.149,080 

NOTE.  Part  run  advertislnn  included; 
News-e  1967—2.295,166  includes *60  228  lines; 
1966—2.237.847  includes  65,292  lines. 


1967  1966 

CLEVELAND.  OHIO 

Plain  Dealer-m  .  2.959  298  3  119  590 

Plain  Dealer-S  .  1.580,167  1385  738 

Press-e .  3.063.264  3,369  955 


BOSTON.  MASS. 


Record  American-d 

Advertiser-S 

Globe-e 

Globe-m 

§Globe-S 

Herald  Traveter-m 
t Herald  Traveler-S 
Traveler-e 


charlotte,  n.c. 

1,454  733  I  560,803 
2.474.724  2.545,376 
813.137  680,788 


News-e 
Observer  m 
§Observer-S 

Grand  To*a! 


CHICAGO.  ILL. 


Grand  Total  9,213.782  10.196,462 

NOTE:  Traveler-e  ceased  publication 
effective  with  the  July  8,  1967  issue. 


Tribune-m 

Tribune-S 

fDdily  News- 

American-e 

American-S 

Sun-Times-m 

§Sun-TImes-S 


Write  for  free 
catalog  of 
business  builders. 


COLUMBUS,  OHIO 

Dispatch-*  .  2,907,490  3,047  994 

Dlspatch-S  1,443,828  1,243,418 

Citiien-Journal-m  .  1,141,108  1,147,715 

Grand  Tital  ....  5,532,424  5,479,327 


BUFFALO,  N  Y. 

Courier  E«press-m  ..  1,320,457  1,374,705 

ICourier  Express-S  .  934,343  956,222 

fEvening  News-*  2,959.280  2,748,858 

Grand  Total  .  5,214,280  5,101,785 

NOTE:  Evening  News-e  1947—2,959,280 
includes  88,740  lines  of  part-run  advertis¬ 

ing. 


Harrison  C.  MacDonald 
&  Sons  Inc. 

P,  0.  Box  225  Lafayotte,  Ind. 


DALLAS,  TEX. 


News-m 

tNews-S 

Times  Herald-e 
§Times  Herald-S 


S»r¥ing  newtpoper  Cfostrfied 
Advrtiting  since  19^ 


lUPORTANT  MATirP  ivews-e— iTor— z.uju.urv  inciuaes  ou,o«*/ 

IMPORTANT  NOTICE  Sun-Ttmes-S— 1967— 1 . 1 80. 124  includes 

The  linage  tabulation  shown  here  have  184.765  lines.  1966 — 982.665  includes  137.331 
been  compiled  by  Media  Records,  Inc.  for  lines, 
exclusive  publication  by  Editor  &  Pub¬ 
lisher.  They  may  not  be  printed  or  pub-  CINCINNATI,  OHIO 

lished  In  any  form  without  explicit  per-  Enquirer-m  .  2.589,148  2,666.998 

mission  from  Media  Records.  Inc.  tE<^u>rer-S  1.349.569  1,178.659 

Except  where  other  figures  are  specif!-  Post  &  Times-Star-e  .  2.636,749  2,685,466 

cally  shown  the  following  footnotes  apply  ■  ■ 

to  Media  Records,  December  1967  Linages  Grand  Total  6,575,466  6,531,123 

*lncludes  39,565  lines  FAMILY  WEEKLY  NOTE:  Part  run  advertising  included; 

tincludes  22,559  lines  THIS  WEEK  Post  &  Times-Star-e  1967—2,636,749  includes 

lincludes  24.155  lines  PARADE  28.420  lines-  1966—2,685,466  includes  23,520 

:::lncludes  52,531  lines  WEEKEND.  lines. 

editor  sc  publisher  for  February  3,  1968 


Grand  Total  . .  8,345.493  S. 736.406 

NOTE:  Part  run  advertising  included; 
Times  Herald-e  1967—3,308,915  includes 
206.794  lines;  1966—3.583,323  includes  255.- 
568  lines.  Times  Herald-$  1967 — 1,047.610 
includes  66,664  lines;  1966—953,842  includes 
49,912  lines.  News-m  1967 — 3.147,450  includes 
180.070  lines;  1966—3,415.005  includes  182,- 
840  lines.  News-S  1967—841,518  includes 
19.200  lines;  1966—784.236  includes  27.44C 
lines. 


1966 


1966 


1966 


1966 


rimej-m 
§TimesS 
Herald-Pcst-e 


1967  1966 

EL  PASO.  TEX. 

I  748  I6B  1.696  161 
533,409  439  651 

1.629  757  1,630  826 


Grand  Total 

3  91 1  331 

3  766  63E 

ERIE, 

PA. 

Timese 

1,357.871 

1,426,978 

5Time5News-:> 

549,698 

511,440 

Grand  Tefal 

1,907,569 

1.938.418 

NOTE:  News,  m,  & 

Times,  e, 

are  sold 

in  optional  combinatl 

Icn.  Linage 

of  one 

edition.  Times,  e  is 

shown. 

EVERETT. 

WASH. 

Heralde 

1,629,277 

1.666.930 

FORT  LAUDERDALE.  FLA. 

News-e 

2  842  785 

3  039,581 

fNews-S 

1  239,019 

1  201.418 

NewS'Sdt 

490,016 

435  847 

Grand  Total 

4  571,820 

4.676,846 

NOTE;  News-e  published  5  day? 

:  a  week 

only. 

FORT  WAYNE.  IND 

Journal  Gaiette-m  . . 

1,535.885 

1.658.656 

§Journai  Gazette-S 

690,905 

665.873 

News  Sentine)-e  . . 

2,050,381 

2,213,943 

Grand  Total 

4,277,171 

4.538,472 

FORT  WORTH.  TEX. 

Star-Telegram-m 

1,409,376 

1,386,719 

Star-Telegram-e 

2,360,994 

2  338.464 

§Star-Telegram-S 

926,448 

805,667 

Press-e 

512.392 

598,015 

Fress-S 

195,406 

172,236 

Grand  Total 

5  404,616 

5,301,901 

NOTE;  rress-e  published  5  days 

a  week 

only. 

FRESNO, 

CALIF. 

Bee-e 

1.813,210 

1,950,024 

§eee-S 

736,018 

667.586 

Grand  Total  . 

2,549,228 

2.6I/.6I0 

GARY. 

IND. 

Post-Tribune-e 

1,780,005 

1,712,639 

Post-Tribune-S 

637.764 

623,959 

Grand  Total 

2,417,769 

2,336.598 

Grand  Total 


Courant-m 
§Couranl.S 
tTimes-e 

Grand  Total 

HONOLULU. 

Advertiserm 
Star-Bulletin-e 
tStar-BulletIn  & 
Advertistr-S 

Grand  Total 


News-  _ 

Star-m 

Star-S 

Grand  Total 

32 


1967  1966 

JACKSON.  MISS. 

Clarion  Ledqer-m  1,446,517  1,474,293 

ICIarion  Ledger  4  News  S  512,801  415.535 

Daily  News-e  1,409.843  1,455  999 


nd  Total 


3,369,161  3,345,827 


1967 

LITTLE  ROCK.  ARK. 

Arkansas  Gaiette-m  1,610,649 

§Arkansas  Gaiette-S  458,171 

Grand  Total 


1,602  618 
472,771 


JACKSONVILLE.  FLA. 

TImes-Union-m  2,659,600  2,739,842 

Times-Unio.n-S  944,989  721  860 

Journal-e  1,111,576  1,136  009 


2,068  820  2.075,389 

LONG  BEACH.  CALIF. 

Independent  (See  Note)  2,343,759  2,568,943 
§lndependent  press 

Telegram-S  814.436  664.393 


Grand  Total 


4,716,165  4,597  711 


JERSEY  CITY.  N.J. 

Jersey  Journal-e  1.439,280  1,607,529 

NOTE:  Part  run  advertising  included' 
Jersey  Journal-e  1967—1,439,280  includes' 
98  319  lines,  1966—607,529  includes  127.791 
lines. 


Grand  Total  3,158,195  3  233,336 

NOTE:  Independent-m  4  Press  Tele- 
gram-e  sold  only  in  comoination.  Linage 
of  one  edition.  Independent-m  is  shown 
NOTE:  Part  run  advertising  included: 
Independent-m  1967 — 2  343,759  includes  249,- 
724  lines;  1966—2,568.943  includes  350,640 
lines. 

LONG  ISLAND,  N.Y. 

Newsday  Suffolk-e  2,563,499  2,622,146 

Newsday  Nassau-e  2,731,624  2.763  210 


KANSAS  CITY,  MO. 

Times-m  2,623,504  2,455  063 

Star-e  1,621,878  1,682,802 

tStai-S  1,066  614 


Grand  Total 


KNOXVILLE,  TENN. 

Journal-m  818.157  792,428 

News-Sentinel-e  .  .  .  1,312.280  1,331  180 

News-Sentinel  S  .  .  473,368  454711 


Grand  Total 


2,603,805  2,578.319 


LAWRENCE,  MASS. 

Eagle-Tribune-d  1,338,440  1,422,090 


<;KNKKAI.  AM)  AI  TOMOTIVK 
I)K(:K>I»KK  iK  YEAR 


El  ^  AGE 


NOTE:  Post-Tribune-e  1967— 1,780,005  in¬ 
cludes  53,927  lines  of  part-run  advertising 

GLENS  FALLS.  N.Y. 

Post-Star  (See  Note)  892,736  889  922 

NOTE:  Post-Star  m  sold  in  combination 
with  Times  e.  Linage  of  one  edition.  Post- 
Star-m,  only  is  given. 

GRAND  RAPIDS,  MICH. 

Press-e  2.946.219  2,992,145 

tPress-S  815,519  656,912 


3,761,758  3,649,057 


HACKENSACK.  N.J. 

Record-e  2,661,886  2.555.169 

NOTE:  Part  run  advertising  included; 
Record-e  1967-2,661,886  inc.udes  442,794 
lines;  1966 — 2,555,169  includes  294.366  lines. 

HARTFORD.  CCNN. 


I  787,563  1,713,171 
1.046,651  872  917 

2155,511  2,298,274 


4.989,725  4,884,362 

HAWAII 

2,254  336  2,102,753 
2,360,623  2,405,180 

582,112  513,933 


5,197,071  5,026,866 


HOUSTON.  TEX. 

Chronicle-e  3,556  870  3,585,474 

Chrcnicle-S  1,451,652  1,026  809 

Post-m  3,076,847  3,033,259 

Posts  953,997  904  731 


Grand  Total  9,039,366  8,552,273 

NOTE:  Part  run  advertising  included; 
Chror.icle-e  1967 — 3,556,870  includes  195,- 
435  lines;  1966-3,535,474  Includes  315,934 
lines.  Chronicle  s  1967 — 1,451,652  includes 
170,580  lines;  1966—1,028  309  includes  23,741 
lines.  Post-m  1967 — 3,076  847  includes  148,- 
822  lines;  1966-3,033,259  include*  164,09? 
lines.  Pcst-S  1967 — 953,997  includes  89,506 
lines;  1966 — 904  731  includes  103.703  lines. 


INDIANAPOLIS.  IND. 

2  097,889  2  225.514 
2  359,928  2,423,384 
1,347,093  1,252,347 


(  14  City  Total — 6 

and  7  Day  Ba 

sis)  Media 

Record 

s 

DECEMBER 

YEAR 

1967  vs  1966 

1967  vs  1966 

GENERAL 

% 

Vo  of 

% 

7oOf 

(Selected  Classifications 

Gain  or  Loss 

Total 

Gain 

or  Loss 

Total 

Alcoholic  Beverages 

-  6.8 

19.2 

_ 

8.1 

9.0 

Foods 

-  9.2 

10.3 

+ 

2.1 

10.9 

Baby  poods 

+  29.9 

0.2 

0.2 

0.2 

Balling  Products 

—  40.4 

0.8 

— 

12.1 

0.9 

Beverages 

+  1.3 

1.9 

9.3 

1.7 

Cereals  &  Breakfast  Foods 

+  37.0 

0.3 

_ 

1.4 

04 

Condiments 

-  23.0 

0.5 

+ 

8.3 

1.0 

Dairy  Products 

-  16.9 

1.3 

+ 

0.9 

1.5 

Frozen  Foods 

-  13.4 

1.4 

+ 

12.3 

l.l 

Meats  &  Fish 

-  15.0 

1.0 

+ 

2.3 

l.l 

Industrial 

-  20.5 

1.5 

22.8 

1.4 

Insurance 

+  10.7 

1.3 

_ 

6.5 

1.6 

Medical 

-  14.7 

0.8 

_ 

16.6 

1.3 

Public  Utilities 

-  6.1 

4.0 

_ 

1.3 

3.8 

Publishing  &  Media 

+  1.2 

9.3 

+ 

5.0 

9.1 

Radio,  TV  &  Phonographs 
Sporting  Goods,  Cam.  &  Photo 

-  14.1 

3.5 

+ 

9.8 

3.0 

Suppl.  . 

-  16.1 

1.9 

+ 

8.6 

0.9 

Tobacco  . 

+  32.4 

2.5 

_ 

17.7 

1.8 

Toilet  Reouisites  . 

—  40.4 

1.3 

— 

10.6 

1.6 

Dentrifices 

-  5.9 

0.1 

_ 

16.9 

0.3 

Men's  Toiletries 

-  58.5 

0.5 

— 

32.5 

0.3 

Perfumes  &  Cosmetics 

-  50.8 

0.4 

_ 

5.0 

0.6 

Toilet  Soaos 

+  39.6 

0.1 

+ 

30.7 

0.1 

Transportation 

+  1.4 

7.7 

+ 

8.8 

10.8 

Airways 

-F  1.7 

5.0 

+ 

16.3 

7.8 

Bus  Lines 

-  50.8 

0.2 

2.1 

0.4 

Railroads 

+  73.7 

0.9 

_ 

15.7 

0.6 

Steamships 

-  34.8 

0.6 

— 

1 1.9 

0.9 

Tours 

+  14.6 

0.9 

+ 

5.8 

1.0 

Wearing  Apparel 

-  20.7 

0.4 

- 

14.1 

0.6 

AUTOMOTIVE 
(Selected  Classifications) 

Gasolines  &  Oils  . 

—  39.4 

1.0 

21.3 

1.8 

Passenger  Cars — New  .  . 

+  10.6 

9.6 

— 

21.5 

13.8 

Tires  &  Tubes 

+  20.0 

2.0 

+ 

13.5 

2.8 

Trucks  &  Tractors 

+  31.5 

0.4 

- 

14.9 

0.5 

LINAGE  INDEX  FOR  52 

MEDIA  RECORDS  CITIES— DECEMBER 

TOTAL  GENERAL 

—  4.1 

70.7 

4.2 

65.2 

TOTAL  AUTOMOTIVE 

.  -  0.3 

29.3 

13.3 

34.8 

TOTAL  GENERAL  AND 

AUTOMOTIVE  . 

.  -  3.0 

100.0 

— 

7.6 

100.0 

i-S 


1967 

MASS. 

1,097,020  I  158,758 
433,133  304,140 


Grand  Total 
Iteme 


LYNN.  MASS. 

951,168 


1,530,153  1,462.898 
925,470 


MANCHESTER.  N.H. 

Union  Leader-d  894.893  1,121,517 

•News-S  350,642  346,851 


Grand  Total 


5,295,123  5,385,356 
LOS  ANGELES.  CALIF. 

Times-m  5,926.647  6,204,137 

945,714  Times-S  .  3,117,596  2,959.693 

-  -  rierald-E«aminer-e  1,694.375  2.193,554 

5,311,996  5  083,579  Herald-E«aminer-S  .  548,240  662,142 


Grand  Total  .  11,286,858  1  2,019,531 

NOTE:  Herald-Evaminer  did  not  publish 
Dec.  16  and  23.  1967  due  to  strike  condi¬ 
tions, 

NOTE:  Part  run  advertising  Included; 
Times-m  1967-5,926,647  includes  720,197 
lines;  1966 — 6,204,137  includes  838,450  lines. 
Times-S  1967—3,117,596  includes  1,114,734 
lines;  1966 — 2,959,698  includes  1,056,342 
lines. 


1.245.535  1,468,368 
NOTE:  Sunday  News  is  sold  in  optional 
combination  with  the  following  Monday 
Union  Leader. 

MEMPHIS.  TENN. 

Commercial  Appeal-m  2,401,101  2.484,080 
Commercial  Appeal-S  994,405  955.497 

Press-Scimitar-e  1,529,065  1,544.334 

Grand  Total  4,924,571  4,983,911 

NOTE:  Part  run  advertising  included: 
Press-Scimitar-e  1967—1.529.065  includes  52,- 
071  lines;  1966—1.544.334  includes  105,138 
lines. 


MIAMI,  FLA. 

5,052,573  4,983,715 
2  069,778  I  767,724 
1,776,072  1,793,037 


Herald-m 

Herald-S 

News-e 


Grand  Total  8,898,423  8.544.476 

NOTE:  Part  run  advertising  included: 
Herald-m  1967 — 5,052,573  includes  123,726 
lines;  1966—4,983.715  includes  153,577  lines. 
Herald-S  1967—2,069,778  includes  64,9«2 
lines;  1966 — 1,767,724  includes  65,631  lines. 
News-e  1967—1,776,072  includes  50,400  lines 
1966—1,793,037  includes  55.440  lines. 


MILWAUKEE.  WIS. 

Sentinel-m  1,385,685 

Journal-e  3,525,567 

tJournal-S  .  1,600,772 


1,477.422 

3,666.517 

1,421,937 


Grand  Total 


6,512,024  6.565.876 


MINNEAPOLIS.  MINN. 

Tribune-m  1,679,174  1,832,426 

Star-e  2,994.387  3,150,606 

tTribune-S  1,408,292  1,356,980 


Grand  Total  .  6,081,853  6,340,012 

NOTE'  Part  run  advertising  Included; 
Star-e  1967 — 2,994,387  includes  478,925  lines; 
1966—3,150.606  includes  603.137  lines. 


MODESTO.  CALIF. 

897.066  1,014,231 
282.089  252,652 


Bee-e 

§Bec-S 


Grand  Total  1,179,155  1,266,883 

NOTE:  Bee-e  published  5  days  a  week 
only. 

MONTREAL.  CANADA 

xstar-e  2,565,645  2,683,679 

Gazette-m  1.479.961  1,533,469 

La  Presse-e  2,342.455  2.733,373 

La  Patrie-S  84,994  120,579 


Grand  Total  6,973,055  7,071,100 

NOTE:  Srar-e  includes  Weekend  Maga¬ 
zine  linage. 

MORRISTOWN.  N.J. 

Record-e  766.125 


Press-e 
Star-m 
•Star-S 

Grand  Total 


MUNCIE.  IND. 

1.108,517 

1,057,462 

436,987 


1.150,650 

1,074.893 

397,625 


2,602,966  2,623,168 


NASHVILLE.  TENN. 

Banner-e  1,9/3,325  2,123,071 

Tennessean-m  2,007,752  2,188,274 

Tennessean-S  830,668  748,022 


Grand  Total 


4.811,745  5.064.367 


NEW  BEDFORD.  MASS. 

Standard-Times-e  1.130  126  I  257,852 

§Standard-Time>-S  426,782  '332,764 


Grand  Total  1,606,908  1.590,616 

NOTE:  Part  run  advertising  included; 
Standard-Times-e  1967—1,130,126  includes 
34,521  lines;  1966—1.257,852  includes  47,794 
l.nes. 


NEW  HAVEN, 

Journal  Courier-m 

Register-e 

Register-S 

Register  t  Journal-sat. 
Grand  Total 


CONN. 
1,061,235 
1.922,234 
I  080,323 
125,581 


1,084,075 
1,941,448 
888  075 


5  804.910  5,901,245 


4,189,373  4,024,746 
NOTE:  Journal  Courier-m  t  RegIster-e 
published  3  days  a  week  only. 

EDITOR  dt  PUBLISHER  for  Fibru.iry  3,  1968 


1967  1966 

NEW  ORLEANS.  LA. 
Times-PIcayjne-m  .  3,713.214  3, 961. QIC 

Tlmes-Picayune-S  1,095.860  1,127,951 

5tdtes  &  Item-0  1.680.272  1,726,418 

Grand  Total  6,489,346  6,815,379 

NEW  YORK,  N.Y. 

Times-m  .  3,638,905  3,462,829 

Times-S  .  3,169,407  2,882,058 

News-m  .  2,468,914  2,441,608 

New.-S  .  2,014,156  1,774,626 

Post-e  .  1,359,849  1,071,642 


World  Journal  Tribune-e 
World  Journal  Tribune-S 


—  1.416,442 

—  622,667 


Grand  Total  12,651,231  13,671.872 

NOTE:  World  Journal  Tribune  ceased 
publication  with  tho  May  5  issue  1962. 

NOTE:  Part  run  advertising  included; 
News-m  1967 — 2,468,914  includes  1,056,094 
lines;  1966 — 2,441,608  includes  1,206,841  lines. 
News-S  1967—2,014,156  includes  1,203,508 
lines;  1966—1,774,626  includes  1.138,098 
lines.  World  Journal  Tribune-e  1966—1,- 
416,442  includes  71,836  lines.  World  Jour¬ 
nal  Tribune-S  1966—622,667  includes  71.857 
lines.  Split  run  advertising  linage;  News-m 
178,093;  News-S  58,804. 

NEW  YORK  (QUEENS),  N.Y. 

Long  Island  Press-e  1,420,472  1,466,786 

§tLong  Island  Press-S  789.343  677,232 

Grand  Total  2.209,815  2,144.018 

NEW  YORK  (EL  DIARIO-LA  PRENSA), 
N.Y. 

El  Diario-La  Prensa-m  332.091  367,926 

El  Diario-La  Prensa-S  98,356  83,836 

Grand  Total  .  430,947  451,762 

NEWBURGH,  N.Y. 

News-e  994,517  1,023,909 

NEWPORT  NEWS,  VA. 

Press-m  1,598,913  1.716,489 

IPress-S  576.252  513,840 

Times-Herald-e  1,340,892  1.428  810 

Grand  Total  3,516,057  3,659,139 

NIAGARA  FALLS,  N.Y. 

Gaiette-e  1,194,709  1,197.381 

*Gaiette-S  418,895  318,365 

Grand  Total  1,613,604  1,515.746 

NORFOLK,  VA. 

Ledger-Star-e  1,848,795  2,070,037 

Virqinian-Pllot-m  2,674,447  2,851,244 

(Virginian-Pilot  &  Star-S  1,035,091  930,429 

Grand  Total  .  5,558,333  5,851, 710 

NOTE:  Part  run  advertising  included; 
Ledger-Star-e  1967 — 1,848,795  includes  417,- 
899  lines;  1966—2,070,037  includes  515,634 
lines.  Virginian-Pilot  m  1967 — 2,674,447  in¬ 
cludes  466,648  lines;  1966 — 2,851,244  includes 
525,715  lines.  Virginian-Pilot  &  Star-S  1967 
-1,035,091  includes  200,224  lines;  1966— 
930,429  includes  181,584  lines. 

NORWALK,  CONN. 

Hour-e  1,344,825  1,356  423 

OAKLAND,  CALIF. 

Tribune-e  2,525,316  2,569.912 

§Tribune-S  859,789  920,931 

Grand  Total  3,385,105  3.490.843 

OKLAHOMA  CITY.  OKLA. 

Oklahoman-m  1,626,096  1,543,254 

Oklahoman-S  631,593  555,910 

limes-e . 1,406,467  1,356,082 

Grand  Total  .  3.664.156  3,455,246 

NOTE.  Part  run  advertising  included; 
Oklahoman-m  1967 — 1,626,096  includes  209,- 
522  lines;  1966—1,543,254  includes  219,171 
lines.  Times-e  1967 — 1,406.467  includes  150,- 
586  lines;  1966-1.356,082  includes  162  950 
lines. 

OMAHA,  NEBR. 

World-Herald-d  1,765,320  1.731974 

World  Herald-S  955,499  924,884 

Grand  Total  2,740,819  2,656,858 

ORLANDO,  FLA. 

5entinel-m  2,891,719  3.259.981 

§Sentinel-S  1,130,100  1.089,246 

Star-e  .  2,608,895  2.865.958 

Grand  Total  .  6,630,714  7,215,185 

NOTE:  Part  run  advertising  included; 
Sentinel-m  1967—2,891.719  includes  703,025 
lines;  1966—3.259.981  includes  1.066.748  lines. 
Sentinel-S  1967—1,130.100  includes  385,777 
lines;  1966 — 1,089,246  includes  4|5,564  lines. 
Star-e  1967—2,608,895  includes  572,705  lines; 
1966—2.865,958  includes  816,953  lines. 


1967  1966 

PALO  ALTO.  CALIF. 

Times-c  1,994,817  1,902,630 

PASADENA,  CALIF. 

Star-News-e  1,024,204  1,040,689 

§lndependent-Star 

Nows-S  401,424  396,027 

Independent-m  935,390  1,097,754 

Grand  Total  2,361,018  2,534,470 

PATERSON.  N.J. 

Call-m  .  962,546  645,990 

PAWTUCKET,  R.l. 

Times-e  .  .  1,015,928  1,081.942 

PEORIA,  ILL. 

Journal  Star  (See  Note)  1,797,665  1.877.258 

IJournal  Star-S  705,991  659,066 

Grand  Total  2,503,656  2,536,324 

NOTE:  Journal  Star-m  B  Journal  Star-e 
sold  in  combination.  Linage  of  only  one 
edition — Journal  Star-e— is  shown. 

PHILADELPHIA.  PA. 

Bulletin-e  2,761,149  2,782,344 

tBulletin-S  1,074.761  927.987 

Inquirer-m  .  2,213,138  2,225,362 

Inquirer-S  2,020,527  1,876,579 

News-e  .  1,031,434  1,065,392 

Grand  Total  .  9,101,009  8,877,964 

NOTE:  Part  run  advertising  included; 
8ulletin-e  1967—2,761,149  includes  472,747 
lines-  1966 — 2,782,344  includes  445,537  lines. 
Bulletin-S  1967—1,074.761  includes  304.352 
lines;  1966 — 927.987  includes  270,290  lines. 
Inquirer-m  1967 — 2,213,138  includes  289,583 
lines;  1966-2,225.362  includes  263,812  lines. 
Inquirer-S  1967—2,020  527  includes  507,172 
lines;  1966—1.876.879  includes  438,163  lines. 


1967 

PITTSBURGH.  PA. 

Post-Gai,  &  Sun-Tel.-m  1,619,7) 

Press-e  .  2,424, 2C 

tPress-S  ...  .  1,196,71 


Republic-m 

Republic-S 

Gaiette-e 


PHOENIX.  ARIZ. 


3.278,965  3,500,060 
1,064,506  988,434 

3,179,302  3,452,887 


Grand  Total  .  7,522,773  7,941,381 


1,619,772  1,515,477 
2,424,200  2,501,760 
1,196,783  1,028,014 

5,240,755  5.045.251 


PLAINFIELD.  N.J. 

Courier-News-e  1,312,907  I  410  201 

PONTIAC.  MICH. 

Press-e  2,430,214 

PORTLAND.  ORE. 

Oreqonian-m  .  3,173,630  3,032,424 

t§Oregonlan-S  ..  1,083,116  979,003 

Oregon  Journal-e  868,035  894  996 

Grand  Total .  5,124,781  4.906,423 

NOTE:  Part  run  advertising  included; 
Oregon  Journal-e  1967 — 868,035  includes 

53.877  lines;  1966—894.996  includes  64.428 
lines. 

PROVIDENCE.  R.l. 

8ulletin-e  .  2,084,532  2,099,469 

Journal-m  1,973,832  1,924,792 

tJournal-S  1,254,779  1,186,716 

Grand  Total  5,313,143  5,210,977 

READING.  PA. 

Eagle  (See  Note)  1.492.597  1.615  044 

§Eagle-S  549.757  511,987 

Grand  Total  2,042,354  2,127.031 

NOTE:  Eagle-e  &  Times-m  sold  in  com¬ 
bination.  Linage  of  one  edition  Eagle-e  is 
shown. 

RIVERSIDE.  CALIF. 

Press-Enterprise 

(See  Note)  .  1,869.640  1,886,829 

IPress-Enterprise-S  498,804  446,350 

Grand  Total .  2,368,444  2,333,179 

NOTE:  Enterprise-m  &  Press-e  sold  in 
combination.  Linage  of  one  edition,  En¬ 
terprise-m  is  shown. 

NOTE:  Part  run  advertising  included; 
Press-Enterprise  1967 — 1,869,640  includes 


Linage  Leaders . . .  1967 


1967 

.Moriiiiitf 


Los  Angeles  Times 

Miami  Herald 

Washington  Post 

Chicago  Tribune 

New  York  Times 

New  Orleans  Times-Picayune 

San  Jose  Mercury 

Dallas  News 

Phoenix  Republic 

Houston  Post 


Milwaukee  Journal 
Houston  Chronicle 
San  Jose  News 
Dallas  Times-Herald 
Cleveland  Press 
Denver  Post 
Minneapolis  Star 
Atlanta  Journal 
Fort  Lauderdale  News 
Toronto  Star 


62,231,931  Los  Angeles  Tirr>es 
50.344.548  Washington  Post 
50,328,736  Miami  Herald 
46,322,522  Chicago  Tribune 
41,484,285  New  Orleans  Times-Picayune 
39,770.075  San  Jose  Mercury 
39,540,667  New  York  Times 
35,660,255  Cleveland  Plain  Dealer 
34.734,967  Phoenix  Republic 
33,578,269  Orlando  Sentinel 


l,67P  Milwaukee  Journal 
>,845  Detroit  News 
>,812  Cleveland  Press 
1,381  Houston  Chronicle 
1,795  San  Jose  News 
^036  Dallas  Times-Herald 
>,513  Atlanta  Journal  . 

i.5l9  Denver  Post  . 

1,333  Phoenix  Gaiette 
1,409  Fort  Lauderdale  News 


Smulav 


Siiiidav 


New  York  Times 
Los  Angeles  Times 
Philadelphia  Inquirer 
Chicago  Tribune 
New  York  News 
Milwaukee  Journal 
Boston  Globe 
Washington  Post 
Miami  Herald  . 
Baltimore  Sun 


41,630,393 

39,689.363 

25,213,262 

23,765,687 

22,450.063 

20,739,050 

20,7l8,96-‘- 

20,141,632 

20,021,820 

19,863,869 


65,567,059 

52,919.830 

50,452,960 

47,119,145 

41,220,404 

40,127,290 

39.588,236 

35,908.415 

35,908,351 

34,345,711 


41,419  003 
41,261,076 
40,524,738 
40,375,354 
39,884,702 
39.241,438 
36,798,992 
35,847.530 
35,806,808 
35,035,726 


43,364.744 
41,547.644 
24,572,287 
24,377,503 
22,459,651 
21,176,926 
20,668,527 
20,414,597 
20.056  780 
19,497.236 


Si<  and  Seven-Day  Totals 

Los  Angeles  Times  MS  .  .101,) 

New  York  Times  MS  83, 

Washington  Post  MS  70,' 

Miami  Herald  MS  70,: 

Chicago  Tribune  MS  .  70,1 

Milwaukee  Journal  ES  61,: 

Minneapolis  Star  &  Tribune  ES  54.' 
Houston  Chronicle  ES  54,' 

New  Orleans  Times-Picayune  MS  53,1 
Cleveland  Plain  Dealer  MS  .  . .  52,: 


Los  Angeles  Times 
New  York  Times 
Philadelphia  Inquirer 
Chicago  Tribune 
New  York  News 
Milwaukee  Journal 
Washington  Post 
Miami  Herald 
Baltimore  Sun  . . 
Cleveland  Plain  Dealer 


Six  and  Seven-Day  Totals 

Los  Angeles  Times  MS  108,931,803 

New  York  Times  MS  81,135  880 

Washington  Post  MS  73,588,357 

Chicago  Tribune  MS  71,496,648 

Miami  Herald  MS  .  70.867,557 

Milwaukee  Journal  ES  .  62,595,929 

Detroit  News  ES  59,932,527 

Cleveland  Plain  Dealer  MS  55,405,651 

New  Orleans  Times-Picayune  MS  55,316,504 

Houston  Chronicle  ES  .  54,819,247 

Source:  Media  Records 


1967  1966 

21,644  lines.  Press  Enterprise  1966 — 1,686,829 
includes  45,151  lines. 

ROANOKE.  VA. 

Times-m  1389,271  1  461s.. 

§Times-S  483,158  421  -32 

World-News-e  1,359  515  l,4:'.99l 

Grand  Total  3,231,9-14  3  .20,537 

ROCHESTER.  N  Y. 

Democrat  &  Chronicle-m  1,393  308  I  937,570 
(Democrat  S  Chronicle-S  928,227  936,316 

•Times-Union-e  2  277,215  2,346,644 

Grand  Total  5,098,750  5,220,533 

ROCKFORD,  ILL. 

Star  (See  Note)  1.600  708  1.667,602 

Star-S  803,107  611,763 

Grand  Total  2.403,815  2,279,365 

NOTE:  Star-m  &  Register-Republic-e 
sold  in  combination.  Linage  of  only  one 
edition — Star-m — is  shown.  Star-m  pub¬ 
lished  five  week  dav<  only. 

SACRAMENTO.  CALIF. 

Bee-e  2.407,318  2.675.460 

§Bec-S  800.929  698.933 

Union-m  1,092,884  944,627 

*Union-S  233,552  221,611 

Grand  Total  4.534,683  4.540,636 

ST.  LOUIS,  MO. 

Globe-Democrat-m  1,602  706  1.789,683 

(Globe-Democrat-we  534.540  608,921 

Post-Dispatch-e  2.548,571  2.665.229 

IPost-Dispatch-S  1,460,702  1.449,285 

Grand  Total  .  6,196,519  6,513,118 

NOTE:  Part  run  advertising  included; 
Globe-Democrat-m  1967 — 1,602,706  includes 
245.274  lines;  1966-1,789.683  includes  285,- 
591  lines.  Post-Dispatch-e  1967-2,548.571  in 
eludes  273,223  lines;  1966 — 2  665,229  includes 
152,168  lines. 

NOTE:  Globe-Democrat-m  published  5 
week  days  only. 

ST.  PAUL.  MINN. 

Pioneer  Press-m  1,156,757  1,268.447 

Pioneer  Press-S  929,159  937  767 

Dispatch-e .  2,275,481  2,315,927 

Grand  Total  4.361,397  4,522,141 

NOTE:  Part  run  advertising  included; 

Dispatch-e  1967—2.275.481  includes  308,397 
lines;  1966 — 2,315,927  includes  276,581  lines 

ST.  PETERSBURG.  FLA. 

Times-m  2,635  623  2,564.049 

Times-S  850,906  762,311' 

Independent-e  1,231,756  1,120.631 

Grand  Total  4.718.285  4.446.991 

NOTE:  Part  run  advert-sing  included' 

Times-m  1967 — 2,635,623  includes  263,268 
lines;  1966 — 2,564,049  includes  181,266  lines. 
Times-S  1967 — 850,906  includes  61,792  lines; 
1966-762,311  includes  68,574  lines. 

SALT  LAKE  CITY,  UTAH 

Tribune-m  2,410,651  2,462,882 

(Tribune-S  814,045  730,124 

Deseret  News-e  2,334  561  2,480,804 

Grand  Total  5,559.257  5,673,810 

SAN  ANTONIO,  TEX. 

Express-m  2.II5.44I  2,131,240 

(Express-News-S  888,680  722,519 

Express-News-sat.  311,796  366  680 

News-e  1,975,390  2,106,144 

Light-e  2,171.411  2,257,011 

§Light-S  907,380  839,149 

Light-sat.  207,288  181,773 

Grand  Total  8,577,386  8,604.516 

NOTE:  Express-m.  News-e  A  Light-e 

published  5  days  a  week  only. 

SAN  BERNARDINO,  CALIF. 

Sun-m  2,052,557  2,122,384 

§Sun-Telegram.S  .  628,826  505,139 

Grand  Total  .  2,681,383  2,627,523 

NOTE:  Part  run  advertising  included; 

Sun-m  1967—2,052,557  includes  79,533  lines; 

1966 —  2.122.384  includes  81,230  lines.  Sun-S 

1967— 628.826  includes  30,424  lines: 

NOTE:  Sun-m.  S  Telegram-e,  are  sold 

in  optional  combination.  Linage  of  one 
edition.  Sun-m  is  shown. 

SAN  DIEGO.  CALIF. 

Union-m  2.199.090  2,288,081 

§Union-S  1,078,345  884,239 

Tribune-e  .  2  884.313  2,916,117 

Grand  Total  6,161,748  6,088,437 

SAN  FRANCISCO.  CALIF. 

Chronicle-m  .  2,170,509  2,297  594 

Examiner-e  .  2,174.590  2  353,631 

Examiner  &  Chronicla-S  1,068,161  950,098 

Grand  Total  .  5,413,260  5,601,323 
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1946 


1967 

1966 

SAN  JOSE. 

CALIF. 

Mercury-m 

3,550,411 

3.443,106 

News-a 

3  4ee,B2U 

3,337  352 

♦  §Mercury-News*S 

904.633 

822,913 

Grand  Total 

7  944  864 

7903,411 

NOTE;  Pa^'t  run  ac 

ive-tisin- 

included 

Mercury-m  1967-— 3  550  41 1  ’ncludc 

;s  231,556 

lines;  1966—3  443  106  in 

eludes  232.011  lines 

News-e  1967— 3,489  8iC 

)  includes 

233,556 

lines;  1966—3,337  3:2  in 

etudes  232,01 1  lines. 

SAN  RAFAEL.  CALIF. 

lndependent*Journal-e 

1,481.868 

1  445.292 

SANTA  ANA,  CALIF. 

Register  (See  Note) 

2,745,206 

f  R<Qister-S 

764  866 

Grand  Total 

3,510,072 

NOTE:  Rcaister-c  i 

5  Register 

•m  sold 

only  in  combination.  L; 
Register-e  is  shown. 

nage  of  cn 

le  edition 

SCHENECTADY.  N.Y. 

Gaiette-m 

1.602.71 1 

1,608  195 

•Union  5*ar-e 

1,215.051 

1,042  866 

Grand  Total  . 

2  617,762 

2  651  061 

SEATTLE. 

WASH. 

1  ^17  300 

Post- Intel  ligencer-m 

1. 914.381 

^Post-Intelllgencrr-S 

590,437 

450  003 

Time<*e 

2  785  313 

2,659,929 

Times-S 

1,132.170 

932,196 

Grand  Total 

6,4:2,321 

5.869,4:8 

SHREVEPORT.  LA. 

Journal-e 

1  148  348 

1,163,575 

Times-m 

1,701,543 

1  727  471 

T. mes-S 

601  873 

552  900 

Grand  Total 

3,451.764 

3  448  954 

SOUTH  BEND.  IND. 

Tribune-e 

1  735,530 

1,926,000 

Tribune-S 

755,860 

740,672 

Grand  Tctal 

2  491.390 

2.6£6,672 

SPCKANE, 

WASH 

Sook^sman-Rcview-m 

964  768 

928  013 

tSpokesman-Review-S 

586.906 

468.671 

Chronicle-e 

1,090,0.7 

1,107,027 

Grand  Total 

2,631,721 

2,503,711 

STOCKTON. 

CALIF 

Reco'd-e 

1,811,103 

1.896  646 

SYRACUSE,  N.Y. 

Herald- Journal-e 

1,923,662 

2,153,259 

t§Herald-Americdn-S 

795,487 

707,  .6? 

•’ost  Standaro-m 

1  052,013 

1,117,167 

Grand  Total 

3  811.162 

3  979,885 

TACOMA, 

WASH. 

News-Tribune-e 

2  115.360 

1,940,539 

News-Tribune-i 

716  099 

560  061 

Grand  Total 

2,831,459 

2  500  600 

TAMPA, 

FLA. 

Tribune'-m 

2  502,193 

2.532.917 

(Tribunes 

942,414 

800  71 1 

Times-e 

1,759  554 

1,656,799 

Grand  Total 

5.204  161 

4,990  427 

NOTE'  Part  run  ad 

vertisin*-*  i 

rcluoed 

Tribune-m  1967—2,502  193  inclides  128,757 

lines;  1966—2,532  917  includes  166,608  lines. 

TOLEDO. 

OHIO 

Times-m 

607,175 

Blaoe-e 

2.236.360 

6!ade-S 

901,854 

Grand  Total 

3,745,389 

NOTE:  Times-m  publij 

;hed  5  days  j  week 

only.  All  newspapers  not  published  Dec.  1 
to  Dec.  31.  1966  due  to  strike  conditions. 

TORONTO.  CANADA 

Globe  8  Mjil-m 

1,498,122 

1.516,673 

“Telegram-e 

2.355  720 

2,416,436 

Star-e 

2  615.436 

2.646,083 

Grand  Total 

6  469,278 

6,577,192 

NOTE  Telegram-e 

includes  Weekend 

Magazine  linage-  and 

S*ar-e,  Globe  & 

Ma<l-m  include  rotogravure  section  linage. 

TRENTCN. 

N.J. 

Evening  Times-e 

1,296,135 

1.326  619 

(Times  Advertiser-S 

748.077 

689,779 

Trentonian-m 

1  033.995 

1,037.586 

Grand  Total  3,070  207  3.065,98J 

NOTE:  Times-e  published  5  days  a  week 
only. 


TROY.  N  Y. 

Record  (See  Note)  l,404,23'5  1, 620,804 
NOTE  Record-m  &  Times-Record  e  sold 
in  combination.  Linage  of  one  edition, 
Record-m  is  shown 


1967 

TULSA.  OKLA. 

Tribune-e  2,207,238  2,117,389 

World-m  2,240,994  2,204,996 

World-S  787,487  743  399 


Grand  Total  . 

5  235,919 

5,067,784 

UNION  CITY.  N.J. 

Hudson  Dispatch. m 

773,670 

961.002 

UTICA. 

N.Y. 

Observer  Dispatch-e 

959,600 

1,029,442 

*Observer  Dispatch-S 

566,389 

472.683 

Tiess-m 

I,408,le2 

1,520.864 

Grand  Total 

2,934,151 

3,023,009 

WASHINGTON.  D.C. 

News-e 

1,334,101 

1,482,977 

Post-m 

3,952,094 

4,310,707 

§Rosr-S 

1,626,240 

1,544.316 

itar-e 

2,541,400 

2.664.409 

tStar-S 

844,922 

900,798 

Grand  Total 

10.298,757 

10,903,207 

WATERBURY, 

,  CONN. 

Americar.-e 

1  441.043 

1,563,775 

Republican-S 

659.654 

596,482 

Grand  Total 

2,100.697 

2,160,257 

NOTE:  American-e  & 

Republica 

n-m,  sold 

only  in  combination.  Li 

nege  of  American-e 

only  is  shown. 

WESTCHESTER-ROCKLAND  GROUP. 

N.Y.  (10  CITIES) 

Mamaroneck  Times-e 

1,010  270 

1,143,478 

Mount  Vernon  Argus-e 

1,105,896 

1,262.024 

New  Rochelle 

Standard-Star-e 

1,107,463 

1,258,766 

Ossining  Citizen- 

Register-e 

1,068.864 

1,180,001 

Pecksklll  S(ar-e 

935.167 

1,046,183 

Port  Chester  Item-c 

1,130,287 

1,329,076 

Tarrytown  News-e 

992,358 

1,103,351 

Yonkers  Herald 

Statesman-e 

1.333,915 

1.508,526 

White  Plains  Reporter 

Dispatch-e 

I.4I7.I72 

1,501,821 

Rockland  Journal  Ncws-c 

1.164.803 

1,274,083 

G'^and  Total 

11.268  215 

12.607,309 

WICHITA. 

KANS. 

Caq'e-m 

2,149  097 

2,037,877 

Etj  tn  0 

1.086. 022 

1,066.104 

tEagte  8i  Beacon-S 

613.419 

580,143 

Grand  Tctal 

3,853  538 

3  664.124 

NOTE;  Part  run  ad' 

vertising  i 

included: 

Ecgic-m  1767—2,149,097  includes  36,270 

ll-'es-  1766— 2.C37  677  includes  41,920  lines. 

Eagle  S  Beecon-S  1967—618,419 

includes 

7,555  lln«s;  1966— ‘80.143  includes  39  765 

1  nes. 

WINSTON-SALEM,  N.C. 

Journa'-m 

1,588  456 

1,702  678 

tentmcl-e 

1 .462,636 

1  597,104 

Journal  &  Sent!rcl-S 

635,437 

506.480 

Grand  Total 

3,686,529 

3.606.262 

WORCESTER, 

,  MASS. 

Tclegram-S 

704,390 

642,193 

feicgram-m 

1.101,242 

1,002,350 

Gaietre-e 

1.323,668 

1,233  732 

Grand  Total 

3.129,500 

2,878,275 

NOTE:  Part  run  ad' 

vertis.ng  i 

Included: 

Telegram-m  1967—1,101,242  includes  98,633 

I’nes;  1966—1,002,350  includes  41,722  lines. 

Gazette-e  1967 — 1.323,366  includes  95,755 

lines;  1966 — 1,233,732  includes  37.1 

’03  lines. 

YOUNGSTCWN.  OHIO 

Vindicator-e 

1  981,938 

1,940,544 

§Vindicator-S 

1,018,305 

976,674 

Grand  Total 

3,000,243 

2,917,218 

1  l(;i  KKS  SI  IMM.IKI) 

BY 

ITBIJSIIKKS 

1967 

1966 

ABERDEEN.  S.D. 

American- News-e  496,524 

American-News-S  273.420 

466  998 
225.666 

Grand  Total  -  769.944 

692,664 

ALTOONA.  PA. 
Mlrror-e  1.438.766 

1.286.404 

APPLETON-NEENAH-MENASHA, 
Post-Crescent-e  1,253,252 

Post-Crescent-S  462,196 

WIS. 

1,169,532 

358,050 

1967  1966 

BLOOMINGTON.  ILL. 

Pantagraph-AII  Oay-S  1.455.412  1,632,652 
NOTE:  FAMILY  WEEKLY  linage  not  in¬ 
cluded  either  year. 

BURLINGTON.  VT. 

Free  Press-m  1,190,035  1,185,145 

CANTON.  OHIO 

Repository-e  2,107.000  2.112,600 

Repository-S  699,076  626,024 

Grand  Total  2,806,076  2.738.624 

CARBONDALE-HERRIN-MURPHYSBORC. 

ILL. 

Southern  lllinoisan-e  724,276 

Southern  Illinoisan-S  266.980 

Grand  Total  991,256 

NOTE:  Does  not  include  FAMILY 
WEEKLY. 

NOTE:  Southern  Illinoisan-e-S  on  strike 
Dec.  1966 

CHAMBERSBURG.  PA. 

Public  Opinion-e  738,430  831,922 

CHAMPAIGN-URBANA,  ILL. 


Courier-i 

e 

1,214.906 

1,308,272 

Courier-! 

5 

481,110 

504  490 

Grand 

Total 

1,696,016 

1,612.762 

CHARLESTON. 

W.  VA. 

Gazette- 

m 

1,401,554 

1,263,976 

Mail-e 

1,405,978 

1,220,730 

Gazette 

Mail-S 

447,930 

359,884 

Grand 

Total 

3,255,462 

2,844,590 

NOTE  Above  figures  do  not  include 
parade  magazine  and  pre  printed  insert 
sections. 


CHILLICOTHE.  OHIO 


Gazette-e 

1,140.140 

1,359.607 

CORPUS  CHRISTI,  TEX. 

CaHer-m 

1,913.898 

1,909,152 

Times-e 

1,779,274 

1,822  072 

Caller-Times-S . 

497,224 

562.240 

Grand  Total 

4,190,396 

4,293.464 

COVINGTON.  KY. 

Kentucky  Post  & 

Times- Star-e 

787.360 

857,626 

DANBURY. 

CONN. 

News-Times*e 

1,245.552 

1.240,890 

DAVENPORT, 

,  IOWA 

T!mes-Democrat-m 

1,090,418 

1,306,354 

Times-Democrat-e 

1,329  958 

1,557,024 

Tlmes-Democrat-S 

647.528 

509,166 

Grand  Total 

3,067,904 

3,372  544 

DAYTONA  BEACH.  FLA 

News-e 

775,906 

811  756 

News-Journal-S 

223  076 

254,571 

Journal-m 

902,234 

887.036 

Grand  Total 

I.90I.2I6 

1,953,313 

DECATUR. 

ILL. 

Herald  &  Review-me 

1,771  714 

1  696  478 

Herald  &  Review-S 

468,006 

557.676 

Grand  Total 

2,239,720 

2,254.154 

EAST  ST.  LOUIS.  ILL. 

Journal-e 

820,148 

754  350 

Journal-S 

259,462 

251,706 

Grand  Total 

1.079.610 

1 ,006,096 

NOTE:  Does  not 

include 

FAMILY 

WEEKLY. 

EDWARDSVILLE.  ILL. 

Intelligencer-e 

351,690 

341,698 

FALL  RiVER, 

MASS. 

Herald  News-e 

1,252,623 

1,307,632 

FORT  MYERS.  FLA. 

News-Pres$*mS 

1,645,636 

1,548,610 

GAINESVILLE.  FLA. 

Sun-eS  ex  sat 

1,086,596 

1,065.666 

GRAND  FORKS.  N.D. 

Herald-eS  . ,  . 

1,080,030 

1,145,970 

HARRISBURG,  PA. 

Patriot-m 

1,533,000 

1,523,424 

Putriot-News-S 

659,400 

552,272 

Grand  Total  2,192,400  2.075.696 

NOTE:  Patriot-News-S  does  not  include 
PARADE  linage. 


HAVERHILL,  MASS. 

786.310  818  286 


1967  1966 

HUNTINGTON.  W.  VA. 
Advertiser-e  1,098.403  1.073.391 

Herald-Dispatch-m  1.173.054  1,177,771 

Hcrald-Advertiser-S  389,050  371,239 

Grand  Total  2,660,707  2,622,401 

HUNTSVILLE,  ALA. 

Times-e  1,354,010  1.445,752 

Time$-S  .  514,234*  529,147 

Grand  Total  .  1,870,244  1,974,919 

NOTE:  ‘Includes  PARADE. 

HYANNIS,  MASS. 

Cape  Cod  Standard- 
Times-e  662,116  678,818 

Cape  Cod  Standard- 
Times-S  146,104  83,286 

Grand  Total  808. 220  762,104 

JOHNSON  CITY,  TENN. 

Press-Chronicle-d  439,450  432,534 

Press-Chronicle-S  420,259  340,102 

Grano  Total  .  1,059,709  972,634 

NOTE:  Includes  41,545  lines  (1967);  28,- 
866  lines  (1966)  FAMILY  WEEKLY. 


KENNEWICK-PASCO-RICHLAND.  WASH. 

Tri-City-Herald-e  869.449  1,053,276 

Tri-City-Herald-S  321,832  288,029 


Grand 

Total  1. 191. 281 

1,341,305 

NOTE: 

WEEKLY. 

Does  not  include 

FAMILY 

News-e 

KENOSHA.  Wise. 

1,498.560 

1,601,754 

Freeman-* 

KINGSTCN.  N.Y. 

1  1.078,090 

1,357.230 

Tribune-e 

Tribune-S 

KOKOMO.  IND. 

1.202,408 

311,732 

1,094,870 

296,996 

Grand  Total  1.514.140  1,391,866 

NOTE:  Docs  not  include  41,478  lines 
(1967);  29,291  lines  (1966);  FAMILY  WEEK¬ 
LY. 

LAKELAND.  FLA. 

Ledger-eS  S  satm  1,370,124  1,349  110 

LA  SALLE.  ILL. 

News-Tribune-e  061,710  833.220 

LINCOLN.  NEBR. 

Star-m  1,290,478  1,363,922 

Journal-e  1,231,916  1,249,969 

Jour-al  &  Star-S  427,658  404,917 

Grand  Total  2,975,930  3,041,057 

Includes  PARADE  25,876  lines  (1967);  20,- 
249  lines  (1964). 

LOCKPORT.  N.Y. 

Union-Sun  &  Journal-e  780,248  791,840 

LORAIN,  OHIO 

Journal-e  1,748,585  1.770  867 

LOUISVILLE,  KY. 

Courier-Journal-m  1,730,506  1,639,290 

Courier-Journal  £ 

T  mes-S  1,088,639  1,060,102 

Times-e  2,094,503  2,200,751 

Grand  Total  4,915,448  4,900,143 

NOTE:  Above  linage  is  actual  linage 
converted  to  8-column  basis.  ROP  display 
is  published  on  6-column  basis  and  classi¬ 
fied  on  9-column  basis. 

MADISCN.  Wise. 

Capital  Times-e  1,754,795  1,769.348 

State  Journal-m  1,726,732  1,853,502 

State  Journal-S  684,376*  *418,359 

Grand  Total  , . . .  4,  Io5,903  4,241,209 
NOTE:  ‘Includes  PARADE  23,632  lines 
(1967);  16,884  lines  (1966). 

MERIDEN.  CONN. 

Record-m  1,131.424  1,228.528 

Journal-e  969,290  1,048,082 

Grand  Total  2,100,714  2,276,610 

MIDDLETOWN.  N.Y. 

Times  Herald-Record-m  991,718  1,066.506 

MOLINE-ROCK  ISLAND.  ILL. 


Argus-e 

1,354,346 

1,492,666 

Dispatch-e 

1,514,100 

1.630.580 

MORGANTOWN.  W.  VA. 

Post-e 

492,275 

453,961 

Dominion-News-m 

492,275 

453,961 

Dominion-Post-S 

285,606 

214  662 

Grand  Total  .  1,270,156  1,122,584 
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Grand  Total 


1,715.448  1,527.582  GaxeHe-f* 


1944 


1947 

NEWARK.  OHIO 

Advocatc-e  I.454.IS4  I.S33.I82 

NEW  BRITAIN.  CONN. 

He.ald  e  1,044,758  1,179,513 

NEW  LONDON.  CONN. 

Day-e  1,247,875  1,374  448 

NEW  YORK.  N  Y. 

El  Tiempo  d  198,717  157,384 

El  Tiemoo-S  95  582  74,841 


Grand  Total  293,799  234,225 

NORRISTOWN.  PA. 

Times-Herald-e  919,079  1,208,548 

NORTH  PLATTE.  NEBR. 

Telegraph-e  475,710  489.122 

OGDEN.  UTAH 

Standard-E>aminer-e  1,413,108  1,398,534 

Standard-Examiner-S  529,412*  *378.082 


Grand  Total  .  1,942,720  1,774,414 

NOTE;  ‘Includes  FAMILY  WEEKLY  41,- 
440  lines  (1947);  24,794  lines  (1944). 

OIL  CITY.  FRANKLIN.  PA. 


Oerrick-m 

731,890 

703,751 

News-Herald-e 

412,205 

561,455 

Grand  Total 

1,344,095 

1,285.204 

ONEONTA, 

N.Y. 

Star-m 

583,114 

441,424 

PADUCAH, 

,  KY. 

$un-Oemocrat-e 

895,734 

941,974 

Sun-Democrat-S 

305,884 

288.078 

Grand  Total 

1,201,420 

1,230,054 

PINE  BLUFF, 

ARK. 

Commercial-e 

818,444 

883,364 

Commercial-S 

227,790 

234,782 

Grand  Total 

1,044,444 

1,120,148 

NOTE:  Does  not  inc 

:)ude  41.  SIO  lines 

FAMILY  WEEKLY. 

PITTSFIELD, 

MASS. 

Berkshire  Eagle-e 

1,148,408 

1.144,954 

PLATTSBURGH,  N.Y. 

Press-Republican-m 

725,774 

783,118 

PORT  JERVIS.  N.Y. 

Union-Gdzette-e 

285.514 

289,422 

PORTLAND, 

ME. 

Press  Herald-m 

937.725 

1,020,252 

Express*e 

859,441 

874,479 

Telegram-S 

494,834 

444,992 

Grand  Total 

2  294,202 

2.343,723 

POTTSTOWN,  PA. 

Mercury-m 

1,348,318 

1,374,744 

POUGHKEEPSIE,  N.Y. 

JournaUe 

1  237,708 

1,470,449 

Journal-S 

*458,577 

*574,079 

Grand  Total 

1  894,285 

2,044,548 

NOTE:  *lncludes  FAMILY  WEEKLY  41,205 

lines  (1967);  29,376  lines 

(1944). 

QUINCY. 

ILL. 

Herald-Whig-e 

480.190 

749,^24 

Herald-Whig-S 

320,180 

298.270 

Grand  Total 

1,000,370 

1,047,794 

RAPID  CITY 

,  S.D. 

Journal-e 

954,098 

747  802 

Journal*$ 

384.580 

327.040 

Grand  Total 

1,236.478 

1,094.842 

RENO,  NEV. 

Journal-rr 

1,057,344 

1,028,314 

Journal-S 

387,310 

350,980 

Gazette-e 

1,274,894 

1,295,490 

Grand  Total 

2,719,570 

2.474,784 

RICHMOND,  VA. 

Times-Dispatch-m 

1,842,921 

1,940,191 

News  Leader-e 

1.634.164 

1.662,475 

Times-Dispatch-S 

1,027.551 

1,021,487 

Grand  Total 

4,704,454 

4.844.353 

RUTLAND, 

VT. 

Herald-m 

791,500 

768,921 

SALEM,  ORE. 

Oregon  Statesman-m 

1,305,237 

1,251,414 

Oregon  $tatesman-S 

294,425 

298,424 

Oregon  Statesman-e 

1 ,407,993 

1,449,140 

Grand  Total 

3.007.855 

2,999,378 

1947 

1944 

SALISBURY,  N.C. 

Posl-e 

849,344 

641,544 

Post-S 

379.274 

321,902 

Grand  Total 

1,248,418 

1,183,448 

SANTA  BARBARA,  CALIF. 

News-Press-e 

1.421.444 

I.SOI  521 

Npws-Press-S 

488,443 

434,322 

Grand  Total 

2,110,129 

1,935  843 

SIOUX  FALLS,  S.D. 

Argus-Leader-e 

1,011,344 

973,518 

ArgusLeader-S 

340.928 

283.808 

Grand  Total 

1,352,274 

1,257  324 

STROUDSBURG,  PA. 

Pocono  Record-m 

430,714 

423  540 

SUPERIOR, 

Wise. 

Teleqram-e 

584.340 

524.915 

TERRE  HAUTE.  IND. 

Star-m 

1,031,344 

1.093.244 

Tribune-e 

1.081.878 

1.144  850 

Tribune-Star-S 

593,474 

575,988 

Grand  Total 

2,704,718 

2,814.084 

TOPEKA. 

KANS. 

Capital-m 

1,413.004 

1,505.728 

State  Journal-e 

1,149.322 

1,113,414 

Capital-Jcurnai-S 

394,550 

383,250 

Grand  Total 

2,978,878 

3,002  594 

TUCSON. 

ARIZ. 

Star-m 

2,011,254 

2,040,945 

Star-S 

592,417 

478,891 

Citizen-e 

2. 341. IIS 

2,350,349 

Grand  Total 

4,944,984 

4,870  205 

NOTE;  Star-S  includes  PARADE. 

VICTORIA, 

TEXAS 

Advocate-m 

705  470 

728,910 

Adv3cate-S 

183,940 

144  558 

Grand  Total 

389.430 

895  448 

WAUKEGAN.  ILL. 

News-Sun-e 

1,573,880 

1  441.800 

WEST  PALM  BEACH,  FLA. 

Post-m 

2,174,244 

1,945,552 

Timese 

2,030,294 

1,851,942 

Post-TImes-Sat. 

188,454 

Post-TimesS 

773,052 

523,454 

Grand  Total  5,148.044  4,321,170 

NOTE:  Sat.  Post-Times  edition  sold  at 
combination  rate  in  1947.  and  is  not  com¬ 
parable  to  a  m  or  p.m.  linage  in  1944. 

WILMINGTON.  DEL. 

News-Journal-me  2,142,384  2,470  981 

WOONSOCKET.  R  I. 

Call-e  1,055  027  1,059  422 


CANADA 

CALGARY,  ALTA. 

Herald  e  2.310,440  2.193,334 

EDMONTCN.  ALTA. 

Journal. e  2  144.037  2  015.108 

HAMILTON,  CNT. 

Spectator-e  2.444,494  2  288,484 

KITCHEt.CR-WATERLOO.  ONT. 

Reco-de  1,885,935  2,109  491 

LETHBRIDGE.  ALTA. 

Herald-o  773,375  715  891 

LONDON.  ONT. 

Free  Press  me  2,129  942  2,353  457 

NORTH  BAY.  CNT. 

Nugget-e  701,215  723,792 

OTTAWA.  CNT. 

Citlien-e  2,121,507  2,209,223 

Le  Oroit-e  1.144  889  1.133,342 

QUEBEC.  QUE. 

Le  Soleil-e  1,969,8/1  1,971,592 

REGINA.  SASK. 

Leader-Post-e  1,475,424  1.535,771 

SASKATOON.  SASK. 

Star-Phoenix-e  .  1,099,743  1,194,740 

SIDNEY,  NOVA  SCOTIA 

Cape  Breton  Post-e  1,040,937  1,144,493 


EH  I  TOR  A;  PUBLISHER  for  Fibru.irv  3,  1968 


1947  I9e4 

VANCOUVER.  B.C. 

Sun  e  2.418,441  2,402.444 

Provin:e-m  1.242,254  1,314,73? 

NOTE:  Sun-e  includes  WEEKEND  MAG¬ 
AZINE  57,094  Lines  (1947);  49  323  lines 
(1944). 


WINNIPEG.  MAN. 

Trlbune-e  1,447,735  1,471.720 


\.I..S.  KKI’HIMS 

BLUEFIELD,  W.  VA. 

Telegramm 

454,813 

435,75? 

Telegraph-S 

325,580 

245,502 

Grand  Total 

980,393 

681,241 

Telegraph-S  includes 

FAMILY 

WEEKLY 

29,320  lines  (1947);  40.204  lines  1 

(1944). 

NOTE;  Telegraph-S  sold  in  combination 

with  Sunset  News-t. 

COLUMBIA, 

S.C. 

State-m 

1,532,987 

1 .447,405 

State-S 

439,070 

535,573 

Record-e 

1,342,152 

1.215,194 

Grand  Total 

3,534,209 

3,398,372 

State-S  includes  THIS 

WEEK  20,924  lines 

(1947);  24,195  lines  (1944). 

DULUTH,  MINN. 

Herald-e 

721,917 

919,148 

News-Tribune-m 

477,243 

924,777 

News-Tribune-S 

520,509 

557,489 

Grand  Total 

1,919,439 

2.403.4K 

MONROE, 

LA. 

World-m 

1,102  788 

1,032,449 

World-S 

404.598 

344,240 

News-Star-e 

1,074,174 

989,484 

Grand  Total 

2.583,542 

2,354,374 

PASSAIC. 

N.J. 

Hnrald-News-e 

1,219,267 

1,210,437 

PATERSCN, 

N.J. 

News-e 

1.447,907 

1.444.012 

QU..4CY,  MASS. 

Patriot  Ledger-e 

1,203,584 

1,174,832 

SCRANTON,  PA. 

Tribune-m 

413.349 

441,512 

Scrantonian-S 

423.872 

494  046 

TImes-e 

1,232,301 

1  209,434 

Times-S 

248,091 

224,401 

Grand  Total 

2,717,433 

2,589,597 

Scrantonian-S  includes  PARADE  24  084 

lines  (1967);  20.441  lines  (1966). 

family 

WEEKLY  Times-S  includes  39,356  lines 

(1947);  29.820  lines  (1944). 

WILKES-BARRE,  PA. 

Recerd-m 

413,139 

590,033 

Times- Leader-e 

1,313,940 

1,374,998 

Independent-S 

721,582 

432.874 

Grand  Total  2,443,481  2.597,905 

Independsnt-S  includes  FAMILY  WEEKLY 
29.820  lines  (1947);  39.494  lines  (1944). 


Science  Reporting 
Dtnibled  In  10  Years 

Montrk.al 

The  amount  of  space  piven  to 
si’ience  news  in  Canadian  daily 
newspaiters  has  doubled  or  more 
durinp  the  last  10  years,  ac- 
cordinjr  to  estimates  of  man- 
apinp  editors  responding  to  a 
mail  survt'y. 

The  tpiestionnaire  was  sent  to 
oO  manajiinjr  editors  in  all 
))rovinces  by  the  Cana«lian  Sec¬ 
tion,  National  .Association  of 
Science  Writers.  .‘52  ((i4''r)  re- 
(died. 

Top  vote  of  .‘10  went  to  satel¬ 
lites  and  outer  space  news,  com- 
(lared  with  29  for  medicine  and 
(lublic  health  and  20  for  auto¬ 
mation. 

Fourteen  editors  iTelieved 
their  publications  were  pivinjr 
the  public  sufficient  science 
coverape  apainst  l.'l  who  re¬ 
ported  they  were  unable  to  ob¬ 
tain  sufficient  well  written 
science  news. 


Ifiiiiiphrcy  1*4  (atcil; 
(loiiM'rvittioii  ^ Orker 

W.V.SIIINUTO.N 

Walter  R.  num)ihrey,  editor 
of  the  Furt  ir«r7//  (Texas) 
[‘n  s.<.  won  the  National  .Asso¬ 
ciation  of  Soil  .And  Water  Con¬ 
servation  Histricts’  (irst-t.i.me- 
otferj'd  award  for  lonp  an<l 
faithful  support  of  resource 
conservation.  The  award  will  be 
jiresenteil  February  7  at  the 
association’s  annual  convention 
in  Dallas. 

Humjihrey’s  citation  ap¬ 
plauded  his  “sustained  efforts 
to  enlist  |)uhlic  su[)port  and  in¬ 
crease  public  under.standinp  of 
the  urpency  and  value  of  soil 
and  water  conservation.” 

Humphrey  became  intere.sted 
in  the  soil  conservation  move¬ 
ment  while  on  the  staff  of  the 
Trinplc  (Texas)  Telegram. 
When  he  moved  to  Fort  Worth 
as  editor  of  the  Press,  he  estab¬ 
lished  a  jiropram  of  certificates 
and  awards  to  farmers,  busi¬ 
ness  and  in’ofessional  men, 
housewives,  meml)ers  of  youth 
proujis,  editoi's  and  broadcast¬ 
ers  and  others  for  unusual  ef¬ 
fort  in  conservation.  He  enlisted 
banks,  railroads,  utilities,  civic 
.prouiis  and  resource  a.ssocia- 
tions  and  made  tiu-  newly  in¬ 
stituted  soil  and  conservation 
districts  in  Texas  co-sponsors 
of  the  competition. 


.New  .Vspiigiiiiieiiti*  Made 
On  Kdiioriul  Staff 

CiREK.N  B.\Y,  Wis. 
Editorial  department  chanpes 
at  the  (Ireett  ling  l‘rcx!<-(lazette 
exttmd  from  a  new  news  editor 
to  makeu|>  and  copy  editor. 

•John  R.  Connor  moved  from 
copy  chief  to  news  editor,  .Art 
Daley  to  wire  editor  from  sports 
editor,  with  Len  Wapner  step- 
pinp  into  the  latter  spot;  Harold 
R.  .Maier,  state  editor,  .-^ucceed- 
inp  Doup  Larson,  who  liecomes 
makeup  editor  and  a  cojiy  reader. 
.Mai*“r  is  former  |)icture  editor. 

Robert  Knaus.  city  editor,  was 
piven  additional  res|)onsibilities 
for  coverape  of  all  (Ireen  Bay 
metro  news  and  also  will  be  j)ic- 
ture  4‘ditor.  Roltert  W«H'ssner, 
Sunday  mapazine  editor,  takes 
on  the  editinp  of  entertainment 
news  and  features. 

• 

NR&,\  ('lii«*f  Naiii(‘«l 

S.\N  FK.wci.sro 
William  .A.  Stubblefield,  Los 
.Anpeles  sales  manaper,  has  been 
named  Denver  office  manaper  of 
Nelson  Roberts  &  .As.sociates  to 
succeetl  Warren  Buettner,  re- 
sipned  to  liecome  advertisinp 
manaper.  Water  Pik  Co.,  Fort 
Collins,  Colo.  NR&.A  represents 
28  dailies  in  its  Denver  area. 
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The  Weekly  Editor 

FK\1l  KK  STOKIKS 

(Secinul  «»f’  Two  I’arts) 

|{v  l{i(‘k  Frirdinan 


Lmst  u'i'i  I:  Itr.  (irunriUc  I'riri 
in  hi.'^  Siihii rhiiii  I'rcfsii  I^i'tH'iirrli 
Ceiifer  rritiqur  tin  fenturc  storiof 
(/  (I,,  till  iinil  fiii'n.-^  iinil 
disiiliiji,  TIiIk  u-i  i  k  hr  exiiminrs 
Siihjrrls  iinil  trriitini  nt  and  .<tidr. 

In  survcyinji  Suliurtian  I'ffss 
Fuunilatiiin  iif\vs|iap<“i's  for  his 
crilifiUo,  lir.  I’rii-c  claims  tliat 
too  many  of  them  carried  lazy 
features  that  appai-ently  wei-e 
'iev<‘Io(ied  without  much  rofor- 
ence  to  timeliness  or  significance. 

“Just  nice  |)ul)licity  fea'ures 
about  nice  people.  One  can't 
ijuarrel  much  with  the.s,'  when 
they’ie  heartw  armiiif;  stories 
alK)ut  our  nei<rhl)ors.  Hut  they 
take  space  that  often  should  f;o 
to  e.\pl(»ration  of  a  subject  that 
re(|uires  a  cotntnunity  decision." 

(lnt<‘restin'.;ly.  in  iudoiny  th«> 
larjtest  circulation  division  of 
stand;ird-size  fi-oiit  pafjes  foi-  the 
New  '\'ork  I'ress  Association 
awards  contest  this  year,  we  had 
the  same  general  criticism. 
-Almost  without  exception,  except 
for  the  top  winners  in  the  If! 
weekly  newspajiers  entered, 
there  was  a  <  omplete  lack  of  any 
in-depth  feature  treatment.  In 
fact,  there  w:is  an  almost-total 
lack  of  any  types  of  feature 
stories  on  the.<e  front  jiatres. 
The  dijr^inir  that  l>r.  Price  so 
strongly  ;tdv<K-ates  was  missin;^ 
almost  down  the  line. ) 

(•oimI  I'ivaiiiph'- 

l)r.  Price,  in  his  criti(iue,  jrives 
some  exattiples  of  what  he  feels 
are  ;jood  in-ilepth  features: 

•  The  juvenile  olTellfler  prob¬ 
lem  treated  in  a  series  of  articles. 
"This  one  had  sustained  interest 
becau.se  it  hail  narrative  se- 
(|Uences  to  hold  the  reader  and 
make  the  points.  .\  probation 
officer  overcame  trouble  in  inter¬ 
viewing  a  client.  A  youngster 
faced  with  the  unknown  pr<ib- 
lems  of  a  refftrm  school.  Playe<i 
at  the  top  of  patre  1.  the  .series 
carried  th<-  i-ditor’s  mes.sau*'  of 
uijfency  to  the  reader." 

•  .A  roundu|i  of  u.seful  infor- 
m.'ition  about  the  township's 
accident  rati‘,  its  causes,  and 
police  procedures  that  citi;:-ns 
should  ktiow.  l»r.  Pric<‘  in  this 
instance,  though,  was  criti<-al  of 
the  lead: 

Ttri  Iri  jii  rniin.<  /o.s't  fhrir  lirrs! 
hint  filin'  in  l.-iT.i  rrhirh  iirri- 
drntn  in  (Idnnk,  hlnnk).' 

He  claimed  th:it  what  .sav  'il 


the  story  was  two  pictures  show¬ 
ing  a  main  cause  of  accidents — 
worn  treads  on  tires,  "Why 
couldn't  the  feature  explore  that 
facet  more  fully,"  he  asked, 
“puttitijj  the  nuniU'rs  in  the 
news  pep:  catchall  section  afti-r 
the  lc*ad'.’" 

•  ,A  weekly  sinplinp  out  one 
aspect  of  the  accident  situation 
for  full  exploration  —  motor¬ 
cycles.  “It  was  a  successful  story 
becau.se  it  interviewed  both 
driver.s  and  police'  and  told  the' 
results  in  narrative'  se'quences.  It 
ceeulel  have'  pone'  de'e'per  with 
eethe'rs  inveelved,  such  as  eleale'rs, 
insurane'e'  pe-eeple',  anil  hospitals. 
Hut  it  is  a  poexl  e'xample  of  ele- 
velopment  eef  a  e-urre'iitlv  se'tisa- 
tive  teepic  with  informatiem  ami 
attituele." 

•  A  weekly  deiinp  a  feature'  em 
bicycles  .'ind  safe'ty,  se'e'kinp  re  a- 
sons  why  bicycles  pet  involve'el 
in  injurieius  accieh'nts.  ".A  ce>m- 
binatie)n  eef  pheeteipraphs  anel  car- 
teeons  illustrate'd  what  the  re'- 
peerters  feiunel  anel  the  re'sult  was 
a  e'onsieh'nible'  public  .service'." 

(It’s  inte'i'e'stinp  that  Dr.  Price' 
sheeulel  siliple'  e)Ut  itl-ele'pth  tre'at- 
me'nt  e)f  hiphway  accieh'nts  as 
peieeel  fe'atufe'  mate'rial.  It's  I>e'en 
eeur  e'Xpe'fie'nce'  that  ineest  we'e'k- 
lie's  pive'  much  space  tee  ae-cielent.- 
the'tn.se'lve's  but  little  space  tee 
tchfl  the'y  hajepe-ne'el  e'XCe'pt  fe)r 
the'  usual  e'eliten-ials  een  .Me'ineerial 
Day,  peiurth  e>f  July  ami  Labeer 
1  >ay. » 

Siele'-Har» 

i>r.  Prie-e  alse)  elise'Usse's  the' 
siele-bar  fe'atur*'.  "the'  enie  that 
eiccurs  te>  the'  ale'it  maiuipinp 
e'eiitor  whe'll  a  ne'WS  sten'.v  neeels 
e'Xiiansiein."  (.Apain.we'  fe'e'l,  this 
is  an  are'a  in  which  tern  many 
we'e'klie'S  are'  weee'fully  lackiiip. ) 

He'  cite'S  its  eene'  e'xamph'  e)f  a 
peioel  side'-bar  the'  steerv  u.se'el  by 
:i  ne'wspape'r  when  tin  alh'pe'el 
■Minuteman  was  tirraipne'el  iM'feire' 
a  juelpe'.  “At  the'  risk  eif  ace-usa- 
tions  of  trial  by  ne'Wspape'r,  the' 
e'eiitor  reeumle'el  UJ)  Ile'iphbens’ 
re'colh'ctienis  anel  attituih'S  tei- 
warel  the'  aceu.se'el  mtin  timl  his 
tirse'tial.  It  wiis  a  matte'r  eif  tre'- 
me'iieieeus  cennmunity  inte're'St  ami 
m'e'ile'ii  autheiritative'  re'|>e)rtinp.” 

Dr.  Price'  make's  this  ceepe'iit 
peeint  abeeut  ill-eh'pth  fe'tUure'  sub- 
je'e-t  matte'!'  in  wt'e'kl.v  nows- 
pape'i's:  “.A  lemp  list  e»f  peissibh' 
subje'ets  weeulel  be'  futile'.  What’s 
e'sse'iititil  is  thtit  the'  e'eliteir  main¬ 


tain  his  awareness  of  news  of 
tension  in  the  community  and 
watch  for  his  ojiportunity  to  fill 
in  the  full  backpround  so  deci¬ 
sions  can  lie  ajipreiacheel  with 
ceenfiele'tice.” 

Tri'.'itinf'iil.  Sljle' 

On  treatment  and  style',  Di'. 
Price  points  enit  the  elements 
which  maele  some  of  the  stories 
he'  quoteel  earlier  in  his  study 
peeetel  pie'ces  elf  joUl'nalism. 

On  the  juvenile  otfemler  .series, 
il  was  rhiniirtrriziition.  The- 
publishe'r  e'eimbine'el  ele'se'i'iptiein 
anel  ceinve'i'satiein  tei  make'  his 
subje'cts  hunian.  The'y  we're'  neit, 
acceii'elinp  tei  Dr.  Pi'ie'e',  summai'.v 
chtirae'te'rs  eif  ste'i-e'eitype's.  They 
i/'e  re  warm  imlivieluals,  tryinp 
tei  ceepe'  with  eille'  elf  eiui'  meist 
se'i'ieius  preiblems.  Dr.  Price  pives 
e'xample's  fi'eim  the'  si'i'ie's  tei  illus¬ 
trate'  this  peiint.  One'  was  the' 
e|Uoti' : 

“/  h'l'r  thili  rhild,  hnl  nhr 
won't  Irt  inr  lorr  hrr,"  the 
niiifhi  r  hnnrnfi  d. 

The'  se'ceinel  was  this  eie'Se'i'ip- 
tiein  of  a  family: 

Ih'ixil.  .1  dri  Ill'll  tilth'  hiiiini 
for  It  tiifj,  drciii'ii  iiiiithrr-diiiiiin- 
nlnl  fiiinilij.  Thr  fntlirr  wits  in- 
riinnriiiirntiiit.  Of  thr  tier  fioiin, 
iinr  won  in  (hlnnk)  Stntr  Ih'iii- 
liiitiii I'll,  onr  in  (hlnnk)  Srhnnl 
fur  liiiiin,  nnd  thr  two  iiiiiin;/rr 
iinrn  wrrr  on  iirohiitinn.  |  The' 
bhuiks  useel  inste'ael  of  names 
:U'e'  eiurs,  neit  the'  we'i'kly’s.  We'’l'e' 
pe'rmitte'el  to  use'  case  hi.steiry  in 
the  Suburban  Piess  Ib'.se'arch 
StUelie'S  ineiviele'el  wi'  preite'e't  iele'!i- 
titie's  eif  pape'i's  pai'ticipatinp 
in  the'!!!.] 

Here''s  an  e'xample'  cite'el  by  Dr. 
Price'  eif  a  we'i'kly  pivinp  the'  ke'y 
tei  a  steiry  ve'iy  e|uickly: 

'J'hr  iiiitnlniidilifi  furl  of  In- 
ilinn  lifr  in  nrlf-iiri'iirtiinlinii 
liorrrtji-  n  ririoiin  rirrir  tlinl 
hnn  not  Inrn  hrokrii  in  n  rrnturii. 

To  Or.  .Mnriin  (VConnrU, 
Strnlfiird.  notrd  rroiiniiiinl  nnd 
rirrjirrnidrnt  of  thr  Indinn- 
Knkiino  nn.niirintion  of  Cniindn. 
thin  IlKi-iirnr-old  mndition  in  n 
rinlntion  of  niiniilr  jnntirr  .  .  . 

In  ceinti'iist.  Dr.  Price'  pive'S  an 
e'xample'  of  a  h'ss  succe'ssful  at¬ 
tempt  tei  e'xplore'  a  man  in  eh'pth 
by  sheiwinp  the'  pi'eibh'ins  he'  was 
tryinp  tei  seilve'.  In  inti'eielucinp 
the  assistant  ceimlue'tor  of  the' 
leieal  symphony,  it  ceinci'iitiateel 
on  his  acaele'inic  Jie'elipre'e'  :inel 
his  publie'  ceintacts  ami  fell  back 
ein  nie'e'  pi-jiisi'  like'  "vi'ry  we'll 
e|Ualifie'el”  ami  "preiuel  imle'e'el," 
inste'ael  eif  explorinp  musical 
iele'as  worth  kneiwinp.  Cie'elibility 
w  as  lackinp. 

Aneithe'r  stor.v  in  this  same' 
we'ekl.v  surveyeel  the'  eiutsiele' 
activitie's  of  .stuelents  anel  left 
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the  subject  fuzzy  be'cause  there 
were  no  names,  no  action,  no 
characte'rization.  "Preibably  no 
research,  either,”  Dr.  Price  adels. 

Dr.  Price  pives  this  lead  in  a 
weekly  "to  kill  a  pooel  feature 
em  jieiverty  be'fore'  the  re'aeler 
pi'ts  stai  teel”: 

“Porrrtfi  in  more  inrinihic  in 
thr  nnhurhn,  nnd  even  when  it  in 
vinihle,  it  doenn't  look  nn  hnd. 
Thnt's  wliji  we  hnve  hnd  niirh 
troiihle  fiettiiiff  /leeip/e-  to  hrlieri 
thnt  there  i.n  rent  nerd,  right 
here  innliluent  (hlnnk),  (hlnnk) 
nnd  (hlnnk  hlnnk),  snid  honrd 
tire'siele'iit  All's,  (le'eirpe'  S.  Ke'lley, 
in  an  intei-vie'w  e'ai'lier  this 
meinth  at  seie'ial  se'rvice'  head- 
e|Uarti'rs  in  the  Ib'il  Creiss  builel- 
inp,  71  (ieieidwin  Ave'.  (blank). 
She  wnn  nt  work  on  driniln  for 
the  nnniinl  nrhinilrhililreiTn  /ireij- 
rrt  Ilf  hringing  rnnned  goods  (iml 
fiiiidnninijn  to  their  nrhonln,  to¬ 
gether  with  inoneii  for  thr  gnr- 
rhnne  of  liirkeiin  in  order  to  fill 
the  Thnnkngiring  hnnketn  Social 
.'^errire  delirerii  n  to  nei  ilg  fnni- 
ilien  nnd  indlridnnln  heforr  thr 
hiilidnfi  .  .  . 

In  aneithe'r  e'xarnple'.  Dr.  Price' 
sheiws  beith  the'  ilonil  :inel  tile'  hnd 
eif  a  fi'ature'  sten-y  em  a  heispital 
e'mi'ipi'ncy  I'eieim. 

The'  good  was  a  he'adline, 
“Crisis  in  Kme'rpe'ncy,"  ovi'r- 
printe'el  eiut  eif  I'l'piste'r.  .Acceifel- 
inp  tel  Dr.  Pi'ici',  this  pie'ce  of 
art  was  “enouph  to  shake'  the' 
re'.'ieler  eiUt  of  ceim plact'tlC.V  ('Ve'll 
thouph  [this  is  the'  hnd]  the' 
nui'.se'  smile'el  at  the'  came'i'a  and 
the'  h'ael  be'pan  with  the  lame 
e|Ue'stiem:  'What  eleii's  a  heispital 
I'liii'i'pe'iicy  el.'partmi'iit  mean  to 
the'  :ive']'ape'  citizi'ii'.”  Ne'vei-the- 
b'ss,  it  was  neit  a  routine  pub¬ 
licity  iiutf.  It  hiphliphte'il  jirob- 
li'ins  in  an  emi'rpi'nc.v  that  citi- 
zi'iis  :iml  eleictors  oupht  to  know.” 

Mi  d  Point 

Hut  Di'.  Pi  ici'  elieln’t  hohl  much 
hope  for  this  story  that  stati'd: 

Thr  nrtiritien  in  the  intrn- 
innrnl  jirogmin  in  nrhool  dintrirt 
lit*  nniiniinllii  iinmllel  those 
heing  tnnght  in  (he  idignienl  edii- 
rntiiin  iwriod  for  the  henefit  of 
those  .nindentn  who  desire 
liirlher  en ioiinienf  of  the  sport. 

Di'.  Price'  aelels:  “The'  ste'rility 
is  the'ri'  for  theisi'  whei  pi'i'sits. 
The've'  are'  nice'  picture's  of  11- 
yi'ar-olils  at  play,  but  the'  le- 
peii'ti'i'  hasn’t  li'arne'el  much  from 
a  spe'cialist  about  obji'ctive'S  anel 
te'chnieiues  as  the'y  alfe'ct  yeuinps- 

te'I'S.” 

He'  make's  this  ceimmi'iit  on  a 
steir.v  about  a  elriifte'c’s  physical 
•'xamination,  appare'iitly  by  the' 
elrafte'e  himsi'lf : 

"Xiiirativi'  ami  cemvi'isation 
pave'  it  pace'.  Hut  it  w;is  entirely 
from  the'  vii'Wiioint  of  the 
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clraltee.  Apply  the  main  theme 
of  this  flisfussion  for  the  sub¬ 
urban  newspaper.  For  a  full 
uniierstandinp  of  a  subject,  we 
need  to  see  the  other  side,  too, 
the  draft  examiner’s.  Only  then 
would  we  b<>  able  to  >rive  i)ropor- 
tion  to  the  points  the  draftee 
makes.  Without  it,  we  have 
merely  nice,  idle  narrative,  not 
to  be  taken  seriously  in  making 
up  our  minds  about  matters  that 
concern  us.” 

He  concludes  his  study: 
••Headers  may  api)laud  some 
merely  nice  stories  about  people 
and  places,  but  they  will  respect 
those  that  use  research  and  dili¬ 
gence  to  give  i)roi)ortion  to  facts 
so  their  significance  can  be 
judged.” 

.And  we  conclude  this  two-i)art 
look  at  in-depth  feature  stories 
in  weekly  newspapers  with  a 
comment  from  an  K&P  reader 
after  i)erusing  Dr.  Price’s  com¬ 
ments  in  the  first  part  last  week: 
“You  mean  weekly  newspapers 
really  ha  re  to  l)e  told  about  such 
things?  1  would  think  most  of 
them  would  l)e  doing  all  he  advo¬ 
cated  as  a  matter  of  course.” 

The  sad  part  is  that  weeklies 
do  have  to  Ik*  told.  .And  too  many 
of  them  won’t  even  lx*  listening. 
• 

NLRB  I)e>*ijiiiales  67 
In  Bar^aiiiiii^  Unit 

Wateriu  ky,  Conn. 

The  National  Latwr  Relations 
Board  designated  a  67-member 
bargaining  unit  for  news  and 
editorial  emjjloyes  of  the  liepiib- 
lican  and  the  Amenoin. 

The  eligilibity  dispute  cen¬ 
tered  on  12  job  classifications. 
The  NLRB  ruled  that  five  were 
eligible  for  representation  by  the 
.American  Newspaper  (Juild 
(AFL-CIO). 

V’oting  by  eligible  employes  on 
baigaining  rei)resentation  will 
lie  scheduled  by  Harold  M. 
Kowal,  acting  NLRB  regional 
dir«H‘tor,  after  the  required  j)e- 
riod  for  appeal  of  the  NLRB 
decision. 

Employes  eligible  for  guild 
representation  under  the  NLRB 
ruling  are  regular  and  i)art-time 
employes,  editorial  writers,  chief 
of  desk,  assistant  city  editor  and 
Sunday  magazine  editor. 

The  decision  gives  the  em¬ 
ployer,  .American-  Republican 
Inc.,  the  remaining  seven  dis¬ 
puted  job  classifications:  editor 
of  editorial  page,  assi.stant  man¬ 
aging  editor,  city  editor,  state 
news  editor,  sports  editor, 
women’s  news  editor  and  chief 
l)hotographer. 

The  decision  gives  unit  eligibil¬ 
ity  to  17  of  the  total  26  employes 
involved  in  the  dispute.  There 
was  no  disagreement  concerning 
guild  representation  of  the  re¬ 
maining  TjO  members  of  the  bar¬ 
gaining  unit. 


Sales  in  Weekly  Fiehl 

Wheaton,  Ill. 

The  McHenry  County  Citizen. 
has  l)een  purchased  by  Edward 
C.  .Ionian,  of  (llenview,  Illinois. 
It  is  a  free  distribution  weekly 
with  28,(»()0  circulation. 

Rol)ert  (Tod)  Hoffman  will 
return  to  the  weekly  as  vice- 
president  and  director  of  adver¬ 
tising.  .Jordan  is  the  i)ublisher. 
He  formeily  was  financial  vice- 
l)iesident  of  .American  Photo¬ 
copy  E(iuii)ment  Co.,  Evans¬ 
ton;  an  associate  of  Booz,  .Allen 
&  Hamilton,  Chicago,  and  fi¬ 
nancial  administrator  of  Joseph 
P.  Kennedy  Enterprises  in  New 
York  City. 

The  transaction  was  nego¬ 
tiated  by  J.  N.  Wells  &  Com- 
l)any,  consultants  and  brokers, 
of  Wheaton,  Illinois. 

3^  *  *. 

Philadei.J'iiia,  Miss. 

The  Xeiihidui  Henioerat,  es¬ 
tablished  in  1881.  has  been  pur¬ 
chased  by  Stanley  Dearman,  its 
editor  for  the  past  4  months. 

Dearman  bought  the  stock  of 
Neshoba  Democrat  Publishing 
Co.  from  memt)ers  of  the  Eckert 
family  that  have  owned  th(‘ 
comi)any  since  11).74.  The  Demo¬ 
crat  is  an  otfset-i)rinted  weekly 
with  alxnit  4,0<><»  circulation. 

*  «  * 

Mr.  and  Mrs.  Charles  Crowell 
of  lola,  Kans.,  ami  Mi-,  and  Mrs. 
Robert  Crowell  of  Chetopa, 
Kans.,  have  announced  the  pur¬ 
chase  of  three  weekly  newsj)a- 
pers  in  Southeast  Kansas — the 
Altaniont  Journal,  the  Edna 
Sun  and  the  Mound  Valley 
Tinieif-Journal,  from  Mr.  and 
Mrs.  VTctor  L.  George  who  have 
l)een  publishing  them  since  1946. 
♦  *  ♦ 

Ed  Al)els,  who  founded  the 
Lawrence  (Kans.)  Outlook  in 
1926  and  retired  after  85  years 
as  its  publisher,  has  taken  over 
the  weekly  newspaper  again. 
.Abels  will  be  president  and 
majority  stockholder  and  J.  R. 
Haney  will  remain  as  vicepresi¬ 
dent  and  managing  editor  and 
retain  his  interest  in  the  com¬ 
pany. 

♦  *  ♦ 

The  Hiyhiatuh  (N.C.)  Hiyh- 
lander,  a  lO-year-old  weekly 
newspaj)er,  has  Ix'en  sold  to  the 
h'ranklin  Press  Inc.  by  Mrs. 
Martha  Goode,  co-founder  of 
the  pa|)er  who  will  continue  as 
editor  and  general  manager. 

Jack  T.  Owens  of  Murjihy, 
N.C.  is  |)resident  of  Fianklin 
Press.  He  is  i)ublisher  of  news- 
()ai)ers  at  h'lanklin,  Robbins- 
ville,  Muiphy,  Hayesville.  .Ati- 
<lrews  and  Bryson  City,  N.C. 

»  *  * 

Cecil  Day,  70,  a  daily  ami 
weekly  newspa|)er  man  for 
nearly  5.8  years,  announced  the 


sale  of  his  weekly  Lireryool 
(N.S.)  Advance  to  John  Alex¬ 
ander  Inglis,  an  associate  for 
more  than  a  year.  Day  will  re¬ 
main  on  the  board  of  .Advance 
Publishing  Co.  Ltd. 

♦  ♦  ♦ 

John  D.  Montgomery,  Kansas 
Highway  Director  and  i)ublisher 
of  the  Junction  City  (Kans.) 
Union,  has  purchased  the  Chap¬ 
man  (Kans.)  Advertiiier,  a 
weekly  published  by  the  Shuran 
family  since  1899. 

♦  ♦  ♦ 

Mrs.  Ruby  Schmidt,  editor  of 
the  weekly  Hope  (Kans.)  I>is- 
patch  since  June  1967,  has  i)ur- 
chased  the  paper.  The  paper 
will  l)e  changed  to  tabloid  size 
and  will  be  i)rinted  by  the  Pea¬ 
body  (lazette-Herald. 

• 

Picilire,  Interview 
Seminars  for  Women 

Lansing,  Mich. 

The  Lansing  State  Journal 
will  be  the  host  newspaper  for 
the  Winter  Conference  of  the 
Michigan  Women’s  Press  Club 
here  Feb.  16-18  at  the  Capitol 
Park  Motor  Hotel. 

Two  workshojis  are  scheduled 
for  Saturday.  One,  conducted  by 
Norris  Ingells  of  the  State  Jour¬ 
nal  will  deal  with  news  pictures. 
The  other  on  the  art  of  inter¬ 
viewing  will  t)e  led  by  George 
Hough  of  the  Michigan  State 
University  Journalism  staff. 

Highlight  of  the  weekend  con¬ 
ference  will  l)e  an  awards  ban¬ 
quet.  with  newswomen  from  over 
100  .Michigan  dailies  and  week¬ 
lies  competing  in  various  cate¬ 
gories. 

Mrs.  Richard  (.Arlys)  Derrick, 
staff  writer  for  the  St.  Joseph 
(Mich.)  Herald-Press,  is  presi¬ 
dent  of  the  organization.  Mrs. 
Virginia  Redfem,  State  Journal 
staff  writer,  is  chairman  of  the 
conference.  Mrs.  Clark  (Vern) 
Bullen,  State  Journal  writer,  is 
program  chairman. 

• 

Pressman’s  Fine  Cut; 
SeeomI  Charge  Killed 

Elizabeth,  N.  J. 

The  conviction  of  Gal)e  Press¬ 
man,  WNBC-tv  newsman,  for 
obst meting  a  i)atrolnian  «iuring 
racial  riots  in  Plainfield  last  July 
has  been  upheld  in  Union 
County  Di.strict  Court.  (E&P, 
Nov.  1,  1967). 

.At  the  same  time.  Judge  Jacob 
L.  Triarsi  found  the  newscaster 
not  guilty  of  quarrelling  with 
the  officer  and  abusive  language. 

Pressman  had  l)een  fined  $200 
in  Plainfield  Municipal  Court. 
The  fine  was  reduced  to  $100  by 
Judge  Triarsi.  Norman  Abrams, 
Pressman’s  attorney,  said  this 
decision  would  be  appealed. 


Newsprint 
Usage  Up; 
Supply  Dips 

L’.S  newsprint  consumption 
in  1967  set  a  new  record  for  the 
sixth  consecutive  year.  Consump¬ 
tion  reached  9,148,998  tons,  com¬ 
pared  with  9,076,792  tons  in 
1966,  an  increase  of  0.8'“^. 

In  1967  newspapers  reporting 
to  the  .American  Newspaper  Pub¬ 
lishers  .Association  consumed 
6,907,494  tons,  an  increase  of 
0.1  e)  over  1966.  The  .ANP.A 
newspapers  consumed  Ib.b'c  of 
total  estimated  U.S.  newsprint 
consumption  in  1967  compared 
to  7671  in  1966. 

.Although  .ANP.A  has  more 
than  1,000  meml)ers.  its  news¬ 
print  consum|ition  .statistics  are 
based  on  a  constant  yardstick 
of  525  daily  news[)a|)ers. 

In  Deceml>er  1967  .ANP.A  re¬ 
porting  newspapers  used  586.665 
tons  or  1  'To  less  than  the  592,585 
tons  in  DecemlK>r  1966. 

The  average  stocks  of  news¬ 
print  for  all  daily  newspapers 
reporting  to  the  .ANP.A  at  end 
of  Deceml)er  1967  were  27  days’ 
supply  on  hand  and  6  days’ 
supply  in  transit ;  26  days’ 

supply  on  hand  and  6  days’ 
supply  in  transit  at  end  of 
Noveml>er  1967;  ami  .30  days’ 
supply  on  hand  and  6  days’ 
.supply  in  transit  at  end  of 
December  1966. 

Production  of  newsprint  in 
North  .America  during  December 
amounted  to  806,259  tons  and 
was  6.8''f  under  that  in  Decem¬ 
ber,  li>66.  Shipments  during  the 
month  totaled  851,953  tons  and 
were  9.9  below  December, 

1966  volume. 

North  American  production 
of  10,671,777  tons  during  1967 
was  154,766  tons  or  1.49c  below 
the  1966  historical  peak.  Output 
of  United  States  mills  in  1967 
totaled  a  reconl  high  2,620,320 
tons  and  was  212,570  tons  or 
8.8'rc  alnive  that  in  1966.  Can¬ 
adian  ))roduction  of  8,051,457 
tons  was  below  1966  volume  bv 
367,336  tons  or  4.49r. 

North  .American  manufac¬ 
turers’  stocks  on  Deceml)er  31, 

1967  totaled  306,734  tons  com¬ 
pared  with  205,422  tons  at  the 
end  of  Deceml)er,  1966. 

• 

Old  Papers  Sold 

Sax  Franclsco 

In  a  variation  of  the  news- 
))aper  game  in  this  newspaper- 
less  city,  the  young  lady  stood 
on  a  comer  beside  a  stack  of 
yellowed  papers  and  chanted: 
“Mussolini  Surrenders.  New 
York  Times  of  1944.”  Her  wares 
were  gone  in  less  than  an  hour. 
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FEATURES  IN  READER  INTEREST 


COLUMNS 


MARQUIS  CHILDS 
DORIS  FLEESON 
DON  MACLEAN 
HENRY  J.  TAYLOR 
WILLIAM  S.  WHITE 
INEZ  ROBB 

NORTON  MOCKRIDGE 
MARY  McGRATH 


SPECIALTY  COLUMNS 


BY  GEORGE 

Humorous  Advice 
WILLIAM  A.  DOYLE 
Daily  Investor 
Mutual  Funds 
MOLLY  MAYFIELD 
Personal  Problems 
MARGARET  DANA 
Consumer  Guide  Lines 
DR.  ERNEST  G.  OSBORNE 
Child  Training 
STELLA 

Daily  Horoscope 
AMY  VANDERBILT 
Modern  Manners 


VARIETY  FEATURES 


LIHLE  PEOPLE'S  PUZZLE  D/S 
LONDON  EXPRESS  SERVICE 
SPOTLITE  SERIES 
WHERE  IN  THE  WORLD..,? 
CROSSWORDS,  DAILY  & 
SUNDAY 

HEALTH  CAPSULES  D 
TICKER  TOONS  D 


COMICS 


ABBIE  an'  SLATS  D/S 
DAVY  JONES  D 
EB  and  FLO  D/S 
FERD'NAND  D/S 
GORDO  D/S 
NANCY  D/S 
PEANUTS  D/S 
CAPTAIN  AND  THE  KIDS  S 
ALL  STARS  D 
EMMY  LOU  D/S 
GINGER  D 
PIXiES  D/S 
STEES  SEES  W/S 
STRANGE  AS  IT  SEEMS  D/S 
TARZAN  D/S 
THE  GOOD  OLD  DAYS  W 
THE  GOOD  OLD  DAYS— 
ANTIQUES  FAIR  S 
THERE  OUGHTA  BE  A  LAW 
D/S 


220  East  42nd  St..New  York  17. N  Y 
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NCS  Seeks  Session 
With  The  President 


Tlio  .National  Cartooni.«t  So- 
cioty  breakfast  meetinp:  with  the 
President  of  the  I'nited  States 
is  in  the  i)rocess  of  possilde 
revival. 

The  last  one  was  held  on  June 
21,  lit.'il,  with  President  Ihvipht 
I>.  Eisenhower.  President  Harry 
Ti'uman  started  it  when  he  sat 
down  with  NCS  members  on 
Nov.  (>.  l!t.’)l.  A  |>lanned  break¬ 
fast  with  President  John  F. 
Kennedy  never  materialized  1h‘- 
eause  of  his  assassination. 

Now  a  White  House  aide, 
Janies  Jones  has  indieatt'd  to 
NCS  that  President  Lyndon  IL 
Johnson  is  interested  in  meetinjr 
with  them  in  Washington,  iios- 
sibly  at  a  breakfast  similar  to 
the  ones  held  by  Truman  and 
Eisenhower. 

Inlrre^l  in  ('.apilal 

The  proposed  meetinp  is  one 
of  many  indications  in  the  past 
few  months  of  the  heiphtimed 
interest  official  Wa.shinfrton  has 
been  takinpf  in  comic  art  as  an 
important  contribution  to  Amer¬ 
ican  culture  and  as  a  molder  of 
public  ojiinion. 

The  impetus  for  the  jiroposed 
breakfast  came  about  late  last 
year  when  the  Newspaper 
Comics  Council’s  Cavalcade  of 
American  Comics  presented  to 
the  Smith.sonian  Institution  more 
than  400  pieces  of  original  news¬ 
paper  comic  art.  Hejiresentinp 
NCS  at  the  pre.stmtation  in 
Washington  was  Jerry  Robinson, 
its  president. 

Robinson  took  the  oiiportunity 
to  meet  with  Georpe  Christian. 
President  Johnson’s  press  secre¬ 
tary,  to  discuss  revival  of  the 
bieakfast  meeting. 

The  initial  NCS  meetinp  with 
President  Truman  had  lieen  in 
ri'copnition  for  the  Society’s 
sendees  in  promotinp  the  sale 
of  U.S.  Savinps  Bonds  since 
1011  and  still  continuinp. 

President  Eisenhower  at  his 
breakfast  established  what  came 
to  be  known  as  the  “Cartoon 
Press  Conference.”  This  was  the 
first  time  that  nil  the  NCS  car¬ 
toonists  there  drew  caricatures 
of  the  President  (thouph  some 
had  done  so  at  the  Truman 
breakfast). 

President  FRsenhower  asked 
for  all  of  the  drawinps  and  NCS 
presented  the  0.')  of  them  to  him 
in  a  leather-bound  volume.  These 
drawinps  were  later  published 
in  liook  form  as  President  Eisen¬ 
hower's  Cnrtnon  flook,  with  all 


proceeds  poinp  to  the  Savinps 
Rond  j)i«'pram. 

Roth  Eisenhower  and  Truman 
were  made  honorary  memlKu  s  of 
NCS  at  the  breakfasts  and  pre¬ 
sented  the  Society’s  Silver  T- 
ScjUare  for  their  distinpuished 
contributions  to  the  cartooninp 
profession. 

Piesident  Johnson  will  Ik*  the 
third  President  to  receive  the 
Silver  T-Spuare  and  be  made  an 
honoraiy  memlier  of  NCS. 

The  proposed  meetinp  with 
Presidt'nt  Johnson  will  not  only 
honor  NCS  members'  woik  with 
the  Treasury  Department  but 
their  current  contributions  for 
the  Department  of  Defense. 
.Members  have  lK>en  visitinp 
veteians’  hosi)itals  and  tourinp 
service  installations  all  over  the 
world  as  unimid  volunteers 
pivinp  cartoon  shows. 

Six  meml)ers  of  NCS  recently 
came  back  from  a  five-week  tour 
of  the  Vietnam  front  lines. 

Robinson  also  met  in  Wash- 
inpton  with  Roper  L.  Stevens, 
chairman.  National  Endowment 
for  the  Arts,  to  discuss  the  pro- 
.jected  National  Center  of  the 
Cartoon  and  Graphic  .Arts.  The 
possibility  of  a  major  cartoon 
show  in  the  nation’s  capital  was 
discussed  and  is  now  in  the 
formative  stapes. 

On  a  more  personal  note, 
Robinson  pave  Christian  the 
caricature  shown  on  this  pape 


(Robinson’s  caricatures  are  syn¬ 
dicated  by  the  Chicapo  Tribune- 
New  York  News)  for  President 
Johnson  to  autopraph  and  re¬ 
turn. 

.A  few  weeks  later  Robinson 
I'eceived  the  drawinp  back,  alonp 
with  a  note  from  .Miss  Juanita 
RolK'i'ts,  per.sonal  secretary  to 
the  Pri'sident,  statinp:  "The 
President  liked  it  so  much  that 
I  have  taken  the  lil)erty  of 
havinp  a  i)icture  made  of  it.” 

Recallinp  the  White  House- 
Hurd  portrait  incideiit,  Robin¬ 
son  kiddinply  told  E&P:  “1  may 
have  the  only  kiiown  |>ortrait 
that  the  President  likes!” 

Robinson  added  that  h<*  had 
pre.sented,  throuph  Christian,  a 
Still  Life  panel  (akso  .syndicated 
the  Chicapo  Tiibune-New  A'ork 
Daily  News)  to  the  President. 
.Miss  Roberts  wrote  Robinson 
that  the  President  api)reciated  it 
and  was  addinp  it  to  his  personal 
collection. 


IS  ;<x 

iui4k  kis  WQS+ 

V  3jvisCf 


still  life 


iiiiii  \\  i.iiii 

Robinson's  "Still  Life"  cartoon 
panel  presented  to  LBJ. 


Jerry  Robinson's  caricature  of  President  Johnson. 
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‘Fabulous  Funnies’ 
Fill  an  Hour  on  Tv 


Chicago  Ciihs  Pilcher 
Will  Write  Cohiiiiii 


David  S.  Fenn,  president  of 
Stratford  (Ontario)  Times 
Ltd.,  has  announced  a  new  divi¬ 
sion  of  the  conii)any,  Stratford 
Times  P\‘atures,  which  will 
handle  a  number  of  newspaper 

NHC  is  frivins'  an  hour  of  several  “Charlie  Drown”  Spe-  features  including  a  weekly 
prime  time  on  Sunday  eveninn',  cials  and  the  hijjhly  acclaimed  baseball  column  by  Feifruson 
February  11,  to  “The  Fabulous  .John  Steinbeck  show.  Jenkins  of  the  Chicapo  Cubs. 

Funnies.”  which  will  focus  pub-  Executive  control  over  the  The  column,  which  is  avail- 
lie  attention  on  the  “entertain-  contimt  was  exerci.sed  by  Men-  able  to  newspapers  in  Canada 
ment”  part  of  newspapers.  delson  and  a  team  of  producers  and  the  U.S.,  begins  March  l.'ith 

Comic  strii)s,  their  artists  and  and  reseaichers  which  did  a  and  runs  through  to  World 
personalities  that  have  been  thorough  job  of  delving  into  the  Series  time.  In  the  column  Jen- 
po|)ular  elements  of  newspai)ers  history  of  newsjjaper  comics,  kins  will  talk  about  baseball 
for  seveial  generations  will  The  i)roduceis  sent  camera 

crews  literally  all  over  the  coun¬ 
try  to  show  cartoonists  as  they 
are,  where  they  are. 

While  the  show  could  he  con¬ 
sidered  to  have  a  “documentarv” 


Big 


PAPER 

PLANS 


come  alive  on  the  tul)e,  thanks 
to  the  efforts  of  the  National 
Cartoonists  Society  and  the 
many  syndicates  that  have  dis¬ 
tributed  these  features.  .\11  told. 


hapi)enings  and  at  the  conclusion 
of  each  will  present  a  pitching 
or  batting  tip. 

The  Stratford  Times  is  a 
weeklv  of  12,000  circulation. 


bid 

SMALL 

PAPER  BUDGET 

? 


~r>  lu'wsiiajier  strips,  old  and  aspect,  its  objective  is  enter- 
tu'w,  will  be  noted.  tainment. 

“For  the  first  time,”  saitl  Dick  Production  l)egan  in  January 
Fi  ickson,  public  relations  direc-  1007  and  continued  until  the 
tin-  for  N(7S,  “Tv  is  devoting  a  end  of  the  year.  An  ingenious 
major  show  to  what  is  in  effect  sequence  has  Reiner,  carica- 
an  hour-long  plug  for  news|)a-  tured  and  animated,  romping 
per  features.”  with  his  “old  friends”  from  the 

-And  N'CS  rresi<lent  Jerry  comics  pages.  He  even  falls  in 
Robinson  observed  that  NBC  love  with  newspai)erwoman 


was  moving  aside  its  highly- 
lated  “Bonanza”  stanza  for  the 
event  (0-10  p.ni.  EST).  “This 


Sooiologitil  V)  rit€*!!i 
Series  on  Alarriage 

Chk.nky,  Wash. 

.4  series  of  18  weekly  articles 
on  courtship,  marriage  and  the 
family,  written  by  Dr.  Alfred 
J.  Prince,  associate  j)rofessor  of 
sociologj-  at  Eastern  Washing¬ 
ton  State  College,  is  available 
free  from  the  EWSC  News  Bu- 


Dr.  Prince,  who  is  also  direc- 


Brenda  Stair. 

Said  Mendelson,  “We  decitled 
to  take  one  aspect  of  cartoon- 
said  Robinson,  “shouhi  delight  ing  and  treat  it  in  depth — news- 
all  our  Indian  members,  among  i)aper  comic  strips.  Obviously,  tor  of  the  EWSC  undergrad- 
others.”  limitation  of  running  time  made  uate  degree  program  in  social 

The  Milt  Gross  Fund  is  re-  it  impossible  to  include  all  work,  holds  advanced  degrees  in 
ceiving  substantial  revenue  for  strips.  We  selected  some  famous  sociologj"  and  social  work  and 
the  show  and  if  the  ratings  are  strips  of  the  past,  all  those  that  taught  at  the  University  of 
gO'«l,  Robinson  said,  the  fund  'von  Reuben  Awards,  and  a  few  Wisconsin  and  at  Washington 
will  iirofit  from  all  re-runs.  of  our  (leojile  considered  par-  State  University  Ix'fore  coming 
The  credits  for  the  show  read  ticularly  unique  ami  appropri-  to  EWSC.  He  has  l^een  a  pro¬ 


as  follows: 

moin’CTIOX:  Lee  Mendel¬ 
son,  Executive  Producer,  George 
Schlatter,  Producer.  Gordon 
Wiles,  Director.  David  Crom- 
mie.  Production  Supervisor.  In 
association  with  The  National 


ate  to  the  format  of  the  show. 

• 

‘I  Love  You’  Series 
Offeretl  for  February 

For  the  observance  of  Valen- 
Cartoonists  Society.  A  team  of  the  Chicago  Tribune- 

top  television  writers  and  re-  New  Aork  News  Syndicate  is 
searchers  headed  by  Bill  Persky  a  five-part  series  titled 

and  Sam  Denoff  who  have  Mays  to  Say  I  Love  \ou, 

i)enned  scripts  for  many  of  the  ^  condensation  of  the  forth- 
most  successful  cometly  shows.  coming  book,  “365  \\  ays  to  Say  I 

Love  You”  by  Jani  Gardner. 

C.l.S'7’;  Comics  characters  Gardner  is  a  fashion  de- 

from  75  newspaper  strips,  old  advertising  copy  writer 

ami  new.  NCS  members.  Carl  former  model  who  lives  in 


fessional  family  and  marriage 
counselor. 

Adiiiirul  at  Hof»tra 

Rear  .Admiral  Harold  B. 
Miller,  a  former  director  of  pub¬ 
lic  relations  for  Pan  .American 
World  .Airways,  has  l)een  ap¬ 
pointed  vicepresident  for  Uni¬ 
versity  Relations  at  Hofstra 
College  on  Long  Island.  He  is  a 
past  president  of  the  Public 
Relations  Societv  of  .America. 


•  Daily  and  weekly  newspapers  eye-  | 

J  ing  growth  hut  limited  by  budgets  | 

I  are  finding  they  don't  have  to  i 
i  afford  an  Art  Buehwald  to  pick  I 
I  things  up  when  they  can  have  • 

I  Bruce  Henderson's  Impromptu  \ 

I  column  lor  just  $2  a  week.  ■ 

•  I 

•  The  nationally  syndicated  column,  | 

•  top  winner  in  National  Newspa-  i 
I  per  Association  competition  last  I 
I  year,  earned  this  praise  from  j 

■  judges:  \ 

■  “Bruce  Henderson's  easy-to-read  J 

1  column  shows  his  ability  to  handle  ! 

■  diverse  subjects  with  feeling,  | 

2  warmth,  humor  and  good  taste,  | 

!  while  putting  across  concrete  I 
I  ideas  •  .  .  Hendersrm  puts  the  • 

I  reader  right  in  the  column  with  | 

I  his  eHective  style.”  I 

I  Impromptu,  winner  of  many  other  j 
I  awards,  already  serves  such  happy  J 

■  customers  as  D.  Herbert  Syfrit,  | 

•  publisher  of  the  Wilmington  (Del.)  i 

J  Suburban  News,  who  says:  ■ 

!  “Attention!  Here  comes  Im-  i 
I  proniptu!  This  is  the  immediate  I 
I  effect  Bruce  Henderson's  column  ■ 
I  has  on  our  readers.  And  it  Ls  * 

■  compeliing  enough  to  keep  them  | 
J  after  words  which  screen  a  mas-  | 
I  terfu'  punchline  or  thought,  i 
I  Henderson  takes  a  _  ba.sic  subject  * 
I  and  embelli.shes  on  it  with  finesse.  ■ 
I  Descriptive  details  pertaining  to  | 

■  his  theme  are  intertwined  in  elite  | 

J  essence.  To  our  weekly,  the_  col-  i 
J  umn  adds  strength  and  sinew,  I 
I  spiced  with  subtlety."  | 

S  Impromptu  will  work  for  you  as  i 

I  it  has  for  him.  Use  the  coupon  J 
I  below  to  convince  yourself.  • 

i: _  i 


Reinof,  host.  John  Scott  Trotter 
and  his  24  piece  orchestra  play 
many  songs  arising  from  “the 
funnies.”  Vocals  by  Doodle 
Town  Pipers  and  the  Royal 
Guard.smen.  Comedians  Burns 
and  Schreiber  in  their  taxi  rou¬ 
tine  play  the  parts  of  comic 
bulfs. 


Cincinnati. 

The  syndicated  version  will 
have  a  selection  of  drawings 
from  the  book  done  by  .Arthur 
Wallower. 


F(km1  Fclitor  .Appoiiitc'd 

MTnston-Salem,  N.  C. 
Beth  Tartan,  food  editor  and 
STKCIAL  ASIMATIOX :  W\\\  author  of  five  cooklxtoks,  has 
Melendez  Studio.  been  retained  by  R.  J.  Reynolds 

Foods  Inc.  as  a  consultant.  Miss 
I>A('KfiliOl'\D :  Lee  Men-  Tartan,  in  private  life  Mrs. 
delson,  winner  of  two  Pealxxly  Elizabeth  Sparks,  will  continue 
.Awards  and  one  Emmy,  pro-  as  food  editor  of  the  Winston- 
tluced,  among  other  things,  the  Salvtn  Journal  and  Sentinel. 
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PSYCHOLOGY 

NEWSLETTER 

Indispensable  for 
■k  EDITORS 
k  SCIENCE  WRITERS 
k  POLITICAL  WRITERS 
k  COLUMNISTS 

Each  issue  of  PSYCH  OLC  GY 
NEWSLETTER  contains  up-to-tne- 
minute  'eads  on  the  latest  devel¬ 
opments  in  psychology,  plus  results 
ol  public  opinion  polls  on  pol'- 
tics,  business,  advertising. 
Published  Twice  Each  Month— $10 
a  year. 

For  Complimentary  Copy  send 
stamped,  self-addressed  envelope 
to  PSYCHOLOGY  NEWSLEHER. 
Dept.  EP-I,  Carbondale,  Penna. 
18407. 
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won  numerous  awai’cls.  And  one 
of  them  has  Ix'en  used  to  illus¬ 
trate  a  nationally-distributed 
calendar. 

His  color  slides  of  wildflowers 
have  also  turned  Curt  into  a 
popular  lectui'er.  One  ))articular 
.set  of  slides  has  lM*en  shown 
almost  hO  times  in  the  past  half- 
y«“ar,  includinn  to  the  nature 
division  of  the  Photographic 
Society  of  .America  last  Fall. 
'I'heir  prime  interest  in  having 
him  speak  was  to  find  out  what 
a  [iress  photographer  could  do 
with  one  camera,  one  lens,  no 
sup])lementary  lighting,  no  arti¬ 
ficial  backgrounds  and  no  gim¬ 
micks.  Close  to  4((0  people  in 
attendance  found  out. 

Curt  shoots  all  his  color  with 
a  Nikon  and  o.'mim  Micro-Nikor 
lens  (which  he  calls  “a  l)eaut”). 
He  uses  either  .Agfachrome  or 
Kktrachrome-X  for  his  color 
film. 

Cult  takes  hlack-and-white 
wildHower  pictures  with  a  Has- 
■selblad  ."lOOC  and  normal  lens 
with  extension  tubes.  Film  used 
is  Tri-.\  processed  in  Microdol- 


Curt  Armstrong’s 
Wildf lower  Power 


|{v  Kick  Frieiliiian 


.As  a  change  of  pace  from  too  wildflowers  in  their  own  natural 
much  snow,  ice  and  sub-freezing  settings. 

weather  for  many  of  us  in  the  We  asked  him  why  and  got 
United  States,  we  give  you  this  this  reply: 

week  lots  of  buds  and  iiiooms  “My  personal  reasons  for  this 
ano  sunshine.  type  of  photography  was  ))rob- 

'ric'y  all  come  through  the  ably  triggered  by  the  tourists 
courtesy  of  N.  Curtis  .Arm-  whose  entire  concept  of  the 
strong,  chief  photographer  of  great  Mojave  and  Colorado 
the  Sail  Ileruurdiuo  (Calif.)  deserts  is  what  he  sees  travel- 
Suu-Tilet/nnii  (for  a  starter,  ling  through  it  at  70  miles  })er 
there's  your  hour.  To  him,  it’s  a  seemingly- 

Curt’s  lieen  seeking  out  the  endless  display  of  sage  brush, 
elusive  wildflowers  that  grow  in  lieer  cans  and  used  Kleenex  tis- 
Death  Valley  and  the  Mojave  sues. 

Desert.  Only  he  doesn’t  come  “No  one,  or  very  few  people 
hack  to  the  Sun  darkrooms  with  at  least,  ever  take  the  time  to 
tliese  flowers.  He  comes  back  stop  and  really  get  a  close  look 
instead  with  great  flower  |)ic-  at  the  beauty  of  the  desert.  It 
lures  such  as  the  ones  shown  has  a  peacefulness  and  a 
on  these  two  pages.  (piietude  about  it  that  just  can’t 

lie  exjierienced  anywhere  else. 

“I  can  understand  why  Zane 
Grey,  among,  others,  sought  the 
solitude  of  the  desert  for  his 
creative  writing.  ]V  i  Id  ho 
Mesa  was  written  within  a  mile 
or  two  of  one  of  my  favorite 
desert  retreats.’’ 

Curt’s  wildlife  pictures  have 


He  adds  that  taking  wibl- 
flower  pictures  al.so  involves 
crawling  around  the  desert  on 
hands  and  knees  “looking  for 
the  small  things  God  created.’’ 

\\  liy  Natural  .Scllingn? 

Curl  likes  to  emphasize  the 
fact  that  all  his  wildflower  pic¬ 
tures  are  made  in  natural  sur¬ 
roundings  without  the  aid  of 
artificial  lighting — not  even  a 
reflector.  And  without  ever  in¬ 
troducing  any  unnatural  back¬ 
grounds.  WInjf  “To  me,  a  flower 
is  only  natural  where  God  gave 
it  a  chance  to  gi'ow.’’ 

He  ruefully  adds  that  the 
native  California  Cacti  are  be¬ 
coming  increasingly  difficult  to 
find  lK*cause  “of  the  backyard 
naturalists  who  won’t  spend 
money  at  the  desert  nurseries 
hut  prefer  instead  to  despoil 
the  desert  by  removing  these 
plant.s.” 

A  few  last  thoughts  on  wild¬ 
flower  power  from  Curt  Arm¬ 
strong: 

“It’s  a  little  unusual.  I’ll  ad¬ 
mit,  for  a  press  jihotographer 
to  be  involved  in  nature  photog¬ 
raphy.  But  it’s  my  first  love. 

Then,  again,  these  pictures, 
like  all  news  shots,  are  pictures 
of  opportunity.  The  time  of  day 
and  the  weather  conditions  have 
no  bearing  on  the  press  photog¬ 
rapher.  He  can’t  wait  for  the 
sun  to  reach  a  certain  spot.  Or 
for  the  best  possible  lighting. 
Or  for  the  wind  to  stop  blowing 
or  the  weather  to  clear  up. 

“He  has  to  shoot  now  and 
make  the  best  jiossible  prints. 
This,  I  think,  is  the  reason  that 
the  best  print  manipulators  in 
the  business  are  press  photog¬ 
raphers.  God  bless  them  all.” 

EDITOR  8i  PUBLISHER  for  February  3,  1968 


SUNFLOWER 


Natural  S-ttingx 

The  easy  way  to  jihotograjih 
wildflowers,  of  course,  woubl  lie 
to  bring  them  into  the  Sun- 
Telegram’s  studio  when-  one 
coubl  control  the  lighting  and 
backgrounds  for  maximum  ef¬ 
fect.  Rut  Curt  prefers  to  shoot 


FOR  FLOWER  PEOPLE — The  scene  of  many  of  Curf  Armstrong's  cactus  pictures,  with  Mt.  San  Jacinto  in  the 

background. 


BLISTER  BEATLE  ON  BEAVERTAIL  BLOSSOM 


SINGLE  BLOSSOM  (UNOPENED)  ON  WHIPPLE 
YUCCA 
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YUCCA  READY  TO  BLOOM 
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JD’s  of  10  Papers 
Visit  Holy  Places 


JUNIOR  DIPLOMATS  ■from  U.S.  newspapers  gather  around  while 
Michael  Robb  of  the  Seattle  Post  Intelligencer  reads  from  the  New 
Testament  at  the  doors  of  the  Church  of  the  Holy  Sepulchre  in 
Jerusalem. 


Christma.-:  in  Hothlclirnn,  at 
the  site  of  Christ’s  hirth,  and 
personal  delivery  of  speeial  nies- 
sapes  from  President  Johnson 
and  other  American  dipnitaries 
to  officials  in  Israel,  hiphliphteil 
the  14th  annual  Hearst  News¬ 
papers  Junior  diplomat  trip. 

The  Christmas  Holi¬ 

days  in  the  Holy  Land  iiromo- 
tion,  with  the  cooperation  of  the 
Israel  (Jovemment  Tourist  (Of¬ 
fice  and  Trans  World  Airlines, 
also  had  the  pai  ticipation  of  the 
WaKlnn;ito»  Star  and  Clncar/o’s 
A  nu  ricdn,  each  of  which  sent 
two  newsfiaper  hoys  as  their 
Junior  Dijilomats. 

An  extensive  tour  of  the 
Holy  Land’s  shrines  was  piven 
the  younpsters.  with  Johnny 
Hauer,  the  well-known  puide. 
makinp  Bible  lore  come  alive 
for  the  hoys  and  their  adult  es¬ 
corts.  The  hip  thrill  for  the 
proup  was  sjiendinp  Chri.stmas 
eve  and  morninp  at  Nativity 
Square  in  Bethlehem,  'isitinp 
the  Grotto  of  the  Church  of  the 
Nativity  with  its  Star  of  Beth¬ 
lehem  and  the  Manper  and 
.joininp  jiilprims  and  VIPs  at 
the  Solemn  Hiph  Christmas 
Mass  at  St.  Catherine’s  Church. 

Perhaps  the  preatest  thrill 
was  that  of  younp  Jim  Mat- 
wiczak  of  Lan  Ah'/c/c."!  Hernld 
E.ritmht(  r.  Jim  hopes  to  become 
a  priest,  his  birthday  happens 
to  fall  on  Christmas  Hay  and 
here  he  was  celehratinp  his  Ifith 
birthday  on  the  holiest  day  and 
at  the  holiest  spot  of  his  reli- 
pion. 

Prr!«idrnlial  Messonpers 

A  letter  from  Piesident  John¬ 
son  praisinp  the  boys  mipht 
have  been  satisfaction  enough, 
but  he  also  extended  to  them  the 
privilege  of  delivering  a  special 
message  to  Pi'esident  Zalman 
Shazar  at  the  Israeli  President’s 
house.  Younp  Michael  McMil- 
lion.  rejiresentinp  the  Av- 
fiini'i  Liijht,  read  the  letter  to 
the  Israeli  President  and  to  this 
day  Mike  has  not  parted  with 
a  copy  of  it  which  he  maintains 
will  be  a  jti'ieeless  souvenir  the 
lest  of  his  life.  There  was  also 
a  personal  message  from  fomier 
President  Truman  which  Wally 
Pajiciak  of  ('liirii()<i’.t  AtniriruH 
read  to  Shazar. 

Israeli’s  presidi-nt  pave  each 
boy  the  T*“rra  Sancta  medal¬ 
lions. 

The  trip  wasn’t  all  visiting 
churches  and  officials.  There  was 
a  dawn  torchlight  climb  uji 
Mount  Masada  using  the  2’2 
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mile  snake  iiaih  which  Israeli 
soldiers  must  climb  when  they 
complete  their  military  train¬ 
ing.  The  American  boys  came 
within  seven  minutes  of  the 
record  time  for  the  climb. 

Other  recreational  activities 
included  floating  in  the  Dead 
Sea;  riding  camels  at  the  en- 
camimient  of  an  old  Bedouin 
tribe  and  being  entertained  by 
the  Shiek  in  his  own  tent;  song 
fests  and  dances  with  Israeli 
youngsters  at  youth  camps; 
visit  a  kibbutz  and  a  dude 
ranch. 

At  the  International  Cultural 
Center  for  Youth  in  Jerusalem 
the  boys  discussed  whether 
“Youth”  could  better  .solve  the 
))  r  o  b  1  e  m  s  of  peace,  since 
“.Adults”  had  made  such  a 
mess.  When  one  of  the  natives 
suggested  that  American 
youth  seems  to  be  taking  over 
with  its  Love-Ins,  and  if  .Amer¬ 
ica  pot  out  of  A’ietnam  and 
settled  the  Negro-White  prob¬ 
lem  all  would  be  solved,  Itmtfnv 
Rcrord-A  Michael 

Steven  Poster  shot  back  saying 
that  the  Love-in  crowd  was  not 
really  for  peace  but  were  just 
trying  to  get  out  of  fighting. 
He  told  the  audience  that  Ne¬ 
gro  boys  and  white  boys  get 
along  fine — it  was  just  that 
adults  didn’t  follow  the  young¬ 
sters’  lead.  Foster’s  statements 
bi'ought  down  the  house.  The 
Junior  l>i])lomats  left  Israel 
after  New  Year’s  Day  and 
s|)ent  two  days  in  Rome  to  visit 
famous  landmarks  and  tourist 
highlights.  Th('y  were  treated 
to  a  picnic  lunch  at  the  home 
of  John  Garzero.  TWA  sales 
director,  on  an  estate  alongside 
the  ancient  Roman  Wall.  Gar- 
zero  and  his  family  had  from 


(Carrier  in  W’hrolrliair 
Has  5(M Jisloiiier  Koiilt' 

PnoKMX 

In  Florence,  .Aiizona.  Bobby 
Wilson  delivers  the  I'hornix 
(Idzettv  every  evening  to  .*>0  cus- 
tonu'rs.  Paralyzed  from  the 
waist  down  as  the  lesult  of  an 
automobile  accident  in  P.MkJ, 
Bobby  delivers  his  i)a|)ers  by 
pushing  a  wheelchair.  He  wheels 
his  way  to  hiph  school  and  he 
runs  wheelchair  errands  for  his 
family. 

Th(‘  Florence-Cool  idpe  Klks 
are  raising  funds  to  buy  Bobby 
a  cart  that  he  can  u.se  to  (hdiver 
his  papers. 


San  Francisco.  He  delivered  the 
old  Cdll-lhilh  tid  on  routes  now 
covered  by  the  Kxaminer’s  Jun- 
i<n'  Diplomats  Steve  Schorl  and 
Tom  Curran. 

'1  he  Junior  Dii)lomats  have 
visited  every  continent  since 
the  i)romotion  was  initiated  by 
the  Hearst  Newsjiaiiers  in  1954. 

Pai)ers  represented  this  year 
are:  Allidni/  Tiiiica  f'vinti, 

l\nick't’rl)()ck(‘r  Xcin^,  lidUimnrc 
A  nu'ricdn,  /lo.sdoH  Record 
Adicricdd  and  SiinddH  Adrcr- 
tiid'r,  Chirdijo')^  Anicrirtni,  Rofi 


Cribbs  Purchase  3 

Mes.a,  .Ariz. 

Sale  of  a  Nortln'in  .Arizona 
proui)  of  weekly  newspai)ers  was 
announced  effective  February  1 
by  the  Four  Corners  Develop¬ 
ment  Corp.,  owners  of  the  three 
paj)ei-s. 

.Mr.  and  Mrs.  Robert  L.  Cribb 
were  the  puichasers  of  the  Hol- 
hrool:  Triliduc-XciCf!,  the  M'/n.s- 
li)H'  Mail  and  the  Sdou'ridkc  Ht  r- 
dld.  The  purchase  also  involvt'd 
buihlinps  in  Winslow  and  Hol¬ 
brook. 

Officers  of  the  selling  corpora¬ 
tion  are  James  Nagtd,  president, 
and  -Mrs.  George  Nagel,  his 
mother,  secretary. 

Cribb  is  also  publisher  of  the 
Dtiilif  Xcicn  at  Camarillo,  Cali- 
foi'iiia.  and  of  the  weekly  I’rin 
(Utah)  Sd)i-Adrii<dti.  Bruce 
Wright,  formerly  in  the  adver¬ 
tising  deiiartment  of  the  Cama¬ 
rillo  News,  will  become  general 
manager  of  the  thre«‘-pai).'r 
gi’oup  and  Tom  Coojier  will  re¬ 
main  as  managing  editor. 

The  transaction  was  arranged 
by  D<‘an  D.  Stdlers,  newspaper 
brok(“r. 


.Di,(/<7c.s'  Hci'dld  K.vdiiiincr,  Sdti 
Antonio  I.i<ilif,  Son  Fronciitro 
K.r<nnincr,  Scdttlc  Pont  Intclli- 
(/enrer  and  Wdnliini/ton  Stfir. 

Escorting  the  group  were; 
Max  P.  Milians,  Hearst  Junior 
Dijilomat  director;  Mrs.  Mil¬ 
ians,  who  acts  as  House  Mother, 
and  Chester  Vanderbilt,  .Albany 
Tinu'S  Union,  who  is  boy  sup(‘r- 
visor.  The  Junioi-  Di]>lomat  (tro- 
gram  is  umit'r  the  jurisdiction 
of  the  Hearst  General  Promo¬ 
tion  Department,  Sumner  Col¬ 
lins.  director. 


Arizona  Papers 

Pkince  Geokce,  B.  C. 

Controlling  interest  in  the 
Prince  (icorf/c  [’rofircnn  has  been 
[lurchased  by  Ben  Ginter,  pul)! 
and  paper  mill  owm'r,  general 
contractor,  and  industrialist. 

The  papei'  was  established  six 
years  ago  as  the  second  weekly 
in  Pi-ince  Geoige.  The  original 
weekly,  1‘rincc  dcori/c  ('itiicn, 
is  now  a  daily,  and  Ginter  plans 
to  step  up  the  publication  of  the 
Progiess  to  twice  we<“kly. 

Bob  Strom,  editor  of  the  Prog¬ 
ress,  will  continue  undei-  the  new 
ownership.  Ginter  said  he  plans 
immediate  i)urchase  of  offset 
pi  inting  e(|Uipment. 


HaiiiKM’  .Viiiiivorsary 

.An  inscribed  banner  denoting 
the  "doth  anniversary  of  Carlos 
Warner,  circulation  manager  of 
the  Klkliiirt  (Ind.)  Truth,  was 
pre.sented  to  him  recently,  'fhe 
banner  listed  the  names  of  cir¬ 
culation  department  t-mployes 
and  the  fact  that  Warn«-r  has 
l)een  with  the  Truth  20  years. 

for  Fobru.iry  3,  1968 
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Columnist  Finds  Meager 


Returns  in  Ad 

Chaklotte,  N.  C. 

What  are  your  chances  of  win- 
ninn  one  of  the  prizes  in  the 
piveaway  contests  a<lvertise(l  by 
major  food  and  pasoline  chains? 

“About  the  same  as  your 
chances  of  pettinp  a  perfect 
bridpe  hand — millions  to  one,” 
says  Kays  Gary,  reiiorter-col- 
umnist  for  the  Chnrlottc  (N.C.) 
OliscriTf. 

Gary  asked  readers  of  his  col¬ 
umn  to  submit  their  piveaway 
carils  from  pasoline  stations  and 
food  markets.  The  idea  was, 
simply,  that  if  200,000  readers 
could  pool  their  cards,  enouph 
winninp  combinations  mipht  be 
found  to  raise  funds  for  one  of 
Gary’s  i)et  projects.  Holy  Anpels 
Nursery  in  nearby  Helmont,  N.C. 

Headers  responded — from  71 
cities  in  four  states  and  Wash- 
inpton,  1>.C.  I.ocal  club  mem¬ 
ber  volunte»‘red  to  oi)en  the 
more  than  T.OdO  ])ieces  of  mail. 

Their  findinps  were  dismal. 

In  the  races  for  1,000,  the 
most  won  at  one  time  was  $1. 
Several  cards,  most  in  the 
amount  of  2.7  cents,  broupht  the 
total  cash  winninps  uj)  to  $21. 
.\nd,  in  checkinp  into  that,  Gary 
found  that  it  costs  the  individual 
.senice  stations  u])  to  $1.7  |)er 
thousand  cards  just  to  offer 
them  to  the  i)ublic. 

iiilirrs  Lii^lod  in  .\d 

Furthermore,  in  the  list  of 
prizes  offered — ranpinp  from 
new  automobiles  to  electric 
knives — he  found  that  winners 
were  equally  slipht. 

Humble  Oil  Co.,  sponsoi-s  of 
one  of  the  pames,  jiromptly  took 
an  ad  in  the  Obseiwer  and  the 
Cltitrhttle  A'ens  in  which  it 
listed  “Charlotte-area  winners” 
in  its  Tipciama  pame. 

In  investipatinp  that  list  of 
winners,  Gary  made  some  addi¬ 
tional  discoveries.  The  “Char¬ 
lotte  area”  the  company  refers 
to  includes  rouphly  one  (juarter 
of  the  state  of  North  Carolina. 

The  only  major  i)rize  winners 
in  the  entii'e  state  were  three 
residents  of  Wallace,  N.C.,  a 
community  of  2,88.7  i-esidents  lo- 
cate<l  about  200  miles  east  of 
Charlotte,  and  not  in  the  com- 
pany’s  “Charlotte  area.”  Check¬ 
inp  further,  Gary  found  that  all 
thiee  had  received  their  cards 
from  the  same  station,  and  that 
other  i)iizes  had  also  been  won 
from  that  station. 

In  “the  Charlotte  area,”  the 
bippest  i)rizes  awarded — out  of 
.some  three  million  cards  piven 
away — were  four  sets  of  lup- 
pape,  four  watches,  three  bi- 
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cycles,  10  ladios,  20  shavers,  22 
drills,  17  electric  knives  and  42 
cameras.  None  of  the  three  mil¬ 
lion  cards  had  netted  a  tele¬ 
vision  set,  automobiles  (ir  motor- 
boats. 

Gary  is  still  workinp  toward 
raisinp  funds  for  Holy  .Anpels 
Nursery,  but  has  piven  up  on 
piveaway  canls. 

In  a  recent  column  callinp  a 
halt  to  the  influx  of  mail,  he 
wrote  “1  am  thorouphly  con¬ 
vinced  that  we  could  make  more 
for  Holy  .Anpels  Nur.sery  by 
jiokinp  throuph  sidewalk  prates 
with  chewinp  pum  on  a  stick, 
hoi)inp  to  snap  a  (luai  ter.” 

• 

Stiidciit  Rrpt»rler 
Given  Seliolars^hip 

Boston 

Paul  G.  Keouph,  Hedham,  has 
been  chosen  as  the  winner  of  a 
$.7(t0  scholarship  from  the  New 
Enpland  Press  .Association.  He 
is  a  senior  Knplish-Journalism 
major  at  Northeastern  Univer¬ 
sity  and  works  as  a  reporter  at 
the  Quincy  Patriot  Ledper. 

Paul  was  complimented  by 
Charles  W.  Gauphan,  su))erin- 
tendent  of  the  Rridpewater  State 
Hosj)ital.  on  an  article  he  wiote 
about  Rridpewater  Immiip  a  “IPth 
century  institution  tryinp  to  ilo 
a  20th  century  job." 

Supt.  Gauphan  said  a  “preat 
pood  would  accrue  to  the  insti¬ 
tution  as  a  result  of  these  writ- 
inps.”  So  impressed  was  the  hos- 
l)ital  with  Paul’s  newsi)aper  ai- 
ticle  that  he  was  aske(l  to  write 
a  booklet  about  the  hospital 
which  was  i)ublished  by  the  in¬ 
stitution. 
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capital  fund  and  to  re-establish 
the  proup’s  ability  to  compete 
for  new  business. 

.$721  Million  Itillinps 

.Accordinp  to  Robert  E.  IH'aly, 
chief  executive  officer,  PJtl7  bill- 
inps  for  the  proup  amounted  to 
$721  million.  Rut  despite  this 
huge  tuinover  of  client  money 
the  proup  recorded  a  T)7  loss  of 
$;{  million  on  ojMMations. 

Flapshij)  of  the  Interpublic 
agencies  is  .McCann- Erickson, 
Inc.,  a  highly  profitable  compo¬ 
nent  which  has  begun  to  suffer 
as  a  result  of  the  corporate 
complex’s  ilifliculties, 

Marion  Hari)er,  reported  by 
Forttnir  Alapazine  to  l)e  receiv¬ 
ing  $250,t)()tt  a  year  salary,  was 
unavailable  for  comment  on  a 
report  that  the  “housecleaninp” 
includes  the  cancellation  of  his 
contract. 

Western  Flav<»r 

l.enneii  &  Newell.  Inc.,  this 
week  pain  a  Western  flavor  by 
the  acquisition  of  a  Texas 
agency,  Wyatt,  Dunapan  &  W  il- 
liams,  Inc.,  of  Dallas.  .Adolph 
Toipo,  jiresident  of  L&N  i)ointeil 
to  the  tremendous  “economic 
development  in  the  .southwest,” 
in  announcing  the  purchase. 
Trade  sources,  however,  notetl 
that  the  Dallas  agency  lists  as 
its  prize  account  the  corporate 
advertising  of  Linp-Temco- 
Voupht,  Inc.,  the  multi-million- 
dollar  conglomerate.  This  com¬ 
pany  is  currently  negotiating  to 
actiuire  Greatamerica  Corj)., 
which  in  tuin  is  the  principal 
owner  of  .several  major  corpo¬ 
rations.  .Acquisition  of  the  Texas 
agency  gives  L&N  an  “in”  with 
these  companies. 

Wells,  Rich.  Greene,  Inc,,  with 
billings  and  profits  climbing  all 
the  time,  is  saitl  to  be  .seriously 
considering  a  public  stock  offer¬ 
ing  this  summer.  Goldman  Sachs 
&  Co.,  which  has  been  in  on 
most  t)f  the  agency’s  financial 
moves  is  expected  to  handle  the 
offering. 

The  account  change  pendulum 
(swinging  in  pains  for  J.  Walter 
Thompson  last  week)  reversed 
direction  this  week.  Chese- 
brouph-Ponds  is  moving  a  cool 
$2  million  in  Prince  Matchabelli 
l>illinps  from  .IWT  to  Papert, 
Koenig,  Lois  and  Norman.  Craig 
&  Kummel.  PKL,  which  has  ju.st 
l>icked  up  substantial  as  yet  un¬ 
announced  billings  in  Eurojie, 
will  pet  Matchabelli  fragrances, 
men’s  toiletries  and  treatments, 
worth  $l,<7(K),()()(t.  NC&K  pets 
.Aziza  eye  cosmetics,  said  to  be 
billing  $.70(),0(>(). 


Other  gainers:  Kenyon  & 
Eckhardt,  picking  up  $2  million 
in  business  from  the  Norge  divi¬ 
sion  of  the  Rorp-Warner  Coip.. 
the  agency’s  Chicago  office  (>ro- 
motinp  kitchen  api»liances  juevi- 
ously  pushed  by  Clinton  E. 
Frank.  The  Magazine  .Advertis¬ 
ing  Rureau — ))romotion  arm  of 
the  Magazine  Publishers  .Asso¬ 
ciation — has  appointed  N.  W. 
.Ayer  to  handle  a  new  campaign 
boosting  the  medium. 

More  generally,  there’s  a  lot 
of  agency  interest  in  the  think¬ 
ing  going  on  behinil  closed  doors 
at  the  Motorola  Corp.  The  com- 
|)any  is,  reportedly,  re-evaluat¬ 
ing  the  assignment  of  its  $8 
million  in  billings  which  are 
divided  among  four  ad  shops. 
Major  portion  of  the  account, 
(the  consumer  billings)  is  the 
property  of  Leo  Burnett  Co. 

*  *  * 

CRF.DIRILITV  GAP 

QUOTE:  “Too  many  adver¬ 
tising  people  today  have  elected 
to  go  into  show  business  and 
out  of  the  advertising  business. 
.Although  the  ad  business  has 
changed  and  entertainment  now 
has  a  place  in  advertising,  the 
advertising  business  is  not  show 
business.  (Aur  goal  is  not  to 
make  peojjle  laugh  or  cry,  or 
sing  or  dance,  it’s  to  register 
a  selling  message.” — Mitchell 
Epstein,  VP  and  creative  direc¬ 
tor,  Benton  &  Bowles,  in  a  talk 
before  the  Ad  Club  of  New 
Orleans. 

QUOTE:  “The  old  concept  of 
advertising  as  salesmanship  in 
print  is  too  narrow  and  the  con¬ 
temporary  school  of  advertising 
has  expanded  it  to  communica¬ 
tion  ba.sed  on  an  impression  .  .  . 
the  hallmark  of  successful  ad¬ 
vertising  today  is  a  fast,  often 
humorous  ai)j)roach.  Its  appeal 
is  primarily  non-verbal  because 
visual  communications  is  faster 
than  verbal;  and  also  because 
you  tend  to  believe  pictures  to 
a  greater  extent  than  words.” — 
.John  E.  O’Toole,  creative  direc¬ 
tor,  F<»ote,  Cone  and  Belding, 
Chicago,  in  a  talk  to  the  Tucson 
.Ad  Club. 


lOOth  .\niiiv<*i>ary 

Reading,  Pa. 

The  ninth  anniversary  of  the 
founding  of  the  liciulin;/  Ktitfle 
was  mark«'d  Sunday,  January  28, 
by  the  publication  of  the  largest 
paper  in  the  news|)aper’s  his¬ 
tory.  In  addition  to  the  regular 
edition,  there  were  four  supple¬ 
ments  of  special  sections,  total¬ 
ing  1.7(1  pages.  .A  total  of  l.‘12,.7(l(i 
papers  were  distributed.  Each 
contained  a  supplement  of  14- 
jtages  with  42  pictures  of  Read¬ 
ing  from  the  collection  of  a  local 
historian. 
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Language  of  Sales 

lt>  Hal  iax<>l 

is  an  impossihlo  word.  ".Arithniotic”  is  prado 
srhool.  "Statistic”  is  c.soteric.  "Aritliniotic”  is  tho  plus  and 
tninus  of  a  proup  of  nuniliors. 

IJc.soarch  men  mouth  statistics.  The  hank  hook  is  balanced 
with  arithmetic.  column  of  perctmtaped  numlx-rs  is 
stati.stic.s.  The  totalinp  of  the  numbers  of  inches  run  in  the 
month  is  arithmetic. 

Rarely  Id  percent  of  the  population  can  i)roj)erly  pronounce 
“statistics.”  Only  half  that  number  can  say  it  twice  in  the 
same  pa'-ipraph  without  stumhlinp. 

Statis.  s  are  a  prctduct  of  re.search  procedures.  .Arithmetic 
is  the  trauma  of  a<idinp  up  the  dei)osits  prior  to  suhtractinp 
the  checks. 

Statistics  are  u.sed  in  research  reportinp  demopraphic 
profiles  of  the  market.  .Arithmetic  is  the  countinp  of  heads  of 
the  numlH'r  of  people  in  the  market.  Statistics  are  the  body 
of  fipures  from  th-^  sample  reportinp  on  numl)er  of  multiple 
cai-  families  in  the  market.  .Arithmetic  is  the  total  numl>er 
of  cars  sold  by  new  car  dealers  and  repistered  with  the 
license  bureau. 

The  conceit  of  re.search  has  hindered  the  reasonable  use 
of  plain  arithmetic  totals  and  percentapes  by  even  our  most 
intellipeiit  .sales  people. 

Our  pres«‘ntation  material  is  cloaked  in  the  confabulation 
of  statistically  reliable  random  samplinp  apolopies  rather 
than  the  reasonable  assertion  of  havinp  talked  to  one  out  of 
every  thou.sand  people.  The  introductions  and  table  headinps 
proan  with  the  weipht  of  skews  and  probabilities  rather 
than  on*'  out  of  two  j)eople  were  men. 

♦  *  * 

There  is  a  lepitimate  lanpuape  of  re.search.  But  there 
is  also  a  lepitimate  lanpuape  of  sales.  Research  is  assumed 
to  Im'  I'elialde  t)ecause  the  research  people  know  what  they 
an*  doinp.  Converted  into  material  to  lie  understood  by 
(ev**n)  educatt'd  sales  people,  i-esearch  does  not  have  to  prove 
it.self  by  imposinp  w*‘iphty  incomprehensible  terminolopj*  on 
the  sales  lorce. 

.An  a.stoundinp  ptocent  of  newspaper  lesearch  never  inches 
past  th*‘  door  of  the  newspaper  l>ecause  the  sales  peoi>le 
did  not  understand  the  material  in.  the  mrinner  in  u'hich 
it  tenf!  prem  nte<]. 

R<‘search  is  a  techni*|Ue;  the  communication  of  research 
an  art.  R<'S<'arch  is  a  procedure  for  accumulatinp  columns 
of  numliers.  The  interpretation  of  those  columns  is  a  creature 
of  darinp  and  imapination. 

*  »  * 

Most  of  the  re.s<‘ai’ch  we  do  is  wastt»*i.  The  enormous  sums 
spent  by  newspapers  on  detailed,  reliable  voluminous  texts 
of  tabulations  now  patherinp  <lust  could  have  l>een  better 
spent  on  salari<'S.  \V*>  have  a  passion  for  measurinp  the 
obvious  ami  repoitinp  .same  in  the  di.spuise  of  profound 
int<“rropations.  \V*‘  repeat  the  absurd  annually,  and  ev*‘n 
.s<*mi-annually  ballyhooinp  the  insultinply  elementary  as  a 
I'evelation. 

Th*'  fact  is  that  we  an*  producinp  fipures,  which  is  no 
more  nor  less  than  orpanized  arithnndic.  We  are  reportinp 
on  conditions,  which  is  no  more  or  less  than  talkinp  to  one 
out  of  a  thousand  or  t<“n  thousand  iH'cau.s*'  it  is  <|Uicker  and 
cheap<  r  than  tryinp  to  talk  to  «‘veryom*. 

We  cannot  <‘xp<‘ct  our  .sales  jx'ople  to  lx*  |■*•searchers.  or 
»'ven  comfortatdy  use  the  lanpuape  of  r<“s<>archers.  .A  salesman 
adds  and  subtiacts.  He  d(x>s  not  tabulate.  .A  merchant 
analyz<'.s  his  customers  by  the  price  of  the  pnxluct  and  the 
kind  of  people  who  can  afford  it.  He  does  not  draw 
tiemopraphic  profiles. 

Tht'  lanpuap*'  of  r<‘search  n-flects  the  I't'asonable  caution 
of  jn-obability.  The  lanpuap*'  *)f  busim'ss  is  commitment  to 
a  c*>urs*‘  *>f  a*'tion  with  m*>ney.  There  are  no  probabilities 
and  sk<'\\s  in  an  inv<'.stment  pone  .sour. 

.Adv<')ti.sinp  sales  is  an  efT*>rt  to  influence  money.  That 


l)r*)ject  is  impossible  when  neither  the  seller  nor  the  buyer 
understand,  in  their  framework,  the  influencinp  data. 

Perhaps  our  sales  people  have  manifested  extraordinary 
int*‘llipence  in  refusinp  to  use  the  research  data.  Instinctively 
they  know  that  their  failure  to  understand  the  material 
must  ultimate  in  their  failure  to  sell  it  to  their  customers. 

The  oft  expressed  cynicism  by  research  people  repardinp 
the  intellipence  *iuotient  of  sales  peoj)le  is  a  convenient 
rati*)nalizati*>n.  Ther*'  may  even  be  some  .satisfaction  in 
kn*nvinp  that  the  audience  d*)es  n*)t  understand  the  formulas 
of  their  witchcraft. 

Rut  the  same  thinp  mipht  be  said  for  mental  patients. 


Paris  Press  Club 
Installs  Hargrove 

lly  .Vdeliiu*  Fitzfierahl 

Paris 

Seventeen  U.S.  journalists 
workinp  here  were  a<lmitted  to 
active  membership  in  the  Anplo- 
.American  Press  .Association  at 
its  annual  meetinp.  Thirteen 
British  journalists  were  also  ac- 
cepte*l. 

The  .Americans  are:  Mary 
Rlume,  Stephen  Grover,  Wolfe 
Kaufman  an*l  Repinahi  Kernan 
of  the  Intenidtinnnl  Hcrald- 
Trihnne;  Sy*lney  Gruson  of  the 
\eie  York  Tiniea;  Keith  John¬ 
son  of  Time;  Mike  M*)k,  Thomas 
Thompson  an*i  Bill  M.  Wise  of 
Life:  Rolx'rt  Trout  an*l  Peter 
Herfor*!  of  CRS-TV;  Dt)nald 
Loucheim  of  the  Wiixhinf/ton 
Post;  .Allan  Priaul.x  of  Unite*l 
Press  International;  Morris  W. 
Rosenlx'rp  and  Stephens  Br*»en- 
inp  of  the  .Ass*H'iate*l  Press; 
Raymon*!  Sokolov  of  Xcivt^iceek ; 
an*l  G*'iald  Dryansky  of 
Fairchihl  Publications. 

Charles  Harprove,  chief  cor- 
resp*tn*lent  of  the  Time:<  (Lon- 
V  don ) ,  was  elected  ))resi*lent  for 
1968.  He  t<x)k  the  pavel  from 
'Wavei'ly  R*i*it,  who  not*'*!  that 
it  was  a  “timely”  honor  for 
Harpiove,  who  celebrated,  on 
January  1,  twc'iity  years  with 
the  Times.  Present  at  his  in¬ 
formal  in*lucti*>n  was  his  jour- 
nalist-m*ither.  R*)sett*'  Harpmve 
of  Newsijajx'i'  Knterprise  .Ass*)- 
ciati*>n. 

R*'-elected  wer*'  Curtis  Pren- 
derpast.  Time,  as  vie*'  presi*lent, 
anti  Kric  Hawkins,  s*'cretary 
pt'nt'ral,  and  .Morrill  C*xly,  treas- 
u  I't'r. 

In  his  treasurer’s  report.  Rill 
Cotly  noted  s*)lemidy  that  the 
60th  anniversary  pala  ha*i  made 
a  to't'tit  of  1  Ml  fiancs  ($20). 

In  his  final  iiresidential  re¬ 
port.  R*x)t  assured  th<*  memlx'rs 
that  hert'after  th*'y  will  not  be 
haras.se*!  by  the  French  police 
in  line  of  *luty.  The  .Associa¬ 
tion’s  protest  over  the  arrest  of 
two  British  journalists  durinp 
Vic*'-Presi*lent  Hubert  Humph¬ 
rey’s  Paris  visit  resultetl  in 
action.  Paris  prefect  of  police 
advised  that  he  was  havinp  spe- 
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cial  arm  baiuls  made  up  for  all 
Ass*)ciation  memhers  and  *letail- 
inp  special  j)olice,  with  arm 
bamls,  to  watch  over  them  dur¬ 
inp  tense  situations. 

The  ban*ls,  four  inches  wide, 
are  made  of  red  an*l  blue  felt, 
embroi*lere*l  in  white  with  the 
wor*l  PRKSSE,  one  inch  hiph. 
Below  are  five  fleur-de-lis  and 
the  police  insipnia. 

Root’s  new  leisure  will  pive 
him  full  time  to  woik  on  his 
book  ab*)ut  the  Lanpue*loc  repi*)n 
of  France.  Several  months  ap*) 
he  resipne*!  fr*>m  the  Waahinn- 
ton  Pont  Paris  bureau.  “Re- 
sipned,  not  retire*!,”  he  says 
firmly. 

L«>w  Friro  Is  Held 
Oil  Carrier  Bulletins 

Success  of  the  I  CM. A  News- 
pai)erb*)y  Traininp  Bulletin  pro¬ 
pram  is  alm*>st  a  continuinp 
reality.  When  the  first  two  bul¬ 
letins  in  the  new  series  po  into 
the  mail  in  mi*l-.April  it  will 
mark  the  start  of  the  16th  con- 
.secutive  year  that  ICM.A  has 
ma*le  this  cohuTul,  well  e*lited 
traininp  material  available  to 
member.s. 

These  bulh'tins  are  reachinp 
more  than  106,000  newspaper- 
hoys  for  *)ver  dOO  newspapers. 

Foi  the  thinl  year  in  a  row, 
the  indce  *)f  these  traininp  bul¬ 
letins  has  been  hehl  at  $1.48 
p»'r  100  c*)pics. 

The  24  bulletins  in  the  series 
cover  various  aspects  of  sales, 
collect inp  ami  han*llinp  money, 
.service.  *lep*'ndability,  keeiiinp 
recor*ls,  impr*>vinp  service  and 
other  p*)ints  vital  in  maintain-  J 
inp  .satistie*!  cust*)mers  an<l 
buihlinp  home  *l*'livery  business. 
The  bulletins  are  issuo*l  on  a 
2-a-ni*)nth  basis,  t*>  i)rovide  a 
c*»nsistent  well  plann*'*l  pr*>pram 
f*)i'  “junioi'  busiiK'ss  men.” 

Bulletins  p*)inp  into  the 
homes  ar*'  lea*!  by  i)arents  who 
*liscuss  them  with  their  boys. 

()r*l<'rs  f*)r  the  .series  shouhl 
b*'  .st'Tit  t*)  ICM.A  Xewspaperhoy 
Tiaininp  C*)mmittee,  c  *>  Parker 
.Advertisinp  C*).,  dd.’l  W.  First 
Street,  Dayt*>n,  Ghi*)  4.">402,  or 
to  l*)cal  committee  members,  or 
to  ICM.A’s  head*iuarters  at  7.')0 
'riiinl  .Avenue,  New  A'ork  City, 

N.  V. 
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Henrietta  Poynter, 
Editor,  Dies  at  66 

St.  Pktkrsiu  rc.,  Fla. 

Mrs.  Hoiiriotta  Malkiel  I’oyn- 
ter,  ()<>,  f'ditor  of  the  CoiinrcK- 
sional  QHdrtcrln  and  as.'Jociato 
editor  and  vicepre.-iident  of  the 
St.  reterslmijr  (Fla.)  Times 
Puhlishiii)::  Co..  <lied  here  Jan¬ 
uary  ’J."). 

She  hail  reeovei-ed  reeently 
from  a  slight  eerehral  hemor- 
rhajje  and  had  returned  to  her 
work  at  the  St.  I'ftir.^hiofi 
Thtn'.i  and  Kroihni  I nittpoid- 
cnt.  She  was  stricken  ajjain 
January  Id. 

In  more  than  Jo  years  in  jour¬ 
nalism.  ^Irs.  Poynter  made  no¬ 
table  contrihutions  to  the  held 
and  was  reeo>fni7,ed  as  an  au¬ 
thority  on  Conirress. 

In  she  and  her  hushand, 

Nelson  I’oynter,  .^t.  Petershurjr 
Times  editor  and  iiresidont.  es¬ 
tablished  the  Con  trressional 
Quarterly  (CQ)  service,  a  re¬ 
port  of  Conjjressional  happen- 
inps. 

She  devised  methods  of  or- 
Sjanizinp  the  masses  of  material 
into  catefjories.  [trovidiuK  re- 
.search  material  for  more  than 
400  newspa|)ers.  news  maga¬ 
zines  and  radio-tv  networks, 
libraries,  schools  and  oruaniza- 
tions.  The  A'cic  Y»iK-  Tiiin  s  de- 
scribtMl  her  service  as  ‘  a  reli¬ 
able  statistical  watchdojj  over 
Congressional  India vior.” 

Beyond  her  interests  in  iioli- 
tics  and  trovernment,  Mrs.  Poyn- 
ter’s  knowledge  of  music,  drama, 
art,  fashion,  food  and  civic  af¬ 
fairs  was  mirrored  in  the  Times 
and  the  Independent. 

She  had  been  feature  and 
drama  editor  of  V’uujQ/  Fair 
and  Voiiiii'  in  Kurope. 

Her  menib<Mships  included 
the  Conference  of  Editorial 
Writers,  American  Society  of 
Newspaper  Editors,  the  Inter¬ 
national  Press  Institute,  Na¬ 
tional  Women’s  Press  Club, 
Florida  Women’s  Press  Club 
and  Theta  Sijrma  Phi.  She  was 
an  accredited  White  House  and 
Congressional  correspondent. 


Obituary 

Sherman  R.  Miller,  57,  head 
of  the  dejiartment  of  journalism 
at  the  I’niversity  of  .Arizona  and 
former  copy  editor  on  the  .Vcu' 
York  Tiinc!^;  Jan.  24. 

if  if.  if 

Merrill  C.  Meig.s,  84.  former 
publisher  of  the  (’hicntjn  Hrriihl 
and  E.raminrr  and  the  Clnrapo 
Auirriron  and  former  vicepresi¬ 
dent  of  the  Hearst  Corp.;  Jan. 
2fi. 

W’ alter  D.  Barkim  i.l.  art  and 
advertising  veteran  foinierly 
with  the  Sini  Fr(nirit<ri>  .Vcw.s. 
the  Toledo  (Ohio)  Xetex-liee, 
the  \V(t.<lii}i<ito)i  Ihiilp  .Vcic.s'.  the 
Wduliivf/ton  Tiioeii  and  the  1‘liil- 
adelphio  Feeonl:  .Ian.  2;!. 

♦  ♦  * 

Frank  H.  Fleminu.  81.  for¬ 
mer  Cliiropo  lleriild  F.rintiiner 
and  Cliieiifiii  Aoierinm  writer; 
Jan.  2.‘). 

Ci.at  de  I..  Ool  ui.AS,  »!<;,  for¬ 
mer  associate  editor  of  the  Fort 
Worth  (Tex.)  /’)•«. s.s;  Jan.  21. 

*  ♦  ♦ 

Bryson  Vann atta.  28.  a.ssist- 
ant  telegraph  editoi-  of  the 
Alleyitou'h  (Pa.)  Mnruini/  Coll: 
Jan.  23. 

Frank  Ei  hanks.  .M.  business 
manager  and  secretary-treas¬ 
urer  of  .Atlanta  Newspapers 
Inc.;  Jan.  23. 

Ross  F.  Walker,  !»1.  former 
publisher  of  the  Akron  (Ohio) 
Erevivf)  Timeit  and  the  Feoria 
(111.)  Journal  Transcript ;  Jan. 
2.5. 

«  *  * 

Raymond  S.  Hofses,  79,  for¬ 
mer  Rcocfing  (Pa.)  /•-’u.o/c  edito¬ 
rial  writer  and  one-time  editor 
of  the  Labor  Advocate :  recently. 

*  «  « 

John  G.  Keating.  .50,  former 
editor  and  drama  critic  of  Cue 
magazine;  Jan.  29. 

*  •  « 

CiEor(;e  Nei  stadt,  82,  found¬ 
er  of  the  Neustadt  service  for 
analyzing  retail  advertising  lin¬ 
age;  Jan.  30. 

*  ifi  * 


Hiibor  Changes  Price 
Schedule  on  lNeM>hlack 

A  new  national  newsblack 
price  schedule  for  the  J.  M. 
Huber  Corporation  has  been  an¬ 
nounced  by  H.  .A.  Hulier,  vice- 
president  of  the  Ink  Division. 
Effective  February  1,  the  price 
for  tank  car  or  tank  truck  de¬ 
liveries  in  excess  of  20,000  lbs. 
will  be  o'oc  per  pound.  The  price 
for  customers  receiving  less  than 
truckload  quantities  will  lie  6c 
per  pound.  Toned  inks  will  con¬ 
tinue  to  carry  a  '2c  per  pound 
premium. 


IlEYWODi)  Bell  Jr.,  60,  for¬ 
mer  .AP  reiiorter;  staff  director 
of  Congressional  committee  on 
reduction  of  non-essential  ex¬ 
penditures;  Jan.  27. 

♦  ♦  ♦ 

James  B.  Tranter.  (>.5.  a  for¬ 
mer  radio  editor  of  the  ISuffalo 
(N.Y.)  Ereniun  \eirs;  Jan.  27. 
*  «  « 

.Alvin  Smith,  editor  of  the 
llutler  Coinitu  Ainericau  at 
Middletown,  Ohio;  Jan.  26. 

*  ♦  * 

.Ai.niED  .A.  (JiKiDSON,  (>2,  tele- 
grajih  editor  of  the  Iron  Moun¬ 
tain  (Mich.)  S'eirs;  Jan.  22. 
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Connecticut  Weekly 
Cited  for  Excellence 

Boston 

The  Sew  Canaan  (Conn.) 
Advertiser  won  the  .All-New 
England  General  Excellence 
.Award  in  the  annual  contest  of 
the  New  England  Pre.<s  .Associa¬ 
tion. 

Contest  winners  weie  an¬ 
nounced  to  .500  persons  at  the 
.Annual  .Awards  Dinner  here 
January  28. 

Other  first  place  winners: 


Commun ity  Service — Sa nford 
(Me.)  Tribune; 

Feature  Story  —  .Xll.ston 
Hriphton  (Mass.)  Citizen-Iteyn; 

News  Story  —  Somersworth 
lierwieks  (N.  H.)  Free  Pre.<is; 

Editorial — Old  C<donif  Menio- 
rial,  Plymouth,  Mass.; 

I.iH-al  Column — Titues-Iieeord. 
Brunswick,  .Maine,  and  Avpus- 
Chanipion,  Newport,  N.  H.; 

Sports  Story — M'l.s)  Hartford 
(Conn.)  Xiivs: 

Makeup  and  Tyjiography — 
.Vi  M'  Canaan  Advertiser. 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


AWOl  NCKMKNTS 

.  ippraisers-Cnnsiihaiils 

.lAI.ES  -  1-LKCHASES  -  KI  \  ANCI  NC 
I’ulilishers  St»rvice.  Jt-lfpp.'iMn  hhl^r.. 
(IrcenslMiro.  N.  ('.  JT  H  1  I*h:  ’JT  l-.uro 

AIM’UAISAI.S  KOK  KSTATK  TAX. 
pDi’t  ntM’ship.  lo;»n  :in«l  iiisurjiiict*  |mr- 
Spnsilih'  fees,  lirochure  M.  K. 
Ki’ehhiel.  Ho\  Nofion,  Kaiis. 


Itusine.ss  (fpporlutulit^s 

SAI.K  OH  LKASK 
L.’Uge  daily  can  1k‘  iMUtght  in  five 
e»iwal  installments  of  .^1  or  will  | 

lease  to  soliiily-tinanceil  chain  or  e\-  . 
I>ei’i»nce«l  puMisher.  and  retain  eili- 
tori.al  direction.  All  inquiries  in  strict 
confidence.  Ihix  loT.  E^litto*  i*iil*- 
Usher, 

NKW  MACAZINK 

(’anadian  .'«eeks  partner  with  capital 
to  publish  world  trade  magazine  aimeil 
at  im|M»rt‘eNiK»rt  market.  (Jreat  iMiten- 
tial.  Ho\  ’.MtT,  Kilitop  &  l^lldi^her. 


_  VNNOl  NCFMFMS 

.\rn  spapers  I'ar  Sale 

.Sil.ooo  (  ASIl  MOW  N  buys  .some  of  the 
following  newspaiiers:  Kans.as.  :?lfi.r)»»0 
lo  vrro>..s:  Nebraska.  to 

Mi^voiiri,  to 

lndiana>l  ilinois.  .5*J.’i..')OU  to 
|{ob*  rt  N,  Itolitho,  Hailey-Krehbiel.  Hox 
1 -kb  Kmpori;i.  Kans.  htiM  1. 

A\  AII.AItl.K 

We  havt  daili€*s  and  Aseeklies  through¬ 
out  the  nation.  gi'o>.s  up.  Write 

fully  and  tell  us  vour  needs. 

.1.  N.  WKIJ..'^  &  ('OMPANY 
obt  W  .  I^Ml^evelt.  Wheaton.  III. 


A(1(»KKSSI  VK  W’KKKLY  (iross 
I  ODo.  l!u>7.  hiH’ated  in  progressive  Lack- 
aAvanna  ('ounty,  l*a.,  Scranton  area. 
Must  sell  due  to  absi  nt  ownership, 
('omplete  plant  euuipment ,  incbaling 
all  machine?*  for  job  shop.  W'ill  sacri¬ 
fice  for  $.'*o,ur()  $lu.0oo  clown:  balance 
over  easy  payment  schcslule.  Write  H<‘\ 
IlDi.  Kditor  &  Publisher. 


!Seti'spap«*r  Brokers  j 

I  ITS  NOT  THK  I»OWN  PAYMENT! 
that  buys  the  newspaper  it’s  the  per-  | 
sonality  and  ability  of  the  buyer.  This  , 
is  why  we  insist  on  i>ersonal  contact 
selling. 

LEN  KEU'.HNKK  AOENCY 
Hox  Mount  Pleasant.  Mich.  |ss.’is 

HAHHIS  ELLSWORTH.  Licenseil  Hkr.. 
Serving  the  Pacific  Northwest 
Box  r>0*.b  Kosebiirg.  Oregon  i»7 170 

SYI>  S.  OOULl)  ASSOriATES 
“the  broker  with  instant  buyers” 

New spa|*er  Sales,  Management . 
Appraisals,  Personal  Purchases 
lo7  S.  Lawrence  St..  Montgomery,  Ala. 
(Jt'a)  2fi2.17r>l 

NEWSPAPER  SAI.ES-APPRAISAI.S 
Personnel  and  Euuipment  .Specialists 

Min-.sorTH  MANAOEMENT  TO. 

N.  J.  Babb,  Dial  IStEO  :,'i’J-l.Ml 
P.O.  Box  10r»7.  Spartanburg.  S.(\  ’JO.'Iol 

VERNON  V.  PAINE 
Pally  paiH-rs  Nat ion-w  ide  service 
Tayhu’,  Claremont,  (’laif.  ‘.♦1711 

I  (T)NnPENTIAL  INFORMATION 
Paily  Newspa|>er  Proi>erties 
W*.  H.  (ilover  Co.,  Ventura,  ('alif.  JEbo>l 

NEOOTI.XTO’R.S  for  transfer  of  news- 
pai>er  pro|*erties  sale  *»r  imrchase. 
IMxie  Ncwvspapers.  P.O.  Box  100.  (Jads- 
den.  .\la.  ;l."doi2.  Ph  :  lAC  20.>1  16-iP».’»7. 

'I'he  DIAL  .\gency.  l">o‘l  Nazareth.  Kal- 
amaziMt.  Mich.  lOnol.  Ph :  :»49-7422. 

“.Xmerica's  No.  1  Newspaper  Broker.” 


\etvspapers  For  Sale 

BILL  MATTHEW',  Newspa|»er  Broker. 
120  Buena  Vista  Prive,  Pune<lin.  Fla., 
has  several  quality  dailies  and  weeklies 
available  in  the  Midwest  and  S(»utheast. 
PHONE  AC  (HL'p  733-2f*«fi 


LARCE  CIRf'UI.ATlON  W  EEICLY 
tniblication  in  wealthy  Connecticut 
town.  Excellent  t«  rms  to  energetic  in¬ 
dividual  capable  of  financing  and  coi>- 
tinuing  the  o|»cration  in  order  to  cash 
in  on  an  excellent  op|M>rtunity.  B»)X 
IT.'i.  Editor  &  I’ubisher. 

CAIJFORNIA  OPPORTUNITY 
San  Joaquin  Valley  weekly:  $100,000 
gross  cla.ss;  ready  for  expansion.  Ex¬ 
cellent  ft»r  chain  o|»eration  or  two  or 
three  partn€»rs.  Principals  only.  B*»x 
l7l.  Editor  &  Publisher. 

SOUTHERN  CALIFORNIA  long-er- 
tablishe*!  weekly.  (Jross  4>ver  $500. uuO; 
tops  in  paid  circulation,  news,  adver¬ 
tising.  reputation,  profit:  fine  com¬ 
munity.  Submit  qualifying  data  first 
letter.  Box  I'.tJ.  t^litor  &  Publisher. 


SO.  CALIF.  EXCLrSIVE  WEEKLY 
near  coast  :  suburban  Im’ation.  OtTstt 
and  hot-tyi>e  e<iui|»ment.  $I‘».0*'0  d(»wn. 
J,  .\.  Snyder.  Newspaper  Bkr..  2234  E. 
Romneya  Pr.,  Anaheim,  ('alif.,  02''"t». 

TEXAS  SMALL  PAILY  in  Pan  Handle 
area.  l^>ng  establisheil.  ('ounty-seat  lo¬ 
cation.  (ii'ossing  $ir>oM  but  underde- 
veb»ped.  Nice  retail  se<*tit»n.  New  dis¬ 
count  sttue  oj^ening  .soon.  I>*tterpress 
plant  in  g<Msl  brick  building.  Owner 
retiring.  Call  t»r  write  Newspai»er  Serv¬ 
ice  C(».  Inc.,  215  Curtis  St..  Jennings. 
La..  70.5 Irt.  (AC  :ils»  s2l-0J7.5. 

I  CALIF.  WEEKLY',  oflice  supt>Iy.  city  of 
>.000.  (;ross  .$171M:  t»rice  $11‘.‘M:  29'> 
down.  PE.-XN  SELLF^RS.  fl’U  E.  Main 
St..  Mesa.  .\riz.  X.5201. 


Syiidieale  II  anted 

SYNDICATE  WANTED  KilU-r  or  Ken- 
tine.  Replies  kept  confiilential.  Dox 
loll.  Editor  &  I’uldislier. 
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NKW  SPAI'KK  SKK VICKS 

Fpalun*s  irttilahlp 


woMirx  u»vK  Mi:<;  iiorsKUs  niMMx 
Th*  y  vret  inMirted  — it’s  humor  written 
e>|KH‘ially  for  them.  Sen«l  ft>r  samtde 
cohjmns.  Weekly,  ('ayiivra  Features. 
Marl  »ou^all.  N.Y., 

YOFNCKK  THAN  HKAHY— less  ik.- 
litiral  than  S|M»c‘k— doctor  with  loo- 
nuslica!  columns  is  st*ekinj:  puMisher. 
Write  Hox  E<lit(U'  &  PuMisher. 

**W.\S  last  N».\v  York  ('ity  Mind  sale 
.ilfecttHl  l*v  hi^rh  interest  rates  liiil  for 
TA  X  KX  EM  PT  M  UN  ICI  PA  I.  I N  DUS- 
THIAL  BONUS.  ’  writes  WILL  HOM- 
KEY.  E<onomist  -  ^lean  of  exlitors  of 
Bankinvr  and  Munii'ipal  Finance  and 
Administration  puMications,  Box  2P.», 
Editor  &  PuMisher. 

WEEKI.Y  BASEBALL  UOIA'MN 
Fervuson  Jenkins.  Chicajro  Cuhs  Star 
pilc'her.  talks  inside  basehall  plus  week¬ 
ly  tip.  As  little  as  wt^ekly.  Sample 

to  (Mlitors.  Stratford  Times.  Stratford. 
Ont..  Canada. 

c 

i7/#>r.^ 

With  *'HAM»Y  FILLEKS."  the  next 
time  you  <'l<»se  a  pa^re  you’ll  Ik*  all  set. 
Bo\  San  Francisco.  Calif.  ‘.Mini. 


I^r0*ss  Kniiiu0*prs 


Newspa|K*r  !*ress  1  nstallat  i<ins 
MOVINO  BKIWIHINt;  TUrCKINli 
Extiert  Si  rvice  Wcirld  Wide 
SKIh.MOBE  ANU  MASON,  IN<’. 
Fourth  StixK^t 
Bn«»k!yn.  N.Y. 
tA(^  21Ji  J.Vckson 


Si  ally  ivaUahh^ 

STUUY  on  1*  agency  joint  o|K*ration 
daily  newsp;i|K*r  plans.  iT.'i  padres,  .^lo. 
ilox  l'^2.  F^dilor  &  Puldish(*r. 


m\<;mi\kk^v  srriMJiis 

f  «>mph>tp  Flfinls 

LigriUATiNt;  the  fokmei; 
WOLM.U-TEl.EOBAM  NKWSPAPKB 
;it  12.’,  Banday  St..  N.Y..  N.Y.  loooT 

Ci’Wf'h'tr  f.  r 

'  r  iinv  '  r  f'liits 

.Machine  shop:  t»M)l  riHun  :  supply  nHirn  : 
l;^r^re  stock  of  parts  for  Hik*  presses. 
Htirleton  parts,  etc. 

Cont.ict  ILirry  Novey.  or  Mi*.  Miller  at 
U:.  Barclay  St.,  N.Y  C.  T«  l:  <  AC  J12i 
J27-:i2'is  <-ollect. 

t;oMPI.ETE  PLANT  \:\  Linotyiies.  H 
KlriMls.  2  LiidUiws,  ‘n;-pa^re  pn  ss.  21- 
l*au'e  press  :  over  hm  f.aces  aral  fonts  of 
tytH*  ('all  .‘{1 .2-ta;*2-‘*l  21*. 


(^0»mp4tsinu  HtHtni 

INTEKTYPE  FOTOSErPEK  for  sale 
w  t;  fonts  and  ma«s.  only  2  years  old 
<’he;ip!  Model  —22  Lino  w  Mt»hr  saw. 
*»  mold,  s  ma^rs.  completely  rehuilt 
<  heap !  Klm<*raft.  Inc.,  T2al  S.  Cicero. 
Chic,ivr«».  HI.,  t>or,2H.  Attn:  Paul 

Wavrtier. 

IYPESETTINT;  machines  Fast  ef¬ 
ficient  .VTF  photo-type  system,  now 
priMlucin^r  2  m  wspapers.  magazines. 
Biy'  ty|H*  seleidion.  Priced  for  quick 
sale.  Call  (lihlHins  or  Dudley.  Crow 
Puldicat ions.  172*'  So.  ('lementine.  .\na- 
heirn.  ('alif.  1*2''*»2.  t.\('  71  D  t'i2."»-*»l 2a. 

ELKX'TKON  S—  7a4s2,  elec.  iMtt,  feeder. 
Flower,  hydi a*iua*l*ler.  1  mavrazim  s.  V- 
drive  m**tor:  from  private  plant:  like 
new.  M.'inhattan  Linotyi>e  Supply.  Inc.. 
2'*4  Eiizalieth  St..  New  Y*»rk.  N.Y. 
Ia*ii2.  iA('  2121  W.\  .’i-alau. 

INTEKTYPE  Model  C..3  -  2  s.m. 
—  Di'2.",.  Elt*<'tric  iH>t.  (luadtler.  2a  em 
Mohr  saw.  M.-ir^rach  fe<**ler.  Have 
*  h;ine^«‘<l  to  *»trset.  ’I’imes  Puh.  Co..  Ni  w 
Miltor*!.  Conn.,  ati77t>.  I2a2i  25 


Mschinery  6k  Supplies 

BUY  OR  SELL  EQUIPMENT  THROUGH  E&P'S  REGULAR  WEEKLY  LISTINGS 


(.inttpifsine  Rifom 

LIQUID  A  T  I  N  G 

This  chiMce  e<iuipment  recently  remove*! 
fr«>m  the  former  Workl-Jouriuil  Trilmne 
in  New  York. 


7  M«mU1  Linotvi>es  (2  901 

N*»s.  Ma2.5-4rt  122-161 22- 17911 - 

47‘.»12-495''V-4i»r,*i7 

1  Model  2,2  Kan^remaster  Linotvjie 
t  4  72  l  N*).  6122  4 

1  M«Mlel  26  Linotvpe  Mixer  1 90-72-2 4) 
N<..  .-."971 

2  M*Hlel  Cl  lntertyj»es  t1'90) 

N.is.  16410-16411-19029 

2  McxlelCl  4  Intertypes  (90-72-21) 

.Nos.  16262-1640a  (42ems» 

2  Mfnlel  H4  Intertypes  (  4  72) 

Nos.  2tt729-2o76S  (42  ems) 

2  Star  .\utosetter  Units 

M<»st  with  Bl*»wers-Saw s-Quad*lers 
.Ml  with  Electri  Pots-Fee<lers-.\('’ 

.2  LlkHow  Typotrraphs  (22Lj-l2  pt  i 
Nos.  Ia659-la66*»-12*651 
2  Elro<l  Stripcasters  Electric 
Nos.  F2652E-F2261 61  E-F 4o6l  E 
2  V:inderc<M)k  l*r(H>f  Presses 
.Models  :!2.'.A-2l9-22 

.///  t\'a.<ointhly  f'riinl 
i<  r  ijiiick  rt'fiu  z  nl 
BEN  SHULMAN  ASSOCIATES 
6*1  E.  42n<l  St..  N.Y.  17.  N.Y.  OX  7-4.590 


QUALITY  MACHINERY 

LINOTYPES:  McmIcI  .‘H’s  with  1,  2  or  3 
tmiLTazinis. 

INTEKTYPES:  Model  ('-2’s  aial  C-.'l’s 
with  fr*»nt  chanucs,  iHHlestnl  lase>  ^* 
S.N.  to  22. ai  a. 

(’h**ice  **f  electric  or  oas  pots. 

LUDLOWS:  22’j  and  2I-Em  ('asters 
with  el»H*lri<  <»r  jzas  pots,  ('ahinets. 
sticks  ,aml  Bmts  of  mats. 

ihivk  7\ifh  a.c  fu'f.  rr  x  u  hvx.  (‘iir  sf'r- 
cuil  Jt'til.s  anil  lt‘W  f'tin's  7k'il!  r  /'<a  y  ut 

LINOTYPE  MAINTENANCE  CO., 

"F'no  Tvc-csc’^inq  M3c^'r.c'*v  S'ncc  IR32" 
37  Vv'arren  S^  New  YorK,  N.  Y.  10007 

ELKKTUO.N  II.  Sr*  7121^.  well 
ei|u!ii|KM|  for  tajK*.  2,  years  oI*l.  like 
new.  Pric*e<l  riLrht.  .\vailahie  n*>w  !  ('on- 
t;u‘t  E.  .\.  EMLre.  Jr..  Tu|k*1o  Daily 
Ji'urnal.  2a9  Magazine  St..  Tupelo, 
Mississippi  risvaj. 

FOli  S A LE  ( ;( UNO  < HT  SET 
Three  t2)  MerLrenthaler  Linotyi>es.  all 
with  eUn'tric  metal  pots,  numazims. 
mats.  etc. 

BLUE  STUKAK  Mmlel  22  Sr  6  4121 


('O.MET  .  Sr  15a2 

MO!>EI.  V  .  Sr  469^7 


.ill  }itst  rt'hitilf  iiml  in  finr  n 

,\LSO.  one  ''-parre  (JOSS  DUPLEX  .\B- 
2^1  ELAT  BED  PRESS  w  22*»V.  2- 
PHASE  DRIVE 

In  rXii'IU'uf  o  ndifii'H 
ILLINOIAN-STAR 
Be:ir*lstow  n,  I  liinois  (J261  s 
I  A  C  217  t  ;J22-Diia 


PHOTON  712  TEXT  MASTER,  excel¬ 
lent  condition  :  6-s-9-la-l  1 -1 2-1  1-1  s  pt . 
hnses:  L.R.  ma^.  test  panel,  t(Md  kit 
.  .  .  a  real  harvrain  at  ?24.9aa. 

2*M»  B  .VDMAS'I'ER.  many  extra  parts 
kit,  taiK*  rea*ler.  2-16  font  tliscs,  etc. 
('ost  .^7''.6su;  sell  for  $5a,aon.  (.\C  6a2l 
25  4-27  ^"2  Nels*»n. 

LAKE  ERIE  DIUE('TOMAT 
s*n»  Ton  press.  sl€*am  heate*!.  hotl<tm 
platen,  oiK*rahle  either  en*l.  Platen  size 
24"  X  2,4".  Power  re*iuirement  229  volt, 
2-phase.  external  steam  source.  Lo- 
cate»l  e:»st  c*iast.  Prictni  for  imme<liate 
sale.  (^*mtact  Inian<l.  1720  (’herry, 
Kansas  ('ity.  Mo.  611(v:.  tA('  ^BD  221- 
9'*6**. 


Fprfttralpr  Tapp 

NOW  ST.\TI(’-FREE  i*erf  tapes  at  <nir 
same  prices  lowest  in  USA.  .Ml  colors 
T*ip  Quality. 

Cull  •■y  ll’ntr: 

PORTACE  (216t  PO  2-2.55.5 
25  E.  ExchatiLte  St.,  .\kron,  Ohio  4  420" 


Rrpssps  «V*  Machiripry  i 

NEWSPAPER  PRESSES  I 

HOE  ('OLOHMATIC  PRESS  (196(0 
1  Unit  22*^"  D«»uMe  FoMer  Skip 
Slitter  Reel  ami  Paster. 


SCOTT  PRESS  11947) 

6  I’nits  22’S”  ('<»l<u*  I>eck  2  Reserves 

l9»iiMe  Folder  Ball<M»n  Fcunier  .\C 
Unit  Drive  R<els  ami  Pasters. 


HOE  COL(0{  (CONVERTIBLE  (1951)  j 
6  I'nits  22,;  C«dor  Cylintlei  2  Re-  ’ 
verses  Doulde  Ball*>on  FoMer A(' 
Unit  Drives  lieels  ami  l*asters.  ! 


(loss  HEADLINER 
AND  ANTI-FRKTION 
22*S  5  Units  1  FoMer  il929)  2 

Units  1  Folder  ('*dor  Deck  (recent! 
Skip  Slitter  Baihsm  Former  D(' 
(tnnU'  Drive  w  (J.E.  Rectifiers  — Reels 
ami  Tensions  WILL  DIVIDE. 


WOOD  PRESS  11951)  | 

4  Units  22*S  Tension  L<K‘kup  D«ni-  i 
Ide  F*d*Ur  Unit  Drive. 


(JOSS  HSI.('  \R('H  TYPE  PRESS 
12  I'nits  22*S  I  F«d<lers  Skip  Slit¬ 
ters  (^)lor  SriiKM's  I  D('  (Irtuip 
Drives  w  new  (t.E.  Rectifiers  ('OM-  ; 
PLETE  STEREO  "  t*.n  Ele<-tric  Metal  I 
pl.t  2  Wood  .luniors  2  .\utoshaveis  1 
WILL  DIVIDE. 


LOSS  HSLC  APCH  TYPE  UNITS 
7  Uni^^  22*S  ('«ilor  ('ylimlers  2  F<d*l- 
ers  w  1  Balloon  F*u*m»  r  2  AC  (ir*»up 
Drives  WILL  DIVIDE. 


HOE  SIMPLEX  1194M 
21  pa^re  22’S  ('*»lor  ('vlinder  ;inil 

F*d*ler  A(  Drive  ('OMPLETK 
STEREO  Turtles  ('liases  (i*»ss  45  W 
R*>ller  Sta-Hi  M;ister  Former  Ele<- 
trie  .Mela!  P*»t  W<hmI  Pony  .\ut*»plate 
St;i-Hi  Masttr  Ihailer. 


DUPLEX  TUBULARS  12  to  U 
21  pavre  16  pavre  s  pavre  Decks  witli 
or  witlmul  complete  .'"terL*<»  A('  Drives. 


BEN  SHULMAN  ASSOCIATES 

6(t  K.  12ml  St..  N.Y.  17.  N.Y.  OX  7-4.590 


HKJH  SPEED  .<COTT  PRESSES 
Manufaetiire*!  H't9  &  1957 
220,"  ('ut*»ir.  '.(0®  Stavr^rcr 
Rate*!  52..5(H»  IPH 

Ten  units  with  2  fol*lers:  upper  form¬ 
ers.  reels,  tensions  ami  pasters:  .\(’ 
<lriv*-.  eohit*  aUive. 

Can  he  *»lTere*l  as  4.  5  *»r  6-unit  presses. 
Located  Phoenix.  .Arizona, 

{  'ontnrt : 

INI.AND  NEWSPAPER  MACH.  ('ORP. 
1720  ('herry  St..  Kansas  (^ity.  Mo..  641(*'< 
\.C.  sl6  -  BA  1-9060 


22^1"  CUT-OFF  26"  WEB 

Built  in  194"  :  4  units  ATF  with  2 
hdders  ami  2  ovens,  double  parallel. 
Built  in  1t*6:',:  (Joss  Suburban  1  units 
with  rejrister  eonind. 

Factory  rewjuked  fact*)ry  installed:  1- 
2-2  or  I  units  Vanuiiard  Odtrell,  Mtwlel 
1.5. 

UNIVERSAL  PT(;.  EQUIPMENT  CO. 
LYNDHURST.  NEW  JERSEY  07071 
2(H-42"-274  1 


DUPLEX  UNIT  TUBULAR 

4  Units  &-  FoMer 

l  ull  Auto  Drive 
'rubular  Stereo  .Machinery 
Dry  .Mat  Roller 

JOHN  (JRIFFITHS  CO..  INC. 

12(1  I,,exinLrl*)n  Avc..  N.Y.,  N.Y,  l('(il7 
AC.  212  MU  .5-4774 


Rrpss0»s  X’  Machittpry 

(JOSS  HUJH-SPEED  ARCH  TYPE 
ROTARY  PRESS 
Attention :  Daily  Publishers 
Circulation  2o.O0(i  to  25. 000 
Six  units  with  two  c*dor  humps.  douMe 
fohier.  .\C  press  *lrive,  22*T| "  cutotT. 
Fed  fnim  roll  stands  l»eneath  the  pre.vs. 
Practical  runninLT  sp*e*l  2l.o(»o  per 
h*)ur.  I>iie  to  webidn^  arrangement. 
outstan*iin^  color  flexibility  possible. 
.Available  m»w!  Can  Ik*  st(»re*l 
months. 

Best  ilollar  value  on  the  market  t<Mlay. 
Offereil  c<miplete  with  ster€H»type  pack- 
aLr»*.  *lelivere<l  and  installe*!  *u*  “as  is.” 

INLAND  NEWSPAPER  MACH.  CORI* 
1720  Cherry  St..  Kansas  ('ity.  Mo..  6n((" 
A.('.  "16  B.A  1-9060 

TWO-  SHEET-FED.  FLAT  BED  CoX- 
trell  Presses  1 1  "75-1  s9(B .  Best  offer 
takes.  Write  LanilK?itville  Reconl. 
I,.ambert ville,  N.J.  o"52o. 


H  U‘  R  L  E  T  RON 

2  C*miplete  I’nits  .A('  e*|uip|KHl  Practi¬ 
cally  new*  remove*)  fnmi  the  New  Yoik 
HeraM-Tribiine. 

BEN  SHULMAN  ASSOCIATES 
60  K*.  42mi  St..  N.Y.  17.  N.Y.  OX  7-  459'* 

16-PA(JE  1919  (JOSS  UNITUBE  2r74I 
i'lnd  stert***  (*4(uipm4  nt.  (J(hhI  care,  mini¬ 
mum  us€*  running  ".(mo  daily.  Wabash 
( imi. )  Plain  De:iler. 

F(»R  SALE:  (JOSS  SUBURBAN,  thief 
units.  ;,n*l  I'oMtr.  .Miscellane«m> 
;Mdili*»nal  e*iuipment .  P.OWi.  Excellent 
condition.  .Xvailahle  imnunliately,  unit > 
ami  foldt-r  ski*l*U**!  for  shi|»m<*nt.  *»thei 
parts  I'rate*!.  Reaily  t*»  l*»a*l  8n.5*t(i. 
(’*>ntact  M'l’hael  Mea*l.  ('eiitral  I’ub. 
(’*>..  !*.().  Box  1"".  Warren.  Pa..  1626.5. 
Ph.  ("ID  72:l-"2"(*. 


6-UNIT  (JOSS  HKJH  SPEED 
ROLLER  BEAR!N(;  PRESS 
22'S"  ('utolf  9'i  Stan^rer 
Reels,  Tensi*)ns  and  P;e-ters 
(Jroiip  A('  Drive 

D*'uble  F*irmers  with  Up|K*r  F»*rmers 
'I'his  hiirh-speeil  press  is  IojhUhI  with 
jMijor  flexibility:  has  an  oiitstan*linu 
pi*o4luetion  rec«u**l:  can  be  sik'II  **|h  rat- 
in^r  :il  the  HtuisPm  ('hronicle. 

.Availal'le  in  ;ippi*<iximately  is  nnuiths. 

lx  /’V  * 

INLAND  NEWSPAPER  MACH.  ('ORP. 
172(»  Cherrv  St..  Kansas  City.  M**.,  611*1" 
A.(’.  "16  -  BA  1-9(60 


SCOTT 

PRESSES 


I?"" 


M.'inti  fnctiircHl 
1017— 191« 


:!(i  I'nits  '  Kolilfis 
'J70,"  ent-ntr 

Nciw  set  U|i  ill  lines  nf  K'-rj-O-fi.  Will 
iliviile  to  snit  ymif  reiiuiiemeiits. 

This  enuinnuoil  in  exf.llent  cnmlitlnn 
nnci  cnmplcte  with  Hc-tivy-l tiily  :l  In  - 
Fnldfi's  :  with  C-H  I'onv eyitis  :  Unlliinn 
I'lifiiiets;  AC  I’liit  Drives;  Heels  tind 
rnsters:  Trnckntre  jind  Turnl  tildes. 

Ciiiieii  Ciiliir  l•'(lunlilins  with  Ktitls  on 
eneh  unit  itnil  till  tieees.stiries. 

.\vtiiltiltle  tire  Ctditr  Cylinders  ttnd 
Sinyle  nr  Dniilile  Ueverses. 

I’rit'i'il  III'  st  iittnii  titrly 


HKN  .^Hl'I.MAN  AS.<()C1ATKS 
fill  K.  12nd  St..  .N.Y.  IT.  N.Y.  (VX  T-l.TO" 


Ifanli'il  To  Huy 

NKWSrArKK  ITJKSSKS 
COMTI.ETE  ri.ANrS 
.MAT  HOl.LEKS 
STEHEO  ECn’irMENT 

BEN  SHULMAN  ASSOCIATES 

fill  K'.  12nd  St..  N.Y.  17.  N.Y.  O'X  T-l.-.O'i 


lU'Y.  SEI.I.  Teletype  writers,  pints: 
Wiint  Teletyiie.setter  Inilletin.  Tyiietrnn- 
ies.  Hn\  ss7;t,  Et.  l.iiuderdtile.  Elti., 

tidSln. 
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Career  Opportunities 

THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  AND  RELATED  FIELDS 


Acailoniic 

UNIVEKSITY  IN  ZONE  2  seeks  news- 
iHlitorial  faculty  member  biBinning 
September.  Minimum  requirements: 
M.A.  plus  news  exjierience.  Box  ICO, 
Editor  &  Publisher. 


.It/niinistralirr 


.ACCOUNTANT,  with  general  newspa- 
l>er  business  experience.  Supervise  ac¬ 
counting,  aid  publisher  of  17,000  Con¬ 
necticut  daily.  First-rate  chance  to 
grow;  salary  will  be  good  for  good 
work.  Box  131,  Eilitor  &  Publisher. 

MANACER  WANTEIl.  desert  area 
large  weekly.  Beautiful  plant  and 
e<iuipment:  job  i>rinting:  excellent 

economy:  new  stores,  new  homes:  sal- 
:iry.  iiercentage  profit  and  part  owner¬ 
ship  possible.  Superb  opiwrtunity. 
Write  full  record.  No  ’phone  calls. 
Crowlh  Newspapers,  Box  i.'>327,  Phoe¬ 
nix.  .Xrizon.a  .SoOls. 

BUSINE.SS  MANACER  with  knowl- 
edge  of  costs,  supervise  as  controller- 
)>riHluction.  Profit-sharing:  benefits; 
retirement.  (live  full  resume,  refer¬ 
ence.  (bite  available.  Volume  over  S- 
million  .  .  .  growing.  Box  188.  Editor 
&  Publisher. 

(lino  ACCOUNT  EXECUTIVE’ 

Vice  President  to  organize  and  manage 
Ohio  area  of  iiersonalized  ncwspaiier 
column  advertising  service  in  demand 
by  retailers.  I, literal  commission  plus 
stock  equity  with  no  invistment.  Write 
Box  :121.  Wayne.  Illinois  60184. 

ADVERTISINC  DIRKCTOR  for  under 
10,0(10  daily  in  Southern  Calif,  (not  in 
I.. A.  .areal.  Progressive  management 
Iirefers  (pialified  young  man  from 
Chart  .\re:is  7.  8.  !l,  who  is  now  sty¬ 
mied  in  top  sales  or  junior  manage¬ 
ment  position,  but  h:is  the  ambition, 
ability  and  goal  of  moving  up  in  our 
organization.  Complete  resume  anil  sal- 
:iry  progression  to  Box  181,  Editor  & 
Publisher. 

I.IKK  TO  MAKE  THE  SWITCH  TO 

B  R  o  A  II  C  A  S  T  N  E  W  S  ”  i 
.\  mtHlium  market  midwest  R,adio-TV 
station  is  bstking  for  a  Journalism 
grad  to  head  news  department.  We 
want  a  working  news  diri-ctor  able  to  ' 
handle  news  staff  iiersonnel:  "on-air" 
.ability  not  re(|uired:  some  photographic  , 
knowledge  desirable.  Box  21',  Editor 
X-  Publisher. 


CKNERAL  MANACER 

With  Publisher  (Qualifications 

Publisher  looking  ahead  to  retirement 
needs  a  callable  "fourth"  man  to  round 
out  his  top  managemi  nt  team.  Long- 
establishi'l  .\B(’  suburban  olfset  weekly 
and  .■>(1.100  advertiser  combination  in  a 
fast-giowing,  pros|ierous,  conservative 
southern  community.  Cross  last  year 
.spioM.  .Adi'iuate  salary  and  Ismus.  Will 
cut  right  imin  into  partial  stock  own¬ 
ership.  Box  228,  Editor  &  Publisher. 


Circulation 

DISTRICT  SAI.ES  MANAGER,  experi¬ 
enced,  for  award-winning  evening  and 
Sunday  newspaper  in  Chart  Area  2. 
Must  lie  sales,  service-oriented  in  work¬ 
ing  with  our  newspajier  boys  and  part- 
time  adult  counselors.  Excellent  ad¬ 
vancement  possibilities  within  depart¬ 
ment  or  newstiaper  group.  Send  resume 
to  Box  62.  Eilitor  &  Publisher. 

.SUPERVISOR  to  direct  staff  of  dis¬ 
trict  managers  on  lending  Connecticut 
daily.  Should  have  experience  with 
carrierboy  sales,  service  and  adult 
counselors.  Exceptional  opportunity. 
Send  complete  resume  including  salary 
reiiuirements  to  Box  132.  Editor  & 
Publisher.  All  replies  confidential. 

DISTRICT  MANAGER— Leading  New  ' 
England  daily  has  opening  for  young 
man  with  carrierboy  sales  and  service 
extierience.  Great  opportunity  to  learn 
and  move  ahead.  Send  complete  re¬ 
sume  including  salary  requirements  to 
Box  18."i,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER 


Circulation 

CIRCULATION  MANAGER  for  long- 
established  bi-weekly  publication  in 
thriving  water  front  suburban  com¬ 
munity  in  Connecticut  seeking  to  ex¬ 
pand  circulation.  Many  attractive 
fringe  liencfits.  OpiKirtunity  for  man¬ 
agerial  growth.  Full  promotional  back¬ 
ing.  Publisher,  Milford  Citizen.  117 
Broad  St.,  Milford,  Conn.,  0616U. 

HOME  DELIVERY  MANAGER 
Must  have  extensive  city  ami  subur¬ 
ban  ex|ierience  in  handling  carrier 
Isiys  and  supervision  of  home  delivery 
districts.  Excellent  opportunity  for  real 
g(Mid  man.  E&P  Zone  1.  Full  details 
including  salary  reciuirements.  Box 
I'.t.'i.  Editor  &  Publisher. 

CIRCULATION  DIRECTOR  —  R.-qiidly 
growing  daily  in  the  East  Coast’s  fast- 
e.st-giowing  suburban  area  seeks  circu¬ 
lation  director  with  luevious  manage¬ 
ment  extierience  who  wants  to  help  us 
double  our  circulation  in  the  next  three 
yeiirs.  To|>  salary  and  Ismus  i>lan.  Full 
details  first  letter.  Box  210,  Editor  & 
Publisln  r. 

WHY  SETTLE  FOR  LESS'.’ 

S'.i.iliiu  TO'  .ST.ART 

Top-notch  suiiervisor  to  direct  district 
managers  and  home  delivery  carrier 
boy  oisuation  in  Zone  2.  .Strong  on 
basic  circulation  prineiides.  Tell  us  in 
a  c  imiilete  resume  why  you  ipialify  for 
this  iKisition.  Box  2:!'.  Editor  &  Pub¬ 
lisher. 


(.laxsificil  iilrcrtisintl  ^ 

RESPONSIBLE  POSITION 
Experienced,  sales-oriented  classified 
advertising  manager  wanted  to  take 
over  6-|ierson  statf  for  high  quality.  > 
31,0(1(1  evening  d.aily,  (Tiart  Area  3. 
We  need  a  man  with  enthusiasm.  ' 
drive.  imagination.  who  has  been 
classified  manager  for  a  smaller  pa|ier 
or  second  m:in  in  larger  operation.  Re- 
s|ionsibility  great,  rewards  in  proiior- 
tion.  including  Isinus,  profit-sharing, 
paid  insurance,  iiromotion  opiMirtunity 
many  other  fringes.  Send  resume.  I 
references  to  Box  10'.  Editor  &  Pub¬ 
lisher. 

CLASSIFIED  MANAGER  | 

Sales-conscious,  imaginative  (male  or 
female)  manager  to  take  full  charge  ' 
of  sizeable  classified  deiiartmcnt  for  a 
group  of  large.  rapidly-expanding 
weekly  newspaiiers  in  Area  3.  Send 
full  resume  and  s:ilary  ex|iected  to  Box  ' 
200.  Editor  &  Publisher.  '■ 

CLASSIFI ED  MANAGER 
We  want  to  talk  with  the  man  (or 
woman)  who  is  ready  to  take  the  top 
slot  in  the  classified  depiirtment  of  a 
highly  resiiected  16,000  morning  daily. 
.\ll  lienefits  including  amide  opportu¬ 
nity  for  advancement  with  a  progres¬ 
sive  newspaiier  group.  If  you  want  to 
discuss  this  opiNirtunity  in  detail,  call 
Doniild  .1.  Clilford.  The  Oneonta  (N.Y.) 
Star.  (.\C  6071  432-1000.  ^ 

Competent  M.\N  to  reorganize  and  I 
manage  classified  department  of  well-  | 
established,  paid  circulation  (over  6oM) 
weekly  group.  Currently  over  8200.000 
classified  annually,  but  with  unlimited 
potential  in  subii  ban  areas.  Phone 
r(Him  supervisory  extierience  prefenible. 
.8alary  negotiable,  'end  resume.  Chart 
Area  1.  Box  220.  Editor  &  Publisher. 


NUMBER  2  MAN 

f<»r  a  Iai>re  class]  eel  o|»eration  in  a 
iKMiniink^  snow-fn  city.  You  would 
he  reidacinLT  one  »f  the  l)est  sales 
manav:ei*s  in  the  country,  so  it’s  ini* 
portant  for  you  to  !»e  lon^r  on  abil¬ 
ity  and  sincerely  dedicatee!  to  l^i^f 
iroals.  Excellent  lienefits  and  the 
salary  is  open.  Tell  us  alsuit  your¬ 
self.  Write  to  I^»x  221,  Editor  & 
ruhlisher. 


itisplay  Ailrertisuifi 

niSPLAY  SALESMAN,  5-day  daily, 
northern  Cnl’fornia.  Post-Dispatch,  Box 
P'ttshurg.  California  94565. 

for  February  3,  1968 


Ditiplay  Ailrertisinf’ 

MAKE-UP  MAN 

Experienced  make-up  man  to  supervise 
advertising,  scheduling  and  dummying 
of  metropolitan  daily.  Chart  Area  4. 
Excellent  benefits  and  fine  opportunity 
for  right  man.  Our  employees  know  of  ' 
this  advertisement.  All  replies  held  i 
confidential.  Box  1'20.  Editor  &  Pub¬ 
lisher. 


TILTON  PUBLICATIONS  of  Rochelle. 
Illinois,  needs  experienced  .advertising 
man  to  plan,  sell  and  manage  statf  of 
award-winning  multi-weekly  publica¬ 
tions.  Tel.  Don  Shaw  collect  (.\C  S13) 
362-4171  or  evenings  (.813)  362-2616. 


JOIN  AGGRESSIVE  GROUP  of  Zone 
2  ABC  weeklies  as  display  manager- 
salesman.  Solid  background  of  retail 
display  selling  required.  Salary  8173 
plus  incentives  and  company  benefits. 
Send  resume.  Box  138.  Editor  &  Pub¬ 
lisher. 


ADVERTISING 

OPPORTUNITY 

Retail  Advertising  Division  of 
The  GiKslyear  Tire  and  Rublier  Co. 


Display  Ailrertising 

AGGRESSIVE.  CREATIVE.  display 
salesman  for  I'.i.ouo  audited  circulation 
weekly.  Opisirtunity  for  advancement. 
Start  8123  -4-  commission.  Send  resume 
to  The  Post.  203  Taunton  Avo..  East 
Providence.  R.  1.  O'J'.tl  l. 


DISPL.VY  ADM.AN  for  leading  South¬ 
west  small  olfset  daily.  .Aggressive  man 
can  grow  with  area.  Should  know  lay¬ 
out,  use  of  photos,  color.  Top  salary, 
i  Box  203,  Editor  &  Publisher. 


Editorial 

CITY  EDITOR  needed  by  7-day  daily 
in  North  (Central  Ohio.  The  man  we 
are  seeking  may  be  an  experienced  desk 
man,  or  may  be  a  reporter  wanting  to 
step  up  to  more  responsibility.  Area 
presents  challenges  as  industrial  growth 
and  recreational  programs  flourish. 
Schools  best;  good  fringes.  Write:  Ed. 
W.  Thompson.  Editor,  'Tribune.  Coshoc¬ 
ton.  Ohio  43812. 

COPY  EDITOR,  Area  1  a.m.  metropoli¬ 
tan  paper.  Must  he  experienced,  strong 
on  national  and  international  news : 
layout,  makeup  and/or  photoediting 
ability  helpful.  Top  salary,  benefits. 
Send  complete  details  to  Box  55.  Editor 
k  Publisher. 


Immediate  otiening  available  in  the  re¬ 
tail  newsiKiper  advertising  division  for 
;i  young,  ambitious  advertising  man  ; 
with  3  to  4  years’  solid  exiierience  in 
retail  newsiiaiier  advertising.  Interest-  i 
ing  work,  congenial  stall  and  op|ior-  | 
tunity  for  promotion. 

Lilieral  company  lienefits.  including 
company-paid  hospit.alization,  pension 
and  life  insurance  plans. 

Reply  now.  giving  C(>m|dete  details  of 
education,  eiiirdoyment  background  and 
s;ilary  reiiuirement. 

Send  restiine  !<•: 

.1.  R.  Williams.  Dept.  814  ' 

THE  GOODYEAR  TIRE 
AND  RUBBER  CO. 

nil  E.  Market  St..  Akron.  Ohio  44316 

An  luiiiiil  C?/‘/>(;r/i4nifv  Employer 

UEI'AIL  AI»VKI;TISIN(;  MANACiER  \ 
Area  «*venin>;  Jirnl  Sumlay  7o.o<ia,  | 
Ajfifiessive  sales-min»le«!  iierson  to  rep-  | 
resent  am!  help  ilireet  statf  of  hi^rhly- 
re^ranle^l  newspai»er.  Plenty  of  room 
at  top  if  you  have  talent.  Write  fully.  ' 
Box  2077,  EOitor  &  I*uhlisher. 


ADVERTISINd  AND  EDITORIAL 
positions  available  on  N.Y.  State  tlaily 
newspapers  e.\i>eriene»Ml  or  lievtinninLT.  , 
Send  complete  resume  to  N.Y.  State  I 
Publishers’  Assmdation.  Inc.,  Newhouse 
Communicati<)ns  Center,  21.7  University  j 
IMace.  Syracuse,  N.  Y,  l:>21n. 


WE  NEED  A  MAN  OR  WO.MAN 
to  sell  display  a<lvertisinK  to  aid  in 
expansion  plan.  Prize-winning.  25-year-  i 
old.  suburban  Chicajfo  offset  weekly 
with  5.100  paid  .subscril»ers.  Name<l  first 
in  state  for  advertisinLr  excellence.  Fan¬ 
tastic  jrrowth  area.  New  building  and 
e<iuipment.  Your  own  office,  establishes! 
accounts,  no  laisteup,  ’wlay  week.  Be¬ 
come  ad  manavrer  in  short  time.  GoskI 
salary,  commission,  car  allowance  an<l 
frin^res.  Housing  available.  Write  fully 
and  in  confi<lence  to  The  Palos  Re^rion- 
al,  Palos  Heijrhts,  Illinois  6O460. 


ADVERTISING  MANAGER  SfJ.fioO  ABC 
century-old  weekly  lM>oming  in  fast- 
growin^r  suburbia  adjacent  to  Wash¬ 
ington.  D.C.  ;  state,  regional  and  na¬ 
tional  prize-winner:  ready  to  take  off 
in  news,  classifies!  and  circulation,  but 
need  ad  manager  with  hanl  sell  ability 
anil  enthusiasm  who  will  build  hard¬ 
hitting  sales  force  of  10  or  more  men. 
Possible  stiH’k  option  and  profit-sharing. 
Excellent  salary  for  right  man.  Immedi¬ 
ate  opening.  Write:  Dr.  Lt‘onard  Kap- 
iloff.  The  Montgomery  Co.  Sentinel.  1  1 
S.  Perry.  Rockville.  Md.  2‘  '<•50.  I 


CITY  EDITOR 

Looking  for  a  i>osition  as  city  editor 
of  10.000  daily?  We  have  such  an 
oi)ening.  Small  community.  Great  loca¬ 
tion.  100-miles  from  Chicago  .  .  .  one 
of  the  most  mixlern  offset  dailies  in 
our  state.  Excellent  pay  for  the  right 
man.  Looking  for  an  alert,  aggressive 
news  gatherer  with  proven  ability  who 
can  improve  our  local  news  coverage. 
We  want  a  top  man  right  away.  Refer 
ences.  please.  Call  or  write:  Niles  Daily 
Star,  Star  Bldg.,  Niles,  Mich.,  49120. 
Ph:  (AC  616>  6S3-2100. 

HOT  LOS  ANGELES  AGENCY  seeks 
writer-  -minimum  years  on  wire  service 
or  newspaper  rewrite — to  produce  lots 
of  news  stories  plus  articles  including 
some  technical.  Better-than-Guild  sal¬ 
ary.  profit-sharing,  great  future  be- 
cniisi?  of  growth.  President.  Smith- 
Klitten.  Inc..  11941  Wilshire  Blvd.,  Los 
Angeles,  Calif.,  90025. 

GENERAL  ASSIGNMENT  REPORTER 
with  year  or  so  exi>erience.  Must  have 
desire  to  l^ecome  eilitor,  we  have  too 
many  on  Medicare.  This  is  an  excellent 
opportunity  in  a  growing  area  with  a 
fine  me<lium-size  daily  in  Penna.  All 
l>enefit9  paid.  Send  background,  clips, 
salary  desired  and  references  to 
12!.  Editor  &  Publisher. 

GENERAL  REPORTER 
Texas  p.m.  wants  talenteil.  experienceil 
reporter  for  school-college  beat.  Chal¬ 
lenging  and  rewarding  spot  in  very 
wholesome  and  exciting  atmosphere. 
GcmkI  pay — modern  plant — fast-growing 
community.  Company  benefits  extended. 
Please  write  fully.  KILLEEN  DAILY 
HERALD.  Killeen.  Texas  76541. 

ARE  YOU  A  SWINGER? 

Utility  copy  eilitor.  able  to  take  charge 
of  telegraph  and  Sumlay  desk  as  re- 
(piired.  has  a  chance  to  earn  a  iierma- 
nent  command  r>o8t  with  an  aw.ard- 
winner.  New  Jersey  daily  of  .55,000 
wants  careful,  capable  skills  in  eiliting. 
layout  and  makeup.  Box  140.  Editor 
&  Publisher. 

COPY  EDITOR— Plenty  of  room  for 
challenge,  growth  and  advancement  on 
desk  of  lively  Eastern  capital  city  p.m. 
$145  to  start  for  man  with  degree  and 
five  or  more  years  exi>erience :  substan¬ 
tial  increase  in  prosr>eot  once  you  prove 
yourself.  Send  complete  resume  to  Box 
110,  Editor  &  Publisher. 

COMBINATION  rei>orter-deskmnn  and 
a  reiK)rler  for  .30,000  daily-Sunday. 
Talent  is  needeii — not  a  fancy  resume. 

!  Contact : 

Director  of  Personnel 
STAR-NEWS  NEWSPAPERS,  INC. 
Murchison  Building 
Wilmington,  N.  C.  28101 
(919>  762-3311 
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llEEl*  WANTED 

Hilitnrial 


ilEEP  W  ANTED 

Editorial 


VIHCIMA  AFT?:i{N'<)ON'  HAILY  has 
two  oi»#»ninps  for  e\i»6rie?ioe<l  rei»orter 
and  desk  man.  Short  h«turs  ijniHi  pay 

pleasant  surroundiuvrs,  M*t\  14'^.  Edi¬ 
tor  A:  I*nl>I:-»h.'r. 

EDITOR 

N<*e«l  tofi  man  for  creative  snhsurban 
semi-we<*kly  prtujp  in  central  Midwest. 
Our  pai»ers  are  now  arnon^r  top  in  the 
country.  He'll  l*e  part  e\e<’utive,  mostly 
shirt-sleeve.  He  should  U*  half  news¬ 
man,  half  photo  t‘<litor.  half  makeup 
man,  and  the  other  half  worker;  he 
must  have  ed  tintr  e\i>erlence.  i»refer- 
ahlv  with  small  daily  or  suhurhan,  and 
have  ideas  of  his  own.  He'll  he  jriven  a 
<'hanre  to  use  them.  We're  willinjx  to 
pay  for  the  man  Write  Ho\  111,  Editor 
&  Huhlisher.  .Ml  replies  acknowletlped 

(iooih  SOl.IT>  NEWS  WIilTEU 
(’HANCK  To  STEP  TP  for  a  yoiinp 
man  with  at  least  two  to  five  years 
newspa|H‘r  e\|K*rience  (small-town 
hackuroiind  w»uil»l  U*  fine)  wh(»  w«mld 
like  to  til!  a  rows  writing;  s|M»t  with 
a  lar^e  Ohio  eotnpany.  This  is  a  press 
relations  jnh  «‘n\eriin.r  a  wide  ar«‘a  of 
Ohio.  iTuuirin^  ability  ti»  «Ieal  wth 
newspaper  p«*<jpU‘  at  their  own  level, 
and  aeciirate  wiilinvr.  Knowledge  of 
phot*»vi  aphy ,  advert  isinj.' .  radit)  ami 
t«  Ie\  isiori  woukl  In*  heltd’ul.  Kesiilent 
of  Ohio  oi  m-iuhlHuiPvr  state  preferred. 
S«‘ri«l  facts  aluMit  yourself,  imdudin^r 
educational  ha<'k^rround  and  e\|*eri- 
ence,  present  salary  and  references,  to 
Hon  Editor  A:  Publisher. 

KlUTOK-PHOrotiPAPHEK  for  fast- 
jTiowinir  suburban  we*  kly  -7. •Too  circ. 
Exeellent  <»pportunity  for  brijrht  younK 
man  with  (lair  for  writing  ami  man- 
auirnr  strinvers.  Many  frinjre  U'liefits. 
Write,  statini;  «-\iK*rienee.  salary  de- 
sir<Hl.  H«»\  Ibli.  f>lit<»r  A:  Publisher. 

QI'AIdTY  HEPOKTEK  i>os.'iessIrur  the 
t<w»ls  of  h's  trade  an<l  the  ability  to 
make  itihmI  us«-  <if  thein.  He  will  join 
a  vi^rorous  newsroom  team  in  a  ^rrowth 
area.  .Advancement?  .As  fast  and  as 
far  as  ability  |K*rmits.  Write:  The 
Editor.  Morris  County's  Oaily  Record. 
Morristown,  N..I.  oT‘t(>U. 

PA(  II  K'  STAi:.<  AM)  .M  RIPES  has 
imm»*<liate  tipeninu  for  makeup  (slitor. 
Must  have  experience  on  multi-e«lit ion 
metrop*»litan  pa|K*r  plus  .solid  back- 
^rround  in  copy  rea<linrr  and  reporting?. 
We  also  invite  applications  f(»r  antici- 
pate<l  future  o|Kuiin^s  in  other  edi¬ 
torial  jobs.  Must  have  at  least  four 
years  experience.  .Attractive  salaries 
and  Ixnefits.  .Air-mail  replies  with  <le- 
tails  on  experience,  education,  de¬ 
pendents  and  availability  to:  Person¬ 
nel  Chief.  Pacific  Stars  and  Stripes. 
APO"  San  Francisco  IMi.TO-i. 


CAREER  OPPORTUNITY  available 
for  comi»etent  rejM>rter  in  our  AVoman’s 
Department.  78.<»00  circulation,  eve¬ 
ning  daily,  (biibl.  Iiri-hour  week  ex¬ 
cellent  workiinr  conditions  and  a  fine 
I  community.  St'nd  resume  including 
t^Iucat  ional  back^rround.  experience, 
present  salary  and  references  to  Box 
171.  Editor  &  Publisher. 

REPORTERS 

EDITORS 

Uowky  Publications  of  Northeast 
Ohio,  five  dailies  and  twice-weekly, 
are  lookiiijr  for  «lesk  and  newsmen  on 
their  ♦  pitndin^  staffs.  (Joud  oppor- 
tuii’ties  for  ]>«M»ple  who  want  to  jrrow' 
with  eraek  new  spatters  in  hichly  com- 
t>etitive  and  nuishr<Mtmiiur  area,  ^^ll1 
ranjr*  of  Inuudits:  K‘”‘d  wnjf^s :  mo«l- 
ern  i)lant«.  .Apply:  R.  C.  He<llund, 
rile  Te^e^rraph.  N.  .‘^tale  St.. 

P;iinesyille.  Ohio  1  1077.  Ph :  (-16) 

EDITOR  to  manavre  newsroiuii  «tf  un- 
der  H'.oou  Southern  (’alifornia  daily 
(not  in  E..A.  area).  Progressive  man- 
ajrement  prefers  (pialificd  younji  man 
from  Chart  .Areas  7.  who  is  now 

stymied  hut  has  the  ability  ami  am¬ 
bition  to  move  ahead  in  <uir  or^raniza- 
tion.  ('i>mplet(‘  resume*  and  salary  pro- 
vrr«*ssion  to  Hox  Editor  A:  Pub¬ 

lisher. 

EDITOR  -  ASSOCIATE 
National  orpMnization  with  Chica^o- 
bast*«l  headuuarters  has  an  npenint;  for 
an  ex|Mrienced  ;iss«K*iate  e<litor.  This 
position  re«iuir«*s  a  (•olleye  Krailuate 
(journalism  maj«tr  highly  desirable) 
with  at  least  three  years  <*xi)erience 

•  newspaper  haekKround  |>referre<D. 
The  duties  involve  rei>ortin^r  ami  e4li- 
torial  res|tons’liilities  for  a  we(‘kly 
now  s I la per  servin^r  professional  peojile. 
Excellent  employee  U*nefils  and  work- 
iiur  environment.  Submit  resume  and 
‘Salary  reijuirements  in  comidete  con- 
fideiiee.  H<i\  177,  FMitor  &  Publisher, 

WIRE  EDITOR  for  25.000  prize-win- 
nin^r  daily.  Present  (Mlitor  heinjr  j>ro- 
moted.  Opitortunily  for  man  who  really 
can  run  a  wire  and  layout  pat*er. 
Write  Harry  Mauck,  Jr..  The  Non¬ 
pareil.  C<iuncil  Hliitfs.  b»wa  51501. 

KDITOli-REPORTER.  weekly  news¬ 
paper.  We  s(»ek  top  man  with  proven 
re^’ord  of  suecess  and  we  otTer  top 
salary  and  incentive  plan.  M.  D.  Coe, 
Henry  f'ounty  J(»iirnal,  Hassott,  VMr- 
vrinia  21005. 

STAFF  WIHTE'R  for  Protestant  week¬ 
ly.  Chart  Area  2.  Professional  experi- 

•  nee  and  chur<*h  kno\vle<tjre  a  must. 
E\<*ellent  salary,  benefits.  No  color 
bars.  Hox  102.  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

usr  zone  nu«»i  *-  to  indicate  location  without  specific  identif>cation 


'  KEI»ORTER  OR  DESKMAN 
:  Prefer  man  pre.sently  on  smaller  mi<l- 
I  west  <laily  who  fe(ds  ready  for  more 
I  challenKinjr  inisition.  hour,  five- 

I  day  week.  $16it  i*er  week  for  experi-  [ 
I  enccMl  reporter.  Replies  answered  in 
;  confiilence.  AV'rite:  Upton  Hartlett. 

■  Personnel  Dir,,  Morninjr  Star-Itegister 
Republic,  News  Tower,  Rockford.  Illi¬ 
nois  61105.  ; 

NEWS  EDITOR-DESK  MAN  on  a  4500 
cimilalion  evening?  and  daily  moving 
forward  against  strong  competition. 
Emphasis  <m  imaginative  layout,  but 
,  must  l»e  a  demanding  newsman  han- 
'  dling  reporters  from  outlying  areas. 

'  (%ill  or  write:  Ed.  Somers,  General 
I  Mgr.,  The  Union-Gazette  (an  Ottaway 
newspaper).  Port  Jervis,  N.  Y.  I2T71.  j 
(A(*  IM  I)  S.56-5;lS:i. 

I  CHOICE  SPOT  FOR  lilGHT  MAN 
with  Ncwspaiier  Knterprise  Assn., 
large.^t  ami  liveliest  fe.ature  service. 
We  ne»»il  deskmaii-writer  with  ideas 
ami  initiativ<».  A’car  or  so  daily,  wire 
service  jireferreil:  s(M>rt8  helpful  hut  j 
not  essential.  Rush  resume  to:  Donald  I 
Graff,  NEA,  12('0  W.  Third  St.,  Cleve¬ 
land,  Ohio  4  41 12. 

\\RIIIX(i  I’O.'^r  Reporting  spot  op^'O 
on  a  y.ttnv  2  aflertHHui  daily.  This  is 
for  a  young  man  on  the  way  up.  He 
may  rmw  bt*  tin  No.  I  man  on  a  small 
daily  or  live-wire  weekly.  Inued  with 
d«*tail  and  (rustral«*d  by  lu'Vfi*  <>nough 
tiriu*  to  do  in-deplli  and  think  pi«H*es. 
We  otfer  a  genuine  opiHirtunity  fm*  you 
to  dev«  iop  ynur  skills  as  a  professional 
newsman.  Kxct'lUuit  working  eomlitions 
and  bem*tits,  IM«*ast*  s«*nd  r«'sum«'‘  in 
lonfideiue  li»  Ho\  215,  Kdiloi  A:  Pul*- 
lisher. 

WE  HKIJEVE  IN  HEING  MODERN 

in  Importing,  in  analysis,  in  format,  in 
display,  so  we  w.int  a  writer  to  mateh 
om*  with  id<*as.  who  is  well  read, 
who  will  extern!  him.self  to  laise  sig¬ 
nificant  Muestions  and  write  signifi<*ant 
stori«'s  «>n  social  problems,  in  polities.  , 
in  urban  alfairs.  Em*  years  we've  h«H*n 
doing  the  U‘st  wwkly  job  in  the  eoiin- 
1  ry  on  local  issues,  customs  am!  mores. 
If  you  write  well,  you’ll  U*  commiini-  i 
eating  with  an  AHC  audience  of  more! 
than  5n,iMM»  suhscriUos  each  week.  ' 
Write  Charles  Hein.  Sun  Newspapers, 

,  4n(is  So.  25th  St.,  Omaha,  Nehl’., 

I  (;''li»7.  or  call  (.A(*  lo2l  7:bl-72iMi.  | 


NEWS  EDITOR 
Eull  charge  of  copydesk,  local 
and  wire.  Ibefer  e\|ierience  in 
similar  capacity.  Must  l>e  able 
to  handle  authority.  Progr«‘Ssive 
.s<  Hit  hern  California  afP-i  iukui 
newsjia|K*r.  Premium  on  excel¬ 
lence. 

Contact  AI  Perrin.  Managing 
Editor.  The  Press,  Hox  71)2, 
Riverside.  Calif.  I»25ii2. 


COPY 

EDITOR 

Afternoon  daily  with  na¬ 
tional  reputacion  seeks  a 
desk  man  who  can  make 
thoughtful  judgements  and 
produce  cle<r  and  attrac¬ 
tive  stories  -•  nd  headlines. 
We  require  a  :ollege  degree 
and  some  d  ily  newspaper 
experience.  'Ve  pay  top  sal¬ 
aries  with  *  xcellent  fringe 
benefits.  Ou  own  employes 
have  been  iiformed  of  this 
opening.  V  rite  giving  full 
backgrounc  to: 

BmX  250, 

EDITOR  &  PUBLISHER 


REPORTER  in  Vermont  where  efforts 
will  add  s<mi€*thing  to  12.000  afternoon 
ilaily  while  l-s^'ason  living  enriches 
you.  Send  lesuine  to  Managing  FMitor, 
Times-.Argus.  Hox  161,  Harre.  Vt. 
05611. 


PHOTCRJRAPHE’R-RKPORTER  urgent¬ 
ly  ritH*de<l  on  prize-winning  afternoon 
ilaily:  swingman.  heavy  on  desk,  woubl 
Ik*  treatinl  right.  t<M>.  .Api>ly:  bkiitor, 
Roswell  Daily  Record,  Roswell,  N. 
•Alex..  s‘s2)Jl. 


WANTED:  WIRE  EDITOR  for  21,000 
aftei-iiiHin  daily.  Some  experience  re- 
<iuinKl.  (!(nm1  pay,  fringe  Inuiefits. 
Wiite:  Managing  Editor,  Daily  Ad- 
vertiser,  E.ifayelte,  I^a.  7o5(M. 

READY  TO  MOVE  UP? 

Sharp,  suburban  daily  patH.‘r  one  of 
tlu*  i»ritrht<  si  in  Ohio  imhhIs  a  couple 
of  sharp  men.  A  g<MHi  I'eiMirter  and  a 
gtM>d  desk  man  can  gi»  far  with  The 
.New s-Meralil  in  Willoughby,  just  20- 
ininutes  fr<»m  Cleveland.  We  are  grow¬ 
ing  last  and  have  a  bright  young  staff 
you'll  enjoy  working  with.  If  you  have 
about  1  hree  years  exp«  rieiiee  and  are 
leady  to  move  up.  write  tti  James  K. 
C«»llms.  Editor.  The  News-Herald,  P.O. 
Hox  .251.  Willouuhby.  Ohio  1401)4. 

WE  PAY  AHOVE  GUIED  WAGl'kS. 
bill  w«‘  e\pc<*t  moie  fiom  eomi»efent 
leporler  to  i-over  city  ImniI  for  12.SOO 
Mass:n*huset  1  s  daily.  EilK*raI  insurance 
plan.  S»'nd  r«*sume  to  Ho\  204,  Kilifor 
A:  Publisher. 

.SPORTS  EDITOR  fm*  om*  of  the  lead¬ 
ing  community  otfs»*t  iiewspaiK'rs  in 
tlu*  S«»uthwest.  Sleaild  1k»  strong  in 
w  rit  ing.  plu'tography :  some  lay<»ut. 
Send  woik  sampbs.  Great  (Kitential. 
H<»x  215.  Editor  A:  Publisher. 

CIVK'  AI  FAIRS  RKI'ORTEK 
The  New  Hiitaiii  Herald  has  an  im- 
nunliale  opei  ing  for  an  ex|K»rience<I  re¬ 
porter  to  cover  its  lively  civic  and 
governmental  alfairs  U'at.  This  posi¬ 
tion  olVers  g<H>d  pay.  excellent  employe 
iKUiefils:  modei'ti  building  and  fine  (Hi- 
poitunities  for  your  future  growth  with¬ 
in  our  news  department.  The  Herald  is 
an  awanl-winning  24.0<Mi  evening  news- 
pa|>er  locattnl  in  Central  Connecticut. 
Chart  .Area  1  and  2  applicants  pr«*- 
ferred  to  facilitate  interviewing.  Write: 
Richard  E.  Conway.  Managing  Ealitor, 
The  Herald.  1  Herald  Sip,  New*  Hrltain. 
Conn.  udu-Au. 


WEEK I.Y  NEWSPAPERS 
DON'T  HAVE  TO  HE  DUEh 
Kag«'r  lK>aver  young  jiuirnalist  can  fiml 
unusual  opportunity  with  our  well-es- 
tablisluKl.  aggressive,  highly  pn>fes- 
sionai  wt*ekly  newspaper  chain  serving 
major  metro]H>litan  area.  Zone  5. 

If  you'll  work  hard  for  us,  we’ll 
promise  you  a  fair  salary  am!  nearly 
unlimittNl  chances  for  advanc«*ment. 
Please  send  complete  resurm*.  samples 
of  work  and  salary  rt*<iuirements  to 
Hox  22.2.  !‘>lit<»r  &  Publisher. 


RFJPORTER  for  expanding  small  daily, 
growing  Illinois  city  of  10,000  with 
new  iinlustry  ami  junior  college.  $115 
to  $125.  de|K‘nding  on  o\i>erience.  Man 
or  Woman.  Hox  2I'<,  F^^litor  &  Pul»- 
lisher. 

EDITORIAL 

OPENINGS 

Thi*  I^>s  Angeles  Herald-Exuminer 
has  imnuKliate  ommings  for  experi- 
en«*e<l  copy  read«‘r-hoa<lline  writer, 
wire  tMlit4.r.  and  make-up  e<Iitor. 
Hos|.ital-me<lical-surgical  plans,  plus 
other  lK*nefits  ami  e.xcellent  poten¬ 
tial  for  thos«*  with  talent.  Please 
S4*ml  background  summary  to  Per- 
sminel  Director.  I./os  Angeles  Her- 
abl-Examiner,  1111  Sfnith  Broad¬ 
way.  I..OS  Ang«*les,  ('nlif.  90054, 


Str  k<‘  in  Active  Progress 
.‘At  This  Est^ihlishment 


.  In  l.ijnal  Of'f  i^rtunitv  Rmptoyrr 


EDITOR  &.  PUIW.  ISHER  for  February  I,  1968 
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HKIJ*  WANTKII 


HKLP  W  ANTED 


WK  WANT  A  Y()UN(;  HErOKTKK 
who  wants  to  l>e  an  e<lil<»r  of  a  daily 
newsi>a|)er  KM‘ate<l  in  one  of  Midwest’s 
most  beautiful  communities.  Agijressive. 
dynamic  news|)ai>er.  Applicant  should 
want  to  prove  he’s  jrreat  i»n  this  job. 
Starting:  pay  $1  10  a  \vt»ek,  i)Ius  top 
frin>rc‘s:  $1^0  within  two  years,  .'^end 
complet«»  resume  and  non>returnabie 
clippinjfs  t<»  Ho\  f^litor  &  Tuli- 

lisher. 


KKPOKTKU-KK  ATrUK  WKITKK  for 
lca<iin^  national  wt'^'kly.  Fine  opI*<^t'’ 
tunity.  S<‘nd  resume  and  salaiy  n- 
4|uir€»ments  to  Kenneth  l».  Rhone,  (irit 
Pub.  Williamsport.  l*;o  ITTnI. 


PrPLU'ATlONS  MANAtiKU 
Are  you  ready  for  a  challenjre Out-  , 
standiiuf  newsman,  ajre  want«*<l 

by  a  major  natifinal  company  in  the 
('ar<»linas  to  e<lit  company  booklets 
and  pri'/.»‘-wipnlnu:  company  new spaper. 
VVant  to»»  (piality  work,  cateful  plan- 
nin^r,  strong  tjeiit  ftu*  interpretive  re- 
t>ortitiK  and  <»bj‘Mtiv4-  news  handling, 
.Must  know  headlines,  nuikeup.  copy  and 
ph<»to  tMlitin^.  Exceptional  «»pi»ortunit v 
on  Kiowimr  staff  of  professionals.  An 
e<iual  op?«n tunity  enpiloyer.  WriU*  full 
backjfrournl  to  H<»x  JJ2,  Editor  iV:  Pub¬ 
lisher. 


SPOUTS  WUITKU 

Immediate  openin^r  for  junitir  reinuier 
with  two  or  three  years  daily  eM»eri- 
eiice.  Must  prove  to  us  that  he  is  first- 
rate  now,  and  has  meat  |H>tential. 
Write  <letails  to:  I’ersonnel  IMrector, 
ir>l,%  **I/*  Sti’et't.  N.W..  Washin^rton. 
D.P.  20tHir». 

THE  WASUINcrroN  POST 


CLASSIFIED 

Advertising  Rates 


"SITUATIONS  WANTED" 
Ifayabl*  with  order  I 

4-tin(s  .  90c  ptr  lint,  ptr  iisut 

3*titi«  $1.00  ptr  lint,  per  isiut 

2-t<piti  $1.10  ptr  lint,  per  iitut 

l-tiMt  .  $1.20  ptr  lint,  per  iitut 


Count  llvt  avenge  words  per  lint. 
3  lines  minimum 
(Ho  abbreviations) 


Add  50c  for  box  serviit 
Air-mail  service  on  box  numbers  alio 
available  at  $1.00  extra. 


Do  not  send  irreplaceable  clippings, 
etc.,  in  response  to  ‘help  wanted' 
advertisements  until  direct  request  is 
made  for  them.  E&P  cannot  be  re¬ 
sponsible  for  their  return. 


DI$PLAY— CLASSIFIED; 


The  use  of  borders,  boldface  type,  cuts 
or  other  decorations,  changes  your  classi- 
litd  ad  to  display.  The  rate  for  displ»- 
clastified  it  $^75  per  agate  line — $38.w 
per  column  inch  minimum  space. 


"ALL  OTHER  CLASSIFICATIONS" 


4-tiniit . $1.35  per  line,  per  issue 

3-times  . $1.45  ptr  lint,  ptr  issue 

2-timti . $1.55  per  lint,  ptr  issue 

1-timt  $L65  per  line,  per  issue 


DEADLINE  FOR  ADVERTISING 
Tuosday,  4:30  PM 


Bon  numbers,  which  arc  marled  uch  day 
at  they  arc  received,  arc  valid  for  1-ytar. 


Editor  &  Publisher 


•SO  Third  Avo..  N.  Y..  N.  Y.  10022 
(AC  212)  Plata  2-7050 


1TN.\\(I.\I,  KKrOUTKK,  sensoiuHl. 
creative,  eneruclic,  for  resiKinsiblt-  as- 
siLrnment  on  stron^r  financial  daily  bas4»d 
in  New  York  national  in  sco|»e.  Inter¬ 
est  in  bankitu,r  desirable  but  not  es¬ 
sential.  FJxcept ional  o|i|N>rtunity  for  am¬ 
bitious  youn^  man  seeking  to  dt  velop 
personally  and  professionally  in  this 
sjiecialty.  Mox  2o»»,  Edit<n*  &  J’ublisher. 


W'ANTEn  HY  THE  TIMK.'^  HKHAI.H, 
a  JUbOOb  4“  daily  in  Norristown,  Pa., 
seriouH-mi  tided .  all  'round  rei>orter- 
deskman  with  •!--l  years  e\|)erience. 
Should  Ik*  able  to  sw  in^f  to  wire  when 
iieedtKl.  IVnnsylvaniaii  preferre«l.  We 
offer  a  ^^*<1  future  in  fine  area.  E.\- 
cellent  frinjres.  Write  fdo  not  ’phonel 
full  ilelail.s,  references,  salary  rniuire- 
ments,  to  ,1.  P.  Keeley,  F^litor.  The 
Times  Herald.  .Norristow  n,  Pa.,  lb  lo  t. 


EXPERIENf'EH  REPORTER  —  Mini¬ 
mum  of  two  years  needtKl.  preferably 
some  in  m>vernrm*ntal  covera^re,  for 
afterniKin  daily.  (»<hm|  workinjf  condi¬ 
tions  top  frinjres.  Niamira  Falls  (ia- 
zette,  Nia>rara  Falls,  N.  Y.  I42b:b 


WIRE  EDITOR 


Take  chaise  of  New  England  daily’s 
twtb  newswires.  Up  to  .Sb.bbo  for  e.\- 
lierienced  man  or  woman. 


Box  210 

Editor  &  Publisher 


J{EP()RTKR  neede<l  for  exparnlinvr  staff. 
One  year  or  more  minimum  exjferience. 
.\lM»ve-averane  salary  and  frin^re  Ik'Iic*- 
fits.  ('all  or  write:  Eujrene  Mjirtin, 
Execut  ive  F^litor.  Waterbury  Repuli- 
lican  &  .‘Xmerican,  Inc.,  VVaterbury, 
(’onn.  otiT2o. 


REPORTER  I'urious,  comiietent.  con¬ 
scientious:  interestinjr  l»eat  :  excellent 
workinvf  <‘onditions.  Iienefits.  .Mana^in^ 
E^litor,  .Morning  Record.  Meriden,  ('onn. 
o«4.xn. 


NEED  TWO  REPORTERS:  Rocky! 
Mountain  morninjr  daily:  1  I.T.  Box 

212').  Editor  &  Publisher. 


AN  OUTSTANDINO  (iPI*ORTl’’NrrY 
for  a  journalist  is  available  in  North¬ 
eastern  Ohio  for  the  younjr  man  who 
takes  the  jirofession  of  journalism  seri-  ' 
ously  and  is  excited  alHiul  it.  Startin^r 
salary  is  excellent  with  fringe  liene- 
fits,  and  no  limit  to  ^rrowth  in  sijrht. 
('all  or  write:  .Man  (J.  Nicholas,  (Jen- 
erni  My:r.,  The  News-Herald.  Willoin;h- 
by.  Ohio  4lo‘»4.  (.\('  216>  ‘.OJ-filO.’). 


EMPLOYEE  COMMUNIC.ATIONS 
('leveland-based  multi-plant  division  of 
“lop  lb”  cor|K>rations  has  immerliate 
openin^r  for  an  ;issociate  employee  pub¬ 
lications  editor.  C'andidate  should  have, 
1-3  years  .solid  writing,  editinjr  exi>eri- 
ence.  .lob  offers  opportunity  to  start 
cjireer  with  company  recognized  as 
leader  in  employee  communication  field, 
'^ome  travel  involveil.  Salary  open. 
Send  complete  resume  and  salary  re- 
(piiremenls  to  Box  2os.  Editor  &  Pub¬ 
lisher. 


SPORTS  WRITER, 
AND  SPORTS 
DESK  MAN  .  . . 


.  .  .  Leading  metropolitan 
dailies,  a.m.-p.m.  combina¬ 
tion,  is  expanding  sports 
staff  to  meet  continuing 
challenge  of  new  profes¬ 
sional  teams  in  region. 
Prefer  college  graduates 
with  some  experience  and 
a  desire  for  intelligent,  cre¬ 
ative  sports  writing  and 
editing.  Give  full  back¬ 
ground  and  samples  of 
work. 

BOX  242, 


EDITOR  &  PUBLISHER 


Our  cmi‘lo>es  know  of  this  ad. 


EDITOR  PUBLISHER  for  Fi-bru.iry  3.  1968 


HELP  W  ANTED 


IIEEP  W  ANTED 


THE  N.  Y.  S.  DEPARTMENT  OF 
TRANSPORTATION  NEEDS  — 


TECHNICAL 

WRITER^ 


Current  Salary 

$8,365-$10,125 


Salary  Increase  Anticipated 
WRITE;  N.Y. State  Dept,  of  Civil  Service  '' 
R-550-A,  1  220  Washington  Avenue 
Albany,  New  York  12226 


-is*' 


Opportunities  To  Grow 
Professionally,  Financially 


One  of  the  cftuntiy’s  leadink? 
.'Suburban  newspaper  chains, 
which  stresses  eiiitorial  excel¬ 
lence,  is  seekinir  a  copy  e<litop 
and  reiMirlers  for  key  jobs. 
We  recen  ly  started  five  palters 
in  a  competitive  area,  vrivin^j 
us  a  chain  of  eleven  on  ('hi- 
ca^^o’s  Iteautiful  North  Shore. 
This  krrowth  and  our  future 
plans  are  creating  op|H>rtuni- 
ties  f(br  talented  journalists 
who  want  challenkjes  and  re¬ 
sponsibilities  and  the  resultant 
financial  rewards.  Our  continu- 
invr  kTiowth  assures  excellent 
advancement  |M>tent ial. 

Our  copy  editors  control  and 
(MKtrdinate  the  news  flow  from 
a  la  lyre  suburban  area  and 
have  the  inside  track  to  top 
editorial  manakrement.  Fttr  our 
reporters,  we  stress  depth  re- 
Itortinvr,  column  writing,  and 
e<litorial  research.  .Advance¬ 
ment  is  a  sure  thin^;  for  the 
reporter  who  jrives  a  uuality 
performance. 

We  offer  a  merit  pay  pro>iram. 
attractive  frln^re  lienefits.  and 
the  finest  cwlitorial  facilities  in 
a  new  .<o3n.Doo  addition. 

Write  Richard  l./eslie.  The 
Hollister  Newspa|»ers.  1232 
('entral  Ave.,  Wilmette,  Illi¬ 
nois  fiocbl. 


UH.ART  ARE.A  I  afternfnm  flaily  will 
pay  up  to  ?1  .ono-a-month  for  experi- 
ence<l  news  editor  with  staff  of  six. 
This  is  a  challen^inkr  sjfOt  fin  a  prog¬ 
ressive  pa|>er  in  growing  community. 
Excellent  fringes.  Communicate  in  con¬ 
fidence  with  Box  234,  Etlitor  &  Pul>- 
lisher. 


ASSOCIATE  EDITOR 


•Aerospace  publication  seeks 
young  re|K»rter  with  daily  news- 
I  paper  or  magazine  exi*erienoe 

and  a  l»ent  for  exploring  mml- 
ern  technology  for  West  CfKist 
bureau  oiiening.  .Acaflemic  or 
military  background  In  te^'h- 
;  nical  field  helpful.  Send  resume 

1  and  salary  reeiuirement  to: 

j  BOX  211.  EDITOR  &  PUBLISHER 
•An  Equal  Opportunity  Employer  (M.'Ff 


Free  Lance 


BANK  PUBLISHING  FIRM  offers  free¬ 
lance  assignments  to  working  newspa- 
IK?r  men  and  women  in  following  cities: 
Washington.  Atlanta.  New  Orleans. 
Miami.  Dallas.  Phoenix,  Los  Angeles. 
Itenver,  San  Francisco,  Seattle.  Chica¬ 
go,  Honolulu.  Detroit,  Minneiipolis, 
Memphis,  St.  Louis.  Cleveland.  Pitts- 
iiurgh.  Go4m!  contacts  in  banking,  fi¬ 
nancial  and  legal  field  nee<le4l.  Send 
samples  and  resume  to:  Paul  A.  Pol- 
l<H*k.  Executive  Director,  The  Bankers 
Magazine,  ''b  Beach  St.,  Boston.  Mass., 
02111. 


SPORTS  EDITOR  for  daily  morning 
tabloiil:  must  also  (louble  in  general 
assignment  Uat.  Northern  Wyoming 
Daily  News,  Worland,  Wyo.  ''2101. 


('OPY  EDITOR 

This  is  a  copy  etliting  job  for  a  young 
man  not  satisfie<l  to  just  e<lit  copy. 
If  you  have  uleas  for  improving  this 
newspaiK*!*  and  the  ability  to  show 
others  how  to  attain  the  high  standards 
ymi  set.  this  is  a  growth  opportunity 
for  some«»ne  with  a  professional  out- 
bnik  who  may  lie  short  on  experience. 

000  p.m.  daily  in  ('hart  Area  2. 
Outstanding  locale  for  a  family.  Excel¬ 
lent  lienefits.  Box  23‘.b  E4litot  &  Pul)- 
lisher. 


COMIC  STRIP  GA(;  WRITER  .  .  . 
bniking  for  shari>.  miclern  gags.  Send 
name  and  exi>erience  on  card  to  Box 
212.  Editor  &  Publisher. 


WRITERS.  ARTISTS  for  assignments 
for  commercial  publications.  E4litor. 
Box  r»:io.  No.  Holly wckhI.  Calif.,  V*16b3. 


(Pperators^Maditnists 


HEAD  MACHINIST  for  night  shift. 
(khm!  wages,  fringe  benefits  and  retire¬ 
ment  plan.  OpjKirtunity  for  right  man. 
Zone  2.  Box  tb>.  Editor  &  Publisher. 


M.AN.\GIN('i  EDITOR  for  Southwestern 
offset  ]».m.  Should  l*e  strong  in  pho 
tography,  leadership,  writing,  makeup. 
J-degree  preferreil.  A’oung,  enthusiastic 
man  wanting  to  grow  preferreil.  Send 
resume,  samples  of  work.  Prefer  some¬ 
one  on  way  up.  Box  23.T,  F>litor  & 
Publisher. 


COMBINATION  MAN  nee<led  im¬ 
mediately  for  prize-winning  offset 
daily.  ()i>en  shop.  Machine  and  floor 
work.  Scale  $5.40  per  hour.  Contact : 
Mechanical  Supt.,  Fairbanks  Daily 
News-Miner,  Fairbanks,  Alaska  99T01. 


RE.ADA'  FOR  .\I>DF^D  res|K>nsibility  ? 
Want  to  help  build  a  strong  local  news¬ 
paper  by  developing  coverage  of  area 
communities?  Move  up  with  a  progres¬ 
sive  newspaiH'i*  in  an  expanding  com¬ 
munity  with  fine  ♦*iIucational.  cultural 
and  recreational  facilities:  3  new  reser¬ 
voirs.  If  intercste«l  in  County  Editor’s 
|H>sition.  contact  :  Ken  Weaver.  Plain 
I)ealer.  Wabash.  Indiana  4t^992. 


HEAD  MACHINIST- Only  man  cap¬ 
able  of  taking  care  of  14-machine  shop 
with  perforator  and  TTS  experience 
neeil  a)>ply.  Excellent  salary  for  right 
man.  Electronic  background  helpful. 
Contact  Jack  Kenner,  Lima  News, 
Lima.  Ohio  45S02.  Ph :  (AC  419)  223- 
1010. 


AREA  2  WEEKLIES  nools  bright  re¬ 
porter  who  can  use  camera,  varietl 
news,  fe:iture  assignments.  Opportuni¬ 
ty  to  grow  with  us.  Inimoliate  oinm- 
ing.  Write,  wire  *>r  ’t»hone:  Arthur  Aid- 
rich.  Etiitor.  Ne\  s-Leatler-Independent, 
Spring  Valley.  N.A*.  10977.  Ttl:  (911) 
EL  K-::.::.. 


HEAD  MACHINIST  for  Midwest  daily 
new8pai>er:  10-machine  plant  TTS 

!  equippetl.  The  man  we  want  should 
I  have  knowhow  to  maintain  present 
equipment  and  for  future  development; 
'  also  fair  degree  of  experience  in  elec¬ 
tronic  and  electrical  circuits  is  required. 
Elxcellent  salary  and  fringe  benefits. 
Send  resume  of  experience  first  lettar. 
,  Write  Box  1590,  Editor  A  Publisher. 
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HKI.I*  W  AM  Kl) 

Opi'ralnrs-Miu-hinists 

LINOTYPE  OPERATOR  for  suburbnn 
weekly,  non-union  shop.  Small,  effec¬ 
tive  orKanization  in  suburban  Buffalo. 
Secure  imsition.  Job  work  and  straight 
matter.  The  .Amherst  Bee.  Williams- 
ville,  N.Y..  14.':'l.  (AC  716)  632-4700. 


HKI.r  V)  AM  Kl) 

Opernlors-Mnrhinists 

LINOTYPE  OPERATOR— Newspaper. 
Must  l)€  accurate  and  able  to  handle 
crap  matter.  Write  or  call:  Al  Oi>olka, 
Collier  Co.  News.  P.O.  Box  1737, 
Naples.  Kla.,  33940.  (AC  813)  Ml  2- 
21U7. 


CLASSIFIED  ADVERTISING 
Order  Blank 


-Zip  Code — 


=  Classification. 


IIEI.P  W  AM  KI) 

(fperalors-Miicliiii  isis 

LINOTYPE  OPERATOR,  Model  36. 
crap  matter,  newspajier  ;  no  job  work,  j 
Kast-prrowin^!  northern  Calif,  small  I 
<laily.  45-milos  from  San  Francisco  or 
S.acramento.  Goixl  pay,  frin^res,  liene- 
fits.  Write  or  call:  Bob  Nashlund,  (707) 

}  25-4646 — Paily  Bepublic,  Fairfield, 
Calif.,  94533. 

LINOFILM  KEYBOARD  OPERATOR 
Prefer  one  who  can  operate  without  • 
markup.  Eixcellent  op|K)rtunity:  bene-  , 
fits.  Contact  Robert  HeiliK,  Des  Plaines  i 
Puli’l  Co.,  1000  Executive  Way,  Des 
Plaines,  Ill.,  60018.  Ph ;  (AC  312)  I 
824-1111. 


l*holituraphy 

KNTERPKIS1N<;  I*HOTO(;UA I'H KR 
We  seek  an  a^r^^ressive  ymin^r  phulovrra- 
pher  with  fresh  approach  to  news,  pho- 
l*‘;rraphs,  a  self-starter.  We  fdfer  chance 
to  work  with  some  of  best  ph^>to^rra• 
pht  rs  in  the  Fast  on  unowinjf  so, coo 
p.m. -Sunday.  Seial  resume  and  salary 
r(quirements  to:  Larry  Hale.  Assistant 
Manauinvr  E<lit«u*.  The  Evenlnvr  and 
Sunday  Press.  Binghamton,  N.Y.  13IH»:5. 


rressmon-Strn’ttlypt’rs 

EXPERIENCED  WEB  OFFSET  i>ress- 
miin  needed  for  Florida  daily,  ('ontact 
Collier  County  Daily  News.  Naples, 
Fla.,  33910. 

OFFSET  PRESSMAN  capable  of  op¬ 
erating  and  (imple  maintenance  on 
'  Ilarria  17t<,  x  22*^:  considerable  4- 
color  process  work.  Knowledge  of 
smaller  offset  presses  and  letterpresses 
(ireferred.  Top  wages.  Transportation 
furnished  from  Seattle,  contingent  up¬ 
on  one  year’s  employment.  Write:  0>m- 
.  mercial  Ptg.  Co.,  Att'n :  Jim  Ballard, 
P.O.  Box  710,  Fairbanks.  Alaska  99701. 

PRESSMAN-STEREOTYPER:  Due  to  a 
j  letirement  and  a  need  for  an  additional 
i  situation  two  situations  are  available  on 
I  the  night  shift  for  combination  press- 
stereo  journeyman.  Work  in  a  modern 
•air-conditioned  plant.  Six  Goss  headliner 
t)iesses  print  our  47M  morning-evening 
circulation.  Scale  $3.87  per  hour;  Feb. 
1.  1968,  $3.98  per  hour;  August  1.  196s. 
$4.08  per  hour.  Company-paid  life  in¬ 
surance.  sick  benefits,  hospitalization 
and  major  medical  insurance.  Excellent 
tiension  pl.an  and  lil>eral  vacation.  Con¬ 
tact  Wilbur  Lehman.  Foreman,  Journal 
and  Courier,  Lafayette.  Indiana  47901. 

PROGRF.SSIVE  SUPERINTENDENT 
for  pressnxim  of  daily  and  Sunday 
Atlantic  .Seaboard  newspaper.  Will  of¬ 
fer  excellent  pay  and  real  resimnsihil- 
ity  to  a  leader.  3,')-.'>0.  who  knows  let¬ 
terpress  from  grounil  u))  but  coulil 
shift  gears  into  offset.  Personnel 
handling  is  important  part  of  job. 
Write  Box  60.  &Iitor  &  Publisher. 

WEB  PRESS  SUPERINTENDENT  for 
all-day  daily  newspaper  in  isolated  Mid- 
I  Atlantic.  Need  experienced,  mature 
le,ader  in  late  30’s  or  40’s  with  full 
background  in  letterpress  ojwration  but 
‘  who  has  capabilities  of  learning  new 
[  processes.  Must  be  able  to  handle  labor 
'  matters  with  good  judgment  and  re¬ 
sponsibility.  Good  pay  and  fringes. 
:  \Vrite  Box  2023,  Elditor  &  Publisher. 


HELP  W  ANTED 


MECHANICAL  SUPERINTENDENT— 
Desirable  position  available  to  a  gcx>d 
working  supervisor,  with  practical 
knowledge  of  all  departments  including 
new  typesetting  and  press  work  meth¬ 
ods  and  equipment.  We  need  an  ITU 
man,  capable  of  promoting  efficiency 
and  dependability,  who  can  supervise 
and  coordinate  composing  room,  stereo¬ 
type  and  press  room  of  modem,  grow¬ 
ing  midwest  daily.  Excellent  pay  and 
working  conditions,  pleasant,  modem 
city.  Write  full  details  of  experience, 
background,  references  to  Box  1912, 
Editor  &  Publisher. 


"TAKE-CHARGE-GUY"  as  Foreman 
for  6-unit  Urbanite.  Complete  knowl¬ 
edge  of  maintenance,  competence  in 
handling  non-union  personnel  essen¬ 
tial.  All  replies  answeretl  and  kept  in 
strict  confidence.  Daily  with  commer¬ 
cial  work  in  Zone  2.  Box  2098,  Editor 
&  Publisher. 


FOREMAN  for  a  6-Unit  Urbanite  off¬ 
set  press.  Must  have  complete  knowl¬ 
edge  of  maintenance;  must  have  ability 
to  direct  men  in  the  Union  shop  and 
capable  of  getting  first-class  printed 
products.  Located  not  too  far  away 
from  San  Francisco.  California.  All 
letters  will  lie  answered  and  kept  in 
strict  confidence.  Salary  open.  Box 
1980.  Editor  &  Publisher. 


Prtuluctiou 

PRODUCTION  MANAGER.  large 
daily.  Give  background  when  avnil- 
alile.  Real  opportunity.  lOO.nC'O  circu¬ 
lation  laitential.  Box  Ifil.  Editor  & 
Pulilisher. 


I’UBLir.\TION  Priaiuction  Director. 
Must  lie  exiierUnoed  in  all  phases  of 
trade  imidiration  la.vouf,  composition, 
engr.'ivings  and  final  o.k.  of  m.ngnzine 
page  pnaifs.  Old  estalilished  firm  lo¬ 
cated  in  pleasant  .''outh  Jersey  sea¬ 
shore  community.  Send  resume  and 
work  samiiles.  .Salary  oiien.  Garden 
State  Puiilishing  Co..  Sea  Isle  City, 
N.  .1.  082  t;i. 


C'RCIILA-^ION 
PROMOTION  . . . 

Do  you  ipi.'ilify  for  an  important  open¬ 
ing  in  the  circulation  promotion  ile- 
parlment  of  a  ma.ior  market,  highly 
promotional  morning  newspaiier?  H:ivc 
you  experience  in  saturation  radio  and 
television  circulation  oamiiaigns,  in- 
tiaiier  ads.  working  with  top  executives 
on  iiudgets.  schedules,  copy,  carrier 
promotion  and  programs  proiiuction 
and  follow-through?  If  you  qualify  for 
a  second  spot  .  .  .  where  you  can 
eventually  move  up  and  la?come  No.  1, 
write  fully  and  tell  us  alamt  your 
linckground,  exiierience.  presint  salary 
and  reipiirements,  nn<l  why  you  think 
you’re  our  man.  Good  salary  and  plenty 
of  fringes.  Write  Box  203.  E<litor  & 
Publisher. 

GULF  COAST  DAILY  of  lOO.OoO  circu¬ 
lation  needs  promotion  manager.  .Some 
experience  in  circulation  or  in  adver¬ 
tising  promotion  necessary.  Newspats>r 
>  is  memlier  of  .a  chain  and  can  offer 
unusual  opportunity  for  man  to  grow 
I  into  rewarding  career.  Please  send 
references  with  resume.  Box  191,  Edi¬ 
tor  &  Publisher. 


□  Assign  a  box  number  and  mail  ray  replies  dally 


2  To  Run: 
1  Mail  to: 


m  i  PRINTING  PLANT  MANAGER  (in  | 
=  I  South  1.  Front-to-liack  exiierience.  Good  j 
=  I  salary,  lienefits:  share  profits,  gains,  I 
§  ,  etc.  Box  16."i.  Editor  &  Pulilisher.  \ 


Public  Itclntions 


g  I  ’ _ 1_  _  '  _  EI4ITOR-MANAGERS  for  branch  pub- 

S  I  ~  lie  relations  offices  in  major  university 

m  !  FLOORMAN  or  all-around  printer  communities.  Chart  Areas  2,  6,  8  and 

g  I  needed  for  small  daily  in  S.E.  Kansas.  12.  Former  student  leaders  in  areas’ 

g  Will  accept  %  trainee.  Write  or  call:  universities  preferred.  Send  details 

=  Jim  Cooper,  Publishing  Enterprises,  resume  to  Box  142,  Editor  &  Publisher. 

=  Inc.,  300  W.  Second,  Hutchinson,  Kans., - - 


Till  Forbidden  = 


m  j  EXPERIENCED  PRINTER  for  small 


EDITOR  &  PURLISHER  •  8S0  Third  Avenue  •  New  York.  New  York  10022 


DIRECTOR  OF  PUBLICITY  for  Chi¬ 
cago  area  private  college.  Prefer  young 


=  commercial  print  shop.  Equipment  in-  man,  journalism  liaekground.  Magazin 


eludes  10  X  15  offset  and  10  x  15  plat- 
ten.  Offset  and  letterpress.  Bindery, 
make-up  experience  necessary.  Ely 


writing,  news  releases,  feature  story 
development.  $6(ltM)  to  start.  Write  or 
call:  R.  Weigand,  Elmhurst  College, 


1  Daily  Times.  P.O.  Box  1139,  Ely.  Elmhurst,  III.,  60126  or  (312)  279- 


Nevada  89301. 


EDITOR  &.  PUBLISHER  for  February  3,  1968 


1 


Personnel  Availeble 


IN  ALL  NEWSPAPER  DEPARTMENTS  AND  ALLIED  CRAFTS 


i.irrulation  litnruil  I  Free  l.nitce 


WKITKU-KHITOIJ.  Iiinvr.  Viirit  il  pxperi- 
mci-.  Now  on  mnjor  ilnily.  Wont  c'ol- 
ItKf  jol',  chnnce  lo  «el  M.A.  Zones  s. 
ii.  Hox  2  i:i.  Editor  &  rut)lisher. 


Aflminislrntire 

TIHEI)  OK  METRO  LIVING! 
Newspaiier  manaRer  seeks  new  respon¬ 
sibility  (or  the  purchase  of  a  property 
j^otl  $:J00M)  in  a  kihxI  community  or  1 
siiliuri).  Excellent  references,  success 
record,  comprehensive  experience  and  | 
•im  a  qunlifierl  purchaser.  Confidential  ‘ 
comniunic.Ttion  assured.  Box  1S9,  Edi¬ 
tor  &  I’uhlisher. 

MIltHLE-ACED  M.\N  with  consider-  ^ 
iilile  experience  and  impressive  hack- 
Itroiintl  (lualifies  for  a  position  ns  pub-  , 
lisher.  nianaser  or  advertisinR  man-  | 
arrer  on  larse  weekly,  semi-weekly  or  : 
chain  weekly  setup.  F.amiliar  with  let-  | 
terioess  and  offset.  Prefers  south  or  : 
southwest.  Will  welcome  the  oppor¬ 
tunity  to  furnish  the  finest  of  refer- 
.nces.  Box  It! I.  E<Iitor  &  Publisher. 

EXPEUIENCEn  PUBLISHER.  G.M. 

AItVERTlSING  DIRECTOR 
Now  assistant  iiublisher.  Age  41.  Tern-  I 
Iiorary  situation  cominR  to  end.  Seek  j 
rhallioiRinR  post  with  medium-sized  i 
newspaiKO-.  years’  ex|ierience  in 

every  clepartment.  Profit-maker;  proti-  i 
la  t-l)uililer:  Itiisir  experience.  Excel-  . 
lent  references.  Box  194,  Etlitor  & 
Publisher. 

Pl'BI.I.sIl  ER  h.is  sobi  interest  in  ('.an-  r 
ada.  Looking  l<o- opiMotunity  with  birne  | 
wetkiy  or  daily  in  r..''..\.  Ex|ierience<l 
in  all  iihases  of  offset  newspaier  ami 
job  sho|i  o|H  ration.  I’aniily  mtin;  col¬ 
lege  Riad  ;  ane  :ii!.  I!<a-eptive  to  man-! 
aainient  |iro|)osal  with  rihsI  Rrowth 
potential.  No  |iarti«ailar  preference  to 
location.  .Avtiilable  <in  or  iilsiut  March  j 
1.  Will  exchange  eonliilences.  Box  21a, 
Editor  &  Publisher.  ! 

BU.'^lNE.'t.'t  MANAGER  Ad  Director  '.'7 
tears  (IH  in  management  I :  neRotiatint: 

<  xis'rience:  offset  <ir  letteriu'ess.  East 
Coast  mot  roiKilitan  backirround.  Prefer 
\rea  1  or  2.  Box  211,  Ealitor  &  Pule 
Isher. 


ARTIST.  exl»ert  on  stM>rts,  l.'i  years’ 
editorial  illustrations  and  cartiKininR 
with  one  of  "ten  liest"  rated  metro 
ilailies.  Box  227.  Editor  &  Publisher. 


CM.  age  39,  fourteen  years’  experience 
in  all  i>hnses ;  with  under  20,0uu  daily; 
wants  opiiortunity  with  newspaper  that 
wants  to  exiiand  and  build  solid  paal 
circulation.  Box  117,  Exlitor  &  Pub¬ 
lisher. 

CM,  12  year-s’  exfieiience  all  phasis 
"Little  .Merchant."  Pronudiim  and  | 
ManaRcment.  .\Re  top  references,  j 

.Avtiilable  now !  Box  2u!i,  Editor  &  I 
Publisher. 

pi-YfciAR-OLD  CIRCULATOR.  2.'i 
years’  extsrience  all  phases  from  City 
Manaaer  up;  now  Circulation  Direitor. 
Itox  2;!li.  Editor  &  Publisher. 


NEWSM.AN  with  top  all  ’round  do¬ 
mestic  and  foreittn  writinn  and  editinR 
exiierience  seeks  news  job  in  South  or 
Southwest  where  can  settle  down  and 
take  root.  Box  16B,  Ealitor  &  Publisher. 


Display  Ailrertisinfi 

AMBITIOUS  .  .  . 

!  YET  CONSCIENTIOUS, 

!  seasoned  (18  years)  representative 
I  wishes  to  relocate  on  50-100,009  news- 
paper.  .Administr.ative  inclined.  Well- 
versecl  in  itl  Medium.  Detrree.  E'amily 
man.  Chart  .Areas  1  or  2.  Box  179. 
Editor  &  1‘ublisher. 

TOP  MAN  on  display  start  of  competi¬ 
tive  Zone  5— 3:1,000  daily — ready  for 
I  n.ssistant’s  iiosition.  Seeking  room  to 
i  grow  and  hel|)  grow.  Would  like  retail 
I  and  classifieil  responsibility  with  pro¬ 
gressive  paper.  Box  163,  Editor  &  Pub- 
i  lisher. 

LEiT’S  INCREASE  YOUR  LINAGE 
With  faith  on  lioth  iiarts.  this  can  be 
done.  Enough  exiierience  to  know  that 
j  it  is  iMissilde.  Prefer  a  small  western 
i  daily.  .Am  a  Gal.  Box  183.  Editor  & 
Publisher. 

1'  YE.ARS’  SUCCESSET’L  top-tlight  ex- 
■  iierience  on  California  daily  in  sales 
and  management.  Seek  soliil  challenge 
,  which  will  fully  utilize  my  professional 
!  newspaper  exiierience.  Box  217.  Eiditor 
&  Publisher. 


C.ireulalion 

CIRCULATION  MANAGER  or  .assist- 
<ant ;  16  years’  experience,  all  phases:  j 
13  years’  Home  Delivery  and  District  , 
Supervisor:  3  ye.ars’  C.M.  Age  3.5.  mar- 
rieil.  Will  relocate.  Box  67,  Bklitor  & 
Publisher. 

FROM  0  TO  72,000 

(and  holding)  in  just  V/2  years  ' 

CIRCUL.ATION  DIRECTOR  responsi-  \ 
ble  for  the  birth  of  The  Oklahoma  ' 
Journal  (Daily  and  Sunday),  Okla-  ! 
homa  City.  Oklahoma — a  most  competi-  | 
five  market  -seeks  stimulating  chal¬ 
lenge.  If  you  want  a  problem-solver  ; 
and  growth  with  integrity,  write:  Art  ■ 
Jiles.  P.O.  Box  10712,  Oklahoma  City. 
Okla..  73110.  Phone:  (405)  PE  2-8097. 

CIRCULATION  MANAGER  or  as-  | 
sistant.  20  years’  experience  on  metro  ! 
and  weekly  covering  all  phases  of 
circulation.  Strong  on  PROMOTION, 
SERVICE.  COLLECTIONS  and  AD¬ 
MIN  ISTR.ATION.  E’amily  man,  age  43. 
Box  167,  Eiditor  &  Publisher. 

t  IRCUI.ATION  DE.ALE.R  with  Wash- 


YOU  SAY  YOU  CAN’T  KIND  an  eili- 
torial  writer  who  knows  his  stulf  and 
can  write  it  with  clarity,  cogency  and 
grace?  Ouit  kidding  yourself.  .A  man 
with  the  newspa|>er  experience  and 
academic  background  you  expect  won’t 
work  for  peanuts.  Here,  for  instance, 
is  an  exiierienced  "pro"  who  has  a 
goisl  job  but  \v.ants  ,a  Iietter  one.  with 
scope  and  resiionsibility.  $18,500.  Too 
much  7  Well,  you  get  what  you  p.ay  for. 
But  that’s  what  you’re  getting  now, 
isn’t  it?  Box  199,  Editor  &  Publisher. 


NE7ED  COVER.AGE  in  south  Tex.as 
and  northern  Mexico?  Contact  experi- 
ence<l  newspaiier  and  broadcasting  re¬ 
porter-photographer;  pubbsheil  maga¬ 
zine  writer.  Will  supply  news,  features, 
cidor  and  black  and  white  photos.  Box 
84,  Blitor  &  Publisher. 

YOUR  MA.N  IN  LONDON 
Rc|iorter-w  r.ter-columnist.  lo  years’  ex- 
piricncc.  newsp;iiiers.  broadcasting: 
will  supply  first-rate  news,  features, 
tapis,  nhotos  from  anywhi-re  in  Europe 
London-based.  E'ast.  ipnility  service  on 
single,  multiple  or  regular  assign¬ 
ments.  Box  2:17.  Eiditor  &  Publisher. 


GOOD  WRITER.  GOOD  REPORTER, 
gooil  heail  writer,  eilitor,  etc.  Solier. 
clean:  act  and  work  f.ast:  usually  right: 
age  49,  m.arrieil.  children  grown.  Work 
cheap  but  hard  to  please.  Box  76, 
Eklitor  &  Publisher. 

MANAGING  EDITOR  of  Western 
shelter  magazine,  with  advertising  and 
PR  background,  to  cover  West  for  N.Y. 

1  publication;  or  will  relocate.  Box  59,  1 
I  Editor  &  Publisher.  ' 

WANT  TO  GO  BACK  TO  VIETNAM— 
AVill  put  a  local  written  and  photo 
I  slant  on  the  biggest  story  of  our  time 
for  your  paiier:  will  cover  assign¬ 
ments  in  Vietn.am  on  an  exclusive  or 
:  retainer  basis.  Box  129,  Eklitor  &  Pub- 
'  lisher. 

EDITOR — Award-winning.  circulation 
builder  seeks  change.  Noteil  for  qu.ality, 
integrity  and  sobriety.  Knows  all  phas¬ 
es  of  management.  Top  references.  Box 
136,  Editor  &  Publisher. 

^  NE7WSPAPERMAN.  experienced,  cap- 
'  .able,  seeks  responsible  post  Zones  5- 
I  7-8.  Box  144.  Editor  &  Publisher. 

I  ETNANCIAL  EDITOR 

Fully  e.xperienced:  will  take  complete 
;  charge  of  your  business,  financial  pages. 

■  Strong  writer,  editor,  leader.  Age  39, 
now  employeil  major  daily.  Top  refer¬ 
ences.  Will  consider  other  departments. 
Box  107,  Editor  &  Publisher. 

'  EDITORIAL  WRITER-COLUMNIST 
Experienced.  Opportunity  sought  ns  edi- 
,  torinl  page  editor  or  chief  eilitorial 
writer.  Integrity  and  ability  are  hall¬ 
marks.  Sterling  references.  Box  106. 
Editor  &  Publisher. 

1  WIRE  MAKEUP 


iiKPOHTKK,  WOMAN,  prize-winninjr  i 
J-vrra«lunte.  Kxcellent  home  fur-  ! 

nishin^Jf.  feature,  society  hackKround ;  j 
wants  job  in  area  with  Kood  schools,  | 
warm  climate.  F.  Uen^x*.  76  Scenic 
.•\ve.,  Hichmnnd.  Calif.,  ‘<4^01.  | 

KDITOHIAL.  FF:ATURK  WUITEK, 
seeks  post  on  Zone  0  daily  or  maga¬ 
zine.  Sfiecialties :  conservation,  plan- 
ninvr.  iKiIitics.  history.  H.\  detrree : 
years*  exiierience.  Hox  ITS,  Editor  & 
Publisher. 

liOLF  AND  SKI  WKITEK-EDITOR 
s*e*  ks  position  with  newspaper  wanting 
top  coverajte  these  two  last-jjrowinjr  : 
sports.  News,  features,  columns,  spe-  I 
cial  e<litions.  Prefer  northeast.  ^l.TM.  j 
Itox  ll'T,  Editor  &  Publisher.  ^ 

EDITOR-WRITER.  39,  devrree:  1.7  I 
years’  experience.  Inst  13  with  wire  ' 
service.  St^ks  challenging?  iifisition  of 
res|M)nsibility,  leailership  in  PR.  adver¬ 
tising  or  publishing.  $13,000.  Box  2ol,  ' 
Editor  &  Publisher. 

EX-SPORTS  EDITOR  of  5o.M  daily 
nt^etls  change  to  ropy  ilesk.  Age  43. 
g«M*d  references,  integrity  and  know¬ 
how.  Box  219.  Editor  &  Publisher. 

K\ PERI  KNC'ED,  conii>etent  e<litorial 
writer,  elitorial  page  etlitor.  Now  on 
met  ropolitan  ^laily.  Prefer  .\rizona. 
('alifornia.  New  Mexico.  Hox  2a6.  E«li- 
tor  &  Publisher. 

EDITOR  Comniunity-mindtMl  itiea  man 
with  backgroumi  in  all  phases  of  busi¬ 
ness  in  big  cities  and  small  towns. 

I  (bMxl  layout  man.  strong  writer,  on 

'  nlitorials.  in-depth  stories  and  hea«l- 
lines:  seeks  change.  .-Xvailable  imme¬ 
diately.  Phone  t.\C  434-4  171. 

;  VETERAN  OVERSEAS  NEWSMAN, 
now  in  Far  East,  desires  stall  job  with 
g<HMl  publication  or  PR  firm.  F!I\peri- 
enetd  Eurf>|»e  and  Asia.  (^mmI  j4ib  now 
but  out  of  fiel<l.  Top  writer,  eilitor. 
\yant  overseas  assignment.  College. 

I  Excellent  (pialifications.  Box  J16.  Palitor 
&  Publisher. 

d-S'IUDENT  wants  etiitorial  iiosition 
after  graduation  in  March.  Write 
.Michael  .\flams,  lol  Beech  St.,  Apt.  11. 
.\uburn.  .Mabania  36s3a. 


j  l*ressm4*it~Stt*rpatypers 

■  PREkSSROOM  SirPERINTENDENT. 
I  family  man,  age  41 — 22  years*  press- 
i  room  and  stereotyi>e  exi>erlence  on  let- 
1  terpress.  Box  79,  Editor  &  Publisher. 


NEED  2-4  MONTH  JOB  while  await-  1 
ing  .\rmy  orders.  24  MS  in  Journal-  ‘ 
ism  exi>erience<l  as  newspaper  re-  i 

porter,  agricultural  writer,  magazine 
free-lancer.  Box  223,  Editor  &  Pul»- 

li^her. 

REPORTER  -  PHOTOORAPHKR.  fe-  i 
male,  3'',  seeks  work  in  or  near  San  I 

.Vn^onio,  Texas.  Bi>x  214,  Editor  &  , 

Publisher.  I 


('AN.ADI.VN,  21.  three  years'  exi>eri- 
enct.  seeks  weekly  editorship  or  court 
beat.  Write  Box  221,  Editor  &  Pub¬ 
lisher. 


PRESSMAN,  exi>erienced  on  Ooss 
I  Headliner,  desires  job  in  combination 
shop.  Completely  comi»etent  in  all 
phases  of  press  and  stereotype  work. 
C  harles  Groleau,  Box  85,  Mulberry, 
Indiana  4605S. 

PRESSMAN-STEREOTYPER,  age  50. 
experienced  on  Goss.  Hoe  and  Duplex 
presses ;  foreman  and  superintendent 
for  20  years.  Prefer  straight  press 
,  work,  but  will  accept  foremanship  or 
I  sui>erintendency  of  combination  shop. 
I  (lood  color  man.  Have  union  card.  Box 
'  69,  Editor  &  Publisher. 


Production 

pRoDirrnoK  manager 

.MECHANICAL  SUPERINrENDE:NT 
Age  32,  some  college;  14  years*  ex¬ 
perience  in  newspaper  work;  I  years* 
as  foreman  in  large  com|K>sing  room. 
('omputerize<l  tape,  hot  metal;  sonje 
•  ilfset  ex|)erience.  Complete  letter  of 
aindication  upon  re<iuest.  Wage  im¬ 
portant.  but  opportunity  for  advance¬ 
ment  essential.  Box  231.  Eilitor  & 
Publisher. 


Ptihlic  iiclations 

Need  Sweet,  Lean  Copy  ? 

PR  MAN— COPY  CHIEF 
A  pro  at  writing,  editing 
20  years*  experience 
Box  143,  Editor  &  Publisher 

EDITING— WRITING— PR 
15  Years*  communications.  News  and 
features.  Editor.  Sunday  supplement. 
PR,  3  countries  and  airline.  Reporter, 
Chicago  Daily  News.  Box  127,  ^itor 
&  Publisher. 

NEWSMAN,  47.  seeks  position  as  in¬ 
formation  officer  for  corporation,  col- 
hge  or  public  agency  in  Pacific  North¬ 
west.  20  years*  ex|)erience  in  radio-TV, 
dailies  and  PR.  Box  3721,  South  Lake 
Tahoe,  Calif..  95703. 

EXPERIENCED  FREE-LANCE 
WRITER.  D.C. 

2s,  seeks  a.ssignnients.  Ten  years*  PR 
for  colleges,  publishers.  D.C.  housing 
assiH’iation,  D.C.  synflic.'ited  columnist. 
Knows  dire<*t  mail,  advertising,  bn^ 
chures.  news  releases,  radio,  TV.  Box 
,  229,  Editor  &  Publisher. 

!  TOP-FLIGHT  PR  “PRO'*— 41— excel- 
I  lent  experience  in  all  phases  or  Pit 
I  with  one  of  nation’s  top  firms.  Proven 
!  results.  Award-winning  writer  and  ora- 
1  tor.  Best  references.  S«eks  position 
with  Chicago  area  tM>mpany.  Ik»x  226, 
Editor  &  Publisher. 


mgtoii  Post  six  years,  ilesires  to  leave  Presently  tmployetl  Connecticut  a.m. 
Washington  area.  Have  given  notice  in  above  capacity,  but  must  move  to 
etlective  March  1.  Have  cash  f<»r  Isiml  eastern  New  Jersey  for  family  reasons 
:>r  other  reciuircments.  Phone:  J.  M.  by  this  summer.  Marrie<l.  44,  family 
Maloney  (301)  423-22x3,  or  write  to  man:  in  Journalism,  all  editorial  de- 
3500  Silver  Park  Drive,  iTx.  SuitlamI,  partments — over  20  years.  Box  173. 
Md,  20023.  Eilitor  &  Publisher. 

editor  &;  PUBLISHER  for  Februnry  3.  1968 


Free  Lance 

FEATUKES,  PHOTOS  from  Michiitan. 
You  name  the  nssitinment;  I’ll  l>e  your 
leKinan.  Box  13’2.  Editor  &  Publisher. 


Special  Eililions 

J.  W.  BA’TTS.  Special  Editions 
Currently  Lexin^on  Dispatch 
Lexington.  North  Carolina  27292 


A  Plea  for  Mutual  Respect 
Of  The  Bar  and  The  Press 


By  R«»y  J.  Jr. 

(.Iiirf  Jiislicc.  Supri'iiif  <!i>url  of  llliiioi* 

(Kxcrrpts  from  an  address  by  Justice  SolfisburK  to  tbe 
Illinois  Professional  Chapter  of  Sinma  Delta  Chi,  December 
DC  IttbT,  at  Northern  Illinois  l’niv»-rsity. 

’rh<“  eouris  of  Illinois  have  had,  in  the  main,  an  excellent 
Working:  relationship  with  th(>  state's  newspai)ers  and  with 
radio  and  TV  leporteis.  \V«‘  in  the  judiciary  and  especially’ 
the  menihers  of  my  court  hope  we  understand,  or  at  least 
we  are  ti'vinjj  to  understand,  your  problems  and  your  position 
as  journalists  and  keepers  of  the  public  conscience  and  ho|)e 
that  you  as  i-eporters  and  e<litors  will  try  to  understaml  our 
problems.  I  think  it  is  very  important  that  we  have  a  mutual 
umhustandinn  and  respect  because  the  jjress  and  the  courts 
have  a  pe»-uliar  lelation  and  interdependence  with  each  other. 

You  report,  and  in  the  role  of  a  watchdop  sometimes  criti¬ 
cize,  courts’  activiti(‘s  and  decisions  and  at  the  .sanu*  time  the 
courts  must  construe  the  constitution  and  the  laws  of  libel 
and  contempt  to  determine  how  much  you  can  report  and 
how  much  you  can  ci’iticize  concernin>j,  amon>r  others,  the 
coui't  itself.  Moreover,  the  courts  need  the  facilities  of  the 
prc‘ss  to  disseminate  and  inform  tin*  public  of  judicial  rulings 
and  decisions  that  th<‘  j)ulilic  must  have  to  be  informed  and 
law-abiding.  Thus,  the  courts  and  the  press  are  in  tandem 
with  each  other  so  that  I  think  it  is  difficult  to  maintain  our 
system  of  justice  and  law  and  order  unless  each  has  oj)timum 
I'appoit  with  the  other  .  .  . 

However,  as  a  lawyer  and  as  a  .lustice  of  the  Supreme 
Court  of  Hlinois  sworn  to  uphold  the  law,  1  am  bound  to 
follow  the  law  as  expounded  by  the  United  States  Supreme 
Coui't.  1  can  foresee  the  day  that  restrictions  might  be  put 
ujion  the  press  by  that  Court  if  th(‘  press  <loes  not  use  good 
sense  and  good  judgment  in  what  it  prints.  Thus,  if  it  is 
ever  demonstrated  and  jiroved  that  as  a  result  of  press  cover¬ 
age  defendants  are  in  fact  not  obtaining  their  day  in  court, 
the  United  States  Siijireme  Court  will  iirobahly  he  forced 
to  act  in  a  fashion  I  am  sure  will  displea.se  media. 

The  press  must  demonstrate  the  fallac.v  in  the  position  of 
those  who  a<lvocate  restrictions  bv  applying  common  sense 
and  restraint  to  each  iiarticulai-  situation  on  a  day-by-day 
basis,  .•\lthough  1  expect  the  newsjiajiers  to  report  a  criminal 
trial  as  it  progresses,  it  seems  to  me  that  it  is  not  common 
sen.se  if  on  the  day  or  even  of  trial  thei'e  is  a  headline  “Slayer 
Of  Jones  To  Trial  Tomorrow.”  The  press  will  then  have 
created  exactly  the  kind  of  ammunition  needl'd  by  its  de¬ 
tractors  to  accomiilish  their  viewpoint. 

I  believe  and  hope  that  with  good  judgment  on  the  jiart  of 
the  jness  and  with  understanding  on  the  jiart  of  the  bench, 
as  peculiar  iiroblems  arise,  they  can  and  should  be  handled 
on  an  individual  day-by-day  basis  without  arbitrary  guide¬ 
lines.  preconceived  notions  or  unreasonably  restrictive  rules. 
l>ta  it  takes  vigilance  on  the  pai  t  of  both,  a  spirit  of  coopera¬ 
tion  on  the  part  o*'  both,  and,  above  all,  I  repeat,  common 
sense  on  the  part  of  both. 

I  have  great  conhdence  in  the  abilit.v  of  new.spa))ers  and 
ti'levision  and  the  courts  in  the  enlightened  inU'rest  of  the 
community  to  arrive  at  an  accommodation  where  both  func¬ 
tion  without  either  inhibiting  th<*  other.  I  would  fear  for  the 
welfare  of  this  country  'f  the  pi'ess  was  not  free  and  strong 
and  able  to  exercise  the  full  sweep  of  its  First  .Amendment 
rights.  So  I  ask  you  to  continue  to  self-criticize  and  self- 
improve  so  that  the  day  will  never  come  when,  before  you 
may  priiit  or  broadcast  or  televise,  you  need  a  battei-j-  of 
lawyers  to  tell  you  that  you  have  not  violated  a  particular 
court  order  or  court  rule  or  both. 


EXPANSION  IS  THE  NAME  of  the  game  and  spades  are  frumps 
as  eiecufives  of  the  Knight  Publishing  Co.  dig  open  the  earth 
for  construction  of  a  new  wing  for  the  home  of  the  Charlotte 
(N.C.)  Observer  and  News.  From  the  left:  Brodie  S.  Griffith, 
general  manager;  Robert  Alander,  advertising  manager;  Perry 
Morgan,  editor  of  the  News;  and  Leslie  J.  Griner,  vicepresident- 
production,  Knight  Newspapers.  The  plant  is  on  a  downtown  site. 


.Miller  Vi  ill  Receive 
Ohio  Joiiriiuli»«iii  .4wur(l 


C(ii.rMBr.s,  Ohio 

The  Ohio  Newspaper  .As.socia- 
tion  has  .selected  Paul  .Miller  of 
Rochester,  president  of  Gannett 
Co.,  Inc.,  and  of  the  .Asscx'iated 
Press,  to  receive  its  Distin¬ 
guished  Service  to  Journalism 
awai'd. 

The  j)resentation  will  be  at  the 
association’s  convention  here 
February  8  in  connection  with 
the  observance  of  the  17.*>th  year 
of  newspapers  in  Ohio. 

Miller  will  be  the  .second  non- 
Ohio  resident  to  lx*  given  the 
award.  Mrs.  .Miller,  a  native  of 
Columbus,  is  to  attend  the  ban- 
(|uet  at  which  her  husband  will 
speak  after  accepting  the  awai'd. 


('Vi  4  Sijiiis  ('oiilraet 
For  Newspaper  Slaflf 

Bt'KMNGTON,  Iowa 
The  Communications  Workers 
of  .America,  .AFL-CIO,  has  nego¬ 
tiated  a  contract  covering  1.“? 
members  of  the  news-editorial 
staff  of  the  Hurlifif/toH  Hawlc- 
h'jfe. 


Wage  rai.ses  amounting  to 
about  180  are  jirovided  in  the 
agreement  that  is  reti’oactive  to 
October  1  and  runs  until  the  end 
of  this  year.  Rejiorters,  photog¬ 
raphers,  technicians  and  proof¬ 
readers  are  included. 


The  Hawk-Kye,  one  of  the 
Harris  Group  jiapers,  has  an 
afternoon  circulation  of  about 
21, ()()(». 
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Everything  in  Baltimore  revolves  around  The  Sun 
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.  .  •  why  Baltimore 

Real  Estate  advertisers  place 


86%  of  their  newspaper 
linage  in  The  Sunpapers! 


THE  SUNPAPERS 

MORNING  •  EVENING  •  SUNDAY 

National  Representatives:  Creemer,  Woodward,  O'Mara  &  Ormebe* 
New  Yoik.  Sin  Francisco.  Los  Angeles.  Chicago.  Detroit.  Atlanta.  Philadelphia.  Minneapolit 
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phoenix,  ARIZ. 


M»rlco 

In.*'  County  1 

IZ'i  trsnsp., 

4no’nW*'^'p*".“'^  centm 

u~:''’’**NSP0RTATI0N- 
Motor  Fieight  Carrier^ 
I'Hn-city  Bus  Lines^Va 
»■< 


^  HA  VE  YOU  ORDERED  YOUR  COPY  ^ 

of  the  E&P  1968  Market  Guide?  It’s  the 
OHE  unduplicated  marketing  facts  volume  used  hy. 


....w„.n,„.^riran:  T>VA*  i? 
Mcsic™’  Arad, 

^POPULATION: 

rilT' 43P.170-  1 
City  Zone  ABC  t 

KTZ.  ABC %;4  0-.?'  Tni  ^ 
SMSA  fin  Con  fifiVll'S^'/i 
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^"tB^NKS: 
p'ly-  &  Loan  Assn. 

Comm.  Banks  Jo  (isz  Br  ) 
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g-rac  L 
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I  5-phincipal  ini 
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*11,:.  r>s,sno  ($i- 

<00  isifi])-  jfci.ni 

«0,:i00  (I!-VsO;  H-J 

.Min. 

53-82.  hummer  74 

TAP  WATER: 

hardness  per  gallon; 

DETAILING:  I 
Pmg  Center— 56 

ioRton  St.;  Van  : 

Neighborhood  Shoi 
lark  ivntral  4fi; 

-l:  lliomas  .Mail 
Prinr-^  I  ■'"'"“i'-m  Cillers 

*Io"‘'.'^r,'eer!’e?Tl 

Stwes  Open  EreninQS:  .m",',; 

J^RETAIL  outlets-  f 

Jecs'":  1)“^’ 

Sears;  Kliodes^Brin 

rutijp'rlyL^;^*  Vates; 

Variety  Stores—, 
Sprouse- :telts 
BSSyMcC^r^n^^lin '  ” 

I'dfcjpake  5;  I.iieky 
l|pS/  ^®'*‘fi*Kleveii 

l/ik'Jo^e  of  .Vine;  ; 
Vrn^^l'^*'  •^leestone;  C,o 
Irn  Auto.  Shor.s;  Bakt 

Vi- B, 7c c  Thom 

-  I  "the 

al.JIall:  ZaJes;  Regal 
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Advertisers  and  agencies  for 
■  MARKET  SELECTION 


ini.076 
255.000 
.59,422 

•f  nepnsits 
J  <1  ",929.000 
•)  *2,037.846,000 
County  ..367,42.5 
'sidence  ..243.800 

■y  . 391.600 
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«  'Vholesale  Trade 
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iSurSSa- 

I'Tm.,  .0;  I 

•’'lall  k'O  I 
Thurs.,  Kri..  I 

Thurs.,  FrI.  I 
Oeoartment  Stores—  | 

•  i»J:ininn(Js;  | 

^loNtuornery  \V;u(i;  J 

Thrift  City;  | 
Ced-.Mart;  | 

■»— Kress;  New-  I 
•“•■a;  .National  ! 
Kresge;  T.G.&Y.;  | 

Surer.\‘'’'ii7  *  I 

I'-l  ILindio  17-  Fry's-  f 

i/,.<'V''Tr’  I 

a.',  l-Totem  35;  { 

i:  Saks  Fifth  Are.;  | 
■Mode  O'Day;  N*.  { 
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National  and  retail  advertisers  for 
■  MEDIA  SELECTION 


Chain  stores  and  industry  for 
■  STORE  AND  PLANT  LOCATION 


Also  in  the  Market  Guide; 


■  Complete  directory  of  national  newspaper  representatives  with  personnel 
and  newspaper  lists  ■  Exclusive  market  ranking  tables  on  population,  personal 
income,  per-household  income,  retail  sales,  per-househoid  sales,  and  food 
sales  ■  United  States  summary  tables,  by  state,  of  population,  retail  sales, 
income,  households,  farm  data  ■  complete  list  of  all  U.S.  standard  metro 
statistical  areas  ■  Exclusive  Market  Guide  maps  showing  location  of  daily 
newspaper  cities. 


,  INC051E,  IWICSEHOLU, 
’  ARlZO^A 

individual  income  Number* 

•act."*?®' 


POPCUAJtON 


POPULATIWI 
I960  ^  .E? 

U.S.  census 


1,302,261  1.^ 

IN  STATISTICAL 
663.510  : 

265,660 


STATE  TOTALS  _ 

STANDARD  METRO 

Phoenix  - 

Tucson  - - 

COUNTIES,  Cities 

APACHE  - - 

COCHISE  - 

Bisbee  - 

Douglas  - 

COCONINO  - 

Flagstaff  - - 

GILA - - - 

GRAHAM 

CREENLE^^H 


4-tO  i,rs  J,., 

4(',V  miifers;  Sh 
451  h  i.ian’s;  .s 
27"  'I''’. 
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Scotts 

T»nine 


EDITOR  &  PUBLISHER 

850  Third  Avenue,  New  York,  N.  Y,  10022 

Please  send  me - copy(ies)  of  the  1968  Editor  &  Pub 

lisher  Market  Guide  at  $10  per  copy. 


.POSITION. 


NAME 


I  Drugs 
^98  120,041 


COMPANY 


($1,000)  ($1,000)  ($1,000)  ^ 

STATE  TOTAL....  2,016,339  2,603,094  2,798,679  ! 

STANDARD  METROPOLITAN  STAT.ST.cal^AJEAS 

‘433:587  491,772 


ADDRESS 


.STATE. 


□  Payment  enclosed, 


□  Bill  company, 


Flagstaff 
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$5000  in  Conservation  Awards 


Edward  .1.  Meeman,  former  editor  of  the  Memphis 
Press-Seimitar  and  Conservation  Editor  of  the 
Seripps-IIoward  Newspapers,  is  February  15. 

Any  U.S.  newspaperman  or  woman  may 
be  nominated  for  an  award  by  a  newspaper 
or  newspa})er  reader. 

Nominations  of  candidates,  including  clipi)in^^s 
and  tearsheets  of  candidate’s  work  published  in  a 
newspaj)er  durinjr  19(17  and  a  biographical  sketch 
of  author,  should  be  .sent  to  IVIeeman  Awards, 
Scripjis-Howard  Newspapers,  200  Park  Avenue, 

"  ^  New  York,  N.  Y.  10017,  Entries 

should  be  neat,  but  not  elaborate. 


10  l^ewspapermen.  prizes  totalling  .^5000 

will  be  awarded  to  newspapermen  and  women  on 
U.S.  newsjnipers  in  recojrnition  of  out.standinjr  work 
in  the  cau.se  of  conservation  published  in  newspapers 
durinjr  19(17.  One  first  prize  of  ^1000  will  be  awarded. 
The  remaining  -SIOOO  will  be  distributed  in  awards  in 
number  and  amount  to  be  determined  at  the 
di.scretion  of  the  judjjes. 

Con.servation,  for  the  purpo.ses  of  these  awards,  is 
limited  to  con.servation  of  .soil,  water,  forests,  clean 
air,  vegetation,  wildlife,  .scenery  and  open  space, 
('onservation  of  mineral  resources  and  oil, 
important  thoujrh  it  is,  is  not  included. 

Entry  deadline  for  the  awards,  named  for  the  late 


Scripps -Howard 
Newspapers 


ALBUQUERQUE  TRIBUNE  •  BIRMINGHAM  POST-HERALD  •  CINCINNATI  POST  &  TIMES-STAR  •  WASHINGTON  DAILY  NEWS  •  PITTSBURGH  PRESS  •  EL  PASO  HERALD-POST 
EVANSVILLE  PRESS  •  MEMPHIS  COMMERCIAL  APPEAL  •  CLEVELAND  PRESS  •  COLUMBUS  CITIZEN-JOURNAL  •  DENVER  ROCKY  MOUNTAIN  NEWS  •  KNOXVILLE 
NEWS-SENTINEL  •  MEMPHIS  PRESS-SCIMITAR  •  KENTUCKY  POST  &  TIMES-STAR  •  HOLLYWOOD  (FLA.)  SUN-TATTLER  •  THE  STUART  (FLA.)  NEWS  •  FORT  WORTH  PRESS 
General  Advertising  Department,  200  Park  Avenue,  New  York  City  Atlanta  Chicago  Dallas  Detroit  Los  Angeles  Philadelphia  San  Francisco 


